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WILX-TV is your Mid-Michigan TV buy 
lor four good reasons: 

1. More efficient distribution of 
circulation. 

2. Dominates the southern half circu- 
lation (Lansing and south). 

3. Puts more advertising pressure where 
it's needed most. 

1, Gets you more complete coverage with 

less overlap. 
Add it all up and you have MAXIMUM 
homes with MINIMUM duplication. 
II you have clients that like extra mer- 
handising, ask about our spectacular 
10,000 circulation billboard in downtown 
Lansing. 

-all Young Television Corp., or, write 
o Lansing 23, Michigan. 




WI[LX^TV-WflCO«AM $s 

LzDansing pJ/ackson ^^^"^ 

555 Stoddard Bldg., Lansing 23 1510 Springport Road, Jackson 

Michigan's net/vest TV/Radio facility 
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Rating Requirements: N All's newly incor- 
porated Broadcast Kilting Council. Inc. will 
unveil Some stiff requirements; for rating serv- 
ices when it meets for the first time 8 January 
in New York to adopt its by-laws and elect a 
board of directors. Hoard members will be 
chosen from NAM. Television Bureau of Ad- 
vertising. American Association of Advertising 
Agencies. Station Repre-eutalives Association, 
FM Broadcasters Association, and three net- 
works. The 4 A's decision to participate in 
Council affairs as a member did not affect 
Association of National Advertisers which will 
keep its liaison status. Proposed criteria for 
subscribing and audited services have been sent 
out to all rating services by Donald II. Mc- 
Cannon, chairman of the NAB Rating Council 
and research committee. There will be 14 ethi- 
cal and operational standard*, focused on 
control of bias, "rigid control of samples." a 
quality hike in all survey operations — some 
of the factors most heavily scored by Congres- 
sional rating probers last spring. 

Open To Audit: Field w'ork standards will 
include: keeping operation open to audit: 
twelve months retention of records on all who 
fail on diary and record keeping; verifying 
field work by spot checks of respondents, plus 
additional certifying interviews; reporting of 
any data extremes such as 24- hour tnne-in of 
tv — another sore spot with Hill probers. Dis- 
cloMtrc would require: exact description oS 
methodology, with defined samples; techni- 
ques, areas surveyed, known-shortcomings and 
weighting factors, and dates survey was made. 
Also on public record: total number of at- 
tempted and usable interviews; explanations 
of bow sample error is used: geographical 
areas defined: weighting and adjusting pro- 
cedures with reasons for the weighting. Service 
would have to publish minimum number of 
sample returns required for valid report, and 
normal sample vet urns for each survev — also 
when report sample is below normal, but not 
below minimum. Broadcasters would have to 



*u limit notarized statements about any extra 
promotion put on during a known survey 
period. Bating Service* would have to publish 
the broadcasters' statement pin* any other 
"distorting factors" present during the survey. 

Management changes: A major management 
realignment at C. J. LaKoehe & Co. lakes effect 
I January. Chester J. LiKoche. board chair- 
man, becomes chairman of the agency'*- execu- 
tive committer; James J. McCaffrey, presi- 
dent, assumes duties of board chairman and 
chief executive officer, and David B. MeCall. 
vice chairman. Iieeoines president. 

Dow buys into NBC: Dow Chemical Co. has 
bought sponsorship in 1 1 NBC-TV nighttime 
programs. They are: Espionage, The Eleventh 
Hour, Monday i\'ight at the Movies, Mr. No- 
vak, International Showtime, The Lieutenant, 
The Joey Bishop Show, Saturday Xight nt the 
Movies. Temple Houston, Sing Along with 
Mitch and 77ie Bill Dana Show, via Mac- 
Manus, John & Adams. 

WSVA general manager: Warren L. Braun 
has been named general manager of Shenan- 
doah Valley Broadcasting, operators of WSVA 
radio and tv. Harrisonburg. Virginia. Hamil- 
ton Shea, president and chief executive officer, 
relinquishes the general manager post. Braun 
has been assistant general manager and will be 
succeeded in that position by Robert Lee, pro- 
gram and operations manager. 

NL&B promotes: Edmund C. Dollnrd lias been 
elected a senior vice president at Necdbani. 
Louis and Brorby. lie is a member of the 
board of directors and a ^enior account direc- 
tor. Jlc joined the agency in 1949. 

PGW in Wichita Falls: Peters, Griffin, Wood- 
ward has been appointed exclusive national 
representative for KFDX-TV Wichita Falls, 
Tex., effective 1 Januarv. 
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Adds affiliate? NBC Radio will add KFDI, 
Wichita, Kan., as an affiliate, beginning 1 Jan- 
uary. The station is owned by Mrs. Bernice 
Lynch and is licensed to Wichita Great Empire 
Broadcast Co. KFDI operates on 1,070 kc with 
10 kw days; 1 kw nights. 

IBA's eastern branch: Phil Davis, president 
of Phil Davis Musical Enterprises, has been 
appointed chairman and coordinator of the 
eastern judging committee of the International 
Broadcasting Awards. This is the first year for 
IBA's Eastern Professional Screening Commit- 
tee, which will select the ten best radio com- 
mercials. Judges on the eastern committee are 
Thomas H. Calhoun, of N. W. Ayer; Roy 
Eaton, Benton & Bowles; A. Carl Rigrod, 
Donahue & Coe: Rollo W. Hunter, Erwirr 
Wasey, Ruthrauff & Ryan; S. J. Frolick, 
Fletcher Richards, Calkins & Holden; Ed' 
ward H. Mahoney, Fuller & Smith & Ross; 
Manning Rubin, Grey; and Edward F. Flynn, 
Lennen & Newell. IBA is sponsored by the 
Hollywood Ad Club. 

New ownership: Gilmore Broadcasting Corp„ 
has purchased three outlets in New Mexico, 
subject to FCC approval. The properties, 
KGGM-AM-TV Albuquerque, and KVSF 
Sante Fe, are now owned by a corporation 
headed by A. R. Hebenstreit. U. S. Sen. Clin- 
ton P. Anderson is a major stockholder in the 
selling firm. Also sold to the James S. Gilmore, 
Jr. group was a cp for a channel 2 tv station in 
Santa Fe. 

Infoplan names Dann: Alvin A. Dann has 
hern appointed account director hi publicity 
for McCann-Erickson, Inc. Dann has been di- 
rector of news services for the Association of 
National Advertisers. Before joining ANA in 
1958. he was publicity director for Co//ier'j. 
and has also been associated with Sponsor and 
FairchiM Publications in editorial capacities. 



Professor raps FCC: Boston U. asst. professor 
Edward C. Obrist charged FCC with "industry 
harassment" and called for "long-overdue 
analysis and re-evaluation of FCC and FCA" 
in a letter to Sen. Leverett Saltonstall (Mass.) . 
Obrist points to "broadcaster baiting, irres- 
ponsible decisions and rules and regulations 
that remain on the books but are disregarded 
by broadcasters and commissions." He parti- 
cularly cited FCC's decision to regulate pro- 
graming of three Omaha tv statioris and FCC's 
reply to a query by U.P.I. Broadcasters Assn. 
of New Hampshire for procedural guidelines 
i"n broadcasting of lottery information. Obrist 
called for the establishment of a separate com- 
mission to handle radio and tv broadcasting 
with two or three senior broadcasters repre- 
senting a strong minority within its member- 
ship. He urged removal of commissioners' of- 
fices from the "political plum" arena and 
favored election over appointment. "The eco- 
nomic hardship issue should be reopened and 
a look taken at the advisability of putting yet 
another radio and tv station in a community 
whether it can afford it or not." He urged a 
"clear definition of public interest" and la- 
beled as a "soft spot" absence of "punitive 
measures for station members of NAB who 
don't comply with organization rules." The 
30-year broadcast veteran also slammed fm 
broadcasters allowed to duplicate am pro- 
graming. 

Another MJ&A 'conflict' loss: Kal Kan has 

moved its $500,000 pet foods account to the 
Anderson-McConnell agency of Los Angeles 
from MacManns. John & Adams . . . the sec- 
ond MJ&A account loss in a week due to prod- 
uct conflict as another of its clients prepares 
to enter the pet food field. The other loss was 
American Concertone. which recently took its 
billings of over Si 00.000 to Grant's L.A. 
office. 
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"Tcji Mc Not in Mournful Numbers 
Was more them a public service 
W>ntrib®ivm%& the Public Affairs 
Department o"/ KNXT. It was a public 
mtyakening feo *&ha$; ist being quietly 
aeeomplished 4m -tim •community, . . 
am indication fa the televisiom 
industry as to wMa\t can be danV 
with the direct approach in thse 
document&iy*dfajn-g:" 

CjA&V XffE CITIZEN-NE*VS f H o M j woo* 

"Axi extraordinary dramatized 
ease s&idy. . . by h>ng<Q$d$ the* most 
disttngtiished work that any 
local station has produced this 
y&ar- • ■ a splendid TVproductmn 
hy amy standard? 

". ... Weft ■4me v ^k^LiMiy enacted 

and thoroughly researched." 
DAiUiY Variety 

"Tile most fascinating homr of the 
mew television season**, high 
entertmmmerii lm a highly m fo.r mat we } 
sompmgly admit package" 

&M4» C « Ey«Sl«fi fiyffla&Qis 



On the evening of N'ovember f, 
fsr^m 10 mil pm, KNXTferciadcast 

"TSfelEMe NoC feMoiPf nftrt NumbsrCa 
dramatized case history of fhe. only 

"lumbers syndrome" ija, psychiatric 
r£©prdsia 12-year-old Los Angeles 
girl who could think, write and speak 
only m flurfrbers. The hoilr rfaarked 
another important "first" 0or Los 
Angeles-' leading tele visions tali on. 

These sample comments from the 
Southern California press, typical of 
the rea«?tron of both reviewers and 
the viewing audience (an audience for 
the period larger than that of the 
diihet - two network stations combin ed' ). 
are apt indication of the calibre of 
this unprecedented local program. 

])CT cbs ° wned ch * nnci 2 * L °" An,cic * 
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GENERAL 

Federal tax cuts may boom '64 advertising output 

Survey sees* broadcasting receiving '22% of tin 1 over-all media budget 
in new yew, with total for radio-tv approximately S3 billion 

ADVERTISERS 

Del Monte lifts sales with aid of television and radio 

Giant Colpak Corporation cleaves to video as spur to its inarketin 
of 147 items. Fourth of advertising budget is put on the air 

Nets kayo boxing telecasts as Gillette "counts 10" 

Razor firm and ABC TV finally tlgrel* to drop the shows. Former 
hail been satisfied with fight ratings; the web was displeased 

AGENCIES 

Cincinnati agency has new plan for counting of noses. 

Advertising-promotion firm streamlines the method of determining 
broadcast audience. Says it works — and can prove it 

TV MEDIA 



Tape puts showmanship into* agency's presentations 

McCaiio-Marschalk uses ijiiniainrized equipment in the creation q( 
year-end review for Cl£l. Portable unit inffomees tv planning 

Six CBS series in top 10 on homes reached, says ARB! 

New National TV Hepoit has the web in No. 1 spot among networks] 
\ T BC TV is the runner-up, with four programs in the group 

RADIO MEDIA 



Free Cuba Radio — a powerful voice in Latin-America 

Spanish-speaking organization, purchasing time on five stations, 
mostly sun, gets wide coverage for anti-Communist programing 

SYNDICATION 



Audience promotion kits found valuable to advertisers 

Cktk of spot television via- syndicated program.-, are assisted 
with additional viewers, reps with .sales and show hinjts 

STATION REPRESENTATIVES 



Trend to "self-representation" expected to continu 

but \ ear-end survey reveals a few leaders planning to hold present 
affiliations. Gronp-owm-d divisions seen hypoing roster quest 
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WE'VE GOT 
AWAY 
WITH 
WOMEN 

... as ice'ce been 
telling you all year 

This affair befween WJ8K-TV 
and the big spending Detroit area 
gals is no off-again, on-again 
romance ISummer, winter, spring 
and fall, they love Channel 2's 
stimulating entertainment, like 
our full hour of dinnertime news, 
our great syndicated shows and 
top-flight movies and the best 
of CBS. They watch, then they 
BUY . . . and how! Moral: Your 
best buy in the booming 5th 
Market is the station that really 
reaches women viewers. Call 
your STS man for avails. 
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YEAR -ROUND good living, good business 





We have seasons, but they are relatively 
mild, without the harsh extremes that often 
disrupt business; elsewhere. This means year- 
round high-level spending, with a diversi- 
fied economy, as a center for government, 



business* recreation, education, arfd indus- 
try. Few stations, we are told, dominate 
their markets as do we in WCTV-land, but 
you probably have your own figures fp 
prove this! 



WCTV 
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One man's view of 
significant happening* in 
broadcast advrrtuiw; 



Come back often, Carl 

|U V| | 1' week (J;rr l I bnei'liii w;f> the only paid pre-ideirt that 

(Iio.kIi'u-I Miipit* lni\ c\cr had. On I January Judge llulwr I Ja\ Burton, 

ill iv man who Carl had hoped ami planned wotild Iw? elected tw *Wf I 

Jiim nil retirement, lake* utrr, 
Tlni* end* an rra. 

An cm marked by ii'ieu*** struggle agiiin«l .1 powerful, implacable 
fenipel ilnr: nf growth hi important *talu* dopite |l ( ii'*e oihK; nf >nb- 
-lanti.il effort* l<> miproif 0»u*ir ctaiutnrd* and >ervc a* a pnigrjiiriug 
Icaring luiiiM" for tin' tmln-tri ; of good will ami con pvialion »pnrked 
by a man w ho-e geniu? in the area i»f indiiMj'T relation- i- f 11 1 1 > reeng- 
■*cd. 

Carl -tay«< mi a> a consultant mi hi* imprint will not In* loM. lint 
for tire nin>l part In* will In* busying himself in Mimiy California with 
itiunerous projects. For example, he is an expert <if re.now 11 on the Ci\ il 
far ami 011 Abraham Lincoln. On mm occasion, when n i'flali\e of 
[nine thought llial In* had urn me red an obscure ami rare booklet on 
Lincoln. I brought it to his attention. Without ;i nuMurnf - hesitation lie 
told in** how many copies were extant and what they were worth. 

1 inspect that ('ail will Ik 1 wry iiiucli *|iro.~ent. despite lit* retirement, 
lit certain industry affairs. I If won't I* missing the annual H M 1 Dinner 
for past and present director-- of the \AH. the social highlight of e \rry 
i A H Com nit ion. If tin- indiist.r\ should do something in the ft&llm of 
liiportant music or program dfvolopnif nf I think you'll find him oti 
hand. 

Mauv of niv 1110M enjoyable recollections are linked to H.MI aild to 
!arl. For >e\eral veais [ was a inenibc r of the IiMl traveling program 
M in if > ( we sometime* refer ml to ourselves a? the "traveling circus") 
md fancied myself a pnhlic speaker. This idea exchange fulfilled an 
Mential function, permitted the "troupe" to talk to huilthcrhi of hroad- 
M?tf]s. and when it was discontinued because of the pressures and 
HSpen-e of the ASCAI* suit left a void that lias not yet heen filled, 
uarl was generally present altlic sessions and always flood up (*ome- 
inies against much opposition) for the importance of including "pood 
iiusic" periods whenever feasible in the broadcast day, 

I always think of Carl as the true ''gentleman." Erudite, thoughtful. 
Inthu^iast if , a devotee of the arts, his thousands of friends also know 
1 tin a* e xlraordiirarily courteous ami friendly. No matter how busy, 
ie tir\er brushed you off. And he treated everyone with respect. 

Judge Burton, his executive v. p., has worked closelv with him for 
cars. Under his succession BMI is in good hand'*. But I'm sure he 
oiiu me in saying. ''Come back often. Cad.*' 
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RCA announces three (3) 

High-performance quadruplex equipments . 




Compact Recorder 



A complete fully transistorized, budget-priced quadruplex equipment that's compatible 
with all standard quadruplex recorders. Uses standard modules (like those used in RCA's 
de luxe TR-U2 KeeorderJ. Has space for color modules. Complete in 33" x 22" x 66" unit. 



Imp 0 rt3 lit These new machines provide the same kind of tapes (quadruplex) and the same proven superior 
quality recordings as RCA's de luxe TR-22 Recorder. They use many of the same modules and 
components. There is no compromise on either quality or compatibility. 



RCA BraadcjiPand Television Equipment 1 . Building 15-5, CJmdcn, N.J, 



impact, fully transistorized, standard modules 




Playback Special 



Inple low-cost high-quality quadruple"* machine for 
r ack of all standard tapes. Ideal for on-air playback, for 
I R, for chocking tapes for client-agency previews, etc. 
f" s present recorders to be used full time for recording. 
► • for color modules. All in one 22* x 22" x liG' unit. 




Mobile Recorder 



Transistorized high-quality quadruples recorder 
with limited playback feature for checking purposes. 
Small size 28* x 22' s 32" with casters . Can be 
transported in a station wagon. Makes tap** in the 
field that you can play back on your standard re- 
corders. Records color and black and white. 
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Letters to die Editor 



INTEREST m DRAMATIC RADIO 

This is to express my interest in 
and appreciation for your excellent 
article on the return of dramatic 
programing to radio, even though 
our call letters, which are WORL, 
were incorrectly printed WRL 
twice. 

W ORL presently presents more 
programs of this type than any sta- 
tion in the United States and was 
the pioneer station of this form of 
entertainment. You may be inter- 1 
ested to know that since we 
launched this dramatic concept on 
1 June our listener response has 
been fantastic. These presentations 
demand that listeners pay careful 
attention. Listeners attentive to 
programing are listeners attentive 
to interjected commercial mes- 
sages. The many commercial offer- 
ings presented on this station, 
which call for a listener's response 
directly to the station, arc produc- 
ing results far in excess of those 
previously produced by this sta- 
tion in its recent history. And I 
believe that this is entirely due to 
the type format which we now 
follow. During the period from 29 
October through 15 November, 
slightly over two weeks, this sta- 
tion received 9,000 letters and 
cards in response to its programing. 

I believe that the public's inter- 
est in dramatic radio is strong to- 
day as it was during the so-called 
"great years of radio" when CBS 
sonp-opeins dominated the ratings 
scene in most markets throughout 
the country and that they were dis- 
eontinucd because the networks 
and a great main- of the station 
operators de-emphasized radio in 
an effort to give added strength to 
the launching of their television 
propei ties. 

We believe that this form of 
radio entertainment is again com- 
ing into its ow n and we are firmly 
committed to this concept. 

Charles C. Pyc, Jr. 
vice president and 
general manager 
WORL Radio. Buxton 



THE "GRASS ROOTS GAP" 

1 enjoyed your Publisher's Re- 
port of 9 December — "The Broader 
View," especially like your questior 
to Harriet Van Home: "I wonder 
how often she gets out of New 
York?" 

Unfair as the blanket indictment 
implied in the question, may be 
one could direct such a questior 
to virtually all radio-tv critics, tc 
mnny legislators in Washington, tc 
purveyors of Potomac Bureau Ex 
pertise, etc. 

In this era of mass communica> 
tions, the thought leaders and ever 
many personally involved in mas: 
communications, find little time fo: 
regular subjective contact with th 
masses. We atl find this challeng 
ing, frenzied, affluent life over 
whelming at times. 

1 don't know bow the averag< 
New Yorker feels, nor can the\ 
know how we feel about the prob 
lems of the day in '"Mule Shoe." 

It seems a paradox that moden 
mass communications have no 
really closed the gap betweei 
Washington or New York and tin 
grass roots. This fact never sccmec 
more apparent than the verba 
comment that followed the assassi 
nation of J.F.K., although almos 
everyone I talked to considered tin 
assassination vile, senseless act. 

Perhaps what 1 am saying is tha 
modern communications is goin; 
to have to find a way to tap th 
genuine feelings, opinions, reflet 
tions, aspirations, etc. of Mr. an' 
Mrs. Average America. Of courst 
I presume this was an insurmouni 
able gap in "rural America" of -1 
years ago, or more, and perhap 
we are now closing the gap wit 
some fallible conclusions. 

1 do not pretend to know tli 
answer — if there is one — but 
would certainly seem to be an are 
for study that would have re; 
meaning for the broadcasting bus 
newt. It mglit answer some of ou 
all-ton-prevalent critics. 

Name Witlihd 
(groirp vice presiden 
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Why it pays 
to advertise your station 
in a broadcast book 



BECAUSE THE TIMEBUYER IS KING 



-L hero's nobody better quali- 
fied to advise you how and 
where to invest your national 
advertising dollars than your 
own national representative. 

He'll tell you that the timc- 
bxiyiflg system really works. 
Which means that at any of the 
top 50 (or top 100) advertising 
agencies placing national spot 
business the recognized time- 
buyer, backed up by his super- 
visors, decides which stations gel 
the nod. Sure, there are excep- 
tions to the rule. Of course there 
are some account executives and 
ad managers that exert a heavy 
influence. But, by and large, the 



timebuyer is king. 

Reaching the timebuyer, and 
the other men and women who 
strongly influence a spot buy, 
is a job for a specialist. That's 
why the several thousand time- 
buyers (by job title and job 
f unction) who buy national spot 
read the broadcast books. More- 
over, they rely on them. They 
rely on one or two favorites al- 
most to the exclusion of all 
others. 

Huy broadcast books to give 
your national campaign impact 
where it will do the most good 
i.i at least cost. 
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Who Do We Please 
Or 

Whom Do We Please? 



Crainmatieally speaking, we nil know that "Whom do we please?" is correct (don't we?) . But if you're in th 
communications business, what and how you say it is important in selecting the tvpc of audience you wan 

Three years ago, KABC KADIO decided that their audience should he adult, above-average in intellect an 
education, income in the upper-half of the class, more two-ear families, and mavhe an" extra bathroom in tl" 
house. We call them the "Whom" gronp. And to encourage tins "biggcr-buving" segment of Los Angeles I 
dial KABC KADIO 79, we inaugurated in 1960a fresh and stimulating concept of an all-conversation forma 
We selected a gifted group of conversationalists (from thc"Whom"categorv) who neither talk up nor dov 
to our audience — hut straight at them. It was and is a highlv successful innovation . ,,i because we no] 
deliver toonr advertisers ju.st about the most important group of listener-customers in Los Angeles, 

Who do we please? "WIIONJ" (and advertisers). • • that's who. 
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KABC 

RADIO 79 

The Conccrsation Station 
of Los Angeles 

AN ABC OWNED RADIO STATION 
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Iiilrrprelaltoit and commentary 
on mott tiguificaiit Iv/radio 
and mnrkrlint; newi of I lie week 



With mid-season approaching, there's a lot of soul-searching being done in Hollywood. 

Just Iwfur* Christmas. Warner Bros, fired Jack Webb as bead of that major studio's 
tv production operations. \\ ebb, who had ;i lluee*year contract, ua» iindetslmulabjy 
annoyed. However, \\ U failed rather oh\ ioiuly ti< conic up willi <lrong show* this 
season, w i lli tlie f.tn<Iio represented on the networks b\ only two »hows a renewal 
for 77 Sunset Strip ;nid Webb's revival o{ an old \YH pilot idea, Temple llomUm. 

I.ikeJy to move hark into WanuT Hntt-, TV production jol» are several pro- 
ducers, direetors and other.-, who were fired when Webb moved in, and who have 
since called themselves "The-Govei iimcnt-Iii-E.\ile," 

Abo out of a top Hollywood post Is W illiam Dozier, senior production v. p. at 
Columbia Pietu res-owned Screen Gems. There's hem a 2.j*~r drop in the nnmher of 
SG-produeed shows on networks currently as eonipared with la-l season, and none 
of the current crop is a strong Nielsen entry. 

The appeal of action-adventure tv shows to kids is worldwide, says a top distributor. 

From Lone Hanger to Lassie, the overseas market for juvenile appeal »lirm» i- "ex- 
panding rapidly," says Tclesynd president Ilardie Frieberg. 

Explains the veteran syndieator: "American toy companies, which have heeii 
niarkedly successful in their use of kidtrie shows on tv. are spreading their markets 
overseas by using the same kid shows as in the United States. This is a language the 
whole world understands. There are no innuendo*. None of the characters i- in need 
of psychoanalysis or neurosurgery. All problems are solved by physical mean*. 
Incidentally, this is a factor which makes the kid shows easier to dub." 

Battle to distribute trading stamps in Kansas is still echoing in radio and tv. 

American Savings Stamp Co. of Chicago began distribution of its" stamps in the mid- 
western state on 9 December . . . and touched olT a real flurry. 

Although American Savings Stamp Co. bought a considerable amount of broad- 
cast and print advertising to push its cause, a number of Kansas retailers (including 
Montgomery Ward and J. C. Penney) fought the stamp invasion bitterly. 

The anti-stamp faction has opposed giveaway stamps on the grounds that they 
will boost retail prices. Not so, replied Sherman D. Kuben>tein. president of Ameri- 
can Savings Stamp Co. late this month. "In fact." he snapped, "in cities where trad- 
ing stamps are used, prices are a bit lower." 

American Savings Stamp Co.'s big gimmick: the -tamp- are redeemed in L.S. 
savings bonds winch "'are not under any normal definition either pood-, ware- or 
merchandise, or cash" in the opinion of the Kansas Attorney General. Kan-as law 
prohibits other redemptions. 

Trend among agencies toward commissions plus-fees should help direct-mail advertising. 

That'.- the contention of the Direct Mail Advertising Awi."* chairman, \npdo K. 
R. Venezian of McGraw-Hill. 

In a year-end statement, Veneziaii said: 

"Direct mail, jui-t as print advertising, tv. radio and other advertising media, 
must account to management for a proper return on its investment. In ill i - area, the 
direct mail industry need* more proof of results." 
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NBC TV is taking a leaf from ABC TV's promotion book in selling a "young viewers" audience. 

Target for this sales campaign are agencies handling products sold mainly via 
network participation shows. Program vehicle involved is Saturday Night at tlie 
Movies, which does not land in the top brackets in over-all ratings bul which is in 
seventh spot among viewers in the 18-35-years category. 

Some of the figures being stressed by NBC, based on Nielsen data, are: a 48% 
audience advantage of SNATM in reaching young adults, as against the average 
evening program, and a 50% advantage in reaching younger women. 

A major radio/tv focus is being placed on President Johnson's Texas ranch. 

No stranger to broadcasting, the President has indicated to the heads of the three 
tv networks thai be intends to work as close to the broadcast media as did bis pre- 
decessor, the late President Kennedy. 

With an election year starting this week, broadcaster are already planning on 
"summer White House" coverage of LBJ activities. Southwestern Bell has installed 
more than four dozen new phone lines for radio and other communications at the 
President's Gillespie County rarich, plus an extensive new microwave system linking 
the ranch to network pickup points. 

One of RCA's biggest competitors, Zenith, virtually matches RCA with a big color line. 
There are no less than 23 color receivers in the 1964 Zenith line, covering a spread 
from table model "black box" models with a "suggested" price of $449.95 to "horn 
theatre" models tagged up to $1,775. 

There are also a dozen b&w models, ranging upward in size from lead-off 16- 
inch models to console combinations. With its heavy investment in color, Zenith i 
now a color tv advertiser, largely on a spot basis. 

Purex and J. Walter Thompson have planned a new tv splash for an old product: Brillo. 

Purchased recently by Purex, Brillo is due for a January-to-june ride on four CBS 
TV daytime shows, three NBC TV daytimers plus the evening Hollyivood and the 
Stars, and Lisa Howard's woman's-angle daytime newscasts on ABC TV. 

In some cases, Brillo will share commercials with other Purex products (Liquid 
Trend, Sweetheart Soap, etc.) on the CBS and ABC shows. JWT was appointed 
agency for Brillo in a field in which much of the play has been taken away by 
S.O.S. and the chlorinated cleansers. 

Network fade-out on tv boxing matches (see story, p. 32) may aid some syndicators. 

Unless Gillette follows the example of Texaco with its operacasts and builds its 
own tv network to carry Friday-night fights, there won't be any national-level U 
boxing shows for sports-minded viewers by mid-1964. Gillette, by all indications, 
isn't likely to tackle all the problems of network lineups. 

The dearth of boxing events may well leave an opportunity for national spot, 
regional and local advertisers in the syndication area. There are a few syndicated 
boxing shows available, notably Bill Caylon's Greatest Fights of the Century dis- 
tributed through Radio & Tv Packagers Inc. 

The series was, at one time, sponsored widely by Chesebrough-Pond's. 

Key problem for advertisers who like boxing events: the size of the audience foi 
tv boxing is relatively the same, although the tv audience keeps growing. 
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IN 

CHICAGO 



Chicago's O'Hare International- Airport serves 84,000 
passengers every day— the world's busiest air terminal. 
Chicago's WGN Radio serves 910,000 homes every day- 
reaching the largest audience of any broadcast property 
west of the Hudson.* 

Chicago's O'Hare and WGN are both dedicated to Service. 



WGN 
IS 




the most respected calf tellers in broadcasting 



fiCS 1981 
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Two Loves Hath He 

. . . One is the March of Dimes 

The inimitable . . . ineffable , , , irresistible . « „ Jack said, 

Ht IFcll-l-l-lir 
when 56 stars got into the act! 



TELEVISION 

"ONE FOR THE MONEY" — a half-hour 
spectacular — 16mm, Mack and white. Em- 
ceed by Dick Van Oyke and starring (al- 
phabetically) Gene Barry, Jack Benny, 
Gary Crosby, Jimmy Durante, Lome 
Greene, Joe and Eddie, Bob Hope, Red 
Nichols, The Sportsmen, Jerry Van Dyke, 
Nancy Wilson, Jane Wyatt and Don Wil- 
son, Announcer. 

"AT THE EDGE" - 15 min - 16mm, black 
and white — Documentary — narrated by 
Henry Fonda. 

FILM SPOTS - 1 mm, 30 sec, 20 sec. and 
10 sec - 16mm, black and white - Featur- 
ing March of Dimes supported birth de- 
fects and arthritis special treatment cen- 
ters and patients. Also live copy and 
March of Dimes buttons with individual 
station channel numbers 



RADIO TRANSCRIPTIONS 

FIVE MINUTE MUSICAL PROGRAMS 
recorded by Andy Williams, Ella Fitzger- 
ald and The Clancy Brothers and Tommy 
Makem. 

CELEBRITY SPOTS - 1 min., 30 sec. and 
15 sec. announcements by Shirley Booth, 
Richard Chamberlain, Van Cliburn, Paul 
Ford, Lome Greene. Dina Merrill, Anna 
Moffo, Barbara Stanwyck and Jane Wyatt. 

J ON THE RECORD" -Ten 30 sec. re- 
cordings for deejay use including Tony 
Bennett, Anita Bryant, Dion Di Muci, Ella 
Fitzgerald, Skitch Henderson, Brenda Lee, 
Chad Mitchell, Johnny Tillotson, Leslie 
Uggams and Bobby Vinton. 

THE SPANISH TRANSCRIPTION pre- 
sents 5 minute musical programs by Tito 
Puente, Tito Rodriguez and Joe Valle. 15 



sec, 30 sec. and 1 minute Spanish lan- 
guage announcements by Buck Canel. 

COUNTRY AND WESTERN TRANSCRIP- 
TION — Five minute musical programs and 
;30 spot announcements by Sonny James 
and Faron Young. A 1 :30 "March of Dimes 
Prayer" in C t W style by Leonard Loyd. 



SPECIAL FM TRANSCRIPTIONS 

"GALA PERFORMANCE" - 15 minute 
program narrated by Milton Cross with 
performances by Franco Corelli, Byron 
Janis and Leontyne Price and messages 
by Rose Bampton, Rosa Ponselle, and 
Giovanni Martinelli. The flip side contains 
a 5 min. musical program by duo-pianists 
Ferrante and Teicher and spots of 1 min., 
30 sec. and 15 sec. by Van Cliburn and 
Anna Moffo. 



NOTE TO BROADCASTERS: WE'VE SENT YOU THESE MATERIALS FOR USE DURING JANUARY, MANY, MANY THANKS! 

The National Foundation -March of Dimes 

GEORGE P, VOSS, Vice President for PuMc Relofioni • 800 Second Ave., New York, N. Y. T0017, OXford 7-7700 
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CALENDAR 
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Tlx wben and wlicre 
of coming ovtuitj 

:tt> lVit iuhtT lutci 



JANUARY 

National Retail Merchants Assn., 
53rd annual convention on "The 
Challenge of National Growth," 
Statin- Hilton Hotel, N. Y. (6-9) 

International Radio and Television 
Society, first newsmaker of the 
year (8); first of a series of seven 
production workshops, Waldorf- 
Astoria, New York (9) 

"lorida Assn. of Broadcasters, mid- 
winter conference and directors' 
uu't'tiug. Curst speakers are NAB 
vice president for government af- 
fairs I'aid Comstock, and direc- 
tor -chairman of the Florida De- 
velopment Commission Wendell 
Jarrard, also Kaymond li. Cnrow, 
president of the Georgia Assn. of 
Broadcasters, Panama City, Flor- 
ida (10-11) 

ntionai Academy of Television 
Arts and Sciences, dinner and 
show for the New York chapter, 
Americana Hotel, New York (17) 

ilwaukce Advertising and Graphic 
Arts Croups, Ben Franklin Ban- 
quet (16); 6th annual graphic arts 
workshop (IS); Special workshop 
sponsored by the Sales Promo- 
tion Executives Assn, (4 Febru- 
ary); Exhibit and Awards Night 
(15); Silver Award Banquet spon- 
sored by the Milwaukee Advertis- 
ing Club and the Advertising 
Women of Milwaukee (27), Coach 
House Motor Inn, Milwaukee 

orgia Assn. of Broadcasters, 19th 
annual Georgia Radio-TV Insti- 
tute "day-long debate" with FCC, 
University of Ceorgia (21-22) 

ntionai Religious Broadcasters, 
convention, Mayflower Hotel, 
Washington, D. C. (21-23) 

dvcrtising Assii. of the West, mid- 
winter convention, Bakers field, 
Cal. (24-26) 

erican Women in Radio and 
Television, board meeting, Hil- 
ton Hotel, New York (24-26) 

tli Carolina Broadcasters Assn., 
17th annual convention, Jack Tar 
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Poinsett Hotel, Creenvillo, S. C. 
(31-1 Feb.) 

FEBRUARY 

Electronic Sales-Marketing Assn., 
2nd annual electronic marketing 
conference, Barhizon Plaza Hotel, 
New York (3-5) 

Advertising Federation of America, 
mid-winter conference, Statler- 
Hilton Hotel, Washington, D. C. 
(4-5) 

International Radio and Television 
Society, newsmaker luncheon 
with NAB president LeRoy Col- 
lins. Waldorf Astoria. New York 
(51 

Michigan Assn. of Broadcasters, an- 
nual legislative dinner and mid- 
winter convention. Jack Tar 
Hotel, Lansing, Michigan (5-6) 

Minnesota Associated Press Broad- 
casters Assn., meeting,, Minne- 
apolis (6) 

Mutual Advertising Ageucy Net 
work, annual meeting, Royal 
Palms Inn, Phoenix (20-22) 

Directors Guild of America, animal 
awards dinner, Beverly Hilton 
Hotel, Hollywood; Waldorf As^ 
toria Hotel, New York (22) 

International Broadcasting Awards 
for 19G3, bauqnet presentation 
for best commercials on radio 
and television, Hollywood Pal. 
ladium, Hollywood (25) 

Southwest Council of the American 
Assn. of Advertising Agencies, 
annual meeting, Mcngcr Hotel, 
San Antonio (27-2S) 

MARCH 

19G4 Variety Merchandise Fair, at 
the New York Trade Show Build- 
ing. New York (S-12) 

Electronic Industries Assn., tluxc- 
day Spring conference, Statler 
Hilton Hotel. Washington. D. C. 
(9-11) 



/ SOUTH BEND- 
i ELKHART IS THE \ 

68 th . ! 

\ TV KAARKET/ \ 
,'f THE.Y MUST I 
>< iPfiACTICE A LOT/] 




WNDU-TV 

SOUTH BEND • ELKHART 

CALL Vf NANO, TO«B£T & McCONNELL. Inc 



JACKSON , MISSISSIPPI 



OVER 
350,000 
TV HOMES 



OVER 1% 
BILLION 
DOLLAR 
CONSUMER 
INCOME 



IUiVFt.1 
JACKSON, MISSISSIPPI 
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COMMERCIAL 
CRITIQUE 



Trends, techniques, new 
styles in radio/tv 
commercials are evaluated 
by industry leaders. 



Search for true yardstick: 



JOSEPH LORLV, 

vise presijleiiL at Grey Advertising 

Can you tell in advance the sell- 
ing effectiveness of your commer- 
cial? 

The persistance of the demand 
for measuring the sales effective- 
ness of advertising is understand- 
able. And some day we may even 
achieve it. But a realistic view of 
the problem reveals that before we 
can discover an exact way of meas- 
uring accurately the advertising-to- 
salcs cost ratio of an individual ad- 
vertisement, we shall have to find 
true yardsticks for all the other ele- 
ments of marketing which influ- 
ence sales. 

Then perhaps we shall be able to 
isolate the specific contributions of 
all the marketing elements, includ- 
ing advertising, and set up the ex- 
act ratio of cost-to-sales for each. 

The Association of National Ad- 
vertisers put its finger on the prob- 
lem when it said in its well known 
report: "Sales are not exclusively 
advertising goals. They are total 
marketing goals." And marketing 
includes such other influencing fac- 
tors as product, price, package, pro- 
motion, personal selling, distribu- 
tion. 

Sales are also influenced by fac- 
tors over which the marketer has 
no control: The action of competi- 
tion, economic conditions, social 
changes, even the weather. 

Realistically then, wc must recog- 
nize that in this marketing melange 
our advertising should l>e aimed at 
a clearly defined target. After set- 
ting up this target, wc should then 
establish critical criteria for meas- 
uring the effectiveness of an adver- 
tisement in reaching its goal. 

W hat kind of criteria? Wc shall 
try to answer this general question 
b> focusing on a specific form of 
advertising: the Iv commercial. 



Generally, both management and 
researchers have been reasonably 
satisfied with measuring the view- 
er's ability to recall a commercial 
as a valid index of its effectiveness. 

Nevertheless, the feeling has per^ 
sisted in many advertising circles 
ihat deeper penetration into viewer 
reactions to commercials is needed. 
In some quarters this restlessness 
was translated into further study 
and research. 

As we studied the problem it be- 
came more and more evident that 
the ability to recall a commercial 
does not necessarily indicate a 
favorable shift in attitude towards 
the product and certainly does not 
show a predisposition to buy. The 
aim of an advertisement is to per- 
suade the consumer to like a brand 
or product better after exposure to 
an advertisement than before. 

Let us, therefore, take a close-up 
of the television commercial against 
this background. Like all advertis- 
ing, a tv commercial is a communi- 
cation. When we communicate we 




Vice president Joseph Lorin has 
been with Grey Advertising a long 
time. He joined the agency 35 years 
ago in 1929, and is editor of the 
agency's house or can. Grey Matter, 
where this article first appeared. 



aim for a reaction. 

This reaction is achieved in five 
basic steps which we call The 
Staircase of Influence." 

To get to the top of the staircase 
the commercial must climb these 
steps ; 

Step 1 — it should be seen anc 
heard: ATTENTION 

Step 2 — it should hold the \ie« 
ers: INTEREST 

Step 3 — it should transmit a cleai 
selling message: COMPREHEN 
SION. 

Step 4 — its message must maki 
an impression: IMPACT 

Step 5 — it should make the pros 
pect like the product more: We cal 
this-r "ATTITUDE SHIFT." 

All these steps have meaning ant 
all can be measured, but we hole 
that the most meaningful is "atti 
tude shift" because: 

1. "Attitude shift" is the measur 
of the goal of the commercial. 

2. "Attitude shift" is related t 
sales. 

Let's take the first point. "Att 
tude shift" is the ultimate aim of 
commercial because if we are t 
persuade the prospect to action w 
must first change his attitude tc 
wards the brand. If the attitude ; 
negative, we aspire to make it po: 
itive. If it's neutral, we must aim t 
move the prospect across the boi 
der line to the positive side. If it 
already positive, wc must aim t 
strengthen the positive attitude. 

And this leads us to the secon 
reason why we call "attitude shifi 
the most meaningful step on th 
"Staircase of Influence." "Attitud 
shift" is a measure of potential sel 
ing power, For there is definite cs 
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lenee tli;it a f.tvor.ilik- l'1 i.m tii- in 
tlitude towards ;i brand is :i sis»iii- 
mint step towards nuilim* a sale, 
for likini; tltr product is a stepping 
stout' to buyine, it. 

Till* i|ix-st ton then arises: Can 
"attitude shift, " as the it'sn It of e\- 
pnsuri' to a cnnmierei.il or a series 
>f commercials, Iw measured? 

Our answer is "Defiuilt-ly, yes!" 
IV have developed what we eon- 
|hfk*r a uniquely etfvrtfvo method. 

1. Before wr pre-tcsl a Cftiinncr- 
cial wo ilo a preliminary stud)' to 
find out llit' features and Item-fits 
promised by the product which the 
consumers consider important ia 
■valiiatiii^ it. 

2. Tins data, obtained by using 
11 attitude scalui" device failed an 
opinion-rater," are subjected to 

analysis on an electronic computer. 

3. l'rom this analysis vw get the 
critical factors and Jtbeir relative 
importance, l'rom these we comh 
struct our "attitude scale." 

■1. With tliis "attitude scale" we 
pre-tcsr the commercial, using two 
groups of [K'ople, each represcn- 
Stive of the market target at whiclr 
we are aiming. One is a te.sl group. 
The other is a control group, 

5. The control group's evaluation 
of the product is measured by 
means of our "attitude scale." Since 
tli is is a group of representative 
prospective buyers, it is a fair as- 
sumption that any other group so 
constituted would have the same 
attitude score. 

6. Using a rear view projector, 
we expose the commercial to the 
test group in their homes as part 
of a show. They lielieve that the 
show is being tested, not the com- 
mercial. By using our "attitude 
scale," we then get this groups 
evaluation of the product. 

7. The difference in score lir- 
tween the group which has seen the 
commercial and the ipnup which 
lias not seen it, is the "attitude 
shift" score of the commercial; that 
is, the selling potential built iiijo 
it. 

In this simplified description of 
the method we use to measure the 
critical factor of "attitude shift" we 
have omitted a lengthy discussion 
of the scientific reasons why \vv 
consider this approach more mean- 
ingful than standard pre - testing 
techniques. 

Here they are in capsule: 



1. It is both a uii'.tinii^lul and 
complete measure in (h it it mwis 
the entire "Staircase of Influence." 

2. It permits liuviiiuiiii realism 
nnilistortetl In life elfeet of the 
medium itself. In this e.ise tele- 
\ Lsion. 

3. It makes use of the niost ad- 
vanced tools of measurement from 
rating scales to electron ie comput- 
ers. 

'I. It eliminates the experimental 
bias so often found in the usual be- 
fnre-antl-after methods. 

Since we have used this (7iv\ pre- 



testing In iiiiKpir oil ,i |.rr"i inuiibi I 
n( e<iriiinern*tU, we Uive .lu'iinm 
I ited in on examples of its reh.ihil 
ity and elli t tiv « i less We an- ( oi (i 
dent th.it in oiu method nl u>< asm 
me; "attitude "shift' we h.ive dt 
vehiped ,i wav of pi < lifting Ci'iu 
uierei.ils wIim-Ii h.is m.inv .idv.ni 
la^es over pnvionslv jtxepted 
teilmi(|iiis. 

W'e began this piece bv .isknur 
"Can yon tell in advance the selling 
elft t liveness of yunr coninnrei.il - ' 

Our answer is. "More tloselv than 
ever before.* 1 ■ 



NOW 46th* • THE GREENVILLE- 
SPARTANBURG - ASHEVILLE MARKET... 
AND ITS DOMINANT STATJON IS 





WFBC 
TV 



'The Giant of 
v Southern Skies 



WFBCTV's 61 -County 
Grode A ond B Con- 
tours Include The Rich 
Industrial Western 
Corolinos, plus coun- 
ties in Georgia and 
Tennessee, with . 



RANKED 46th by SALES 

MANAGEMENT Mogozine, the 
WFBOTV morkef is oheod of Jaclt, 
sonville, Richmond-Petersburg, Dur- 
hom-Roleigh, ond other fine South- 
ern Morkets. Within its coveroge 
oreo, WFBC-TV is the DOMINANT 
stotion, according to oil the latesf 
independent surveys. For more in- 
formoiion, coniocf the Stotion of 
Avery-Knodel. 

"Feb. 1. 1 963 SM Survey of Tele- 
vision Markets Averoge Nighr/irne 
(Daily) Circulation 



2,157,900 PEOPLE 
589,300 HOMES 
$3,105,417,000 INCOMES 
Sl>974,010.000 RETAIL SALES 

According to 
SALES MANAGEMENT S SURVEY Of 
BUYING POWER, JUNE 10, 1963 



Southeastern 
broadcasting 
corporation 



AFFILIATED 1 WITH 

WBIR-TV 

KNOXVlllE, TENN 

WMAZ-TV 

MACON. CA 




Represented by A very-Knade/„'nc. 



WFBC-TV 

GRtEHVILU S.C 
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how do you fit an elephant into an elevator? 

You can! . , » if you'll settle for the hindquarter. It's like ranking TV markets. You can take a 
portion of the market by using the metro approach . . but if you want the whole elephant, 
you've got to rank by total market! Consider. More than 90% of the Charlotte Market is 
located outside the metro area f and the total Charlotte TV Market contains 574,800 TV homes 
. . . ranking 20th in the nation . . . first in the Southeast! * All the pachyderms are trumpeting 
about WBTV's 87% lead over the market's second station.* » A rb tv Market Digest 

CHARL®TTE 

JEFFERSON STAN0AR0 BROADCASTING COMPANY 
Rf presented Nillomllj by Telt/Uion tdreitlilng ( T *AR) fteprttc.ntill.Ms. Inc. 
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Tax cuts may 
boom '64 outlay 

Noted consultant sees broadcasting receiving 22% 
of over-all media advertising during 1964, or total 
for radio and tv of about $3 billion In ad dollars 



Ti ik n\n \mk Mini k.n which govern 
.incl alfect our business economy 
don't ojierate on a 12- mouth calen- 
dar your. While businessmen Iwtl- 
aiiee accounts .incl compare year 
end results every 12 months, tin* 
rhl) and flow of business and eco- 
nomic activity is a continuous How 
process 

As we enter each new calendar 
year, we inherit all J lie prevailing 
forces and trends and the levels of 
activity which exist at the close of 
the year just ended. 

Sine*' the mild recession, which 
petered out in tin- early spring of 
1961. the American economy gener- 
ally has e\pericnced a cumulative 
period of business cycle expansion 
— and we ended 1963 with these ex- 
pansion processes still in force. 



There is little doubt that the up- 
ward momentum of general busi- 
ness will cam forward into PJ&l. 
The only question is whether this 
expansion w ill he sustained through- 
out tin- full year or wilt the ensuing 
12 months witness the development 
of internal or international events 
(or trends) which will generate a 
series of economic stresses later in 
the \ear. 

During 1JJ63. a rise of orl^'o in 
Cross National Product w as broadly 
reflected throughout the American 
economy. Most sectors of industry 
and business advanced within it 
A r t to 6^ range. 

Total advertising rose by approxi- 
mately 5 r ; (probably 4J§% with 
TV expanding with greater vigor 
tLuu either general business or total 
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TOTAL ADVERTISING 




1963 Actual \ 1964 Forecast 



all media advertising or amy other 
advertising medium. Radio adver- 
tising about kept pace with the rise 
in GNP and, total advertising ex- 
pend it 1 1 res. 

We are convinced that the Amer- 
ican economy will he quite pros- 
perous in 1964. Consumers will have 
more spendable income and will 
buy a greater quantity of goods and 
.services. More goods will be pro- 
duced. Producers and dealers will 
spend about $700 million more dol- 
lars to advertise their goods and 
services. 1964 should be a good 
year for all advertising media, both 
at national and local levels. 

In order that we may better 
evaluate 196-1 trends, we might ex- 
amine where we now are in terms 
of 1963 developments. 

1963 Year in Review: 

U the beginning of 1963, we pre- 
dicted a broad economic expansion 
mirrored by a 5 f V expansion in GXP 
mid general business. This antici- 
pated pattern has prevailed, 
throughout the year, including tire 
rvpeeted gain in upward momen- 
tum during the fourth quarter after 
a moderate rale of change during 
the summer period, 

\ i»;iiiist the background of GNP 
rising In 5.2' i from $555 billion 
( IW2 to SsSl hilliou ( 1903). total 
all media advertising rose from $12,- 



380,000,000 (1962) to approximate- 
ly $12,940,000,000 in 1963. Our orig- 
inal expectation of at least $12,900,- 
000,000 for 1963 total advertising 
was within three tenths of 1% of 
actual achievement; final 1963 re- 
sults may prove that total advertis- 
ing aggregated $12,925,000,000. 

Within the structure of American 
sidvertising, we predicted that the 
greatest percentage gain would be 
in tv and that total 1963 tv ad- 
vertising would, for the first time, 
reach the $2 billion mark. One year 
ago, it appeared certain to us that 
1963 tv advertising "should rise by 
a higher rate than other advertising 
medium and the economy as a 
whole." In actuality, due to sub- 
stantial gains in national spot busi- 
ness, tv advertising rose by ap- 
proximately 10% on the basis of a 
1 1% increase in network and na» 
tional spot and a gain of about 7% 
in local tv advertising. We now 
estimate that total tv advertising 
approximated $2,100,000,000, dur- 
ing 1963, or about 16.2% of the na- 
tions total advertising pit* 

Hadio also moved ahead but with 
less spectacular gains than prevailed 
in tv. Hadio network and national 
spot adv anced by approximately 4 r i 
while total local radio rose a shade 
above y<. This 1963 radio pattern 
was essentially the situation which 
we anticipated in our forecast, made 



one year ago. 

Total broadcast advertising (tv 
and radio combined) undoubtedly 
reached a volume of $2,800,000,000 
in 1963, or slightly above 21% of 
the nation's all media advertising 
dollars. We anticipated a minimum 
20.6% ratio and, thereby, assumed 
that broadcasting would, for the' 
first time in history, attract at least 
one-fifth of the nation's total adver- 
iising expenditure. 

Other sectors of the national 
economy generally responded ac- 
cording to prediction and estimates. 
Personal income was expected to 
rise by nearly 5%; it rose 4.8%. 

A rise of between 4% and 5% was 
assumed for Retail Sales. It is now 
estimated that Retail Sales ad- 
vanced by 4.S%. We projected a 
gain of. 10% in Corporate Profits 
(before taxes). Preliminary year 
end data indicate that the actual 
Corporate Profits level rose 10%. 

One area of economic strength, 
beyond that which had been ex- 
pected, was the construction indus- 
try. A slight slowdown in residential 
and commercial building appeared 
logical, one year ago, with the total 
year's result being only fractionally 
above the 1962 level. However, dur- 
ing the ensuing months of 1963, 
residential, industrial and commer- 
cial building held firm and even ad- 
vanced moderately over the 1962 
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level. 

Fan ploy incut rose hy 2.7% even 
though in lonploy incut remained in 
excess of 5% of the lol;il work force, 
as predicted. Cost of Living rose by 
1,5%, as expected, by December. 

Tlie 1963 Business ant! broadcast 
Outlook, as we presented it in the 
Juuiurv 7. 1963 issue of sponsoii. 
proved to he vvorkably accurate 
guide for most economic indicators 
dining the full 12 months of the 
year. Few, il any. sectors of the 
economy failed to meet our predic- 
tions either with regard to indicated 
trend directions or anticipated per- 
centage gains. 

For the full year, radio and tv 
moved upward according to our 
expectations. On the basis of per- 
centage performance, national (net- 
I work and spot) tv was the strong- 
est clement within the overall ad- 
vertising industry. At the beginning 
* of 1963, we predicted sulficient 
strength in national tv advertising 
to boost this broadcast sector by at 
least S% (the largest percentage in- 
crease of any single medium). Even 
this opinion proved to be a conser- 
vative judgement because national 
tv advertising apparently rose hy 
nearly 11%, 

For 1963, total broadcast (radio 
and tv) advertising aggregated 
about $2,S20.000.0o6 which was 
1 21.S9c of total all media advertising. 
Uroken down, within the broadcast 
iudustry, tv accounted for 16.2% 
and radio for 5.6% of the nation's 
advertising dollar. 

In retrospect, 1963 was a good 
vcar for the advertising industry 
ind for the radio-tv industry. Moth 
total advertising and broadcasting 
peached new historical high lewis. 

The important current question 
-s: "Will the advertising and broad- 
cast industry move on. in 196-1, to 
*vcn greater levels of activity?" 

Dutlook for 1964: 

We predict for 1961 a total adver- 
ising expenditure of approxiniatelv 
> 13.600,000.000 but, at the same 
iine, we advance the opinion that 
ota I advertising could fall within 
he ranee of $13^100,000,000 to $13,- 
00.000,000. 

In establishing a probable range 
»f $300 million between $13.-100.- 
•00,000 and $13,700,000,000, within 
vhich 196-1 total, advertising will 
ikely fall, wo arc not trying to 
u'tlge but rather we arc attempting 



to recognize the v .trying rlh-i ts 
which the Federal Tux Reduction 
could have mi the national economy 
and, hence, upon advertising. 

Without the tax reduction, 1961 
CXF will not rise beyond $601 to 
$606 billion, a 3.S r < increase over 
1903. With this level of general 
business expansion, we would not 
expect total advertising to exceed 
$I3,I00,<MX).<XXJ. a 3.5% increase 
over 1963. 

However, the concensus ol in- 
formed Washington sourer is that 
Congress will enact the reduction 
bill by March 1961. Despite the tv- 
troactive nature of the proposed tax- 
reduction, the impact mi the econ- 
omy will be felt when tax reductions 
actually show up in pay checks (af- 
ter lower withholding deductions), 

The earlier Congress enacts the 
Tax Reduction bill, the sooner will 
the effect be felt on the economy — 
and the greater will be its effect 
over the full 1961 year. 

Accompanying the effective im- 
pact of tax reductions, by curb, 
spring, we can conceive of CNP 
rising to an annual average level ol 
$616 billion for 1961, an increase of 
5.5% above the 1963 level of $5Sl 
billion. Within this economic frame- 
work, wc would anticipate :i total 
adv ertising outlay of about $13,600.- 
000,000. If achieved, this figure will 
represent a 5.2% advance over 1963 
all media advertising. 

There is the outside possibility 
that the full effect of an early tax 
reduction plus higher deficit spend- 
ing could lift CNP to 1619 billion. 
Any such 6% rise in the general 
economy would have the capacity 
to produce nearly $13,700,000,000 in 
total advertising. At this calendar 
point, wc doubt any such achieve- 
ment but hesitate to discard it as an 
outside possibility . 

In our effort to assess realistically 
the prevailing economic trends, pro- 
truding into 1961, as they are likely 
to be sustained and affected by tax 
reductions, we feel reasonably safe 
in predicting a 196-1 GXP at the ap- 
proximate annual level of $616 bil- 
lion and total advertising outlays 
within one-half of one percent 
(either way) of $13,600,000,000 
This is our basic forecast. 

Broadcast Outlook: 

Broadcasting, tv and radio com- 
bined, should account for about $3 
billion in advertising outlay*, or 



slightly h'-tn r than 11' of tin' n* 
turn's total all media advertising if 
this goal is achieved, over. ill broad- 
cast advertising will ns<- by 7 0 
over I l l63. 'I he extent of the ill 
crease will dc|>cud on the ris<- in 
total adv crtisiug as related to a f'Al' 
of $616 billion versus a lower h vcl 
of mn $00o' billion <>r a higher 
levi'l of about $619 billion. Wc an' 
convinced that the full 1901 results 
will bring .i rise in radio .mil tv ad 
vertisiug but we must put tins in- 
crease within the Iraim- of (A I' 
reference discussed mirier in (his 
report. 

Whatever pattern is generated by 
general business, wc expect 1961 
Radio advertising to lag along with 
approximately the same percent. ig< 
gain scored by total all media .ulver* 
tising. However, tv will, we an - 
convinced, derive tin- largest per- 
centage expansion of all the media. 

It should he noted that, through- 
out this report, we refer to the vol- 
ume of advertising expenditures, to 
dollar figures of tv and radio ad- 
vertising. In the ease of broadcast- 
ing, actual advertising expenditures 
arc considerably greater than sta- 
tion and network revenue. Advertis- 
ing expenditures include money 
spent for time, talent, program and 
film exists, production and related 
charges. Thus the income of the 
broadcasting industry, r.ulio and 
tv. is only one of the composite 
elements comprising advertising ex- 
penditures flowing into the industry 

If we peg $61 l-$6I6 billion as the 
expected annual level for 1961 CNP 
ami the derived all media advertis- 
ing volume of $ 1 3.61X1.1 XX).0tX\ w e 
believe that the follow ing radio and 
tv results will be achieved. 

Radio: 

Combined local and national 
radio advertising should rise by 5% 
with this figure broadly applving to 
both national and local radio ad 
vertisiug. 

Our own survey of national radio 
business, plus other reported sur- 
veys, indicate an overall t rise 
during 1963 in national radio adv« r- 
tixing dollars. 

The wide m.ijoritv of radio sia- 
tie<ns. normally eligible for and ty pi- 
chilly receiving at least $1<X).000 per 
vear in national r.ub* spot, wrote 
more national advertising in 1963 
than in 1962. These same stations 
should experience n further rise in 
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+21.8% 



TV 

4-16.2% 




1963 Actual 



+22% 

uith 
tax reduction 



TV 

+ 17% 




Radio 
+5% 
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1984 national advertising. 

For the radio industry, as a whole,, 
national spot advertising is expect- 
ed to rise by about 4% during 1964. 

Likewise, network radio affiliates 
should anticipate a modest expan- 
sion in "network income." 

Local radio, as a whole and by 
areas and cities, will unquestion- 
ably reflect the percentage 196-4 
gains in retail sales for the nation 
and for the respective areas and 
cities. A 5% to 5.5% anticipateil 
growth in 1964 retail sales should 
set the radio industry's overall local 
advertising pace. 

Television: 

Combined local and national 
(network and spot) tv advertising 
should advance by about 9.5% dur- 
ing 1961 if GNP rises to $614billioa 
to $616 billion. 

Within this overall pattern, na- 
tional tv is expected to expand by 
about 9% while local tv advertis- 
ing goes up by 10% to 11%. 

These changes can be expected 
to raise tv's 1961 advertising vol- 
ume- to approximately $2,300,000,- 
000 and this figure should lx* 17.0% 
nf (he nation's all media advertising 
pie of $13,600,000,000, 

During I960, tv network and na- 
tional .spot developed considerably 
more vigor than we, or most pcr- 
«u>us, had anticipated at the start of 



the year. National tv spot was es- 
pecially strong in 1963. However, 
we shall operate from a higher 
mathematical dollar base, during 
1964, and it doesn't appear likely 
that tv network and national spot 
will again rise by nearly the 11% 
which prevailed during 1963. The 
predicted 9% gain in national spot 
and network will undoubtedly out- 
strip advances made by any other 
segment of die nation's advertising 
industry. 

Percentage-wise, we shall not be 
surprised if local tv advertising 
rises by about 10%-1 1%. To achieve 
this 10%-11% increase, local tv ad- 
vertising expenditures need to ex- 
pand by only about $40 million—* 
naturally, we refer to sponsors out- 
lays for time, talent, film, etc. not 
to local tv station revenue. We be- 
lieve that this growth in local tv 
advertising is fully due and will 
eventuate during the next 12 
months. 

The imponderable and uupredic- 
able factor in the 1964 growth of 
both radio and tv advertising is 
governmental regulation. 

During 1963, broadcasting gener- 
ally operated under a more favor- 
able FCC climate than in 1961 and 
1962. We believe that this situation 
was partially responsible for the 
extra strength in tv network and 
national spot adv ertising. The adop- 



tion of prescribed FCC eommerci; 
rules or the (unlikely) regulation c 
program standards would undoub 
ly raise questions among nation: 
advertisers and, thereby, slow dov 
the 1964 rate of expansion in rad 
and tv advertising. Sponsor co 
fusion over exact FCC eommerci- 
regulations covering FCC eomm 
eial regulations which, by dieir n. 
turc, resulted in a reduction of ; 
much as 10% in the number 
commercials, during prime 
Class B time, would undoubted 
cause a first year decline of as ma 
as $250 million in broadcast advf 
Using. 

Our personal opinion is that d 
FCC Commissioners, with one 
two possible exceptions, arc ful 
aware of their responsibility and o 
ligation to preserve profitab 
broadcasting as the necessary, < 
sential basis for effectiv e radio ai 
tv stations and network. 

General Business Outlook: 

Fconomic cycles breed and go 
crate cumulative expansions ai 
contractions within the prevaili 
composite business structure. S 
dom, if ever, do we find all cc 
noinic indicators moving in t 
same direction at the same time. 

As we emerge into 1964, there :\ 
substantially more uptrend indie 
tors than adverse trend indicate 
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BjjHUi'4 (lie lli|ertloli ul simii sen 
hhs international crisis, (In- overall 

sliNllLStll economic pictlll'e vl IOII 111 
U' (IMC 1)1 basic r\|>.insiol) ill prO- 
lIiilIiiiu, employment, retail sales, 
cmi sinner spendable income ami 

r.NT 

Highlights of economy 

However, in p.rsvuig, it should bl- 
unted th.it 4«iU*li year seems to wit- 
ill's* m>iiii* ui'vv fold or liot war crisis 
jiii I 1961 is not likely to he an ev 
t-i|>t ion. Tin' mih (|iii'stiou is 
«lii*tlicr .iiiv Mich 1 5X4-1 crisis will be 
>.<i .1 11.1t urc mimI fndguinide sutfin'ent 
ti> shift the economy into rexersc 
gear. The economic analyst ;uul 
LS[i i Lster possesses 110 eoiU[¥"tene) 
with regard to the emergence ol 
rliiM" disruptive political events. 

Left to its own diverse trends, the 
highlights of the 196-t American 
L'r^iimnic scene should lie as fol- 

1. Personal income .should ri.se to 
.1 ne« high annual level with an in- 
crease of 5*^-6%. 

2. Hclnil Sides should expand In 
slightly lwtter than 5%. 

!i Consmner purchases of clur- 
ibl<- goods should increase hy near- 
y 7Tp to S'c. N'on-durahlu consumer 
purchases will expand hy an overall 

.::VLTL1L.feof AT* to 5^>. 

4 .New* autoinohilc sales nnd mil* 

it will probably he at about the 
Hum- volume as in 1963. 

S, Capital outlays and invest- 
neius for plant and equipment, ae- 
flSding to the Commerce Depart- 
ment, will show more strength than 
Mil been anticipated and rise hy 
'iIhhiI e*^. 

K. Total employment w ill expand 
•.tii though total unemployment 
rill average slightly above a 5^ 
.LSiii to the nation's work force. 

7. Extended consumer credit will 
■•dv;mcv to a new high level and. by 
in' \ivir's end. constitute a relative- 
s' serious economic factor. 

S. Unions will force negotiation 
M ET'r to SI- increase in hourly wage 
caleti because prime collective bar- 
,-iimim emphasis' will he upon 
i»niiL'y" wane raises rather than 
i|»on fringe benefits. 

5). Industrial strife will increase 
htftmehout the year and man days 
At hi, strikes will reach the highest 

wl of the 1960s. A pace setter, in 

l:-.i: increases, will be the sizeable 
•vtfje hike achieved by the auto- 



uiiibile workcis during linn I'Kil 
eoiitf.icl negotiation 

10. Despite higlui l.ibin fusts 
.mil ,i continued profit ktiiicr/e, i-nr 
pOl.ltC profits (brluri- l.i\rs) sllulild 
rise b\ .i 1 1< >t I ic -i Id n\er the 1*411 
levels" 

II Cost ill living Will list- b\ ,| 

sin. ill margin, less lli. ui 2' . 

1"J. Indnstii.il production is e\ 
peeled In .ids aiiee h\ appio\iiualel\ 
">' < . 

IT Counter to (lie 1963 iiuprme- 
ineiil in general business ,uid the 
growth in business profits, business 
failures inONctl upward. I i ub n d it- 
edly. 196 i \v ill also \\ itness a Inrtlier 
rise in business lailures. 

I I. I*ann cash receipts in 196! 
will be about the s.une .is in l')63, 
pnssihlv up a traction, but, with 
higher production costs, net farm 
income should be off hy \ r 'r or 2 r '< . 
Vevertbeless. rural retail trade and 
farm cquipiucut-snpph sides should 
rise by about >V> . 

15. The cross section of 1961 year 
cud economic trends will not likely 
he so strong as prevailed during the 
close of 1963. We suspect that tin' 
late weeks of 1961 will witness the 
emergence of a definite note of 
caution concerning tlte ability of the 
economic system to sustain the for- 



W.llll III! JV t III* lit wllllll Will pllSlSt 

during iiinsl n| the I * If > I \e.irs 
In Conclusion: 

It now *ppi».m ipnte teft.itJi lh.it 
tin- I i.i i kgioiunl .nid grin r.il time of 
business .mil llroaili aslilrg Will bi- 
giiud throughout the iii \t 12 months. 
I low e\er, .is ahv avs, tin re will be a 
v.uietv ol adverse In uds and .ill 
business nulls will tint pinsjx-i 

Wither will th<' lAp.iiisiiin in av.nl- 
.ible ,nb ertisiug iloll.irs lluw mil 
foiinb to .ill radio and t\ stations. 

Markets ami iii.in.igeini iil ililh-i' 
within the overall radio anil tv in- 
dustry. Despite the general pros- 
perilv ol the .ul\ eilismg industry, 
some .15' i to K>'< of the radio sta- 
tions will continue to be iii.irgiii.il 
operations. On the other baud, we 
expect lh.it fully 'Kfi to 95* (if the 
tv stations will experience a rise in 
revenue* and an improvement in net 
operating income despite the in- 
tense iutr.i-mdii.strv ( markets and 
stations) competition Kffcctive sta- 
tion promotion, effective and crea- 
tive station sales plus effective in- 
tcrmil management will be the tools 
by which individual stations may 
acquire their share, or more than 
their share, of the enlarged volume 
uf available advertising dollars. ■ 




About the author . . . 
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Giant Calpak PlkeS daytime 
tv as marketing aid 
for huge (147 items) Line 
of foodstuffs, puts a 
fourth of budget on true air 

Iv tiie April 17, 1917 issue of the 
Saturday Evening Post, California 
Packing Corporation, through Mc- 
Cann-Erickson, scheduled a full- 
page, two-color ad. Its message was 
short, to the point, and — if not ex- 
actly reticent in tone — refreshingly 
frank: "California's finest canned 
fruits and vegetables are packed 
under the Del Monte brand." Cal- 
pak, formed just six months earlier 
by the merger of four pioneer West 
Coast fruit and vegetable process- 
ors, thus launched the first promo- 
tional campaign of national scope 
ever to be run on any canned food 
brand in the United States and set 
its marketing course. The year and 
thp ad also mark the beginning of 
one of the longest and most fruitful 
( pun intended ) advertiser-agency 
relationships in existence. 

California Packing Corporation 
of San Francisco, is the world's larg- 
est packer and distributor of Ginned 
fruits and vegetables. It produces 
and sells 147 different items — 
canned fruits, vegetables, juices and 
juice drinks, dried fruits, canned 
fish and a line of food specialties — 
as well as catsup, coffee, pickle 
products, chili sauce and tomato 
products. 

During 46 years of continuous ad- 
vertising Calpak has used genera) 
magazines, newspapers, radio, tele- 
vision, billboards, business and farm 
publications, direct mail, point-of- j 
sale and merchandising displays tc 
promote Del Monte. Of an ad ex- t 
penditure that now exceeds $7 mil- 
lion annually, Calpak puts 1 out ol 
every 4 dollars into radio and tele- 
vision. Calpak adincn are particu I 
larly fond of the latter medium. 

"Nothing matches tv for identi- 
fication and demonstration power,' 



If 

? 

' 

t 

j 
;. 

i 

'. 



fts sales with tv/ radio 



says James W. Knddv, M» C»mu- 
Krickson vp and Calpak account 
supervisor in San I'Yancisco. 

Perhaps tli« most outstanding 
Calpak tv success story involves tin* 
introduction <if Del Monti' canned 
zucchini. 

Most people had iu'\vr heard the 
word, let alone used the product. 
Calpak was faced with the chal- 
lenge of cultivating a national mar- 
ket for a food previously familiar 
only in the West. 

In 1961, Calpak introduced canned 
zucchini on the Pacific Coast and 
in the Northeastern states, with full 
pane color ads in the regional edi- 
tions of a major national magazine. 
With distribution in grocerv stores 
nationwide by the Kail of 190-2, Cal- 
pak scheduled Del Monte zucchini 
commercials on its four CHS TV 
network shows. 

This was a natural for tv," M-E's 
Roddy points out. '"We could show 
consumers what the new product 
looks like and what to do with it. 
With three months of tv promotion 
average weekly sales increased tre- 
mendously. 

Alomj with testing new products 
and new advertising techniques in 
various markets, Calpak has scw'ral 
seasonal campaigns each year. In 
addition, advertising and marketing 
plans are continuously analyzed and 
revised. To move specific Del Monte 
products Calpak uses radio and 
other selected media to fit the prob- 
lem where and when local market 
potentials warrant promotion. 

When Calpak salesmen intro- 
duced Del Monte Pineapple-Grape- 
fruit Drink for the first time na- 
tionally, they had two things going 
for them: knowledge that the prod- 
uct had been test-marketed for two 
years and was a big seller in areas 
where if was established. 

And, they knew it had backing 
by a triple-pronged ad campaign 
involving radio, newspapers and 
billboards. Advertising was tailored 
to individual territories and gauged 
to make the most of each market s 



sales potential. Ilatlto spirts leatured 
C.iKpsu singers .mil a sprightly 
jingle. 

Calpak ulfieialh 'epulis'. "Since 
its introduction in 1T>7 Del Montr 
Pinrapple-( Grapefruit Drink con- 
tinues to maintain a number one 
share of market among it* compe- 
tition." 

Since March, 190:2 Calpak has 
been a partic ipating sponsor on four 
CHS TV network shows. JY/r anil 
Gladys, Lore of l.ifr. Password and 
Art l.inkletter's Houscporty. 

"These particular shows were se- 
lected by Calpak," reveals M-K 
Media Director Frank llegalado, 
"because they are compatible with 
Del Monte products ant! because of 
the large daytime audiences the\ 
deliver.** 



"Calpak is interested in resulting 
all t\ pes of f.Ullilles \\e\e found 
that fVre ami CUiitltfi has a bin view- 
ing audience of live .(lid nVer mem- 
ber families, w Idle llonii ;>nr/i/ diws 
well with one- ,md two member 
households. The four shims also 
give us a c,«xxl wrict) in program 
content " 

Calpak's previous network tv ex- 
posures include participating spon- 
sorship of the popular CHS Carry 
Moore daytime show , NHC's Today 
with Dave ('arrow ay. Home with 
Arlcne Francis, Tonight with Steve 
Allen on NllC, tMramw and fiiter- 
hoat. 

Calpak attributes the strong po- 
sition that Del Monte products oc- 
cupy with the consuming public to 
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An Integral part ot Calpak success is long-range research and testing by top executives 
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James W. Roddy. VcCaim-Erickson v.p.. 
it convinced of vulue of broadcast media 
for Calpuk. s<ty\ "notliin/i beats IV fnr 
iilenti firm ion, and dpi/ionstration," 



46 years of continuous advertising, 
strongly supported by effective mer- 
chandising programs, and a strict 
adherence to high quality stand- 
ards in products and promotion. 

//rut' '*i)et Mnnl< ,y *<rtame. *»* born 

These standards go hack to 1891 
when the Oakland Preserving Com- 
pany, a fruit and vegetable cannery 
in Oakland, California, and one of 
the four predecessors of the Cail- 
fomia Pncking Corporation, sup- 
plied its premium quality products 
to the elegant Hotel Del Monte at 
Monterey, California. 

Likened to Newport, Bar Harbor, 
Cannes and Biarritz, the Hotel Del 
Monte cuisine became justifiably 
famous. Labels printed "Del Monte 
Extras" with a picture of the Hotel 
;u»d Monterey Bay identified the 
cannery's premium quality fruits 
and vegetables, 

In 1936 Calpak introduced de- 
scriptive labeling on Del Monte 
canned foods. Far more than just 
a labeling innovation, this was a 
wholly new concept stating for the 
first time on (he label information 
about size, style of pack, and num- 
ber of servings in the can. The new 
labels also featured direct color 
photographs of Del Monte prod- 
ucts, thus assuring a true and ac- 
curate representation of what each 
cur contained. 

The Calpak promotion calender 



lists three annual major in-stofe 
merchandising events. 

The Del Monte Hound-Up, grand- 
diiddy of the yearly promotion, first 
made an appearance in grocery 
stores in 1939. An October-Novem- 
ber event, it features the full line of 
Del Moute products with "Wild 
West" point-of-sale displays and 
banners decorating the entire store 
Supermarket managers often tie-in 
their own creative ideas, dressing 
salespeople in western outfits, bring- 
ing bales of hay and chuck wagons 
into the stores — and even having 
horses and buckboards in the park- 
ing lots. 

Pleased with the obvious sales 
impact of the Round-Up, Calpak 
developed the Del Monte Spring 
Garden Show in 1951 — also featur- 
ing its full line of products and sup- 
plying point-of-sale and other dec- 
orative material to create a garden 
atmosphere throughout the store, 
an innovation which has proven 
highly beneficial to store sales in 
alj categories. 

For a decade, the Del Monte 
"Pineapple Sunshine Cruise," later 
re-named the Del Monte "Pineapple 
Sun Fcst," has brought some sun- 
shine (and increased sales) into 
supermarkets in the middle of Win- 
ter. In January, 1964 Calpak will 
debut a new, visually exciting mer- 
chandising event — the "Fiesta Del 
Monte." Calpak will use a Latin 
American motif to promote the full 
line of Del Monte products, and as 
is their usual policy, will supply dis- 
tributors with merchandising mate- 
rials that will create a gay, colorful, 
festive atmosphere for the entire 
store. Each major in-store promo- 
tion is promoted well in advance 
and during the sales event via radio, 
television and other media. 

ISarkartt(>i>ing Inral rrlailcrs 

In addition to these main promo- 
tion events, Calpak supplies point- 
of-sale display material to super- 
markets for individual Del Monte 
products, for new store openings, 
and for a variety of secondary pro- 
motions based on individual market 
potentials'. 

Last year Calpak developed a 
new approach in its trade advertis- 
ing, to further stimulate greater 
dealer interest in Del Monte prod- 
ucts - : "From Del Monte, IdeaS That 
Mean Business.' 1 



i 



LIGHT-TOUCH TV SPO 
CREATED NEW MARKET 

Shown starting at rifshl is storyboard 
by McCann-Erickson for Del Monte 
Zucchini, a,highly successful product 
hunched primarily u ith network a . 
Storyline: n switch on "Goldilocks" i 
it hicli traditional Three Hears are fed 
u ith routine vepeiubles. During their 
absence from uoodlnnd collage, 
(talilitocks drops in. ami sat es the- ^n- 
i« illi Del Monte. 
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ZUCCHINI 

(ZOO -KEY-NEE) 




Tin- [*rin(K»!i'rtl ntilt/i-s coniiirii- 
mis schedules u( black .nul uluii 
.m(l color p.igis in ,i si-leeti'd list c if 
grocerx trad' 1 p.ipiis [VI Monte 
prodiw Is .in' si ili I in slops that reg- 
ister Hum' tli.iii of the mini- 
trx's < in ii *t 1 IikkI sales. 

In tin- intern. iiiini.il iii.trkH, \lc- 
Cami - Kriekson co-ordinates and 
Mipn \ isi-s I VI Monti* advertising 

< 1] K TO t ii HIS ill 2") fnleigll ( I ll|l it Tll'S. 

Development of in irketmg pi. ins 
;iik1 creation ol .iiKiTtisiiisj is done 
t iiitr\ itlnallv l>v .1 MrCiim office or 
affiliated atijtticx in tvtli individual 
oh in try. 

Tin* California Packing Corpora- 
tion markets its products in *>S for- 
eign countries and li.is canning find 
processing plants in tin- Philippines, 
Cilited Kingdom, Italy, Ve*M«ncta, 
Union oFSontli Africa, Puerto Ilico, 
Mexico and Canada. It Derates 
canneries in II state* including 
Hawaii and Alaska and manufac- 
tures its own containers and labels. 

llrsrarrli ahls rieir priMjtrts 

A progressive organization in all 
arras of its operations, Calp.dc has 
a Scientific llescarch Department 
working i" I he broad field of food 
chemistry arid an Agricultural Hc- 
search Division. Hcsearch and ex- 
perimental ion to improve on exist- 
ing methods reach from marketing 
and management to a regular pro- 
grain cif "crash-testing" new ship- 
ping containers in railroad freight 
ears to find better packaging and 
shipping techniques. 

"Researching, testing and analyz- 
ing more effective advertising for 
Del Monte products is a major op- 
eration at McCann-Krickson's San 
I'r.mcisco office." Mr. Hoddv says. 

McCann uses the usual competi- 
tive bidding .system in the produc- 
tion of Del Monti' tv commercials, 
filed at various West Coast studios. 

Color commercials for Del Monte 
tomato sauce have been running 
for over a year in New York, ami 
color commercials for Del Monte 
fruit cocktail and clinc peaches 
have been produced and will be 
scheduled oh network shows and fn 
local markets. 

"What we are most e-xittcd 
alxmC says Cjlpak admen Jim 
Hoddy, "is the spectacular effect of 
the important tv dimension of color, 
for appetite appeal, in the new 
Del Monte commercial*." ■ 



SPONSOR/ 30 DECEMBER 1963 



iPON! 



31 




With end ol boxing on tv, viewers will have to resort to memory to recall mch thrills 

Networks kayo boxing telecasts 
as Gillette 'counts to ten' 



Boxing,, onee one of television's^ 
best-watched network attrac- 
tions (at one time it was on two 
networks us different weekly shows ) 
appears headed hack where it came 
from — the small arenas and local t\ r 
— unless the Gillette Safety Razor 
Co. decides to form its own network 
of tv stations to air the bouts. 

Gillette and ABC TV have mutu- 
ally agreed to drop the fights, but 
it's understood that the network 
wanted to how out for some time 
and continued its coverage only at 
the behest of the sponsor. 

Gillette has owned tv rights for 
a. number of years, sponsoring the 
fights since the rate 1940s. Its con- 
tracts with Madison Square Garden 
Corp. and ABC each expire in Sep- 
tember. 

Co-sponsor Ts General Cigar, via 
Young iv Kuhieum, to whom Gillette 
sold off half the package. Neither 
General Cigar nor its agency had 
any comment on Gillette's move. 

Gillette advertising v. p. Craig 
Smith said his company ''regretted 
wholeheartedly" ABC's plan to drop 
the fiulit telecasts, pointing out Gil- 
lette lias been "so well satisfied with 
televised busing as an advertising 
medium that we wish we could 
limit our own network of stations 
to eontinue it . . but I miess that 



would be impossible." 

That probably would have been 
the only out for the company, as 
neither CBS nor NBC apparently 
want the fights on their airwaves. 
Gillette hasn't formally approached 
either network about picking the 
bouts up, but past experience indi- 
cates neither would consider it 
(NBC and CBS each gave up fight- 
casts some three years ago). 

ABC's "lack of interest" in tele- 
vising fights is undoubtedly based 
on low ratings, which show that 
Miily some 11.2% of tv homes now 
pick up the network coverage. 
However, Smith stressed that Gil- 
lette wasn't dissatisfied with the 
ratings, and added: "In our opinion 
the audiences have been very loyal 
to us and to boxing, and we don't 
like to deprive them of fights in the 
tijture." 

One factor believed toliavc help- 
ed sour ABC on network fightcasts 
is that :i number of its important 
affiliates hav e dropped boxing pick- 
ups, and others have indicated they 
plnn to follow suit. Sample: the re- 
fusal by Triangle Publications' tv 
stations (WFIL Philadelphia; 
WXUF Binghumton; UTBC Altoo- 
ua; WMJC New Haven; KFUE 
Fresno; and W'LYII Lancaster-Leb- 
anon, the latter nlif), all ABC affili- 



ates, to continue airing the fight- 
Gillette and General Cigar, whic 
divide the costs of sponsoring t" 
weekly fights, each set aside som 
$30,000 to 'air the average bou 
apart from the cost of air time. C 
this, Madison Square Garden gel 
between $15,000-$20,000, with th 
remainder going for productio 
costs, including leasing of lines t 
earn' the tv pick-ups, Executives e 
AUC probably feel the whole pit 
ture isn't worth what's bein 
spent. 

Overseas competition 
shaves U. S. set sales 

Electronics Manufacturers in t 
United States continued to keep 
high production levels and distribi 
tor sales on tv and radio recciv 
and tv picture tubes during Octo 
compared with the same month ) 
year. 

But hearty competition fro 
abroad took its toll, as seen in ten 
month figures compiled by the EI 
Radio distributor sales and facto 
production lagged and factory sal 
of picture tubes arc down from t' 
1962 January-October level. 

Here is the breakdown: 

TV sets: Distributor sales in Oc 
toiler were 669,840 units, making 
total of 5,428,031 for the first t 
months of the year, compared t 
611,763 units for October 1962 an 
5,O34,SS0 for the ten-month 19 
period. October factory productio 
reached 630,091 bringing total pre 
duction to 5.S1S.906 for the first te 
months; the October 1962 produx 
tion figure was 569,966 and the ter 
month total was 5,434 ,0S2. Al 
channel tv set production was u 
too, totaling 100,987 units in Octc 
her and 833,637 for the Januarv 
October period, compared to 66.05 
and 4S5.025 last year. 

Radio sets: Distributor sales ft 
October, excluding auto radio j 
were 1, OS 1,663, sales for the fir: 
ten months of 1963 were 7,69S,11< 
compared to 1,063,014 in October \ 
year ago and S,SSS,904 for the 196 
ten months. Total radio productio 
in October reached 1,962,124 an 
January - October productio 
reached 14,894,292, compared t 
1,835,914 for October 1962 and 15 
681.733 for the longer period. Pn 
duction of auto radios was up t ] 
S94.604 for the month and 6,420,50 
for the ten months, compared t 
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tf75.Ci.SO and 5,685,954 last yr.tr. 
1'rtKli iclioji i)f fin sets was also up, 
to laj.ISS in October atul 1/318,143 
lor tin* ten montlis. compared (n 
1-IU.S5 1 and JWl.l II last year. 

I'icturr ttibrs: Faelorv sales to- 
taled fiSS.504 mitts valued at SI 6. 
SS5, 3S5 for October, compared to 
S7^,5SS unite valued at tLff.ffT8.0U9 
for tin* same month in 1U02. J.uiu- 
,in -October 15)0.3 pieliirr tube unit 
sales totaled 7,575,!)9S worth SI II,- 
IRIJU3. mmparMl to 7.602..3S6 
units worth $110,618,397 for the 
hjrrex]Miiidiiii» 1962 peruxl. 

Hem'rtMi! tubes; Factory sales in 
October totaled 32,063,000 units 
worth $25,251,000. compared to 
October l!)G2 totals of 32,2.57,000 
worth $26,410,000. For tire first ten 
months of 1963. receiving tube- 
sales were 2Sl.2S7.000 units worth 
$231.4S6.000, compared to 306.- 
168.000 units worth $25-1,911 .000 
during the 1962 ten-month period. 

I'fwhoxrvfihs: HoU\ distributor 
sales and factory sales were down 
slightly for October but ahead for 
the ten months. Distributor sales of 
portable/table models for October 
reached 412.171 units and the 1963 
January-October unit total was 
2.442.60S. compared to 432.776 for 
October 1962 and 2.230.6S0 for the 
first ten months of hut year. Dis- 
tributor sales of consoles for Octo- 
ber totaled 153.136 and ten-montli 
distributor sales 1.1S0.195 com- 
parctl to 176.439 for October 1962 
ml 1.113.323 for the first ten 
months of 1962. Factory sales of 
ixirtablc table models for October 
totaled 493.517 and the ten-month 
1963 total was 2.706,135, compared 
to 50S.130 for October 1962 and 
2.-1-13,477 for the January-October 
1962 period. Factory sales of con- 
soles for October reached 173.41S 
and January-October factory sales 
totaled 1,321.307. compared to 
IS0.954 for October 1962 and 1,- 
213.194 units for the first ten 
months of Inst yt\»r. ■ 



Humor no sale-maker 

Humor can be .in effective mean* 
"f attraction; the public's attention, 
but it can't be counted on to clinch 
the sale, says the January issue of 
|ippincott & Margulics house pub- 
lication. The international market- 
ing consultant and industrial de- 
%u firm conducted a studv of 



Durkee's takes to water 



OURKEES 



and 




8 L ' \4 



Ditrkoe's has bccui) introduction of lis new saner :ind crav> miscs uilli 
50-sccond l« spots fcaturinc n wistful watiT drop charm, Ut who "one 
day mi'fls Durkrc's Sauce ami Cray Mi\es . . . und wow." All Durkce't 
Mi\i-5 need . . . i\ inc." 1'rodnccd b> Kcit/ & llrnidoil, Dallas, the ipots 
niY being aired in major mid vest market-,, villi future t\pansion planned 




\\"SJS (W instnn-Snleivd surprises Nnrman Stockton (rotter), president of 
Vormxi StmVtuii. Int.. I.Vs««tr advertiser on the radio station, with its 
d.iiU V.arU Ilirci Award. Done Kiiwl. of his sales st.ilf. nominated "st<»<.k- 
lan ;)s "one n|)n Is bright -erttl mid chipper, with real eel up anil c> 
Uo Co." .Some of bis friends were present for I ho occasion, alone with 
Tl.it ion c\ee». L-r are '/.cb Ilamliardl: Clifton I'Ivm nts ; truest Yar* 
hronch; VVhJS president -General m.maccr Harold l'ssex, assist.tnt Ren- 
crnl nisi'ia-ner Dick Barron who is presenting award, and !lns llranlon 
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ciirn nt uses of humor in product 
selling "to develop some helpful 
guidelines for diverse uses of hu- 
mor in unions areas of marketing." 

It concluded that while humor 
tan "stimulate awareness and rec- 
ognition," it does not necessariK 
"cam either eonviction or persua- 
sion. In brief, it can attract atten- 
tion, but it can't sell," 

It cited One company's use of 
cartoon characters on tv as un ex- 
ample of the use of humor to attract 
attention. It pointed out that after 
the characters have won the view- 
ers' interest, live-action cut-ins of 
the real product are used in an ef- 
fort to wrap up the "sale." 

The article also referred to a tv 
campaign put on by a bread com- 
pany, using the humorous line that 
the product was "baked to music." 
Hcsearch showed that the public 
awareness of the brand skyrocketed 
hut the public's buying attitude to- 
ward the product had not changed 
appreciably- 

"ft was only at tin's point, when 
the firm followed up with a hard- 
sell campaign, that the attention- 
getting humor began to pay off,' 



the article said. 

Since humor is regarded as a 
"form of aggression," with someone 
usually the butt of the joke, humor- 
ous references in advertising should 
he screened carefully to be sure 
the consumer can't construe it as a 
jibe at him, the article said. 

"It's fairly safe for the manufac- 
turer to poke fun nt certain accept- 
ed stereotypes such as the mother- 
in-law, the eccentric uncle, or other 
stock figures," the article said. "If 
he draws the humor upon himself 
and his product, he may run the 
risk of undermining the believabiL- 
Uy of his sales story. 4 ' 



NEWS NOTES 

Intl. n*d refe"renee: A reference book 
on international advertising organi- 
zation and procedures has been 
compiled by 64 expert admen and 
published by McGraw-Hill Book- 
Co. Edited by S. Watson Dunn* 
professor of journalism and market- 
ing at Wisconsin U., the Interna- 
tional Handbook of Advertising 



includes information on the princi- 
ples and procedures of marketing 
common to all areas of the world; 
selling, budgeting, and packaging 
overseas, government restrictions, 
market data, copy and layout ap- 
proach, advertiser and agency re- 
lationships, markets of little known 
expenditures by media for every 
major world market, audience 
measurement services available, 
agency addresses, etc. 

Howard Johnson on road: The 
Howard Johnson Co. and N. VY. 
Aycr have agreed to terminate their 
relationship, effective next March, 
due to product conflicts. Howard 
Johnson, an Ayer client since 1950, 
has not yet selected a new agency. 

Collins income up: A semi-annual 
cash dividend of 20 cents will be 
paid on 2 January to Collins Radio 
stockholders of record as of 23 De- 
cember. In addition, earnings of 40 
cents per share were reported for 
the three-month period ended 1 
November. This was based on net 
income of $888,000 on sales of $66, 
356,000. Results for the correspond 
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inji quarter ended 3<t Octolicr m« 
f.iniiiit;s nf Sivl,<XJ(J cir 10 tvnts p*ft 
■Lire mi sales <>r 5>."».0iS.(KM). The 
hacklog of undelivered orders nn 1 
Nov ciiiIhi' I? Jfi-'i usjs million 
compared tu $24.1 million .it 31 
itloher lUfii .mil $541 million til 
tlif iK'vjiiiniiiU ol 1 1 j is. fiscal \c.ir 

Li J it'll miles earnings oil: Allied Ha- 
il io (.'or p. reported net sales in the 
first fiscal quarter ended .'J I (X tn- 
ber \\m were $13,I73,IHH) mm- 
Lritl willi $13.6Sfi,<HM) in tin- cur- 
riwptmilinn period last year. Net 
ftrniiij** totaled $3- 1. (MX) equal to 
■tree tvnts per share, compared 
iith $I22,(HX) or 1 1 units per share, 
in tlie previous year. "Sales reflect- 
ed some softness in tli'iiiaiitl ami a 
mart* selective credit approv al pol- 
icy." president A, I). Davis stated 
in a letter to shareholders. 

Forsliaw names agency: Steinmler. 
Bartram, Tsakis & I'aync has heen 
appointed the advertising agency 
for Forsliaw of St. Louis, Inc. For- 
shavv is a distrihntor and retailer of 
fireplaces, barlwcne units, and re- 
lated home and lawn furnishings, 



New member of family 




joining Citfntf I'otniot'u t'j "fmsih" of 
hen \-tlul\ ttPttttlttg prmhirtit m tfn% 
/.<in/«/rv Dptrrgpnt, nhiih lwf<iuir\ tiiuil- 
uhlr thrniiphimt the f , S. new month mil/ 
is \ttotin>trd thrttiiiih It unit nthcr Hlrtliii 



NEWSMAKERS 



(V.n-Miw Ai.kx.vnukh to diriTttir of 
corporate market planning for H. F. 
Goodrich, succeeding Wuj.abo C. 
Ori.iCK who will retire 1 Mav. 

Wiullvm M- Lanyon to sales and 



i o aliM* thri t tui irl Ki .tnt/i i> ( -old, 

lilt \eu ^ork plldtOj'i .iplllt stn 

dim 1 It- v\ .is fin im-rh • \<i 1 1 1 1 v < - i d 
itur ol t'Ur \tiunuMn lloitii 

( ' 1 1 \ hi i s L \i in \ In nn nli. ni 
diMiit! manager ami ( vni | \s 
uiuus In advertising m.uiaiier of 
tin- 3\1 ( .'oiiip.mv s in. miK In prod 
in Is disKsin < i mis I' Kiii H.inu 
In pnidiitl s.)lr\ in. in. mn loi iii- 
sli linn iit.)tinli tapes in tin- Wtstim 
Id-L'imi and John VV, Svviih.i to 
prudiiit sales u.m*T in lln- F,i.s|- 
crn Met* inn 

(klMMWIIIK EtlW \lll) Willi! 

ill vi). O. It. F. to a mt'inlxT of the 
hoard of directors ol Scliu eppes 
Limited, tie is ,> meiuher of tin* 
hoard of St l>v\ eppes (Overseas) 
Limited, president of Schvv eppes 
(I'.S.A.) Limited and t liairni.oi of 
Scliweppes (Canada) Limited. 

litmian Htx.nts to assistant to die 
president of the Hov lc-.\fidvvay di» 
v ision of American Home l'roditets 
('orp. lie was director of marketing 
of the Cracker Jack Co. 

F. (,). Doisos and HvV tjn\U) to 
product uronp managers in the 
\. 1". Sl.ilev' Manufacturing Co.'s 
grocer) products division. 





You'd be a connoisseur of fine beef... and a good 
judge of TV time. Both have much in common. You'd 
know when ground round was masquerading as (1 Jet 
...or marginal spots' getting prime prices. You want 
what you pay fort That's why we developed a simple, 
equitable and highly versatile rate card that's easy 
to follow as a menu. We didn't eiactly think ol it, but 
we're willing to accept the honors. We like to brag it's 
the kind of rate card that gives you a feeling ol 
quality because it's 'custom-cured' to fit your par- 
ticular requirements ... providing choice time pur- 
chases on the basis ol their individual values. Simple 
.. purposelul ,,, analyzed buying power. Want quality 
spots? Call Petry. 



WFAA-TV 



The Quality Station serving /fie Dallas Fori Worth M*t*et 



ABC. Channel 8. Communications Center / 
Broadcast Services of The Dallas Morning 
News/Represented by Edward Petry & Co . inc 
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RAB-agency meeting: II. to * .) RAB's Robert Alter, consultant A. Watson, pres. Ed Bunker, FH&N's Bernie Pawlus, RAB v.p. Miles David 



AGENCIES 

Ohio 



agency's new nose-eour 



Streamlined method of determining broadcast audience 
size is brainchild of midwestern. agency. It works' 



Madiso.v Avenue may have cause 
to look to its broadcast re- 
search laurels during 1964. Kcason: 
what is claimed to he a "more ac- 
curate" method of evaluating radio 
and tv audiences has been develop- 
ed hy a Cincinnati advertising-pro- 
motion firm. 

The new system is called BASE 
(Broadcast Audience Statistical 
Evaluation ). Its creators say it: 

• Sitbstitutcs people for statistics, 

• Utilizes a house-to-house ond 
mail questionnaire check, 

• Provides an accurate survey of 
Car radio listeners, 

• Seeks an impartial assi.it front 
vultrfze and university teachers and 
students in compiling, and evalu- 
ating listener data. 

Is it another mish mash of ideas 
ripened over cocktails? Is BASE a 
pre tty bubble of a theory that will 
hurst at the first test? Is- it, in fact, 
olf-B \SK? 

Bernard K. Pawlus. director of 
broadcast media for Parson, Huff 
& Northlieli, Inc., created BASE, 
says it works — and can prove it. 

lh> began developing the new 
system many months ago prior to 



Congressional investigation of rat- 
ing systems. The hearings only em- 
phasized disturbing differences be- 
tween radio and tv ratings reported 
by major survey services. 

Pawlus believes he has found 
•the answer in radio surveys, and the 
system will work equally well in 
tv. 

He had these specific objectives 
in mind: 

• To categorize listeners so they 
are seen as people and not just 
jtnmbcrs. 

• To numerically estimate lis- 
tener preference for different radio 
stations at various times of the day, 

• To estimate station preference 
hy car radio listeners, 

• To translate these statistics into 
conclusions to directly benefit the 
advertiser so that he could see not 
only what his money teas buying 
hut what it was doing, for him. 

With the theory completed, the 
Cincinnati agency set about to 
prove it would not only work better 
than present surveys hut would give 
the advertiser a dollar and cents 
evaluation both accurate and com- 
prehensive. 



Pawlus turned to education and 
tapped the almost-virgin field of in- 
vestigative talent, neither partial to 
Brand Y nor Brand X, capable of 
conducting a survey in all markets. 

Working with Pawlus were Dr. 
Robert H. Myers, chairman of the 
marketing department, Miami Uni- 
versity, Oxford, O. and Dr. Gerald 
L. Quatman of the Xavjer Univer- 
sity psychology department, Cincin- 
nati. 

Three separate studies were be- J 
gun: (1) A house-to-house personal 
interview project was conducted by 
Xavier's Psychology Department, 
(2) A mail questionnaire to an es- 
tablished consumer panel was con- 
ducted by Miami University Mar- 
keting Department, and (3) A car 
radio listencrship test was launched 
by the research department of. Far- 
son, Huff & Noi thlieh. 

The 1961 census was used to de- 
termine percentage of dwelling 
units in the Cincinnati census tracts, 
the Hamilton County census tracts 
of the area surrounding the city 
(some extreme sections were ex- 
cluded) and in Northern Kentucky- 
cities across the Ohio River from 
Cincinnati (Covington and New- 
port) and a 10% sampling in Ken- 
ton and Campbell county, Ky. areas 
outside these two main cities. 
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Uatidoni v.itnpK s Hi ic drassii no 
the ]H'rtviit.mti* of dkxclliui; unit's in 
Mch census true! or are* sisited 

|S\.Is tlic S.lll If ■ as pel cent.ll*r of 

ilsM-Hhii*, units >n the census tract 
Irellectcd ill tin- I !)6() census. 

Interviewers were selected .rnumji 
kmlu.ite. junior ami senior students 
kit Nasier LHiivt'iMh . Thcx leccixed 
[instructions to ,isk the ii.une nl the 
[person they inters iessvd, the name 
Is. is later used to cross-check 
Iwhether tin' inters iexscr had actu- 
til I y visited 1 h c dwelling unit 
^selected. 

If the first mature person i'ihi- 
Ifronteil ut a specific address refused 
In grant an inters iesv, the intei view - 
k-rs were told to \isit the nearest 
adjacent address, seeking an answer 
In this poser: 

What was the occupants twlio 
station listening preference ami 
radio program preference? ( Ka thts 
listening preferences of other mem- 
lier.s of the household were ajsn 
checked. ) 

The well-organized Miami Uni- 
versity consumer panel of 511 
lionseholds was used in the mail 
questionnaire segment. Itesponse 
totaled 109 returns, or S0.03 per 
cent. 

This sample was drawn with Hre 
requirement that the household in 
Oxford, O. he proportionately rep- 
resentative to those dwelling units 
in the Greater Cincinnati area as to 
age. race, education, occupation, lo- 
cation and income, (Oxford, O. is 
some 35 miles north of Cincinnati.) 

The ingenious c;ir check was de- 
vised and executed hy the agency's 
research staff. Researchers halted no 
ears, questioned no motorists hut 
still came up with an accurate sur- 
vey of listening hy die go-to-work 
rush hour crowd. 

Garage and parking hit attend- 
ants were enlisted. As the attendant 
parked the car lie noted the .station 
to which the radio was timed, and 
whether the radio was on or off. 
Tlie attendants also cheeked cars 
parked hy their owners, noted the 
data needed, fn no case did thev 
touch the radio. 

Interviews, questionnaires anil 
reports from car lots poured in and 
the results revealed these surprising 
conclusions: 

• The number of listeners to 
radio obviously varies considerably 
during the day, yet for two time 
perils studied, advertisers were 



paying tin- mime rate n hen the ll\- 
tener ratio of one period was doubh 
that of the other 

• LUti ner\ u ■ re found to he din 
interi\t( (l in < urrent rduiationul 
programing and want no im reuse 
in it, 

• \lttnif ;ji>s/-/ei n /iv/< in rv. some 
married ami hi In een the agi \ of 21 
and -hi, still faun rot k-and-roll 
music that comprised the musical 
diet of th( ir youth. 

• Holding out for thoughtful 
commentary and less frantic mu%U 
ix on ctpialhj determined group of 
listeners between J j and (id year* 
of age. 

• Sews comprised the fuiantc 
program category for almost u\ 
many women as men 

• The bedroom i.v the favorite 
location for u radio. 

Dr. Myers commented that . "This 
survey contains an abundance of 
information useful in bringing radio 
programing hi the Cincinnati area 
more in line ss'ith sshat listeners 
want, and herein, of course, lies the 
secret to broadcasting success. Sta- 
tions that tailor their offering to 
ss-fiat the listeners svant are qotng 
to liase a much ssidcr audience 
than those that do not." 

He then offered tlysc five sug- 
gestions: 

( 1 ) Disc jockeys should displas 
good education and breeding. 

(2) Programing directed at 
ilaughters of families should feature 
gciod music. 

(3) Afternoon rock-and-roll 
shosvs are a good time to advertise 
.into accessories and related prod- 
nets because of the male teen-a^e 
listening audience. 



(|i Hnphtsf K..iTcd prour tiumg fo 
appeal to voutii; adults should In* 
Used as supple lllrnis In lilurt; Mill 
viiihiMi.il programme, dm-iO-d at 
| >r< »s | x i 1 1\ i hi,«in- .mil Inrnisluic's 
pure li.isi-rs 

(3) Caiier. ills . iiHivit should be 
41*1 eft ed to appeal to listeners .«& 
bat kuronnd inuxii sshili th< s i.irrs 
mm other at lis ities. 

The surs es - in-depth uniosofed 
invaluable f ho .i on musical prwfvr 
encc in type* nl ndtsie. classical or 
ja//, and, in the programme «if 
miisii, news, call-in. quizzes anil 
other Isjm- shows. \ge, se\. marital 
status, income, h«iu* ownership, 
time of iislciiim* ssere all compiled 
to achieve the new pict lire of the 
radio .nubentr TheV, ssere also 
urged to make t on itu«-ti}s. The most 
drastic xs anted our radio station put 
off the air. 

The ness survey method has 
prosed so effective the Cincinnati 
agency lias adopted it in making 
valid broadcast recommend. itions to 
client*. 

Methods emplosetl in BASIC are 
up for urabs, so to speak. F.irson, 
Huff and Nortlilich will share its 
methods ssith the broadcast and 
adsertisins; industries. 

The originators would like to see 
the system carefully organized and 
administered by a Ir.ide organiza- 
tion and gathering and compiling 
of radio and tv listener data placed 
in the hands of impartial ins estima- 
tors in selected colleges and uni- 
versities. I'awlus believes the re- 
search can hea valuable part of the 
educational process and provide 
legitimate economic support for 
academic acfis ities. * 




t.ducalors utded run- rrtrnrrh prnpet. .tbovr, it, In r. Dr. Geratd Quatman, profruor 
of psychotofy, .\ai irr I/'.; Pr. Hoberl ,V Wicrj. dir. buiinrn mrarrh, Miami t. 
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Billings at $18 mil. 
for Gumbinner-North 



Luksi is rms HKCiiNT parade of 
ageuc\ merjQere is the consolida- 
tion of Law rent e C. Gumbinnei' 
Advertising and tlic New York di- 
vision of North Advertising of Chi- 
cago. 

The resulting Gumbinnor-Nortli 
Co. hills around $17-18 million. 

Whereas Gumbinncr is the 
"heavy" in this instance, coutribu- 
ting about $12 million in hillings 
to the merged operation, it suf- 
fered a .severe setback hi August 
when American Tobacco pulled the 
$10 million Tareyton account from 
under its wing. This crippling slice 
into the agency's annual billings of 
some $23.5 million is generally con- 
sidered the major factor behind, the 
merger. 

An interesting affect of the merg- 
er seems to be a subtle change in 
the relationship between North of 



New York and the main North 
licudquarters in Chicago, Whereas 
the New York office had previously 
functioned as any branch office 
would, 'it has now outgrown its 
"division" status, ft will operate in 
a totally autonomous manner, main- 
taining "close working arrange- 
ments" with North, Chicago, which 
k now out-bills by about $2 mil- 
lion and which is not affected by 
the merger. Don P, Nathanson, 
president of North, Chicago, and 
Harold Rosensweig, treasurer, will 
serve on the board of directors of 
Gumbinner-North. 

Big "broadcast clients being 
brought into the merged agency 
by Gumbinner include Block Drug 
(Ream, Omega Oil, and Minipoo) 
and American Home Products 
(Whitehall division, Dristan Medi- 
cated Aerosol Vaporizer, Neef, 



Wind up agency exec and he turns out a doll 




Norman, Craig & Kutnincl accl. exec Steve Simon (center) holds Iris 
■Turanclot," which won first prize in NC&K's seventh annual dol! 
dressing contest, as sr. v.p. Walter Tibbals holds prize check. Judges 
were (1-r) China Maehado, fashion editor of "Harper's Bazaar;" fashion 
mode! Jan Rynlnnder: and Cody Award-whining designer Donald Brooks. 
Third prize alto vent to a mole, v, p. -account supervisor Ronald Mullins, 
while last year s top winner, accounting clerk Lana Tonkossckur, eamc 
in second. The entries which numbered some 400, were given away at 
children's Christmas party at the Hospital for Special surgery in N. Y. 



Sudden Beauty, etc). Browne-Vint- 
ners is also one of its biggest re- 
maining clients, 

North of 'New York also bus 
American Home Products (Boyle- 
Midway division and others), 
Chcmway Corp., and Remco In- 
dustries. The last, a $2 million ac- 
count, was picked up only a few- 
weeks ago. 

Officers of Gumbinner-North are: 
Lawrence C, Gumbinner, chairman 
of the board; Milton Goodman, 
president and creative director; 
Bruce Dodge, executive vice presi- 
dent; Bert Goldsmith, vice presi- 
dent and chairman textile division; 
Sumner Wyman and Lester A. 
Delano, senior vice presidents. All 
other officers of both agencies will 
retain their assignments and re- 
sponsibilities, in G-N. * 

Gerhold to research dir. 
at J. Walter Thompson 

J. Walter Thompson has announced 
the appointment of Paul E. J. Ger- 
hold to director of research. Ger- 
hold comes to 
Thompson 
from Foote, 
Cone & Bcld- 
ing where he 
has been direc- 
tor of market- 
ing services 
and vice chair- 
in a ji of the 
plans board. 
Present lv* he is 



..A 



Gerhold 

a member <>f the technical and the 
planning committees of the Adver- 
tising Reseaueh Foundation, and 
chairman of the newly organized 
Committee on Improv ing the Meas- 
urement of Advertising Media. He 
has been chairman of the ARF*s 
Technical Committee and chairman 
of the 4A's Standing Committee on 
Research. He Iras also served as 
president of the Copy Research 
Council and of the Market Research 
Council. 

Agency lenses specials 

New agency activity in program 
development and ownership is 
afoot, and a child is getting credit 
sts the inspiration. 

Ihditzer, Waring & Wayne, 
pleased with its pre-Christmas spe- 
cial The Cowboy on<] the 7'igrr. 
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this l.ill on AUG TV, utw is looking 
for ii inn* children's properties Jo 
c< HiiniisfcitHi 

Kkrwhere program development 
)>y agencies lias heeti at a minimum 
since government fi*;irs of networks 
losing control put a damper on out- 
side initiative unine years ago. Beu- 
ton tV I Sow It's lias COriliHiwd to work 
with producers on pilots, notahk 
on behalf of Genera] Foods, hat 
outright show ownership hy an 
agency is v irtual ly unknown at tlii.s 
time. 

The hour-long Cowboy and I he 
Tincr was sponsored on Thanks- 
Hi\ in i» Day and repeated S Decem- 
ber hy n\V\V clients TransOgrnin 
ami American Doll & Toy. with 
Nestle and Miles Labs co-sponsor- 
ing (through McCann - Frickson 
and Wade, respectively). A still* 
young New York shop specializing 
in children's accounts, MWW com- 
missioned Sonny Fox Productions 
to tape the show for the two toy 
companies and expects it to be 
picked up in seasons to come for 
siinnml re-runs. Commenting on the 
show's selection for entry in the 
Fourth Annual International Tv 
Festival this spring at Monaco, Mel 
Hclitzer, president of the agency, 
said, "We feel like a ballplayer who 
hits a home rim the first time at 
hat" 

Now bis organization is looking 
for two or three other children's 
properties to adapt similarly to tv. 
Specifications are for scripts Uiat 
combine music and comedy with a 
believable storyline and can be 
tried out live before children off- 
Broadway or out-of-town. 

Itelit/cr's 10-ycnr-old daughter 
is credited with inspiring tv produc- 
tion of The Cowboy and the Tiger. 
The child scouted the proprcty 
when it was an off- Broadway show 
Marring Sonne Fov (children's in.c. 
on WXFW-TV, New York) and 
begged her daddy to talk to the 
star. 

I'apa agreed, and the result was, 
the tv hour produced by Fox and 
starring Broadway actors David 
Wayne, Paul O K'ecfe, Jack Gilford. 
Nathaniel Free, and Sue Lawless. 
Andre IJaruch, vice president and 
radio-tv director of 1 1 WW. was ac- 
tive in staging the show, which 
was taped at studios of Videotape 
Productions of New York. * 



K&E in New England move 



8^ 



I 



CongrnliilnlTiii; cacTi otficr nftcr finalinnc nencment for fusion of wr- 
vitci of Noyes & Co., ProvuVnee, with Kenton & Fckl>;ir<U in (lie Hvvt 
Faitll.-iml area ore k'c\K president Duvitl C. Mcwarl (r) and Nuycv prcsi- 
elenl Frederick C. .Noyo. K\K Hilliiins top nnv nm'iicy in Nnrllit*asl 



Cole & Weber solves 
'client conflict' task 

So what's so difficult about an 
advertising agency handling com- 
petitive accounts? 

At a recent meeting of the Ore- 
gon Advertising Club, it fell upon 
Cole iv- Weber to furnish door priz- 
es. Fach advertising agency which 
had had this responsibility at pre- 
vious meetings had ended up Iry 
giv ing away its clients' products — 
but nothing really from the ngenev 
itself. 

The only thing an agency cur 
really call its own, according to 
Cole cf Weber, is advertising — so 
that's what it gave away. The main 
door prize, therefore, was a full 
page ad in ,\d~Vancc, the official 
publication of the ad elnb. The ad 
had to advertise a legitimate prod- 
uct or service, Cole 6c Weber had 
to be allowed to create the ad, and 
include a small credit line to that 
effect. (You can be assured that 
C&W also collected the S->.2-5 com 
mission! ) 

The door prize was won bv John 
1 lansen. manager of Portland's ABC 
Affiliate. KITY. 

Portland has four commercial tv 
stations, so, in ordrr to make no 



enemies, the ad's headline read 
"KPTV — One of Portland's Two 
Great TV Stations." In thrs way. 
Cole & Weber figured, the other 
three stations could each interpret 
the ad the way they saw fit. 

So how did Cole & Weber inter- 
pret it? They're not sav ing. A small 
postscript might furnish a clue, 
however. Portland's CBS affiliate, 
KOIN-TV, has been a loyal Cole fit 
Weber client since 1957, 

It still is, 




Mnijul 



Mogul chairs MW&S, 
as Weiss named pres. 

A re-alignmenf of top management 
at Mogul. Williams & Savior has 
resulted in election of new officers 
to the agency's three highest posts. 
Emil Mogul has moved up from 
president to chairman of the board 
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■ What broadcast trade 
publication led its field in 
all large-scale surveys 
of agency and advertiser 
readership during 1963? 
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A. SPONSOR!* 



* We'd love to give yau 
full details. When? 
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and will continue as chief executive 
officer of the company. Sidney Mat- 
thew Weiss, who served as execu- 
tive vice president since 1959, is the 
new president of MW&S. Wray D. 
Kennedy, who was elected a senior 
\ic<' president and a director last 
January, succeeds Weiss as execu- 
tive vice president. The manage- 
ment shifts were announced last 
week at the agency's annual year- 
end staff conference held m New 
York Citv. 



Baier to head BBDO's 

commercial film dept. 

James O. Baier has been named 
head of the commercial film depart- 
ment in the Hollywood office of 
Batten, Barton, 
Durstine & Os- 
boin. He had 
been the assist- 
ant to the late 
Harry Grey 
who headed 
the department 
until his dcafli 
on 18 October. 
Baier joined 
IJBDO in 1959 
from I layden Productions where he 
had been an associate producer. Be- 
fore that, he beaded the editorial 
department of Jack Chertok Pro- 
ductions. Previously, he had worked 
in the feature film departments of 
Regal Productions and Benedict 
Bogeaus Productions. 



Three agencies form 
combine on west coast 

New agency in Southern California 
is Anderson, Morgan, DcSantis & 
Ball. It results from the consolida- 
tion of Anderson, Arthur & Mor- 
gan of 1 lollywood; DcSantis Adver- 
tising Agency of Glcndale; and Ball 
Advertising of \jttf Angeles and 
Palm Springs. 

Bnlx'rt F. Anderson will head 
the new agency — based in the Hol- 
lywood First Federal building — as 
president; Itayinoiid It. Morgan, Jr. 
assumes the position of executive 
v i(e president and marketing direc- 
tor; V j.imes DcSantis will serve 
ns viee president and production 
head, while Everett L. Ball be- 
comes vice president and creative 
direcUir, 




Baier 



NEWS NOTES 



Texaco names Kingston branch: 
Lindo, Norman, Craig & Kommel, 
Ltd., has been appointed advertis- 
ing agency for Texaco — Jamaica. 
That office also handles such ac- 
counts as Colgate-Palmolive, Ltd., 
Gillette, Goodyear (Export) Co,, 
Hertz, Woohvorth. Other agency 
appointments include Westgate- 
California Products to Geyer, 
Morey, Ballard for a group of new 
products; Airkem to Smith/Green- 
land for Airvvick; Penfold Golf 
Balls, Ltd., England, to Firestone- 
Rosen, Philadelphia, as f}s U.S. 
agency. Penfold will use regional 
and national media in 1964; Heu- 
hlein to Benton & Bowles for 
Byrrh, a cocktail wine imported 
from France, and Irish Mist, a 
specialty after-dinner liqeur. B&B 
handles six other assignments from 
Heublcin; Micrometrical division 
of Bendix Corp. to MacManus, John 
& Adams. Agency has ad the Ben- 
dix account for many years; Na- 
tional Development Co., Dallas, to 
Grant Advertising. Company is pri- 
marily a developer of real estate 
properties in various parts of the 
country: Central Oldsmobile-Ram- 
bler Co., Seattle, to Lennen & New- 
ell; Procter & Gamble's Oxydol to 
Benton & Bowles, Ltd. for adver- 
tising in Great Britain; Commerce 
Drug Co., division of Maradel, to 
Ted Gottlielf Associates for Ora-Jelj 
Abbey Rents, Los Angeles-based 
equipment rental company to 
Fuller 6c Smith & Ross, Los An- 
geles; Parkland of Dallas, manu- 
facturers of quality vvomens' dress- 
es to Grant Advertising; Chas. 
Primer's Leeming-Pacquin division 
to Compton for consumer advertis- 
ing for Dcsitin Products. Pfizer ac- 
quired the Desitin Chemical Co. in 
early 1963. 

Kameny expands: A new independ- 
ently-operated agency known as 
Malmcbi, Kameny 6c Smith has 
been formed by Kameny Associ- 
ates and Smith, Winter, Mabuchi. 
Paul Lippman, formerly with 
Guild, Bascom 6c Bonfigli, and 
Ogilvy, Benson 6c Mather, has 
joined the new agency as creative 
director, New agency is designed 
to blend industrial marketing tal- 
ents and consumer marketing abil- 



ity for broad agency service. It's 
located, with Kameny Associates, 
at 305 East 4oth Street, New York. 
DistafTer retires: Jean Wade Rind- 
laub, a director of BBDO for ten 
years and vice president for 20. 
will end 33 years with the agency 
on 31 December. She organized 
and directed BBDO's Junior Coun- 
cil and Homemakers' Council and 
has pioneered many techniques of 
understanding women as customers 
and people. Mrs. Rindlaub, AFA's 
Advertising Woman of the Year in 
1951, worked on such accounts as 
Community Silver, DuPont, United 
Fruit, Betty Crocker, and Camp 
bell's Soup. 

Rage to rentf Grey Matter predicts 
that by the end of the 20th Century 
consumers will be more interestec 
in renting products than they vvil 
be in owning them. Ferdinand M 
Mauser, professor of marketing at 
Wayne State University, says afflu 
ent citizens of tomorrow "will hi 
Oriented to buying leisure timf 
rather than products." Though Grey 
Matter admits "the rental economv 
may not come to full fruition as fasi 
as some seers predict . . . the trene 
is sure to make a deep impressior 
on the marketing pattern of manv 
advertisers." 

New Bay City address: Richard T 
Clarke is now located at 96 Jessif 
Street, San Francisco 5. Phonf 
number is the same — YUkon 6-6178 

"Daniel" of agencies: The follow 
ing letter from James II, Lavenson 
president of Lavenson Bureau o 
Advertising, to all clients: "Pleasi 
pray for us. We've decided to g< 
into the den and beard the lion 
We've opened an office in Nev 
York. After 34 years of snipping a 
New York advertisers and carryinj 
juicy accounts back to Philadelphi; 
(and then looking innocent anc 
wide-eyed at the reverberation 
among New York agencies), we*v<l 
decided to come out into the open. 
Office is in 22 House, air aparrmen 
building next to the Plaza Hote 
at 22 Central Park South. Anothe 
new agency in New York is Hand 
man & Sklar, at 210 East 50t) 
Street. Phone number is 1IA 1-346C 
Merger talks off; The Directors o 
Guild of America broke off negotia 
tions with Screen Directors Intei 
national Guild that had been prr 



t 
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feeding over tlu' past five mouths - . 
Sl)IC officials, who are pmlung 
for [hi- merger as "dcsirahl* and 
necessary," will report to tin* mem- 
J lx.'rstiip the merger lenns proposed 
' Iiy before the breakolf, "in 

thr belief tluil lli** membership's 
Opinion is wluil is required under 
these circumstances," 

Gardner goes j»1ciI>:lI s Latest agency 
In formalize its international activi- 
ties is Gardner Advertising. It sot 
up a new international division 
called Interlard which will operate 
from the St. Louis offices under 
managing director John II. Leach, 
vice president. His assistants will 
be J. Bruce Swigert, U.S. intcrna- 
kional manager, headquartered in 
St. Louis and responsible for Latin 
Vinericn and the Far Fast, and 
Derek Head, European iutenialtoU- 
al maunder, based in London and 
responsible for the Common Mar- 
ket countries, Africa, and the Near 
East. 

Carte Blanche to McC-E: The credit 
rard account, valued at $750,000 in 
hnnnal billings, appointed MeCnnn- 
^rickson as its agency and will be 
icrved out of the Los Angeles office 
ivith Rnss Jones as account director. 
The move to McCann anticipates 
in expansion of services offered by 
Carte Blanche throughout the 
fcvorld. Other account switches in- 
clude The Thomas Mall Merchants 
Vssn., made up of more than 40 
■tores and services in Phoenix's new 
515 million shopping center, which 
has appointed Ptak-Mncllcr & Asso- 
ciates; Smith Brothers, maiiufactur- 
**rs of cough drops for over a ccn- 
ury and originators of Smokers 
Drops, has engaged Bennett Asso- 
ciates, a division of lnfnplan, as its 
inhlic relations counsel. 

rickct to Tod Hates: lingers. Inc., 
las assigned its Cricket Butane 
Jgbter account to Ted Bates 6c 
V Campaign will begin with a 
Iter ies of tv spots in Northeastern 
■ est markets in the spring, the first 
ideo exposure for Cricket. Bates 
\andles the account in Ccniiany 
lirough its Frankfurt olfice. 

>n request: An episode from Emf 
idc/Wcst Hide, two CHS licports 
flecasts, and single programs from 
| he Roots of l : rccdom and C/irojii- 
£ Ic scries have been licensed hv 



New hair grooming aids on the market 




! Iturt* i>f Sl>U- (Modarl, Inc.}, MiuiK'niiolis, via tln/vll Ac Jactdn, lint 
introduced four new prodiuls to be pmmolrd in an i-\1imim*c nirlv-'fl-l 
ad campaign on tv, radio, mid notional consumer magazines aiming ot 
sonic 12.3 million expnsorri per montli fur tin- first half of ijc\l j«r; 



CHS I'il ins for distribution in the 
non-theatrieal 16mm market of 
schools, colleges, public libraries, 
and churches*. 

Culture abroad: ABC Films has an- 
nounced the sab' of 25 hours of 
specials, public affairs, and cultural, 
programing to Australian Tele- 
vision. In odd! inn, a Japanese sta- 
tion botighl a "minimum of eight 
hours" of the same Up* of pro- 
graming. As a result of the increa- 
sing international sales of syndi- 
cated film, ABC Films lias expand* 
ed its sales departments in N'civ 
York and abroad. 



NEWSMAKERS 



J u k Aii-.us and Him. Sri ssiihic k 
to account executives with Papert, 
k'ocuiu. Lois. \yers was pnxlnct 
manager for Planters IVainit butter 
at Standard Brands and Snessbrick 
was senior account eweiitive at 
Ted Hates. 

fUWKl.i. (J, Hi«m \ and \Vilii\m 
1). Cl'.wiM.n \\i to \iee presidents 
at MacManus, John h Adams. 

Mif n\n. J.kV.u.v to batten. Bar- 
ton. Dur.stiue cv Oshoni in Chicago 
as director of nuirketim: sen ices. 



lie was in charge of grocery adver- 
tising for This Week maga/ioc. 
IIwmim Drwm. In director of 
radio and television production. lie 
was formerly with Clinton E. 
Frank. 

J uk B, Toi /ns to art director 
of Gardner Advertising in St. Louis. 
Tiium »s Johnson lii CTe;itii e re- 
search supervisor. 

Tin L\ S\M»m to \ ice president 
of Fuller i\ Smith iv Boss in I'ills- 
hurgh. 

lb nsh i B. Awwu to account 
manager at Lqipincolt k Margulies 
He w.is an account supervisor with 
1 licks and CreisJ. 

John (7. M winni. liicu \iu> L. 
Woi.ik and IUnthi Yh.kh to ac- 
count supervisors at ("rev Adver- 
tising. 

J u k Sen i vi in to \ ice president 
at 1'oote, (-one and Hcldim* in Los 
Vngeles, 

Sm \ w ki im. to .it-count execu- 
tive in the public relations depart- 
ment of the Iwornsou Bureau of 
Uhertismg. J Je is former editor of 
the )t it i s/i /l.v/ioni n( 

Bom in F. Sstim to president 
and director of Phillips-K.nnscv. in 
S.m Diego, Forinerh , he was c\- 
eentjvc m.i navit-r of the S.m Dietfn 
('onvenfion .mil Tourbt Bureau 
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Machtronics is shown by WJWTV's Anderson jc) to (l-r) Perry of CEI, BeaJty and Butlear of Mciann-Martphajk. InseJ: Qff-Jthe-tube si 
TV MEDIA 

Tape puts showmanship miij 



McCann Marschalk puts miniaturized equipment to work 
in yearend review for CEI, featuring big cast t scene 
switches* Portable unit influences new tv planning. 



Imacuvation AXh costs are the 
two hig factors that discipline 
any creative production. 

Of the former, no self-respecting 
advertising agency will admit to any 
lack. 

The discipline of In id get, how- 
ever, is a constant factor. Without 
it, a commercial producer could 
stage a 60-sccond Miracle of 34//i 
Street daily in Macy's own store. A 
presentation producer could closed- 
circuit a national hook up for *i 
client or prospect at lire drop <)f 
an invitation. Show-manly presenta- 
tion is easy if money is no object. 

Klcetronic advances have wid- 
eiicd creative possibilities, lint often 
costs have Ix-en prohibitive. With 
tlic further step of miniaturization, 
more of the possibilities can he 
realized. Witness the us<*s oJ porta- 
ble television and radio sets, audio 
tape recorders, and film projectors 
for presenting and monitoring. 

Still production often lias hat! t"o 



stay indoors because it- is just too 
expensive to go outside. 

Even more aggravated is the 
problem of an agency's own presen- 
tations, an unbillahle item that has 
to fit easily into the overhead. For 
that reason, client presentations can 
turn out to he static affairs, con- 
futed to a board room with little 
to look at but familiar faces, flip- 
cards, charts, and perhaps slides 
or film. 

More than that in the way of 
visual presentation lias meant shoot- 
ing and processing special film far 
in adv ance, or perhaps moving the 
meeting to a studio to run off a 
television tape, or, where possible, 
going ahead and budgeting for a 
closed-circuit show. 

The alternatives for producing a 
live-like business presentation are 
increasing, though, and now minia- 
turized equipment has opened a 
new possibility. 

In the Midwest an agency has 



shown how to nse a new portahl 
unit to tape a dramatic presentn 
tion for a client, taking him forwJj 
and back in time and space, intrr 
ducing a crowded cast of principal 
and spearcarriers, and sampling te 
evision commercials as they are see 
on the home receiver. 

Such a presentation was used h 
McCaim-Marschalk's Cleveland rr 
ficc this fall to report to a big clici 
on the year's activity and broac 
uew creative ideas for the coma 
season. The key tool was a portahl 
tv tape recorder. 

The portable recorder is bein 
introduced to the broadcast fiel 
by Stover Programs under the Mad 
Ironies label, bearing the name ( 
the Palo Alto, Calif., company th. 
manufactures it. Storer has broai 
east distribution rights. 

McCann-Marschalks pioneerin 
use of the Machtronics unit for 
year-end client presentation grc 
out of a conversation between sale 
man Charles McFadden of WJW 
TV, tin* Storer group's Clevclan 
station, and two agencyinci 
Charles Butler, vice presidents 
count supervisor, and Hiehard Boa 
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kiercials taped at Cleveland drive-in and travel agency. "Backstage" later, Butlear and Derry plan location tv for next year 



client presentation 



ty, account executive". They were 

I brainstorming the problem of how 
to present a dramatic review of 

I all 1963 advertising to 15 executives 
of the Cleveland Electric Uhimin- 

I ating Co. 

What resulted w;rs a finished 
presentation that took a half-hour's 

\ running time on a television screen. 
As the program opened, all of 

I McCann-Marschalk's people on the 
CEI accouint were introduced — 
maihoom boy, billing clerk, re- 
search staff, broadcast producers, 
and the rest. They were introduced 
by sportscastcr Hob Neal. who nar- 
rated the presentation. Following 

I was a view of the entire 1963 cam- 
paign, showing actual copy fronl 
television commercials, radio sound- 
tracks with cartoon illustration, out- 
door posters, am! other media, with 
a telling sequel. The review wound 
up with appliance dealer interviews 
(CEI copy stresses use of work- 
saving electrical appliances) about 
the advertising from the dealer 
viewpoint. 

Watching the presentation in an 
executive conference room, the CEf 
group thought they were tuned to 

SPON! 



a cToscd-circiii.t origination until 
lights-up at the end of the show. 
At that time the Machtronics unit 
came oirt from behind the curtain 
where it had been concealed, pav- 
ing the way for discussion of 1961 
campaign technique. Decision-mak- 
ers in the group included Frank 
Derry, advertising supervisor of 
CEI; Carl Rudolph, marketing vice 
president, and Will Clark, manager 
of residential sales. 

Taping atcay 

As plans developed in the post- 
presentation session, Machtronics 
will do broadcast service for CEI 
next year as a mobile commercial 
unit. Until now CKl commercials 
had been studio-bound. Now the 
agency will take to the field for 
CEI to gain heightened realism for 
selling electricity. 

McCann - Marschallfs original 
taped presentation to CEI was 
produced by a erew of two, Mc- 
Fadden and Milt Frankic, produc- 
tion chief of WJW-TY. As demon- 
strated in tin* conference room. 
Machtronics' dimensions arc such 
that it can be operated sinule-han- 
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tledlv and loaded into an automo- 
bile.' 

In other commercial assignments, 
the portable tape uivit has gone to 
a travel agency for on-thc-sj>ot 
work there and to other scenic loca- 
tions to sell the idea of travel. For 
i drive-in restaurant. Choulardi, 
WJW-TY's macabre personality, 
did zany bits in the sponsor's kitch- 
en, at indoor dining booths, and at 
the drive-in lot. to the statetl satis- 
faction of sponsor Boh Manners 
and Marc Wyse Advertising, his 
atS'iicy. 

Agency nnits are lx'iug installed 
in other parts uf the ctuintrx foi 
similar use. 

Besides its advertising work, the 
Machtrouies. unit i> doing lu-.iv> 
programing duty in news, sports, 
special events, and documentaries, 
and an animation technique has 
been developed, Storrr Program* 
has sold the recorder to .1 iiiiiuImt 
of .stations and network clients 

The unit weinhs 7S pounds and 
measures two cubic feet. It uses 
standard t\ tape, hold in? a half- 
hour or programme, on our reel 
reads for replay. ■ 
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6 CBS series in top ten 
on homes reached: ARB 



Till \t MIIKl) ()\K NKI W«M1K hi 
homes and presorts reached by 
its- jM-ouraim is CBS TV, according 
to American Most-inch Bureau's new 
Tv National Report. The newly es- 
tablished service, which offers dem- 
ographic data on men, women, teen- 
agers, children, heads of households, 
and housewives reached, credits 
CHS with six of the top ten shows 
in the number of homes reached, 
and with seven of the top ten in 
number of persons reached. 

The first report of the new ARB 
service, released last week, surveys 
die top 25 network television shows. 
Some of its findings: 

The top ten programs for the 
week of 9-15 October, in order, 
were Beverly Hillbillies (CBS, 19,- 
842,000); Bonanza ( NBC, 18,569,- 
000); Dick Van Dyke (CBS, 16,- 
406,0(X)) ; Cmulid Camera (CBS, 
14,373,000); Andy Criffith (CBS, 
14.136,000); Dr. Kildare (NBC, 13,- 
939,000); Hazel (NBC, 13,188,000); 
Red Skeltmi (CBS, 13.179,000); 



Virginian (NBC, 12,767,000); *ml 
The Liini Show (CBS, 12,675,000). 

Hillbillies was recorded in the 
ABB survey as reaching the most 
persons, 50,796,000, and Bonanza 
was second, with 44,287,000 view- 
ers. The rest of the top ten by view- 
ers, in order, were Dick Van Dyke, 
Andy Griffith, Bed Skelton, Disney's 
Woiulerfid World of Color, Donna 
Heed, Lassie, Jackie Clcason, and 
Peiticoat Junction. 

The favorite shows among men 
were Bonanza (13,830,000); Bev- 
erly Hillbillies (13,090,000), and 
Candid Camera (9,931,999). Hill- 
billies was most popular with wom- 
en, at 16,920.000. Bonanza (16,- 
664,000) and Dick Van Dyke (13„- 
899,000) followed. 

Teenagers also preferred HiUbil- 
lics, with 6,416,000. Second and 
third on their lists were Bonanza, 
with 5,656,000 and Van Dyke, with 
4,857,000. The children also favored 
Hillbillies, with 14,370,000. Flint- 
stones scored second, with 14.299,- 
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Sponsor finds a home with 'Teddy' 





joining in conversation at luncheon and screening of "Biography" seg- 
ment on Theodore Itomcvelt, held at Til's birthplace in New York Cil> 
tre (l-r> Keniiit Houses* It, urnnilson nf the late President; Mike Wallace, 
host nf the series syndicated liy Oflicin! Films; nml Karl C. Samlnicycr, 
of Chemical Hank New York Crust Company. Sfiiniior, on YVNIIOTV 
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000, and Lassie placed third, with 
13,280,000. 

Heads of ^households preferred 
Bonanza to Hillbillies, ranking them, 
respectively, 12,646,000 and 11,954,- 
000. Camera was in third place with 
9,121,000. Housewives scored Hill 
billies in first place, with 15,044,000, 
and Bonanza in second, with 14,- 
837,000. Van Dyke followed with 
12,596,000. 

Bill Axtell named dir., 
WJBK-TV adv.-promo 

J. W. "Bill" Axtell has been named 
advertising and promotion director 
for WJBK-TV, Detroit. Axtell moves 
from KRLD- 
TV-AM -FM, 
Dallas, where 
he bad been 
publicity' - pro- 
motion director 
for the past 
four years. Pri- 
or to joining 
■the Dallas sta- 
tion, Axtell was 
aetive in retail Axtell 
advertising, where most recently he 
Avas advertising and publicity man- 
ager for Montgomery Ward's Bip 
Town Store in Dallas. While there, 
he was executive producer-writer 
of a 40-minute tv show, top-rated 
in its time segment. 

NAB Code Authority 
decries mediator role 

NAB's Tv Code Authority is pro- 
testing its role as interference-run- 
ner and mediator between adver- 
tisers warring over eaeh other's 
copy claims. In the Code's news- 
letter, NAB staff members promise 
to "continue to try to referee these 
internecine Tong wars as justly as 
possible," but wonder "why these 1 
earth-shaking decisions aren't re- 
ferred more often to the AAAA- 
ANA copy interchange." 

The artiele points out that 'legi- 
timate comparisons" in tv commer- 
cials "can be meaningful to the 
buying public," and Code Authority 
interpretations say only that cops 
■"should contain no claims dealing 
unfairly with competitors." Thr 
avalanche of new products intro- 
duced on tv seems to have caused 
an inerease in "the tendency to 
denigrate ... or depreciate" com- 
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Hands across the see 




Visitor In NUC in New York where In- inspected the network's color lv 
futilities was Dr. Infienur l.imlhlnil (2ml from r), secretary of I lie Swed- 
ish gwvl.'s Hro.uk Jislint; ('nmmittee. who i< joined nl luncheon (from I) 
NUC News user v.p. William MeAndrnv; tv operntiniis-cintinciT v. p. 
William Trcvarlhcn; NHC lull, chairman George A. Crnhnm, Jr.; UC.V 
Intl. v p.-manaciiiK dir. Charles Denny; \RC inll. pres. Joseph Klein 



>etiiig products especially airumg 
frogs, ensineties, .mil household 
products." 

"Advertisers and agencies." the 
|rde!c emit iiium, "have jumped in 
villi hobnailed hunts, ami minor 
[u.ilil ilis have mmhroumvd into 
nle-iai eases. Kuenjies tli.it might 
■ve been channeled into Iresh ami 
csotirceful new advertising cani- 
i.iimis have been diverted into . . - 
put demands tli.it the Quit' Au- 
hority do something about 'thi- 
ther gil\ ■'. " 

The Gulf Authority suggests ml- 
crtiscrs remember that'Sh, snide 

IfsTflKV* tO till' l»tlnT fr* HOW'S ill- 

innitics and tin* shnildhiess of his 
frndiict haw very little incaninn to 
he \ iewinn public." and tli.it "pnh- 
ic syinpalhy lies with tin- under- 
feg-" 

rguments on forms 
roadcasters readying 

Broadcasters will go to (ho mat 
main, orally, with (he FCC en 
.inc. 13 February, when the coin* 
liissicin holds hearings on its new 
•vp.mdcd "program service state- 
cnt" to be included in licvtHW 
•ports. TIu* new form will set up 
free reporting areas: what licensee 
las (lone or intends doing to dis- 
nvr and fulfill andieiiee needs; a 
me breakdown oiy programing rn- 
■iding amount and placement of 
ininercials; last, a station profile 
m network affiliation, personnel, 
wlicies, including station policy on 
'discussion programs." 

In the program "Analysis" sec- 
ion, licensee must break down pro- 
rains by tinie anil source; commcr- 
ials by time and distribution; ntnn- 
ter of interruptions by length of 
pgranis. The station profile sec- 
Id ohliipiely covers adlierence to 
C.C.'s Fairness Dnctrine by asking 
v "Policy on Discussion Pro- 
ams." Also reipiired: n list of 
■giilarly scheduled programs by 
)cs;" special programs, and soine- 
ftig called "flexibility in ■program- 
s' - 

Tv licensee will be Khun over re- 
lired narration on confabs with 
s public, with officials, educators, 
Hgioiis and civic leaders, business. 
>or, charitable organizations, en* 
taimnent media (surely not the 
al movies 0 ) etc. From the con- 
os must come ki statement on 



'Evaluation of Programing Needs." 
ami finally, a "Program Proposals" 
list of regularly scheduled pro- 
graming for the coining year. 

Those who want to come to 
Washington to ;irgne the matter be- 
fore the FCC members will have to 
notify the commission secretary in 
writing liefore 27 January. Those 
who might nnl trust their voices 
am submit written statement for 
the record, hy 13 February. 

RCA has record year 

tlmndcasting, color t\ sales, and 
electronic data pnxvssim; were 
singled nut by board chairman Da- 
vid SarnolF as the three most profit- 
able MC.\ undertakings during 
1963, a record year fur sales and 
profit*. 

In hi.s \ car-rud statement, S.ir- 
iiofT said profits from the sale of 
color apparatus and services in- 
creased 7(1" over 190:2 and account- 
ill for a "major share of the record 
earning from (he sale of .ill IICA 
eoiisnmer products." IK' predicteil 
the 1 96 1 industry output of color re- 
ceivers w ill In- between 1 .2 anil J. .5 
million. 

"Substantia II v greater profits 
wen 1 earned b\ NHC (ban in its 
previous reiwtl ie,ir of 1902. In- 
said. 

HCA gross income was SI. 7s bil- 



lion, compared with $1.75 billion 
last year. \"et profits of $6"5 million 
compare with $51.5 million a year 
ago. Famines per share will rise 
from S2.SJ in 1962 to $3.55 or 3.60 
this year, according t<» the report. 

The final 1903 ipiarter will prove 
to Hr "the single best profit quarter 
in the t l-year history of the com- 
panv," s.iid S.irnoff, adding that 
UC \ has experienced 1 1 consecu- 
tive quarters of increase over the 
cor respond inn quarters of the pre- 
vious year. 

Spot tv in sharp dive 

Local and national spot television 
announcements in major markets 
took a sharp dive in November as a 
result of the three-and-a-half-day 
period when stations dropped com- 
mercial bro.uUasts following the 
Kenneth ass.tssinatioii. liroatlc:ist 
Advertisers Reports, which moni- 
tored 2-31 stations in 73 1*. S market 
areas duritm (be inoiilb for one 
week e.uh, showed 156,3 IS an- 
nouncements in November, com- 
pared with I0S.6I 1 in Oitoher 

In the \o\einber total of ,m- 
noiiiieeinents, top pn kIi ict classjfi- 
cation u*iim l<Kal and national s|X)t 
v\.i\ tovs anil game*, with 5 (M of 
Ihe total. H\H notes tlwt the per- 
cent a me slian- is more pertinent 
than the total .inniioiu eiu< nts since 
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SOFT 

Drinks 
Take 
HARD 

Sell 

A. M. Biedeohorn. Jr., President of the Son 
Antonio Coco-Colo Bottling Compony, Inc., 
won 11 rodio odveriiting with contumer pene- 
IrOtion, morket impocl ond COveroge in 
depth. II ii lor Iheie reoiom Ihot KONO 
Rodio ii tint omong Son Antonio rodio no- 
tion! corrying schedule! lor both Coto Colo 
ond Sprite. 

Move oheod Of competition . . Move 10 
KONO Kodio 

II KONO workr for A. M. Biedenhorn. Jr. . . . 
KONO will work lor you. Don't loke our 
wo'd lor it, coll Mr. Biedenhorn at CApilol 
S 3601, Areo Code 512, COLLECT. 

For other deloili con loci KATZ Agency. 



A warm relationship 




B60 KC 5000 WATTS 

SAN ANTONIO 




Eleanor Schano of WTAE, Pittsburgh, 
is marking her sixth consecutive year 
sponsored by Bell Telephone Co. of 
I'e/tnsyhitnia as tv station's weather girl 
each weekday evening. Miss Schano is 
also star and author of syndicated tv 
charm aeries, "Gateway lo Glamour," 390 
jtee-minitie segmeuts now in, 35 marls 



each market is monitored for a 
week, rather than the full month. 
Toys and g;nnes share was up con- 
siderahly from October's 3.7%. 
Other top spot classifications in 
November were: 
Pain, cold and indigestion 

remedies 4.31% 

Cereals 4.0 % 

Bread and rolls 3.14% 

Beer and ale 3.05% 

Soft drinks »*, 2.89% 

Local auto dealers ... • . . . 2.85% 
Petroleum products, 

batteries, etc ... 2.71 

Coffee and tea 2.56 

Publications ........ 2.46% 

NAB fights FCC on ffees 

The commission won't get away 
without a fight on its proposal to 
require payment of fees for certain 
broadcast licensing activities. 

Chairman Walter Rogers (D- 
Tex) of the House Communica- 
tions Subcommittee strongly objects 
to the fees ;ind has introduced a 
bill to prevent the FCC from fixing 
unci collecting them. 

Now NAB has advised the U.S. 
Court of Appeals for the Seventh 
Circuit that it intends to inter- 
vene and make clear its conviction 
lliat the commission first should get 
authority from Congress. 




Let me tell you 
about a terrific Time buy- 
just 30c t 

It was that recent issue of Time, 
which listed the network programs 
capturing America's largest audi- 
ences, as indicated by Nielsen ratings. 
The chart is a handy guide for the 
time buyer who senses how the net- 
work block-busters can build up a 
huge audience for his own adjacent 
sales message. KELOLAND TV is a 
spectacular demonstration of such 
network-powered station buy. KEL0- 
LAND TV plays 10 of the first 12 
top-ranking network shows. What's 
more, KELO-LAND TV covers all 96 
counties of the Sioux Falls market 
area, as defined by ARB. Ir reaches 
more tv homes in this major market 
than do all other stations combined. 



SIOUX FALLS 
96 COUNTY MARKET— INTACT! 




frBL f)LAND 

^^^^ Clt • IK 

KELO-tv • KOLO-tv • KPLOtv 

(interconnected) 
JOE F10T0. President 
ttans Nert, Emitiie Vice Fret. * ten. W. 
Urn Venison, Vice-Fret. 
Represented nationally ky H-ft 
In Minneapolis by Wayne Cnns 



General Offlcti: S|, u , f,|t,. S. D. 
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M'-tlia jiroplt*. what they 
.ii<- ilnniK, hnylng mid laying 
JO D. < rinhrr 1903 



■ I hippv New ^ cur!; The- ok- Comer has scouted 
mound New York to find out what New Year's 
resolutions various media folk an' making ;is 
1963 barrels toward the finish line. Heady or not, 
here they are: 

O Conipton broadcast media supers isor Graham 
Hay sitys, "Be it resolved (hut in 1961 we will no 
longer be known us "the agency that cancels 
only on Friday afternoons', lie it therefore re- 
solved that to escape this past curse we shall 
make our spot scheduling plans so as to he able 
when necessary to cancel some spots every day. 
We feel certain that salesmen will universally 
cheer and acclaim this procedure, for they may 
in 1964 take home the joys of new, and in some 
cases cancelled business, every night* 
" A Cunningham & Walsh media buyer, a w;n» 
who steadfastly refused to reveal his identity, 
promises that during the bright new year he'll 
"investigate dasli hoard statuettes as a new 
media concept". 

C At Young & Hubieam, senior media buyer 
Bob Colgan wishes rep firms hosting Christmas 
parties would resolve to "send all buyers who 



attend lit* fcstri flies a gr«?i-ting card with two 
Alka-Sclt/.ers attached. Timed to arme tb<- 
morning after, of mum' ". 

□ At Dohert>, Clifford, Steers t\ Sheiifield. Inn 
its Marty Daniels and Stu Kckert came up with 
a passol of resolutions and hopes, including. 
"We will pressure to get client approval si\ 
weeks and not si\ clays prior to the start of a 
campaign. 

We will finally meet the rep's assistants. After 
all, we do speak to these girls every four out ot 
five times we call. 

\\V will persuade radio and tv stations to send 
us paper shredders instead of paper weights. 
We will refuse to place orders for a 26-wvck 
flight with a 22-wcek hiatus in the middle. 
On occasions specified by the buyers, Cantliil 
Camera will film the reps making a pitch to us. 
We hope the air freight companies will realize 
that a Chicago station address means Chicago, 
not Seattle, thus relieving us of the cliche "Make 
good for pre-emption chic to late arrival of the 
film'. 

We hope our clients will play golf with then 




JOHN COLE: radio-a piquant future 

Itadio— a very good medium for us — is coming to life in a 
lot of exciting ways," comments Nccdham, Louts cV Brorby's 
(Chicago) Manager of broadcast media, John Cole. He goes 
on. "1 like to think there are new developments, especially 
in programing, right around the comer. I believe well be 
seeing many innovations in patterns of purchasing radio, 
which will differ radically from tv buying." lie points out 
that unfortunately it will continue to be difficult to buy 
radio time hi small markets l>ccausc buyers have to rely on 
obsolete information when considering buys, don't usually 
have the time to travel to markets below the top 50 to evalu- 
ate them first hand. With NLIi six years, John handles net- 
work buys primarily, supervises spot buying also, for the Gen- 
eral Mills, Campbell, Accent, Kraft, Humble Oil, Masscy- 
Ferguson, Morton Salt, and Mars accounts. He was formerh 
chief timcbuyer at MeCann-Erieksou, held the same post 
at Campbell-Mithim (Minneapolis) before that. He l>egan 
his career as radio-tv director at Erwin Wasey (Minneapolis) 
after studying at the Univ. of Minn, and Denv er Univ. John 
reveals he plays at golf, works at home maintenance, dab- 
bles in oil painting, lias a penchant for night courses in un- 
usual subjects. He and bis w ife Aclclc and their five children 
live in Pnrk Forest, 111. 
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competitors, thus relieving us of doing competi- 
tive reports. 

We hope reps will expedite their paperwork so 
that our estimators can stop repeating 'no con- 
firmation — no estimates'. 

We hope the stations will not run our beer and 
Ferns commercials in the Mickey Mouse Club. 
We hope the stations' billers remember that 12 
midnight is not 12 P.M. 

We hope the hottest avails will riot always be 
submitted to us on Friday at 5 P.M. 
We hope that rep and station meetings with buy- 
ers will be sweet, concise, to the point, with all 
parties coming out smiling.'' 
D Meanwhile, over at BBDO, media supervisor 
Hope Martinez pondered the situation carefully, 
finally decided, "I'm not making any resolutions, 
because this way 1 won't have to break any." 

■ Regal Crown tries tv: Murray-Allen Imports, 
which has been using radio to push its 10-cent 
Regal Crown Sour Fruit Candy rolls, is turning 
to television for the first time. The company 
will start a "major television campaign" the 

GENERAL CIGAR — WERE SIGN 




YE. IK OF RADIO SMOKE SIGNALS. George Reichart 
(rl, ('./>. in thargp n\ advertising jar General Cigar, 
">"« "-< «»> in AW York jar tt-uvek schedule on M ERE 
(Girt viand). Fred Roeben (I), Young Si Rubicam sen- 
ior Inner, looks on approvingly. Acting for WERE, Gil 
Miller, a.r. Il-R Reps, closn sale. Sports package buy. 
which Hurt* I January, is first continuing 52-i<<vAr radio 
nked for Genrrnl Cigar, include* uvekday sporlsatst, 
Cleveland Indians baseball gum a „nd llrown.s football 



third week in January, to run until the first of 
May. Buying is completed on the drive, which 
will use minutes and 20s in 10 major markets 
across the country. More markets will'be added 
when the eandies (imported from England) are 
in greater supply. Product is distributed nation- 
ally. Tv spots feature Sir Reginald Regal and his 
adventures in attempting to bring Regal Crown 
Sour Fruit Candy to America in ever increasing 
quantities. According to Alan D. Caston, com- 
pany's merchandising v.p., the unique secret 
formula of the candies has carried the product 
with "great sales success." At this time, no radio 
is planned for 1964. Company spokesman would 
not comment on switch in media. Agency is 
Bauer-Tripp-Foley (Philadelphia). 

■ Cheese firm ups advertising 20%; N. Dorman 
&: Co. (New York), maker and importer of 
cheese, has announced plans for a 20% increase 
in advertising during 1964. The 70-year-old 
company plans to extend its radio and tv spot 
coverage, to start use of regional editions of na- 
tional magazines, and to maintain New York 
newspaper and bus ads. No details are yet avail- 
able on the radio and tv campaigns, still in the 
planning stage. Company distributes in the 
Northeast and in Wisconsin. Agency is Co-Or- 
dmated Marketing (New York). 

TV BUYING ACTIVITY 

Y General Mills Wondra flour and Total cereal 
10-week campaign of daytime prime and fringe 
minutes aimed at women is being prepared for 
an early January start. Bill Wittman at Dancer- 
Fitzgerald-Sample (New York) is the buyer. 

► Edward Dalton Co.'s Metrecal to be pushed 
by a 12-week drive of daytime and fringe min- 
utes starting the second week in January. Buyer 
is Luey Kerwin at Kenvon & Eckhardt (New 
York). 

► National Airlines is utilizing minutes, chain- 
breaks, and IDs in prime and fringe time in 
their coming campaign. Buying has been com- 
pleted for the drive starting 5 January in 10 
markets (four week flights in Houston, Los An- 
geles, New Orleans, San Francisco; eight week- 
flights in Boston, New York, Norfolk, Palm 
Beach, Philadelphia, Washington, D, C.) How- 
ever, buying is still active for flights beginning 
in February in Jacksonville, Miami, Orlando, 
and Tampa. Markets will be added in coming 
months. Agency is Papert, Kocnig, Lois (New 
York); buyers are Bob Johnson and Bob Previdi. 

RADIO BUYING ACTIVITY 

► National Dairy campaign of minutes to pro- 
mote Scaltest milk products will get under way 
early in January, using flights of various lengths 
over a 52-wcek period in markets east of the 
Rockies where Scaltest products are distributed. 
Buyer is Jim Egan, media superv isor George 
McCoy, at N. W. Aver (Philadelphia). 
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lat the commission should have 
pacific authority from Con cress 
jcforc establishing filing fees. Cen- 
Bhl counsel Douglas A. Anello said 
n filing tin* notice tliat radio and 
v stations wouk) lie "adversely 
Reeled" hy the rctpiireiuent thai, 
xrgitiuiug I January, applications, 
lost of which arc filed on a contin- 
mg basis, must lx> accompanied 
>>' a fee. 

Fees required for a now* .slat ion, 
major change in an existing sta- 
tion, assignment of a license, and 
or renewals at least every three 
cars, would l>o §50 for radio sta- 
(ioiis and $100 for tv stations. All 
■per types of applications would 
eqnire a $30 payment. 



NEWS NOTES 

otal now 100: A Wit ItHl slation.s 
round the country have hecii 
igned hy Fourth Network, Inc., 
> carry the live telecast of the 
fth animal Palm Springs Classic 
'df tournament, 1-5 February. 

few tower: \\*IIAS-T\* Louisville 
lans to hnild a new tower 959 ft. 
bove ground level stud 1,949 ft. 
bove mean sea level, subject to 
"CC approval. The new tower will 
half again higher thai) the prOs- 
nt structure, 

!mmy telecast announced; The 
Btli annual liininy Awards pres- 
ntatiou «if the National Academy 
f Television Arts and Sciences- 
ill he carried on SliC TV 25 May. 

'hf kick ofT: Chicago's first (dif 
tetion. WCll', channel 36, goes 
p the air next month with pro- 
raining for "very diversified and 
pquently specialized audiences." 
• cording to John Weigel, prosi- 
cnt. Initial plans include complete 
vo-hour telecasts of bullfights 
"in Mexico City. Movies from 
itcmalional film festivals, inelud- 
tg foreign films with their original 
Mind tracks, are also planned. 

ower of power: A new tower, 
0-l ( ) feet Inch, is sending WW'L- 
V's signal to homes in Louisiana 
id Mississippi, giving that station 
i increase of 50.000 homes and 
x' most extensive coverage of any 
i the New Orleans market. Though 



Sunbeam shines on Today' 




Jack Lcscoulii" of NBC TVs '"Today Sliow," slmws off llircc Sunbeam, 
Corp. product* advertised on the daily morning procram through tin 1 
dkhiIIi af Drfi'mhrn Its Ovistcr. percolator, auxl wwiWr mid deep fr>cr 



the Mississippi River Bridge is 
smack in the way of \V\V*L-T\"s 
relay signal, station engineers have 
solved the problem: they simply 
aim the signal under the bridge. 

Income increases: Cross income of 
Desihi Productions for the first 26 
weeks ended 26 October totaled 
SI 1,195,935, against S9.0S9.236 for 
the corresponding period of the 
preceding year. Net income for the 
period was $100,005 against $361.- 
661 for the preceding similar 
period, learnings per share were 
33* for the 1963 period, against 
31 r the preceding year, 

broadcasters turn fund misers: Rob- 
ert I". Hastman, chairman of the 
Hadio ami Television Committee 
of the S-4 the annua) United 1 los'- 
pital Fund campaign in Manhattan 
and the Bronx, chose 12 broadcast- 
ers to help raise the campaign goal 
of $3 million. Committee includes; 
James Cnnley. e\ee v,p„ ABC T\' 
Spot Sales; Malph Conner, asst. 
nat 1 sales mgr.. McGavren-Giiild; 
Theodore Douglas, Jr.. sales v.p., 
ABC Hadio; Charles Godwin, sta- 
tion relations v.p,. Mutual Broad- 
casting; John D. Kelly, sales mgr., 
Slorer Television Sales; Marvin 
Kempner, v.p.. Mark Century; Da- 
\id Lundy. pres.. Blair Television; 



William B. MacHae, v.p.. T\B» 
Hohcrt Pauley, pres., ABC Hadio; 
Joe Itose, Jr., comptroller, John 
Blair; John B. Sias, v.p. and dir., 
Metro Television Sales, and Frank 
Stisser, pres., C. K. Hooper. Money 
raised in the campaign will Ik- cl is- 
tributed among the Fund's 79 mem- 
ber voluntary hospital*. 



NEWSMAKERS 



A. 1 1 \u i wri.i. Cwirnn.L will 
n*Mgu 1 January as \ ice president 
ami general manager of WNCT, 
Grcomille. N. C. 1 1 lie has recently 
purchased WGTM. W ilson, .subject 
to FCC approval. M \inos' II. Tnni- 
i.kv has been appointed acting gen- 
eral manager of WNCT, .md Jonv 
C. Ci \hk, Ju. to gener.d sales man- 
ager. 

llviiuv V. Cnitt\ to the press 
information department of the CBS 
Television Network, lie was with 
the AVie York Daily Mtrror as as- 
sociate editor of the Sunday Mag- 
azine section. 

Hi nsi 1 1. Srovi ii \m to director of 
lire programs for the CHS Telex i- 
ston network. Me has I wen director 
of program development h r \*bC 
Tele\ision, Hoi |v wood 
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Spanish radio — 
powerful voice 

Free Cuba Rad|o l buying time on five stations, mostly 
am, gets wide Latin coverage for anti-Communist pro- 
graming. One station puLls mail from riine- countries. 



Southern radio is finding a vas] 
Latin American market it didn | 
know it had. It is discovering, toe 
that ideas are among the prodi 
than can he sold on radio. 

The Cuhan Freedom Committe'l 
is demonstrating these new dimen 
sions of commercial radio as it 
five radio stations for its intensi 
anti-communist campaign. Appr 
priately, the committee is followir 
the capitalist practice of buyi 
broadcast time for its daily Fr 
Cuba Radio programs in Spanish. 

Starting broadcasts in 1961 wit 
only 55 minutes daily, the commil 
tee now programs 15 hours a da 
The schedule is on three U. S, sts 
tions with strong signals into Cub! 
and two Latin facilities: \V\VL 
New Orleans; WGBS, Miami 
WKWF, Key West; Radio Amer 
cas in the Caribbean, and Radi 
Santo Domingo in the Dominic 
Republic. 

Broadcasting mostly on am fr 
quencies, the committee beam 
news, special programs, and a weel 




Hurrrsnfm tttmhwir.^nuni'Jtiji i.iilirrrtril hy 
\1rs. It'triiiflfi Arrnslirrtt. i^rrtitirf *«'rrr. 
Inr\. ( ii/inri t rrrilnni i'.iimmiltvv . Utifs on 
(im/i trt mnrK Yrif (.'uhn Htnlm (.lllrrnn^ 
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I message from an exiled Cuban 
lishop to an estimated million rail in 
H<s in Cuba. 

Measurable results arc C'luiiiig in 
iimI 1 1 11 >i 1 1 1 1 1 1 1 vl all tlif tiiiif. The hi. til 
pint is mat if\ imi. In addition, 
istciiers arc forming action groups 
a distribute propaganda inateri.il 
ircpared liy tin- (IiiIkih I'reedoin 
Janimittee. At hist count smiie 170 
Roups I i.xl undertaken In distribute 
wire tlian 3(X),IX)0 pieces. 

Tin' propaganda "market" tr- 
ends well beyond Cuba, the target 
irca. Some of its dimensions can he 
.ecu in A recent report by VV'WIj to 
ts New York representative, the 
Bit/ Agency, which also reps 
pCHS in the committee line-up. 

WW'L alone received letters 
a Ntiveiulier from the U. S., Mcvi- 
o. and Cnha. During tlie year tin* 
iew Orleans facility has heard from 
i total of nine foreign countries. 
>lns 3S stall's in this country and 
Wrto Hico. The foreign list: Ho- 
ivia. British I londnras, Canada. C<5- 
(inil)ia. Cuha. Ouatt'malti, Mevicu 



(G7 groups and iudh tibial* .ur wild- 
ing ot it CTC literature), I'.uuni.i, 
Salvador 

The WW I, schedule will he e\- 
| i t i u lei! by the coiniuiltee "20 J«mu- 
ai\ to add broadcasts all night, mid- 
night to .1 a.m.. to tin- daily U.30- 
10:30 p.m. hour scheduled up to 
liow . 

Ilcsponse from Cuha arrises in 
quantity even day at the commit- 
tee s Washington offices, despite tin- 
fact thai Cubans caught listening 
lire subject to prison. 

Apparently the new listenership 
has been there all the time hut out 
of reach because of the language 
clillciciicc. 

Free Cuba Btuliti grew out of ac- 
tion taken in 19(50 liy American citi- 
zens who were alarmed about Com- 
n units t iiilhieuce then becoming 
apparent in tjic government of 
Cuba. 

founders of the Cuban freedom 
Committer include Samuel W. 
Meek, director nf J. Walter Thomp- 
son, New ^ tirk; Mrs. Ovcta Cnlp 



lliibb\, pitbllsllri .mil hrO.tdr.mlrr 
of I loiiston. Kdward < ■ Vhllrr foi- 
incr assist. nit sn ret.irv of sl.ilr for 
L.itiu \inrric.in Mfairs, (ion 
grcssinen Donald C. Urm v fib 
pnhlK.mof Indiana and Kom.iii C. 
I'uciiiski ( l)('iiic x r.il of Illinois 
Senator Claiborne I'cH Drtiiocrat 
of hhode Isl.nuh. John It. MtClat- 
ch\ , Philadelphia hosini-ssm.ni 
I'eter ( ) Douuell Dallas business- 
man, .Srrali.no Konm.ddi. e\ern(i\e 
dirrrlor of the Viihth.iii Institute 
for h'rrr Labor Development, liar 
old Hnssell, former national com 
iiiandei t)f Ann i ts. ( W-orgc S St Inn 
ler, associate editor of I lie /Vn- 
hur^h Ctmrirr, and Walter Wil- 
liams, torinrr underset n-lar\ uf the 
Coinincrce Depart u n ut. 

Tlx* program is administered In 
Mrs. \lari.id.i C. Areiisberg, former 
social welfare org.nii/cr, who left 
Cuba in I'lfiO after l > > ears' resi- 
dence. Shi' knows the and mice is 
there by reports she gels alxmt 
hardships that listeners must en- 
dure in order to liuie the t'ree Cuba 
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Radio signal. In the audience are 
prisoners in Cuban jails who listen 
on smuggled equipment. Their 
small transistor radios arc kept dis- 
mantled in hiding places and re- 
assembled at the time of committee 
broadcasts. 

Operating from committee head- 
quarters in Washington, Mrs. Arcns- 
berg lias a staff of 13 employees and 
several free lance writers. Those 
working with her on the programs 
include exiled Cuban broadcasters, 
tv, radio, and movie producers, ad- 
vertising executives, and university 
professors. Several exile groups in 
Miami also work on radio program- 
ing, coordinating with the commit- 
tee in Washington. 

Mrs. Arcnsberg credits a fund- 
raising drive by the Advertising 
Council in 1961, using a national 
schedule of donated time on radio 
and tv, with much of the financial 
impetus for the committee effort. 
Continuing support is received by 
■the Citl>an Freedom Committee 
from foundations and. corporations, 
private individuals, and general 
public solicitation. Among the or- 
ganizations that cooperate with the 
committee arc the AFL-CIO, Latin 
American Information Committee, 
and Citizens Committee for a Free 
Cuba. 

Testifying last fall before a House 
Foreign Affairs Subcommittee, Mrs. 
Arcnsberg defined as the Free Cuba 
Radio's primary objective to rcacb 
the lower and middle classes with 
these basic aims: "to combat Com- 
munist propaganda, maintain com- 
munication with Cuba and the 
Americas, to keep alive and vibrant 
a spirit of resistance, and to expose 
the deceit of the Communist philos- 
ophy." 

Despite jamming, the programs 
reach a vast number of Cuban 
homes nightly, she said, and the au- 
dience is multiplied by post-broad- 
cast discussions and word -of- month 
then lat ion, "which is the common 
method of dissemination in all cap- 
tive countries." 

\m\ the Cuban Freedom Com- 
mittee is looking for new U- S. 
broadcast outlets. Citing generous 
support bv Wam, \V\\1, and 
WkWF, Mrs. Arcnsberg and the 
committee hope "that otber power- 
ful. clear-channel stations may be 
p< nuuded to carry some of our pro- 
grams. ■ 




Neiman to be manager 
of WQXR station ops 

Effective 1 January, Walter Xei- 
man, formerly program director for 
WQXR, New York wilV become 
manager of sta- 
tion operations. 
In this newly 
created post, 
Neiman will 
have supervis- 
ory control of 
programs and 
all other staff 
activities ex- 
cept sales. Nei- 
man joined the Neiman 
station as administration assistant 
in 1953. His radio experience in- 
cludes two years as program di- 
rector of WGSM, Huntington, L. I., 
and as general manager of WDEM 
and WLIV-FM, Providence. Martin 
Bookspan, the station's director of 
recorded music since 1956, will be- 
come anusic director. 



NEWS NOTES 



"Business Day' shifts: Daily evening 
financial and business program 
Business Day is moving to WMAQ, 
Chicago from WBBM there, with- 
out changing format. Sponsored by 



Wade Advertising, the show is 
broadcast from the Hornblower k 
Weeks board room and features 
the chairman or president of a lead- 
ing Mid-America corporation. 
KUDL to WABC affiliate: KUDL, 
Kansas City, Mo. will become an 
affiliate of the ABC Radio Network 
1 January, The network also an- 
nounced affiliations of five other 
previously independent stations: 
WABI, Bangor; WAGM, Presque 
Isle; WPOR, Portland; KGBC, Gal- 
veston; and KTRM, Beaumont. 

Starts steady stereo in South Bend: 
WNDU will begin unduplicated 
programing for its fin station with 
the start of the new year, totaling 
over 70 hours a week. Regular am 
programing will fill the othei 
broadcast hours of fm. Effective 16 
January, approximately four houn 
per day of stereo broadcasting will 
be included in that 70 hours — thus 
making WNDU (FM) one of firs! 
in South Bend market to prograrr 
stereo on a regular basis. 

Stations flock to NAB fold: The 
am radio stations membership ol 
the National Assn. of Broadcasters 
now totals 2,005 — an all-time high 
for the organization and a 7.5% in- 
crease during the past year. 

Radio webs add affiliates? KUDL 
Kansas City joins ABC Radio the 



Pittsburgh station goes to trades 




To alert tlic Pittsburgh food trade to KDKA Radio's new "Sound One" 
theme, displays have been constructed for showing at major loeal and 
national trade association meetings. Learning about new .slogan from 
sulcs development mgr. Tom O'Connor (2ml from r) arc (l-r) Bill Greer, 
of Breakfast Cheer Coffee Company; Dave Walls, of llckman Supreme 
linkers; ami John |J. CrytWft. of the liachnuin Bakeries Company 
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First 40 was a piece of cake 



ATLANTA 




Blowing out CftiulkM nn cake coinm* inorntinc 40ili anntve**«ry of WHBM 
CliiciiRO i* Ivr ii iv II. Slionwt, CHS Radio v.p. am! KCti. incr. of t lie station, 
who li:n been Willi WHI1M 11 rihhI pari of its life. Looking on arc nieni- 
hrri of tlif ChiviHyi CHS H;itli<i Spnl Sult-s olfii-c, who presented cake 



st of tin* year. That network also 
ill ail.l WA 111 Bangor, WACM 
•sqm> isle, Mo, WTOU Portland. 

KGHC Galveston, and KTKM 
Mninnnt. Two Vermont stations. 

WX St. Johnshury. and W'IKK 
kvport arc now part of the CliS 
dio lineup. And three new st;i- 
[oii!; become affiliates of the Mu- 
ml Broadcast iitg Svstem on New 
irs Day. The? are WQSR Syra- 
use. KSCM Ste. Genevieve, Mo., 
nd KWPC Muscatine, la. 

jtton Bo«| SUO on CBS: CBS 
tadio Network Sales sold full spon- 
irsliip on the New Year's broad - 

st of the Dallas Cotton Bowl grid- 
Uki classic hetween Texas and 
• a\y. Line-up includes: Texaco, 
ic Okl.sinohilc division of General 
lotors, and the Columbia Record 
pub vi;i Benton & Bowles, D. P. 
<rother and Wunderman, Bieotta 

Kline respectively. 

■nuedy on-air material Mwplijfcr 
AB lias agreed to a request by 
lute House press secretary Pierre 
ilinsxer that it assemble any on-air 
aterial by the late President so 
may become part of the pcrma- 
^■nt record of the $6 million me- 



morial library to be erected in as- 
sociation with Harvard. SpeciGcally 
requested from broadcasters arc 
audio tapes of Kennedy's voice, 
both before and after he became 
President; video tapes and silent 
and sound-on-film appearances by 
Kennedy on tv both before and 
after election: scripts of speeches, 
panel shows, interviews, and other 
radio and tv programs involving the 
hi{e President. NAB hopes to have 
all such material in hand by mid- 
I'cbruary and urges stations to co- 
operate. Material submitted should 
be clearly marked with the c.\act 
contents and station call letters. 



NEWSM AKERS 

Artiivu Knott to general sales 
manager of KNOW Denver. !Je 
was general manager of the adver- 
tising division of the Container 
Advertising Corp. 

Fiu.sic W.um to assistant to the 
president of the Sondcrh'ng Sta- 
tions, lie was general manager of 
WVON Chicago. 

Martin - Bookm'W to music di- 
rector of WQXK New York. 




To reoeh all Canada lalV to your All Con 
odo Rodio & Tol««itiofl ofiico in th»i* 
eleven cilWi: — ' 

NEW YORK— No. 5IB. 10 Rockefeller PUjj 
DETROIT — Sheraton-Cadillac Hotel 
CHICAGO — No. 1528. 333 North Michigan 
Ave. 

SAN FRANCISCO — 58 Sutter Street 
HOLLYWOOD— 6331 Hollywood Blvd. 
DALLAS— 511 North Akard Bide 
ATLANTA — No. 442, 1371 Peachtree 

Canodian bronehei in Montreal, Winnipeg, 
Calgary, Vancouver or go direct lo Head 
Office. 



All-Canada 
Radio A T ft fits ion 
Limittd 



1000 Yonge St.. Toronto 5. CANADA 




COMPARE THIS 
THREE STATION 
MARKET 
SUMMARY 

TOTAL COVERAGE AREA: 
Station "Z" Homes 407,300 
Station "Y" Homes 416,400 

^•WFTV HOMES 423 300^ 

TV PENETRATION: 
Station "I" Homes 347,800 
Station "Y" Homes 353.900 

^ WFTV HOMES 359,600^ 

AUDIENCE CIRCULATION 
NET WEEKLY NIGHTTIME 
Station "Z" Homes 235.500 
Station "Y" Homes 210,500 

WFTV HOMES 236,000^ 

(Quoted from American Research 
Bureau, March 1 Q 63 Co.erage 
Study) 

CAUTION Any aud enee s tt d.ii* used 
here n are est>m.itrs on/, s bed I er 
rors and I rnit \\ ons nherenl n irv<3 n*ed 
sources WFTV do«s r> I Assume respon 
siB-tiy tor (he accur* f iwipeteness or 
validity ol such or gmal dfl* 

R*pres«nted Nat on»lly By AdJTi T-WVK ' C 

ORLANDO. FLORIDA 
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SYNDIC AT ION 

Audience promos 
wear many hats 

Syndicators' audience promotion kits foxirid to assist 
advertisers wjth additional viewers, reps with sales 
aids and filmed program recommendations for stations 



Advertisers who use spot telcvi 
sion via syndicated program; 
arc benefiting from ;i step-up ir 
audience promotion services froir 
program distributors. A sponsoi 
survey last week revealed that man; 
syndicators now provide station cli 
ents with promotion kits designee 
as local market audience-builders 
Stations and reps underline the im 
pDrtancc of this service and, in somi 
cases will even recommend tha 
advertisers onrchase certain svndi 
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Station promotion executives consider pit I 
licity stills amatip the most im/torlnnl ele> "jj " 
of the syndicator's audience building mat<W 
Clockwise, drawn front promotion kits. 



* 



i. i 



;iMrl shows on the basis of the au- 
iencc promtitidii materials ,ril- 
blc. 

A typical ;iiiiiiciK'<' promotion kit 
uitains new '.spa per ad iihiU, tclops 
lid c 1 1 in*~ ml Bttnoiiiuvmcut*;, epi- 
>dc sv nopscs, trailers, program 
ackground tiiforiitjition, and such 
Iblicity materials as press releases, 
lotogiaplts of (lit* st. us. feature 
erics. ;uul biographies. 
Tlit* syndicates' promotion kits 
■rvc another purpose as well — they 




scenes from MCA IPs "llachelor 
tlher": Detilu's "Fractured Flickers" ; 
nm Arts' "En Franrr," and Four 
•'s "Stagecoach iTest" Used for 
vol promotion 



oft < 'T» wind up on tlu* desks of 
rigeul*)' limchiivers. Tilt* di.stnbii- 
tor wlio provides promotional aid* 
in return for signed iontr.it ts, .it the 
same lime offers lot-;d ami natioii.il 
sales reps amnunntion in tin* lunr- 
liiiyt'r'x office. 

Hep* agree thai the syiidic.itoA 
promotion extras help make sales, 
and urge cooperation from distrib- 
utors not now participating. The 
reps (|ii<'stii)iie(l say tlu* aiidifiicc- 
butklers are "cxtremclx helpful" 
and they've noticed an increasing 
inclination toward closer relations 
between syndicators and thj'm- 
s t-hes. 

I'tilmihlc tiitl eoo/'ero/Iou iisdrij 

A dissenting voice ivas heard 
from -mh one major rep, wim has 
"yet to hear of one syndieator ask- 
ini* me for a list of our salesmen 
and their addresses" for mailing 
lists. "It would he a bin help if syn- 
dicators would send our 75 people 
iu (en offices materials on their 
shows to help us sell. If. as. and 
when they do, it would be very 
helpful." 

The program director of a New 
York tv station said that in a very 
competitive market (he syndicators 
promotional aids mean "a great 
deal." lie added that "nut too man) 
syndic-aims realize the potential. 
They're missing a big boat," It is, 
he said, "to their own welfare" that 
they follow tlirough after a sale 
with extra services. "All things be- 
ing equal" as far as type of show 
ami price, he would probably buy 
the series with the most promotion- 
al aids. The most important promo- 
tional device for this station execu- 
Jive is " good hard -sell trailers." 
\\ ith the biographies and program 
backgrounds the svudicator pro- 
vides, the station's promotion de- 
partment develops an advertising 
and publicity campaign to keep the 
show's ratings high. 

Another station program director 
slimmed it up: "The major distrib- 
utors cannot afford not to help us." 

The distributors most often singl- 
ed out by station people and reps 
as being most cooperative with af- 
ter-sale sen ice w ere MCA, Desilu, 
Warner Uros., Four Star, Seven 
Arts, and United Artists. 

Tom Seehof, eastern sales man- 
ager of Desihi Sales, described his 
firm's relationship with stations and 



reps av getting "t loser all the Inne 
without beiui: mluiMle" Tin' li.ti 
sou, he atlded, "is gi-lftm" brtlii all 
(he lime." 

l'"or its f 'nttntthtilAv* reruns. De- 
silu olfers stations "generic" trailer*. 
— made especially for the re runs b\ 
star Hubert Stack. In addition, trail- 
ers from the series' network run are 
available. Dcsiln also provides piess 
promotion kits to stations. 

The \|C \ TV promotion kit i on- 
sists of four siy.es of ad mats, publi- 
city materials, and on-air cop\, 
slides, (flops, and cue sheets. An 
M(]\ source said the firm's promo- 
tional aitls gi\c "weight" to their 
shows. like til her film svinh- 

cators. provides reps with advance 
sales promotion materials. 

The advance material svndica- 
tors send to reps is* the same as 
that which distributors' salesmen 
bring to stations. Heps emphasize 
the importance of bavins: these ma- 
terials, bee.iu.se their stations- often 
ask for programing reconmu imia- 
lions. The reps, familiar with cer- 
tain syndicated properties, ma\ ad- 
vise their clients to buy them. 

Four Star Distribution, which 
started in business 1.3 months ago 
w ith six off-network" scries, and sub- 
sequently added two more, uses 
audience promotion materials to 
the hilt. Leo Gtitmaii. v ice presi- 
dent for advertising who is respon- 
sible for the "extra services." said 
that when his firm was organized, 
there were many off-network shows 
coming on the market simultancous- 
lv, "We decided to provide addition 
services ... to establish our image 
at the bcginni'iiu " 

frtliitit fitiUvrtsy mwh tliflrrrnt 

In a recent speech before the 
Broadcasters Promotion Assn. in 
San Francisco, (aitniaii pointed out 
that 'stations are no longer selling 
primarily to the local ami regional 
advertiser but primarily to time 
buvers through . . . reps." The im- 
portant cl binge, he said, is that "the 
responsibility for nierch.uidbing has 
shifted from the svudicator to the 
station by virtue of the fait (hat 
with multiple advertisers, stations 
now exercise complete control of 
the program." 

Since stations spend more than 
$100 million a year on syndicated 
programing — their largest single ex- 
penditure — the syndicators' role in 
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SYNDIC AT ION 



'Shadow*" cast across Bay Area 



k 




Not quite invisible, "The Shadow" joins Roger D. Jacoby (center), presi- 
dent of Golden West Savings & Loan Assn., Oakland, and Wallace X. 
Aron, exec v.p. of Richard N. Mcltzcr Advertising, San Francisco, to 
hear one of old "The Shadow" mystery programs. Golden West Savings 
has just begun 26-weck Sponsorship of the Charles Michclson-distributcd 
radio scries on KCBS (S. F.) Sundays. Mcltzcr is the bank's ad agency 



local programing is a major one. 
Cutmun s;iid, "We feel that syndi- 
ciitors must accept and share in the 
responsibility for the merchandis- 
ing success of their product on the 
stations." 

Caiman said that reps arc be- 
coming increasingly interested In 
communication with film distribu- 
tors. Recently, Four Star sent let- 
ters to reps asking if they arc plan- 
ning special departments to advise 
stations on programing, and if so, 
to submit the name of the depart- 
ment head. According to Gutman, 
about 90Te responded with names. 

One of Four Star's extra services 
was a series of trade magazine ad' 
vei tiscments- directed to tiniebuycrs, 
which feature a "sce-at-a-glance" 
cliiirt of availabilities of the firm's 
shows on different stations. 

When Four Star Distribution be- 
gan operations, its staff compiled a 
network rating history of each show, 
market - by - market. These rating 
books were distributed to rep firms 
for their files, and were made avail- 
able, on request, to stations. 

Key to sy 1 1 <U cat itt n success — TIC 

The rating history for each show 
in each market consists of random 
rating-period score, listed with com- 
petition and lead-in program and 
rating. Two weeks ago, Four Star 
distributed to their rep mailing list 
rating information based on tbe 
scries' performances in local mar- 
kets. The data compared the sta- 
tions' ratings with the Four Star 
series to the stations' ratings last 
year at the same time, with another 
show in the same time slot. 

Gutman's description of his firm's 
extra service sums up the nature of 
the increasing cooperation of syndi- 
cators with reps, stations, and ad- 
vertisers: lie calls it "Tender Lov- 
ing Care," 



NEWS NOTES 



Scoring on Trhmglc radio: Having 
secured tv rights to the 196 \ sports- 
car race at Solving, FIA, Triangle 
lias now added exclusive radio 
rights for the sportscar classic. Pro- 
graming will be carried by all Tri- 
angle stations and offered for 
syndication ax well. The group's 
commitment to the sportscar field 

3S 



includes a package of annual events 
called The Big Fain, a tv special of 
the Riverside Grand Prix, and the 
weekly series Motor racing Review, 
syndicated by Triangle Program 
Sales. 

Birthday present — renewals: De- 
mand Radio, a 24-hour-a-day pro- 
gram service from Mars Broadcast- 
ing, has begun its third year of 
operation with renewals from 
KT1IT Houston and WTOL To- 
ledo. The service offers fully pro- 
duced and individually market 
tailored programing, and station 
subscribers need only add time, 
temperature and news. 

To Canada: Seven Arts Assoc.'s Em- 
mett Kelly Slwio has been sold to 
CFCN-TV Calgarv, Alta., and 
CKCW-TV Moncton, N. B., both, 
Canada. In Moncton, the 39 half- 
hours arc fully sponsored by a toy 
manufacturer, Irwin Specialties Co. 

Fisherman to Liberty Mutual; Lib- 
erty Mutual Insurance Co. has pur- 
chased the half-hour, first-run scr- 
ies, flying Fisherman, produced by 
X. W. Russo. Initially, the series 



will be sponsored bv Liberty Mi 
tual on WOR-TV New York, wit 
other markets to be selected. 

Racks up eight: In its first week < 
tv distribution, Seven Arts' Vol. S < 
Films of the 50s has been sold 1 
eight markets. The purchasing st 
lions are KCTO, Denver; WKZC 
TV, Kalamazoo; WEEK-TV, Peori. 
KTAR-TV, Phoenix; WCSH-P 
Portland, Ore.; WRGB, Schene 
tadv; WH EX-TV, Syracuse; a~ 
WDAU-TV, Scranton. 



NEWSMAKERS 



"Dick DciuiA.vCi" to vice preside) 
and producer of Pelican Motic 
Pictures. A former Olympic ski sta 
he has been producing films shit 
193S. 

Nat V. Do .vato to general mH« 
ager of United Artists Television i 
Canada. He was with Screen Gen 
of Canada, Limited. 

Lkwis M.Marcv to vice pres 
dent of McCann-Erickson and 
member of the marketing plai 
board there. 
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TAT I O N REPRESENTATIVES 



»elf-repping still trend 

ut year-end survey finds a few leaders planning to hold present 
;p affiliation; group-owned divisions seen hypoing roster quest 



in uu\i> toward ''M*lf-reprrsent* 
8tion" is likeb In continue dnrini; 
fi-l ,11111)1114 t ) u* major (v station 
[tups — even (hough a fi*\\ of 1 1 1 v 
ideis will hold to (heir present 
p alfiliatimrs. 

That's tlfi" outlook nnimeivd in 
(tiinsOu checkup at years end, 
• i ll .is an indication I hut station 
Hips will l)c even iiiiirt' active iii 

lint; up stations outside iht'ir iiff- 
•tli.iU* group circle lor reppiinj 

nations. 

\s tilings St.tllll tlld.lV, there .III' 

UK' (i station rep ot'gaiii/.at ions-= 
is t Ik- three spot sale*; oHdmots 
the three l\ networks — which an* 
> tied ov controlled In station 
yttips, and wliit'li have offices in 
H two or limn* c-il it's. 
The biggest 1963 splash in the 
If -rep field was undoubtedly the 

• -at ion of Metro Broadcast S.iles, 
fsliotil of Metromedias Metiopol- 
ni broadcasting Co, Metro liroad- 
rst Sales lias olfiees in sewn of the 
linns key buying centers — from 
wvr York to San I'Yancisco. by way 
■Chicago and Detroit — and. since 
pd-1963. has liein repping a half- 

• /en stations, including WNlvW- 
I, New York and \VTTC. Wash- 
it on. 

Hill Metro Hioadcast Sales i> 
liking lor ntlier fioii-conipctitiv e 
1 stations to handle can be judged 
f the fact that the rep firm took on 
Irth.rd's U'DUC in 1963 as q 
llio client, and is discussing rep 
luls with other radio tv outlets 
One of the first indications that 
>up-owned or affiliated rep firms 
ri' after more than just the spot 

• liars likely to come to groirp- 
' mil stations was the acquisition 
I three nun-Croup W stations b\ 

\H. With UBTV Charlotte. 
MM". Jacksonville; and WTOP- 
Washington under the TvAH 
b)f, tlu- rep firm now has more 



than .TV*i nl its stations outside 
Cnmp \\ . miff is likcK to increase 
(his figure, 

lluriug 19113. tjic nation. i) sales 
division of |{K() Ccnrial — whose 
stations li.ul, prior (o PJ62, been 
l't'pped by II U — made considerable 
strides toward establishing the 
group's sales identity around the 
agent*} Ihneimyer circuit. KKO 
(leiicnil handles, through a half 
do/eii olfiees. the t\ spot sali's of 
Ree I . S. and HV C.iiiailian station 
(CklAV-TY, Windsor). It's also 
understood thut WKO Cencral ma\ 
take* on one or more non-U k'Q sta- 
tions — if the right deal comes along, 

Also my king a strong push for 
greater group identity, in program- 
ing as well .is sales, an' the stations 
of Triangle Publications. There are 



These station groups are 

ABC, CBS. NBC o&o stations 
Crosley Broadcasting Corp. 
Metro Broadcast Sales 
RKO General Inc. 



These station groups rely 

Gene Aufry Stations 
Capital Cities Bcstg. Corp. 
Central Btoadcasting Co. 
Cowles Groups 
Cox Group 

John E. Fetzer Stations 
Gannett Stations 
Goodwill Stations 



Vila l ride sales nllices iu« lu \r» 
York. Ualtimore. I.os Viigele* and 
Chicago, which report to a dim tor 
ol national sales development, ken 
Mow man, in the firm s lie,ul<|a.irt 
ei's ofliee in Philadelphia 

The spot s ik's subsidiaries i| die 
three networks are an established 
fortf in the network field. \t one 
time, their station lists extended well 
hevond the network n&o* Kve'i 
with cutbacks to o\-<> t\ outlet'. 
the\ are still majors in spot lulling 

What did not happen during 
I'.'fi3 was a major change in the al- 
titude toward sell -representation of 
som<> ol large groups, wtiith feel 
thev are serviced elfiiienth In ex- 
isting rep affiliations. 

Corinthian is a good ev.nnple ol 
litis hold out gi'onp. Earlier tins 

essentially self-repped 

Storer Broadcasting Co 

Triangle Publications 
Inc. (Radio & Tv Div.) 

Group W (via TvAR). 



mostly on outside reps 

Hearst Corp. (Radio & Tv Div 
Lee Radio (Forward Group) 
Meredith Broadcasting Co 
Rust Craft Broadcasting Ctt 
Steinman Stations 
Transconhnent Tv Corp 
Whitney Corinthian 
Wometco Enterprises Inc 
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\ ii (lurini» jiii mi-fiulustry t'tnrvm- 
hou, Corinthian president C. Wrede 

IVler.SliU'V IT t«)l(l SPONSOR tll.lt tilt' 

group was "perfect K happy with 
ils existing rep setup (I l-K), and 
had "no intention of making the 
kind of investment necessary to du- 
plicate facilities of our present reps." 

\t the same time, Corinthian has 
the same kind of program identity 
lliat the Triangle stations have. and. 
Ixtunsr of die uniformity of the 
CHS T\' affiliation of its tv stations, 
has the kind of ready-made sales 
identity possible with the Crosley 
"WLW" stations. Thus, it's hard for 
buyer* to outguess the moves in thy 
self-repping field. 

Th< interest of a large rep firm 
'toward a station group ean he more 
than the usual client-agent relation- 
ship. One of the major stockholders 
in Transeontinent Television Corp. 
a station group whose tv outlets in- 
clude WGR-TV. Bulfalo; KFMB- 
TV, San Diego: WDAF-TV, Kan- 
sas City; WXFP-TV, Scranton- 
Wilkcs-Barre— is Edward Retry & 
Co. Therc s little likelihood that the 
valuable Transeontinent spot hill- 
ings will decamp from Petry there- 
fore. 

Other large station groups likely 
ti> stay with their present rep affili- 
ations during 1964 in the tv field 
include the Cene Autry Stations, 
Capital Cities Broadcasting Corp.. 
Cowles Groups, Hearst Corp., Me- 
redith Broadcasting Co.. and Wo- 
mctco Enterprises, among others. 

The network-owned rep snbsidi- 
aries — forced by government pre*, 
sure to divest themselves of affiliate 
representation — are likely to move 
back into this field only if Wash- 
ington provides a green light. 
Meanwhile, there .s no limit on over- 
seas deals, and the representation 
• hals and minority-interest buys 
(in which MIC International has 
been in -the fon lront) aft* nhnyst 
certain to continue. 

Tronick rejoins Petry 

I .en Tronick. a t\ salesman with Ed- 
ward Retry & Co, between June 
l<)f>2 and October U#l has re- 
joined the firm in X. V. 

He initialK cam*' to Petry after 
two vcars as a salesman with Vo- 
ri.nd. Kiiitoul t\ McCormell. and 

I I lore that was a time buyer M ith 
noinilim- i\ Cue and Eemien i\* 

\« Well. 




Glor 



McGavren-Guild names 
Glor sales research dir. 

Harvey Glor, sales manager of the 
McGiivren-Guild Detroit office, is 
being moved to McG.ivren's New 
York office in 
the capacity of 
sales research 
director. After 
working for 
m ore t h a n 
three years in 
research and 
buying at Leo 
Burnett, Glor 
moved to a ra- 
dio station in 
Saginaw, Michigan, and became a 
local salesman. He later joined 
Adam Young tn sales research, and 
alter two years moved to MeGav- 
ren-Guild as salesman in Chicago. 
He was later advanced to manager 
of the Detroit office. His move to 
New York is effective 1 February. 



NEWS NOTES 



New owner: FCC has approved the 
purchase of KVll-TV Amarillo, by 
John Walton. Adam Young Co. has 
been appointed representative of 
the station, and Clyde Melville js 
regional sales executive. 

Will rep Twin Cities station: Mid- 
West Time Sales has been appoint- 
ed regional sales representative for 
WMIN Minneapolis-St Paul. It will 
sell the station in St. Louis, Kansas 
City, Omaha, Memphis, and Des 
Moines. 

ATS niovts into Raleigh: WKLX 
Raleigh-Durham, will be sold by 
Advertising Time Sales, effective 
with the first of the year, Station is 
10 kw, operating on S50 kc, 

New rep assignment: KASE Austin 
has appointed Prestige Representa- 
tion Organization as its national 
rep effective 1 January. KASE's 
former rep was Savailli Gates. 

Switch in Baltimore: WAVE Balti- 
S des as its national representative, 
< ffeetive 1 January. 

CKC repped from Toronto: All of 
Ih? Canadian Broadcasting Corp.'s 
hu. iness hooked in the U.S. will lie 
handled directly through the To- 



ronto offices of the CBC, effectb 
1 January. Inquiries should be sei 
to CBC Radio Sales, .354 Jarv 
Street, Toronto, Ontario. 

13-wcek report: Columbia Picture 
registered an income after taxes I 
$791,000 for the 13-wcek perio 
ended 28 September, compared I 
$577,000 for the comparable pcriu 
in 1962. Earnings per share of eon 
mon stock for the 13 weeks wei 
44<\ compared to 32c last yea 
Columbia's board of directors ■ 
claretl the regular quarterly div 
dend of SI.O6V4 per share on tl 
•S4.25 cumulative preferred sto< 
payable 17 February, to stne 
holders of record at the close 
business 3 February, 



NEWS NOTES 



Thomas J. Brown - to sales cxe 
utivc for National Time Sales. 1 
was with Boiling and Avcrv-Kn 
M. 

Geokck Smith and Lee G.wnc 
to the sales staff of Roger O'Co 
nor. Both were with Teleguide, tl 
closed-circuit television netwo 
servicing Manhattan hotels. 

Robekt E. Smith to the sal 
staff of Vic Piano Assoc. He w 
formerly with NBC Televisi< 
Sales. 

Norma.v H. Perreaclt, Jh., 
assistant vice president and Easte 
sales manager for Robert Rich 
Representatives. He lias been 
marketing and sales muiiagemc 
consultant. 

Ar-ti 1 ci J. DkCosteh to sal 
manager of the Chicago office 
ABC-TV Spot Sales. 

John C. Butler to eastern sal 
manager of Peters. Griffin, Woo 
ward in New York. Replacing hi 
as manager of PGW in Dallas 
Allen Van Horn I Ii'milky, Hun 
ley was manager of the 13allas «j 
fice of John E, Pearson Co. 

Ri o Thompson to vice preside 
and genern) manager of All-Ca 
ada Radio and Television Limit, 
in Toronto. Eiuc Williams to \i 
president ajid secrctary-treasun 
Boss McChkatii to vice preside 
for television; Ken Baker to vi 
president lor radio; Bon Tait 
vice president for client services 
charge of the organizations s<j 
and marketing. 
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WASHINGTON WEEK 



"Advertisers and producers make up a competent dec isional body thot 

is presently blocked off from financial nnd creative competition in 
tv programing for network prime time. " 

This is Ashbrook Bryant's thinking, expressed fairly recently to 
Sponsor's Washington reporter, on one of the troubles with tv programing. 

The head of the FCC's Network Study office is close as a clam as to what 
goes on in the FCC discussions of his voluminous report, and what is or Is 
not being said about the touchy problem of curbing network program control, 
and networks themselves. 

But Bryant is free-spoken in urging advertisers and independent pack- 
agers to speak up for access to prime time. As he noted in his report, the 
mere cancelling of network option time agreements is not enough to open this 
"field of ownership and first-run rights to full competition. 

^-■^ Although the study report would cut net-controlled programing to 50> 
of prime time, Bryant says his report would not "curb network produc- 
tion of programing, or diminish their right to final say on what goes on the 
network show. " 

Bryant does not look at the 50% maximum of programing under net owner- 
ship as a limit, at all. He takes the view that this 50% is an opening to 
competitive forces in programing- And when,, he asks, was competition ever 
bad for any U.S. industry. 

If networks had to fill 50 percent of prime time from independent 
sources, opening an hour dr an hour and a half to market competition, "you'd 
have a whole lot mare minds at work." Bryant feels there is a lot of adver- 
tiser and producer ingenuity going to waste. Subcontracting that leaves 
program and first-run license in network hands has put independent and 
syndicated programing almost out of existence. 

■Jdt If networks' right to first-run licensed shows is cut to half in prime 
time , they will have to bargain — but they can still choose and , in 
effect , pol ice their network showings, Bryant holds. 

A look at the Nielsen listings opening the winter season strengthens 
Bryant's conviction. Only a handful of shows make the mass-circulation 
the advertiser bids for. The rest are below the line: a cost-loss to nets, 
a disappointment to advertisers who bought with mass in mind. 

Bryant feels that some of these half-hours could be made available 
to an advertiser or producer, programed to hit a selected audience. 

if if IL this angle comes up in FCC discussion of the report . Chairman Henry 
would find it in line with his belief that there .is a crying need for 

diversity and more entertainment programing above mass appeal . 

Individual broadcaster will be. as usual, in the middle: with detailed 

program reports at the front door, network program study at the back. 



S"cw( frotn tuition's 
tnpitnl of special 
interest to ndmen 
30 Drrrmhrr 10fl3 



WASHINGTON WEEK 



30 December 1963 



■fajf Those lengthy tv billboards advertisers object to - may grow longer by 
way of special announcements inviting reply to editorials . 
The House Communications Subcommittee, in its recent and somewhat 
uneasy letter to Commerce Committee Chairman Oren Harris on the group's 
editorializing hearings, was definite on only two pointsi 

A bill will very likely be put on the books next session requiring 
that any licensee who editorializes pro or con on candidates or issues 
must at the same time tag on announcement that time is available for airing 
opposing views. 

Also, it goes without saying that the committee wants the FCC to hold 
off on any further moves to "clarify" its Fairness Doctrine, until Congress 
has had more time to look into the boundless complexities of this area of 
broadcast responsibility* 

~j|f Fe rhaps unnecessarily, the informal letter, serving as a report , puts 
FCC on notice not to penalize licensees on the basis of its July and 
September pronouncements on broadcast obligations in controversy. 

FCC Cmmr. Frederick Ford recently assured broadcasters they had no 
worries on this score. No license has ever been threatened or licensee 
penalized on the basis of his adherence to the requirements of the Fairness 
Doctrine. In fact, said Ford* the FCC has only sent out helpful "advisory" 
notices on this question. 

The House Commerce Subcommittee . like everyone else , is frankly 

stymied by the complexity and the "conflicting views" on the whole 
subject of editorializing. 

In general, it says editorializing is a good thing. But a licensee 
should not be penalized if he does not go in for it. 

Two of the touchiest aspects are: what to do about demands for free 
time to answer sponsored time in controversial broadcasts ; and what "equal 
time" rights should be given political candidates who are the subject of 
broadcast editorials. 

At least the subcommittee will have concrete legislative proposals 
on which to hang future argument at hearings . 

The Moss (D, , Cal.) bill would ensure right of personal answer by 
the candidate subject to editorial comment. Broadcasters groaned at the 
possible chain-reaction of equal-time demands this would open up. Rep. 
Younger (R. , Cal.) has introduced a bill saving licensee from having to 
provide free time to answer sponsored program comment. This problem is 
further complicated by Senate-side comment of John Pastore that time must 
be made available for both sides, money or no money. 

The FCC is tightroping down the middle on this one. Rep. Gubser (R, 
Cal. ) has introduced a resolution calling for complete investigation of 
the FCC's handling of controversy under its broad Fairness Doctrine. 

Still to be faced: what to do about controversy on dramatic shows? 
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Need a direct Une to your audience? 



The nearest tiling to a direct line to your television audience is jn ARB Osei night Survc\ . audi- 
ence estimates the very next day on any U. S. television market. This economical survey method cives 
the quick and useful research information you need on short notice — registering the effects of new 
competitive programming, revealing differences after facility improvement*, and providing an up-to- 
the-minute sales and management aid for new shows. 

If you can't afford delays and if you can't bypass sales oppor- . AMERICAN 

tunities. then you ran afford AKB Overnight Surveys. When you fVf^L^V D rip flDr , 

face a decision requiring immediate audience estimates, join the N*iMiMli/ RtbtAKLH 

growing number of other broadcasters, agencies and advertisers BUREAU 
who regularly rely on the speed and reliability of ABB Overnight 
Survevs. 



DIVISION OF C-E - - O PNC 
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BUDDY RUTLEDGE 

Sports Director 
"Sports Digest" 3:30-4:30-5:30 
"Sports Roundup" 6:15 pm 
Play-By-Play— Auburn Sports 



CLANCY LAKE 

News Director 
Complete Alabama News 
(12:05 pm and 6 pm) 



RON CARNEY 

"Happy Housewives, Club" 
(9.00 am-noon) 
"The Ron Carney Show" 
(3:00 pm-6:00 pm) 




GEORGE SINGER 

"The George Singer Show" 
(12:20-3:00 pm) 
"Broadway After Dark" 

(7:00-8:45 pm) 




BETTE LEE 

"Bette Lee Reports" 

(9:30 am & 10:30 am) 




DAVE CAMPBELL 

"The People Speak' 1 
(9 pm to midnight) 




CHARLIE DAVIS 

"The Early Riser's Club" 

(4:45 am to 9 am) 




POWERHOUSE PERSONALITIES 

Seven powerhouse personalities that mean powerful 
selling. Personalities that Alabama people know, like, 
and believe. Personalities that represent WAPI's con- 
cept of total audience programming. From housewife 
to sports fan . . , from farmer to business executive 
WAPI is the station for entertainment and information. 



W API/ THE 50,000 WATT " VOICE OF ALABAMA' 

BIRMINGHAM, ALABAMA 
WAPI RADIO REPRESENTED BY HENRY I. CHRISTAL COMPANY, TNC. 



poimso 



v public affairs 





4 ItfttMt.on Infermjtion Office Director leaks 
at (ri"th il public aflatrs pregramini 

10 The nation's critics select ouUtandinf 
network pro|rims in public aflairs 

16 SPONSOR survey shows diflerent types 
ol projrams aired throughout 
nation 

149 Data on who prepares editorials 
ottered by individual stations 




pant n j so oteiMota ima 



America's distinguished journalists; local, live drama; specialized audience programs; documen- 




'The Light that Shines' 



| *\ ^KI.I.im; ll»RAS> tir emirep|> in (lie i ■ 1 : t — e- s pini**« or lailimr olteir ln"ti»;f~ 
mi a plna>e or j»jnilnil. TliU fnrt i> a» old m i-ivfli/nlimi. Tin' Cn»*» an' I 
thf Sryr of David are two tin ly example-. 

In recent \ear% The New Deal. Tkc New Kri#il( ttT. thr* *'\ f<u \Lt |i»r\ 
helpeil | nil aert»ss 1 >**<•! f i< • concept*. \\ liilu in >unie iii-slaiires the plu.ue o.r 
>yinbol represent* a pth-ilitf uJen. other* w urk nej_MLi\ eh . Tele*i%nm lu> iea- 
son to Litts well aware of Utm crrtain ke\ phra*e* can do "real liarni. 

Five \ears a^o llii* month hWlnne nwpi/hw proclaimed! h"le\i-i<ni ,t- 
"Tlie |i«rlit Thai Failed." Nearly three year- a^u, tin 4 FCC chairman 
knmfhcd "The Va?t Wasteland." In each in>tanee. J>n>adca.-U'i - were down- 
graded by a ulra malic negative*. 

W ith Mich phrases ami vocal iiiirt< n'itit-5. it i- jlf loo ea*v to erilici/.e .110 
indu.-try >y \\ ulely dispersed, so much in tin- pniilic c\e nu<J car. representing 
«o nuriiv individuals and interests. .Making a cn>e to the nmtrurt i> far more 
difficult. Though the fine contributions of irehsorks are -een nationally, the 
good work of local broadcasters is generally seen only in their own ooif> 
HtOifities. V-tl in city after dir. the pnbli«' r* bffttje well— crved daih in 
rnanifoJd ways through the niedinio of televi-ion, Kv««ii a glilnp-c. ** in 
thi# ?PuJ*m>k. pjiblic alTiiir* ,«iirtf\ of >ome 1.S00 example- (urd\ a fraction 
of the total), makes ihi> appareul. To thi^e who -eek the truth, the reeord 
it's available. 

Five year- after tin- Fortune article, it i> clearer than e\er that tele- 
vision .*honhl be characterized a- ''Thr Li^hl That Shine-."' " 
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New study compared 
to Interaction reveals 
change in programing 

Increase in community affairs, government and politics programing types reflects 
changing issues confronting the ivorld as television broadcasters use their cameras 
to explore, clarify and expose these subjects for their communities, TfO head notes 

I^otia* some years luis a report of locally produced public affairs television 

programing keen undertaken, pursued, and presented as comprehensively 
as that which follows. Interaction, its 1960 predecessor, was prepared by the 
Television Information Office titul reviewed the efforts of 264 individual, stations 
to nu'et the varied program needs of their communities. Since that time, as the 
number of operating commercial stations "has grown by 11%, the sheer volume 
of public affairs programing lias, of course, increased. The current survey of 
1541 programs is based on responses from 326 stations. It reflects not only the 
increase in the number of stations, but also the broadcasters* changing* views of 
the needs of a changing society. 

A cursory comparison of Interaction aVid the current study reveals some 
shifting in emphasis from one subject category 1o another. For example, while 
7 percent of the programs described in Interaction could be characterized loosely 
as '"Community Affairs," 22 per eent in the current survey fall under that bead- 
ing. "Government and Polities'* has increased sharply from 5 per cent to 16 per 
cent. Conversely. "Formal Education," has fallen from 5 to Jess than 1 per cent, 
perhaps reflecting the increasing service of educational television stations. 

It is in the analysis of content that we must search for some measure of the 
significance of these figures. What have been the events that have filled our 
television news reports, and newspapers, and the other mass- and special-interest 
magazines? First to come to i.iiost minds are the civil rights struggle. Our con- 
tinuing problems with the eonuniuiisl -world, the Ecumenical Council, problems 
of housing and leaching school ehihlreu, whose numbers nre double those of <i\ 
decade ago. When we turn 1o the questionnaires on which this survey was ba?ed T 
we can see that throughout Oh* eolintry. broadcasters have used their cameras 
to explore and clarify and. expire these subjects for their com muni Lies. 

One can hypothesize that [he areas of greatest concern to the community 
dictate the priorities. We find in the current survey that three of the 15 program 
categories (Community UTairs. Government and Polities. Health ami .Social 
Problems) aeeouut for approximately half of all reported programs, til Inter- 
wijtiti there was ;i relativelv even distributing of [fro gram subjeel mailer. 

In an industry as snrvev-ridden as broadcasting, the response to the sfPONStnn 
xtudv suggests that bit ta drafter* are both proud of their public affairs program- 
ming and caper to iiiereitse ad\ertlsei s' awareness of the existence of these pro- 
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In over 35 markets to date, Seven Arfs' series of 13 one 
hour TV Concert Specials featuring the Boston Symphony 
Orchestra has registered an impressive commercial suc- 
cess story (or a variety ol sponsors 

In 10 of these markets lor example, the series is/was spon 
sored by a local bank or savings and loan association as 
follows: 

Bangor, Me. WABi-TV) Merchants National Bank of Bangor 
Columbia. S. C. (WISTV) Home Federal Savings & Loan Association 
Des Momes. Iowa (WHO TV) Valley City National Bank 
Fargo. N 0. (WDAY-TV) Gate City Savings & Loan Association 
Fresno, Calif. (KMJ-TV) Sequoia Savings & Loan Association 
Lexington. Ky (WKYT) Bank of Commerce 
Louisvnle, Ky (WAVE-TV) Citizens Fidelity Bank 
New York. N Y (WNEW TV) Manufacturers Hanover Trust Co 
Omaha Neb "WOW-TV) Nebraska Savings & Loan Association 
Wheeling. WVa (WTRFTV Security National Ban* 
In add tion to banks and/or savings and loan associations., 
other sponsors of the Boston Symphony Orchestra series 
include Scotl-Stewart Volkswagen m Ene, Pa . The Stewart 
Dry Goods Co.. which is co sponsoring the series with the 
Citizens Fidel t> Bank in Louisville, Ky Music Manor in 



interesting notes 



Reno. Nev ; Miller Piano in Jacksonville. Fla and the Manu 
facturers Light and Heat Co which is co sponsoring tht 
series with the Security National Bank m Wheel ng. W Va 

Of particular signif cance to these sponsors is the pub c 
and critical acclaim received for these 13 brilliant co 
certs conducted by Erich Lemsdorf. ChaMes Munch Aaron 
Copland. William Steinberg and Richard Burg n 

For further information and to arrange a screening of o r 
15 mmute Boston Symphony Story and or a complete con 
cert, please contact your nearest Se\.en Arts si esman 
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gi.utis. Heightened viewer iirtere^i has resulted in a growing acceptance of real- 
it)" programing among advertising agencies and. sponsors. In the three years 
since Interaction appeared, llie rate of sponsorship of local public affairs pro- 
grams has increased from 10 lo 27 per cent. The implications are clear. Hours 
of programing which, in the past, offered no hope of recovery off costs ate now 
saleable items in the local television salesman's portfolio. 

Although there is more than a suspicion diat sponsored public affairs pro- 
gram* arc considerably less profitable than (heir entertainment coimterparts, 
broadcasters have learned that by planning carefully and approaching their 
prn.spt.u-ts early, they can interest institutional and other advertiser's, and not all 
public affairs costs need be written off in red ink. 

If the programs which we -describe loosely as "public affairs" are of priiu- 
ar\ interest to those who arc most concerned about their world and their com- 
munity, and if such concern is a hy-pnoduct of education, then three or five 
years hence we can hope to see even greater attention given to reality in all its 
aspects. Our schools arc now readying the audience whose educational level will 
lie the pre-condition for keener awareness of, and attention lo. non-entertainment 
programs. And the broadcaster - will extend further his technical and creati\e 
skill to engage the attention of those, and ,lhey are by far the greater lumuVr 
who have until now remained "uninterested." 

It emerges clearly from the study that {he size of a community does not 
dictate the degree of attention which the broadcaster gives to public affairs pro- 
grams. This is in one sense, itt least, unexpected, since the dollars, energies, and 
skills which au\ station can muster are usually dictated by its income- and income 
is, by and large, a function of market size. Nonetheless, broadcasters w niedium- 
sized and smal) contmunirjes have no) stinTed- 

Thc compilation that follows makes clear that rndmdnal broadcasters are, 
in increasingly, investing their resources lo further broaden the scope of their 
service in [he public interest. It should serve, too, as a ready reference for tele- 
vision station public affairs directors, who will find in rt encouragement to widen 
their own views of the achievable in reality programming. 

c cannot predict the content of public affairs programing 
in the years ahead. For if we analyse the rnrrent report -and its predecessor, ft 
seem* qrtitf clear that tin; shifting public interest will continue lo determine how 
the broadcaster can best move lo meet bis community's needs. 

How well, prepared he h to, do this was dramatically demonstrated in tiie 
display of flic entire industry's capabilities during the tragic days of Noveiuher 
22-2.1, \9(>:\. \aliynal attention was, of course, focused on the events, bill in the 
«la\s that followed there were surprised assertions from some f hat in the emergenev 
"television grew rip." This misses the point. 

lelt^ixion lias been "growing up" since the itiid-'10"s. sr»o\soit. in its 
*lnd\, examines the day-lo-da\ efforts which have prepared broadcasters to meet 
the unanticipated challenge of a national tragedy as well as the less spectacular 
l.nt ongoing dailv needs of W2 milium American families. 



Mm Dwistl. director. Tclchifhm Information Office 



Why shouldn't 

a national advertiser 

get the benefit of high-impact 

local public affairs programming? 

That's the question Bl.iir asked itself. And answered it 
b\ setting up the Special Projects Croup, the onlv fulh- 
stkit'fcfl department of its kind in the industry It con- 
centrates on bringing programs of high local interest 
to the •mention of national advertisers 
Some of these programs appeal to people because lhe\ 
talk about their problems: Their taxes. Their transpor- 
tation. Education of their children Other programs 
bring the community together: In the excitement of a 
parade. In the tension of a vital election. Or in corn- 

SPONSOR rv v\ in \r i wr*. 



mttn concern o\er a sudden news development 
\\hcne\er Blair Special Projects arranqes die spon>*Hr* 
ship ol such a proqram thai advertiser performs a spe- 
cial service to thai comawniu and earn-, the qrat tu l> 
(it its people. 

it \«u wijTnt programming Uial w 4 help \ou heal lo^al 
product* on their home ground 1 - t ilk to Ralph Vilrud 



Earl Thomas or John West Thcv |l show \t ti 
how . even it \ou re natmnrtl vou can i»n local 
w till Blatr 




When a motion picture, usually thought of as "entertainment," conveys an 
idea, examines a problem, or lifts a heart— isn't that serving the public? 

And how often have we found this to be true of. a movement of music, a mo- 
ment of drama, a minute of history? Isn't it also true that the best TV docu- 
montaiies are those that arouse the mind and appeal to the emotions? 

The more programming we plan and do— public service or otherwise— the more 
we realize that the familiar compartments and categories can use some re- 
appraising. The content is what counts. The form is secondary in importance 
and the old distinctions seem less valid. 

When we plan what are traditionally called "public service'' programs we aim 
to inform, to broaden understanding, and to stimulate thought. We choose a 




subject and then we select the form. Wc have found that the special magic of 
TV and radio, properly employed through sound broadcasting techniques, 
often lifts public service programs out of their assumed narrow limits, and 
enables them to appeal to the broadest possible audience 
Thus, without sacrificing content, we can choose the form of program which 
will do most for— serve, if you will— the public. This is the way it should bo. As 
we face 1964 and the rest of this challenging decade* let s keep it this way. 

RKO General Broadcasting w «« m tv nfw yokk ■ khj 

AM/FSl/TV LOS ANGFLES • WN VC AM TV AND WRKO FM BOSTON « THF VAXKJ-t M TWORK 
CKLW AM F M TV DETROIT- WINDSOR • KFHC AM KM SAX FR*NC(SCO> Ml ,MS iHFM WtMf- 
!»CTOX, D C. • VKBQ VK" TV MFMPHrS 




Critics pick best in network 



Coverage of Kennedy death and burial 
an outstanding contribution by industry; 
varied programing by networks chosen 

l.\ in ia histoid of broadcasting, 1963 will be ft*- 
11 lemf >crc<l hi largo part for the monumental 
itrVenife of President Kennedy 1 *; assassination ami 
burial. Few other e\ents in the past 43 years since 
commercial radio began could possibly outrank it 
in lei ins of selflessness and maximum contribution 
to llie nation. 

While individual television stations joined in this 
great effort, and deserve the highest* praise for serv- 
ice, the major harden of coverage fell to the net- 
works. This was understandable since the event and 
its. related developments came from everywhere. 
Onl\ outer >paee was unheard front. 

When the sponsou Public Affairs issue was cou- 
cencd. no one could have imagined that an event 
of such magnitude would take place near deadline. 
A poll of many of the nation's leading newspaper 
tele\ision enth-b Lo.<cleCt the best of network public 



TV CRITICS SELECT 
TOP NETWORK PROGRAMS 
1962-63 SEASON 

ABC— CBS— NBC 
Death of President Kennedy 
ABC TELEVISION 
The Miner's Lament 
A Vanishing Breed: Portrait of a Country Editor 
The Vatican 

CBS TELEVISION 
Storm Over the Supreme Court 
The Silent Spring of Rachel Carson 
Town Meeting of the World 

NBC TELEVISION 
The Tunnel 
Shakespeare: Soul of an Age 
The Kremlin 



l't 



affairs program fug, completed before the deadline, 
left tin's one out. But die re are exceptions. 

Without donhu the four November days ranks at 
the top of the list of public affairs contributions 
above and beyond all others. To the list of the three 
best public affair* programs on each of the tv net- 
works, selected by the nation's critics, the editors 
of sponsor have added this one niorc^ know ing that 
the decision would be concurred in by the panel. 

Beginning with the new President of the United 
States and ranging down to the ordinary man in the 
street, the nation watched and listened in solemn 
wonder. At the risk of being trite, we say this was 
broadcasting's finest hour. This was the best of the 
networks. To the American Broadcasting Company, 
the Columbia Broadcasting System, and the National 
Broadcasting Company belongs the praise of all. 

Though the events of November lend to over- 
shadow other public affairs activity by the networks,, 
as they did with all other human activity, the week- 
in and week-out contributions by ABC, CBS, and 
NBC are none the less significant. The variety of 
subjects in the critics" selections are widespread and 
give strong ev idence to the outstanding effort exerted 
by the networks in public affairs. 

In its poll, SPONSOR asked the critics to naine die 
three most outstanding public affairs contributions 
by each of the networks during the period starting 
1 September 1962. and extending through 31 Aug- 
nsl 1963, or to put it another way, during the 1962* 
63 season. The following were the programs most 
often cited by the critics (for tabulation, see box): 

ABC TELEVISION 

• The Winers' L<mienl: A study of fbe mining prob- 
lems in tin; coal regions of eastern Kentucky, and 
the new strife precipitated by the United Mine 
Workers 5 decision to close four to six union hos- 
pitals in the area. The program was produced by 
ABC IVews Special Projects Division and sponsored 
by Bell & Howell. The show was broadcast Tuesday. 
9 April from 10:30 to 1 1 p.m., EST. 

• The Vatican: Viewers saw places in Vatican City 
never before filmed, ami the detailed workings of 
the oldest established institution in the western 
world were explained. Priest and po>lmaji. choirboy 

SpONSOR/tv public affairs 



public affairs 

and Wtlhral, fnfiiicir. the S\u»*. Cmml. the an 
t rest mi re**, trims from tin* Kenincnieal (Imiin it wtfi'i* 
seen in a study of thi* Vatican :t> ;i repu-iinrv of 
beauty, a scat of history, ami the center «>f religion 
for 500 million people. J<»hu II, jViomhiri wa» 
executive producer for tire program spoit*d(,ed by 
I Jell & I lowrll. Tilt' Vatican wa> hi n;n leu M Ka-ler 
Sunday, 11 April from 10:30 in 1 1 [Uti.. EST. 

• A I'm ish trig Hmui ; f'orlnrit of n CottrUn Ktlitor: 
A po.rtrnit of Landon Wills, publisher of tin- Mi'Leaii 
County News in Calhoun. Ky. ;iTnl ;i Mudv of the 
impacl nf I Ik- newspaper on the community. "1*1 n - 
program underscored economic fai'tors llnmhnilTig 
tits" oxislence of thousands of small weeklies thrmigh- 
ont tin* VmU-i\ Stales. IWhnrd ky ABC New- Spe- 
cial I'rnjeel* Division-, with John H. Sceondari a* 
executive producer. A \ finishing llrecd wn> aUo 
Sponsored by Hell & Howell ami broaden :«1 Tnc?»da_\ 
23 April from 10:30 to 1 I p.m. 

CBS TELEVISION 

Thr Silent Spring of Rtrcltcl Carsou: A report on 
the controversy over the use of pesticide? whirl) 
Itartpd with the publication of RaeWl Carson*- 
hook. Questions examined were: Is man engineering 
liis own dest met ion hy the widespread applies lion 
of eliemieal pesticides? Are pesticides affecting the 
growth and reproduction of fish and wildlife? Are 
pesticide reshlues stored in the human body affect- 
ing man's health? Are present control* saiffiVierit to 
insure safe usape of these chemicals? Excrnthe 
producer was Fred W. Friendly and it was aired 
Wednesday, 3 April from 7:30 to 8:30 p.m.. EST, 

• Storm Oirr the Supreme Court: A three-part hT- 
ies on the nation's highest court. First explored were 
the conflicts and perils that the Court has faced and 
survived throughout it? history, inclmlitig early 
stales' rights issues as well as Court power in recent 
cases. Part II look up the school prayer ease, diet- 
ing chronologically how cases mo\e from lower 
courts to die Supreme Court for final judicial dbfo* 

AMC TV: The Miner's Lament focused on coal 
tniners of Eastern Kentucky ami their />r«W»»m*. 
tchiie another Ittlil altoul A \'atxi.<hini! Itrvrtt: 
I'nrtrait t>j a Country I'tlilor 




til'S '\'\ '* 7'imi m Uee/ms.' of */«■ I' «r/i/ ii/iVuii/ ¥*4&1nr 
in liriu;j logrlhrr world fit urn* ('"/' /«'/' 
77*e Sili'nl Sftriryt of Korhrl t'.mrmm 
itxtuitined (x'sl'nidr eonlrovrrsy (top right). 
NH(' TV rhoirt** incltulnl twln'ntl t hr itrriM-x look 
at 'I he hrrmtin (/nicer left}, .4 1 no Sh-nkfi*fumtnr>i 
$oi\t of nn -ti;t'« hu'tntlitiji firiivry'orit sri'itrs filnxrii 
nl Strntjoril-oii- -iron (lourr rkittJ), 

Mlinrt. I'sirl II w.i- tie? nlrrl fn Bililc rT'adiilg in the 
in r I » 1 ■■* -eluml*. Frieiidlv wa- al-o rveeuitve pm- 
<] in •**!* i»f flu* prog raiii. The (it«l pail w.i- aired mi 
20 1-Vlu nain . the ■eeoiid 13 Manli. uiitl lire third 
cm I') June, all from 7:30 1<> B:31t pan, 

• Ton it MrtHttiji of tJif H orhl: \\ illi tin- advent ol 
Tel-lar eonnniiniealioii-. Irlev i-inn neipiii ed a new 
depth in J ■ 1 1 v . with the fir- 1 use of iii-!antaiiiMii- 
-\s iteliing of t\ liaiiMiiis^iiHi ami reee|ilinn faeilitir- 
linkiug tlic l uiled Stale- ami Krirupe. Knrtner I'rc-- 
idenl Dwight 1). Ki*i-u)i<mt>r. former llritkli Prime 
Vlini-ler Anthony KiK'ii. Jean \lmmet. "'father of 
the lanopean Common Market, ami lleinrieh \«n 
llveirlaim. Wol German Buinle^sig leader, were 
linked in thi- m*w t\pe of the "town meeting." The 
luoadra.-t. produced l»y Friendly, look plaee 
Wedmsday, 10 July from 12:15 pan. til 1:20 pan., 
and repealed the swim? evening. 7:30 to i\:'M} pan, 

NBC TELEVISION 

• ^7/^//l(^^/>(V^r(^ , Soul of uti tpr: Evcerpi- of Shake- 
.-pea re"- play-, -lairing Sir Michael licdgrave. uilh 
Sir Ralph llieliard-un a- giie-t narrator, were pre- 
M-nlctl hi this program. In addition, a rwuii^li ni'liun 
of Shake-poare"- life, wilh to camera- exploring 
cvi-ting lamlm.irk- in Strallm d-nn-.\\ on. \\«i- 
diowu. Solilmpiie- and -eenc- were heard (nun 
Mil liard lln- Seemul. Ilenrj tlu* I'mulli, Henr\ tlir 
Kiflh: Jlhdiard lln* Third. King John. Henry the 
Kiglilh. Macliclh. Hamlet. \- ^ mi Like II. T*elllh 
Night. Tin' Merry \\i\c- of \\ imUor. ami lln" 
Trmpe-L Tin* program, an \UC \c\\- prod ml inn. 
w;b liroadia-t Tridav. 30 XmttM-lirr. 1*)(>2. Innn 
7:30 to f>:30 p.m. nndm- the ro-.-pun-oidiip id l.ip- 
pott \ \l\er-. ami tin* Linnlln-Mriviin Piti-ioii til 
Kurd Vltitors. 

• The Tunnel: \ dociiim*nlar\ . fdim'tl during tli<" 
evrnl ii-i-lf. telling tin* -ton of the long, dillirult. 
ami datigrnm- work that went into Imildtug tin* 
o;»rape route for a group of Ka»t HnlimM-. The 
lutuirl ^^a- hrgnit in fin' earlv -iiinmi'i of 1 V62 h\ 
a group of W o-t lirrlin »tinteiit*. and i'\ cntua IK 
ran -mne 150 feet luan-alh the llerlin Wall. Pigging 
of | he tunnel ua* almitt a month am) 00 feel along 



wlirll M5l! New- Ir.H ||til m| it» i-\l»li Hi <• .Old IH id" 

ai i aiigrnii-ilU lot filming. "Mm I pn-i .mtimuis 

II i-.l -II l f- Ucir iripilrrij In puitn I lite pil|l»!]tll- 
mvuhiil. I lie pi < ig i.i 1 1 1 w.i- hln.i.t I" Mntirdn-1 
I ,, li2 1 1 ■ in i ,i in 1 in nilm nl li\ \|!( 
• I In- hieinhtr: V ie-i le.iliou nl i-Mt - taking 

pi, ite iii tlx* kii-mlin dining Inc i »«ntilitf- . mtfii 
e.ilU \|ii-i'm« pTdiie- 1 1 » I /.M I'rti'l tin - 'hi- it tn 
llie >mn l i-i a. flu' killer w.i- illn-haled in f -im - - 
n| I t inn - tip.u Imnil. lln- I'aLn nl < .nn^|e«-e-. the 
meelnig lull ol tin- >upti iin- >o\ n t. .md tin- Initial 
plan - - nl ItiiUhmik d ader- out-mle tin- K 1 1 -it 1 1 i it 
wall-. Mlngilher. r.imer.i >\rw- «prnl -nam- two 
tmiiillt- filming the lepoil in the Kn inlin. lln- pro- 
gram \\.i- pioiliux'd h\ (»i-oige \. Mt.i* and 
-|imi-oii'd l>\ \'i-io\ (,iu'"poiattnii. Il wa- liiM.nli.i-i 
Tue-das, 21 \ln\ frmii 7:30 to li)-.:m p.m. * 



S VNDIC ATORS ACTIVE IN FIELD 

SMOlii utor- are mh*u jtnnmig lUxa«r >.j»rk- 
\n\z tin Pulillr AITair- P"nrKrainti*e. 'f*liere 
are aluml 7.> otieh pni^rain- in ilome-lir 

ii<lie;ilioii. I Cot li ofT-nelw ork and lir-l- 
i- ii i.i r-j mlieallir- are -ellim: fi» e-minlite. 
Imlf-liiMir. imoI oiir-lnuir -i-ri|--. « I — • • aji 
;L--nrtiTieiU of paildir tiffair- -|(j»ri:il-. 

Ill tlir lir-l-riln rnli-^i»r\ .:iri- -orli 
-liov- a- >r%eii \rl-" i.ix f Mirer (alxnit 
"II market- ); I nilril \rli-t- '\'\ \\ iilpiT 
-perial- (J'."*) anil l.rr Wnrrfii Prrmrnin : 
l.nnltrrtikrr (130): .National Telefilm 
OiH-n Unit (*») 3 mill Ullielar- 
Uutiim{ihy ( I W) jwml llntilr /.ww (51 V 

I'lje ofTon-n' ork mitogen r; im-lmli'- 
siieh title- a- Kxprtlitiort. Ilixli l\mul, 
^<l^_v /.nl". IV r ftnrer. ) mi frr Tftt-ri; 
ami I irlory .il &tm. Nni_\ Lu', %hielt 
ori^inalK ran on WW I \ , i- mlieali'il 
iiy CMS I'ilin-. )l- 10 1 lialf-lnmr- arc nt.w 
riiiiniog on IJ! -lalimi-. 

."MKT Film-" * rirrmliJi- I ii/or% -it **i-«, 
v> hirh lia- liei-n in -\ in liral ii in fur I mm 
ji'iirn. -rein- lo liaM> *ntnr*t*-tl it- inarkel 
^— it"- nut ii«»m liriivt; rarrii-il on am I . s . 
-lalion. Inil an NIK! -pnkr-man i— li- 
maleil il lia- [iIm^ etl on "ilin-l" -lalimi- 
hi tin* I'lmiilrx al uii<- Iinte or 4tui>l Ur-r. 

AI5C I'ilin-* hxfimlitittti. »»Uii-h ran itn 
tlie iiet\«iirk for l\»n jear-. i- enrrvnlln 
riiiutiiiic 17 e|MM>«le- in U'^ marUel-. I Huh 
linml's 3o !H»isiiM»f-il- nrr iiihi in I t rilir~. 
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IS 



the more 
important 
judgment becomes 
in timebuying 
decisions, 
the more important 
SPONSOR becomes.., 

these are 



days of 

...because SPONSOR provides 
the basis of good judgment... 
because SPONSOR is where the 
buyers are in broadcast 
advertising 



SPONSOR/tv pj;blic affairs 



The reappraisal has been agonizing. Formulas are thoroughly shaken. Baying is now seen as the complicated 
process it has always been. H involves intensive probing under, around,and beyond the numbers, for the dif- 
ferences between stations— some subtle, some nof so subtle. These are indeed days of judgment for which the 
broadcasl trade press | | (and your advertising in il) is the fastest, surest, most economical 






means of protection. Never ^^^^P' has the trade press been more vital to buyer or seller. 
But which trade magazine? Today more than ever the answer is SPONSOR, because SPONSOR concentrates 
on one mission alone: to feed buyers of broadcast advertising with information and illumination. SPONSOR 
spotlighls what's being bought and what isn'r . . . what's working and what isn't. SPONSOR points up changes, 
trends, techniques,and direction. In the process, SPONSOR has become more vital than ever in buying decision. 
Don't take our word for it. Ask to hear the frank, unbiased tape recordings on trade paper values as given by 
spokesmen from 20 key broadcast buying agencies. These are days of judgment in trade paper buying, too. 
The times calf for probing behind the kinds and sizes of numerical claims, to determine how marry are relevant 
and how many are not, When you do, you'll find 1haf SPONSOR gives you the inside track on the judgments 

of the "few who do the choosing". 

HAPPY MEDIUM BETWEEN BUYER AND SELLER 



SPONSOR 



SPJ3NSOR r\ i-t nnc umirs 



SIMMON PUBLIC AFFAIRS 



More 

than meets 
the eye 



It's physically impossible for any one person, or 
even a reasonably large group of person?, to 
learn by first-hand observation the efforts exerted 
by the nation's broadcasters "in the public interest." 
Therefore, such activity has more often than not 
been obscured. The TIO Interaction study of sev- 
eral years ago shed a great deal of awareness on 
this programing. However, no complete census has 
been attempted since, leaving unknown the more 
current developments. Starting in September. SPON- 
SOR undertook to contact each and every broad- 
caster to uncover their best in public affairs contri- 
butions over a one-year period, ending this past 
September. More than six of ten stations replied. 
In what is the most complete compendium of such 
information yet published, there follows individual 
listings for each station. While each station was 
limited to five programs, rt became very clear in 
preparing lhe material that many of the efforts 
were not just one-shots; they were part of regular, 
continuing public affairs effort on the local level. 
Clearly, there is far more public service program- 
ing being done than anv individual might be aware 
of. " 



ALABAMA 

BIRMINGHAM 

WBRC-TV 

Ciwiti-tx fi 

Licensee: Tafi Urnmlrasling Co. 

CitoCP: Tuft 

Network : AltC f¥ 

Itmtt hfc.vrATM ; Kat: 

Cf.\eiml \Ia.\ac.eh: Robert T, 
Srhiinkryt 

\i\ \iinv: Freedoms Ftnituinfinn 
\Mal of Honor (U 

Klimroi U.WJM/: Throe limes daily 



10TH ANNUAL FOURTH OF 
JULY FLAG RAISING 
CEREMONY* 



TRANSITION OR 
CRISIS 



BREAKTHROUGH FOR 
ALABAMA 



PHYSICAL FITNESS 



MUSIC AT CHRISTMAS 

° Made omilahfc 1o other stti- 
tions. 



Milflary ceremony featuring 400 Members of Die armed 
forces, the Continental Air Command Band, preceding the 
raising of the flap. N'ot av ailable for sponsorship. 30 minutes 
(7-4-63). 



Appeal for law and order during the integration of Birming- 
ham schools, featuring leading business men, labor leaders, 
government leaders, arid mi-n on the street. Not sponsored. 
30 minutes (8-13-63) 



A comprehensive study of Alabama's educational needs in 
the space age, featuring the opinions of ranking educators, 
business leaders and local officials. N'ot sponsored. 60 minutes 
(4-10-63) 



Five early morning broadcasts from Howard College campus, 
featuring students, Governor, coaches and others during ex- 
ercises, ami discussing the need for physical fitness. Sponsors: 
Participating. 60 minutes (Spring 1963). 



Christm:is music by the Howard College Choirs from the 
campus chapel. N'ot available for sponsorship. 60 minutes 
< 12-2 1-0-2). 



\l \ot Krftortinu: \\ UM-TV. Uirminpliaiu : ft \1>I.TV, Decamr; WTVY, D.uliau; WOW LTV. Florenre: Vi A1VTV, Hunt* 

nil. : \\ < m.TV. MontEoiiuTi : W'SLV-TV. -duu*. 
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SPONSOR 'tv public affairs 




TIME 
LIFE 

BROADCAST 



IVaSMINjCION 



I ' r > 1 




Washington D.C. is our local beat. 

Network in u - pro ;r m>. Ii n \\ -I i |'< <■ f < i . 

tli.il .lHn ( p.irhc nl.i st (i v OufW.tsli Id i C i i .1 If Rt it rt t i ( w 

.Hid Ki>rn> Hunk Hk r.nli ,i .Jiitl T\ fi fu rls fl,i,l\ N <*Sw ">1 IHiiii un r* II- r I 
Itliporl.inrr Ihm, r-r h.ti ki tl nit rr t-t'.m ,Mlr .1 \\* 111 i I », I p «.(>■< , , t.lr, |«i,t 

crv llir biircnu nii-n lit l >l ,i | \ Hu u ' hi it < \\ •• •< u i| r 

tjnl news t«t^ hs t.ur mv \\ i Ii.hc i > i i j h I > I i 



Cuir<HM\-*.0CO am r« (Oioivdo ><i v »<. 

SPONSOR/TV PtltLIC \l l MRS 



V\p be fvo thlf R p r>prrj» r hj (K I fC<V id- 
em n£ cjn r un c **»r\ to dip mm r * t "r r 

L 'o Ht 4l J I i,< — 4' > R'J- 1 d » h > H **r 

iltt* in c« in th* jftj oi iww jnd p j j » 



ALABAMA 



MOBILE 

WALA-TV 



Cll tNM-.L 10 

LiCfcMftE: /*n/w Tpterumn Co. 
Network: ABC TV 
Representative: Katz 
OiNKRAL Manager: //. Ray McGuire 
KiiiToRituziPiC: None 



MOAMA ON PARADE 



OUTLOOK 



MARS REMOTE 



DOCTOR MARSHALL 
PRESENTS 

MOBILE SYMPHONY 



Remote pick-up from Right test center at Brookley Air Force 
Base, including ground-to-air conversation with test pilot. 
Not available for sponsorship. 30 minutes (7-12-63). 

Panel discussion by various committees of the Chamber of 
Commerce on economic outlook for the area. Not available, 
for sponsorship. 30 minutes (6-7-63). 

Remote pick-up involving military affiliates radio service pro- 
gram originated from station's transmitter site. Not available 
for sponsorship. 60 minutes (5-18-63). 

Presented by the Navy and other interested parties to focus 
attention on educational opportunities in the Navy. Not avail- 
able for sponsorship. 60 minutes (8-11-63). 

Remote pick-up of the Mobile Symphony from Murphy High 
School auditorium. Not available for sponsorship. 30 minutes 
(10-21-62). 



MOBILE 



WKRG-TV 

Channel 5 

Licensee: \fKRG r TV, Inc. 
Xt;T\voHK4 CHS TV 

I ( K V II RS f NTAT1 VE : II-R 

Genkhal Manager: C. P. Persons, Jr. 

Kditoriai.izinc: Occasional 



FREEDOM vs. COMMUNISM: 
THE ECONOMIC SURVIVAL 



BREAKTHROUGH FOR 
EDUCATION* 



LOYOLA UNIVERSITY 
CONCERT BANO 



AMERICA JUNIOR MISS 
FINALS 



Discussion led by Dr. Aladar Goellner, a Hungarian guest 
lecturer of languages at Spring Hill College. Not available for 
sponsorship. 30 minutes (11-28-62). 



Discussion by noted educators of the educational needs of 
schools today and tomorrow. Not available for sponsorship. 
60 minutes (4-10-63). 



Presentation in conjunction with Mobile Civic Ballet to pro- 
mote cultural interests. Program included vocal and instru- 
mental soloists and a dance group. Not available for spon- 
sorship. 30 minutes (1-25-63). 

Sixth annual competition of high school seniors from all 
states. Sponsors: Bobby Brooks, Coca-Cola, Eastman Kodak. 
90 minutes (3-16-63). 



CASHIER PHILHARMONIC 
MALE GLEE CLUB 

° Made available to other sta- 
lioiis. 



Old and new songs presented by one of the finest Negro glee 
clubs in the area. Not available for sponsorship. 30 minutes 
(8-12-63). 



MONTGOMERY 



WSFA-TV 



THE CITY'S THIRST 



1;iivnnm. 12 

Ijcensee: lironilcnsllng Company 
of the South DIIA 

(.k»rv: Droatlcastiiig Company of ihp 
Soul ft 

Vtwoiik: NllC TV 

Hti'Bt.ifcNTimK: PGVT 

I^mhai Manager: Curlrr llartlwick 

Kijit* un M.i/IM; Occasional 



SEARCH FOR TALENT 



WITHOUT DREAD OF 
EVIL 



TELL ME DOCTOR 



IT'S THE LAW 



Discussion of the water shortage problem in Montgomery'! in- 
eluding films and background material. Not sponsored. 30 
minutes (7-23-63). 

A series of talent contest 1 : between contestants selected from 
the coverage area of the station. Sponsor: Capitol Trailways. 
30 minutes. 

Objective look at the city's Juvenile Delinquency problem, 
including interviews with delinquents and the Youth Aid Bu- 
reau. Not sponsored. 30 minutes (4-8-63). 

Series of panel discussions by local physicians of current 
medical and health problems. Sponsor: Hall Brothers Dairy. 
30 minutes (9-1-62 to 6-10-63). 



Scries of panel discussion of members of the Montgomery Bar 
Association of lcg;il problems. Sponsor: Gulf American In- 
surance Company. 30 iniuulcs (2-10 to 5-5-63). 



SPONSOR/tv public affairs 



ARIZONA 

PHOENIX 



KOOL-TV THE LOSERS* 

rilWMI. I" 

I.IJ IWI • ROW. fl'ritftW/ WhIu'iiII, 

/(ir. 

.Nhwiikk: t://S 71' 
Idi'itivf \ts.ti%> : llulliititMvx 
Cimiim Msv.vtm: lluiner Isittf 
I'lM i (lid st i/ISC'. Ml <i i (iki/s </<n7»v 



I'mHinH the Inch stliool dr»'f 'ft pr> I K >il with lit»*r\(*w 
w itli stiul) fits ss li is r dfopi* 'I ( i I V I i\jil.ilil< 
sorsjnp iO 1 1 1 1 1 1 ■ 1 1 • s jS-.I-y-Q l •, 



P J 1 0 E N \ X 



KPHO-TV 



ClIAN.NU, 5 

l.icr.wi.: tfvmtlith llrnadrasling Co. 

r.Kfiir: McriHtilli 

R*.|>lll3»,STsIlll-! /s'n/i 

CfviBAi. .M\N\cm: liirlianl It. Hmi-l*, 

Ass vriis: Emmy (1) 

Kditokmi.izim:: Tnirf Ktrklv 



ARIZONA ROUNOTABLEf 



PEOPLE OF THE 
LONG EJTES* 



* Made availahlr to Other sta- 
tions. 

I Made grailahh to TAC. 



Wirkly si tics iimvisliiic of A p:inrl discission nf the %.irjo*l» 
I'tirnn* prolilt tns f.iccd liy the coinmiinits . %ol available for 
sponsorship. .30 minute*. 



Doctmicnt.irs , featuring the Kitt fV.ik N.itlon.il Oh « rsators . 
lotMlion of the world's largest sol.ir telescope. Sponsor South- 
ern Ari/oii.i Haul. CO minute* (1-21-61 



TUCSON 

KG UN -TV 

Gii issr.L *) 

l.iri.NM*;: hCW-TV, Inc. 

Nltvvurk: iflC TV 

m.rnv>i mmim; Young Television 

Cr.M.HAl. M.sN.vckr: Edwin G. Richlcr, 
Jr. 

Editor! tl.l7.IV:: Thrrr limes livrfc/v CONTROVERSY 



MAYOR AND COUNCIL 
REPORT 


Interview of tlie Mayor ami I he City Council to inf mn die 
oitizons of the efforts ami activities of liu- M.i>or ami the 
Council. Not as .tihiMc for sponsorship. 30 minutes (inonthls 


FOCUS 


Rchcious editnri.il portaininc to the rnor.il view on current 
world events. Xot available for sponsorship. 90 second* 
( twice weekly). 


ENCOUNTER 


Scries of del«iu>s anions rclicioiis Icadci* of all faiths rv- 
pri-ssiiiK their vu-wn on cumlit work! problems,. Not asail- 
.ihle for sponsorship. 30 minutes < vtrAlc 



Debate ainonc leadine conimunlts leiders on van»nis s\ 
jests. Not available for sponsorship. 3*' minutes ( sscrV.lv . 



ARIZONA .Vol Kepnrfinc.- KTAIt-TV, KT\ K. ; kl\ A, Vnu.j 



SPONSOR/i\ rttiLic .u fairs 
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ARIZONA 



KOLD-TV 

i nwM.t 13 

t u 1 N«k» : Old Pupblit liruaiUaftnifi 
Co. 

irimur: Irironu Hroiidraat \etitorU 
NttunfcK: CBS 7T 
ItliPHl mat VTlvt : llidhnphftv 
Ckvekal Manackk! H. S. Mittendorf 
KuiTOHHi.izivc: None 



PARTY LINE 



BURKE-UOALL DEBATE* 



KNOW YOUR CANDIDATES 



ANNUAL RODEO PARADE 



BISHOP GREEN'S 
AIRPORT RECEPTION, 



° Made available to othet sta- 
tions. 



Outstanding representatives from business, education, medi- 
cine, politics, and other fields phond in questions. Topical 
conversation between viewer and guest. Sponsors: Participat- 
ing. 30 minutes (daily). 

Political debate between two major candidates for the U. S. 
House of Representatives. N T ot available for sponsorship. 60 
minutes (10-14-62). 



Three programs presented by League of Women Voters for 
debates between candidates for various state offices. Not 
available for sponsorship. 30 minutes (10-7-63, 10-14-62, 
10-28-63). 

Remote telecast of the Rodeo Parade, highlight of the "Fiesta 
deLos Vaqueros." Sponsor: Local bank. 2 hours (2-21-63). 



Return of Rev. Francis Green to Tucson from Vatican Coun- 
cil in Rome. Not available for sponsorship. 30 minutes (12- 
11-63). 



TUCSON 



KVOAJV 



LiCknm i : It G4L Tefeiiaiun Inc. 

Oijiti p: Sti'imiHiii Statinns 

Nmuohk: MIC Tl' 

RbI'ki.se i*t ath k : Meeker 

Gemjiai, \1\.v\cEit: Cordon Hamilton 



A PLACE IN THE SHADE* 



MEET THE CANDIDATE 



CHANNEL 4 
SPECIAL REPORTS 



° Made acailalile to other sta- 
tions. 



An editorial documentary to arouse interest and action toward 
getting an intermediate juvenile correctional institution from 
the State Legislature. Not av ailable for sponsorship. 30 min- 
utes (1-17- & 1-19-63). 



Regular series preceding local, state, and school board elec- 
tions to introduce candidates for public office. Part of spon- 
sored news programs. 



Film 'still presentations coupled with video-taped state- 
ments of local leaders and officials examining a local effort or 
problem in depth during regular newscasts. Part of spon- 
sored news programs,. 



ARKANSAS 



EL DORADO 

K TV E 



TELL ME DOCTOR 



I W.KA «•!.« : KTl'E I ucor unruled 

Ni TttniiK : Mtr rr, tnc ri 

Cimi r: I etrrtmx Un>jidiii\tiitp 
Cam fumy. Inc. 

Ill 1'iu slm vtivi : I'eimrd-TorlH'l- 
ll' Conni'll 

t It -srr.it \i. M v\ vi.mi : II . I', 
Tourndhm 

1 i>i mm tl in *(. ; Y»M>< 



CP. TELETHON 



SCHOOL LOANS 



FBI 



FARM & HQME SHOW 



\ltK\N-\x \„t Het.ortlttt: l\ \Itk-T\ , I ill If |{.uk. 



Discussions 1)> Dr. R, B. Itabins, president of AM A, of the 
need for Nursing I loines, the reasons for having diem and 
how they are rim. Not available for sponsorship. 15 minutes 
( weekly ) . 



A 19-hour telethon to raise funds for Cerebral palsy using 
local area talent and stars. Not available for sponsorship. H) 
hours (5-4-63). 



Members of the Arkansas State Department of Education 
discussed school. loans for high .school graduates to go to col- 
lege in an effort to discourage high school drop-outs, \'ot 
available for sponsorship. 15 minutes (3-4-63). 

Disillusions ( if top eiime in Arkansas, ear theft, cautioimic 
tlie people to be more careful with their automobiles. Not 
available for sponsorship. 15 minutes (5-30-63*. 



L'p-to-diite news on agriculture in the area with suggestion 
aid"! on farming and home-making. Not available for spoti- 
Mirship. 15 minutes (5-7-63), 
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SPONSOR iv it m.ic afi aIKS 



ARKANSAS 

KORT SiM IT fl 



KFSA-TV 



Cll INN II. S 

LlCtNsM. : .{mrrinm Tt*lvti*uui 
Cum patty 

VrTH.n.K: MlC 7*1, CHS 71', 

mm: 7i 

lttriii-i \htim : I ivinr</. Torhvi \ 
Mi l unnvll 

l/KM.n.u. Maxschi: Hill Slat* 

I juTihii vi i/ivr.: Yon.' 



BABE RUTH STORY" 



BIOGRAPHY OF WINSTON 
CHURCHILL* 



BIOGRAPHY OF WERNHER. 
VON BRAUN 



CAN U.N. SURVIVE?' 



MURDER BY MAIL* 

* Motif avnilahi, tn othi'r .«ni 
fin ma. 



I. if. stir*. ■ t f (Ik f.iu. I . 1 II li r i O < I i r. tt 

Ini V 'l'ln' . S|hh sin t )\ Si ur i% , Ol I i I ■ < H< ■ » 

1 1 m u 1 1-1 t 

[ud p.irt duiii id fmitrj\.i) t f \\ n. t u f I II I I 1 I ]• 
\iintli. r in tin- •"UKM.K W\\\ ' nf. Sji, ir lA^nr.n 
( »!<l \|il«.mU . li. i r n ir ii ill. M i ITS' I 

St«ir\ ill lln- t.ipti'r.- .ii*j) r*1. <*. .Hid ifl («rU Kt \ i 
i id/i nshtp * if \\ i ii li. t wii Kr n n Sj ii t I A r »v nil 
Milw.tukr" Hi i r. IDiiHwt.A S -2tf<< I 

I n i. It (i:t it* I ill "lis i< i| of tin {uteri i«f lli.' I i l< ! \i 

tmiiv Purl t<l V// Aliu m (j Want I kin it in* \ I | 
Miriil Hi II lit 111 t r % ('I I Vfi I 

T«i|d iinp< llini{ stoiv cf n.iuutn s Pjrt of lln- Vtn« v riro 

W'aitti In htuiu si rn •. Not »|xni iml >(> mini t. s 7 2t-i> 



LITTLE HOCK 
K ATV 

Cinv.\U 1 

LtrvtSit : fLAir. Inc. 

t»ni»ir: Griffin HmatUast Group 

.NYtwoiik: .tllC TV 

l{unr.s i. s t .* t i m. : .-I crry-'Kn odd 

ClM.HM. MiWi.ir: Hohrri H. 
licublrilny 

FniT»>Rlvt.iSftvr.j Aurii' 



BOND ISSUE 



MARCH OF DIMES 
TELERAMA 



STATE HOSPITAL 



£TV IN ARKANSAS! 



AN ARKANSAS EDITOR 
VISITS RUSSIA 



P.m. I d Mil Hwiiili -.villi < 'ij.inilu r of f.iiiinnVr <* .ikd Sir ill 

ofFkials promoting p.issaRr of .i Imncl iVu" fur ,i n»~vv indus- 
trial plant Sot a\ .nl.ihl.- for spoiui.ulnp. iO minute* 2-22- 

Hollywood st.irs .mil I.H ,i] t,i)< iit r.nsinu tmmrs frir !*)■ Mir' Ii 
of Dniiis dnv.- \.ii ,i\ .ulahlc fur sponsorship 22 hours 

Administrators, orchil txts .mil Innkl. rs disoiss .i im u %12 
(100,000 Hinit.il liospit.il. \nt avwihihh for sfionsrirslnp 
minutes i 3-3-(51*». 

Xom's conference format with the (.ovimur nf Ark tr, s ,f*i I 
thf" hl'fV Commission Ch.iirmmi ans" ' riiic the (\ n*rir» f 
ncus mi -ft. Not .is.iil.ihh- for sponsorship jfl »ni*«t« *w| *- 
6J . 



Local editor n (Mirtcd on hi* st.n i*t finssi.i usinc si h , pi 
tiis, etc. Not a\ .nl.ililc for sponsorship ><) mi il-< » T j*»-f> 



LITTLE ROCK 

KTHV THE ALCOHOLICS* 



II SN NU. 11 

I.icknsf-e; Arknnsns 7>/ci iii»n 
C«ni;>fi/iy 

it^ork: CHS fl 

Hi pri- m.mat i\ i: : ,/r> 

I.IMIHI, M«> )4.ir: /(. C. Knhrrtsnn 
l l'UOHl MJ7I.NG: A OOP 



DAY GONE BY FOR THE 
FLETCHER CHILD 



THE TEEN YEARS 



THE DROP OUTS 



TO HELP A CHILO 



Kilm-tjpr-OdtUiiii.iit.m ( ti.yr.Mti d< jIiii «itl i 
lonis. and n iiutli.il tr< .iIhh nt of tin- al<««li >li N< t 
for sp^ins<trship. f^linniniti^ ^— l-(v."J f . 



v iirv 
. I 



Program folloWctl .i inud.ilh r< t.ifih-d iu J thra h lt> d is 
.it tlw ArLiusas Children's C< loiiy li Ii nv yh.il.tlv f tr l 
■ unit tor iiitnit.rH> rrl.mirri iliildrtti N t avail il It- I «r s| k 
sor-vhip. 3d mninii's 3- 1 1 

\ Candid kmls at flu h(. .md Ctistaliis f t -alus s t ' i« ■»'• rs ti 
Cist- on insight iiito tluif <in>tis,iMi« mid r"tl<>i U' N .1 
,tv .nl il>ti' for s|xinsi.'ra(r.p iO i.i,iniitr-» Vjjd! 

An i'\pl *r,iti in of (lit cjn*fs, pfl"^ts. .ii 1 pr.st sU\< i ii> tV 
COIinniinc tin 1 In h s hn 1 dropo t pt.,\ \rV is 

NAt l.ilih" for spjtnsnrshipv mniiti* J-UVii 

**fr(in i«f tln» ArLii sis ChiKlrin's H<- | 'I w \i I 
nfxlai Ut iHnrvt f i r i i d rtJi««f>o<l p«tj .'. N t #\ <4- 
hI>]. f r spt Ut irsl W | . s 1 ; 1-* 



PONSOR n i' i blip \h \irs 



CALIFORNIA 

KAKERSEJELD 



KLYD-TV 



I'lltXM.t. 17 

LlChiw.E : Kern Cifunty liroadcaming 
(.«. 

V.tmouk: Hit Tt 
W» PR» vK«rT»mi : Uluir 
Ovutt. M A3> Ai.Kii : Dure 1 \htxuell 
Km ri)iiiALi7.i\f. : Aone 



CHfCO 

KHSL-TV 

ClfVK.NEL 12 

Licensee: Golden Empire Itrontl- 
earning Cm. 

Neiavohk: CliS TV 

MiritEfKMTtTrsE: Venurd, Tvrber t£ 
MrConnell 

vehal, Mvsu.iit: \tickry McClung 
IliiiiUiiiAi.r/iM.: Tu-icv a month. 



FRESNO 

KAIL-TV 



Cll V»iS.KL S3 

Lwewske : K ML TV Itrnadcistin^ C<r. 
lUi'W skm-hIve: Vic Piano 
'.enhui \1»n\geh: Harney Lre 



VIEWPOINT: DROPOUT 



Vanel discussion o£ tlie high school dropout problem fol- 
lowed by a question and answer period via telephone. Not 
available tor sponsorship. 30 nlinutes (8-29-63). 



WELFARE VS. YOU 



County Director of Welfare and County Supervisors answer- 
ing the questions of viewers. Not available for sponsorship. 
30 minutes (7-7-63). 



VIEWPOINT: RECALL 



Recall of a City Councilman initiated by a local group dis- 
cussed. N'ot available for sponsorship. 30 minutes (June 
1963). 



WHY JOHNNY CAN'T GET 
A JOB 



Series using filjns produced by Reatler's Digest, followed by 
the comment, of a local educator. 30 minutes. 



FACE OF RUSSIA* 



0 Made available lo other sta- 
tions. 



.Films and panel interview reporting the travels of local farm- 
ers behind the Iron Curtain and in Russia. 90 minutes. 



YOUTH WANTS TO KNOW 



High School panel asks question-, of prominent businessmen. 
Not available for sponsorship. 30 minutes (9-8-62). 



DO WE REALLY CARE 



Panel discussion on increasing difficulty of passing school 
bond proposals. Not available for sponsorship. 30 minutes 
(10-7-62), 



DOWN IN THE DUMPS 


Local dispute relativ e to selection of new dump site. Films of 
present set-tip, proposed sites, and comparisons with other 
oontimu.ii.ti ex. Not available for sponsorship. 30 minutes ( 8- 
15-63). 


THE BRACERO PROGRAM 
AND ITS EFFECT ON 
CALIFORNIA AGRICULTURE 


Interviews with farmers and agricultural leaders of the area, 
legislature congressmen and senators. N'ot available for spon- 
sorship. 10 minutes. 


MOVING A MOUNTAIN 


Building of Oroville Dam, largest earth-filled dam in U. S. 
Included filmed interviews with government officials. Not 
available for .sponsorship. 60 minutes (6-5-63). 



PERSONALITIES IN, THE NEWS 



Regular program of commentary on controversial subjects. 
Cuests ami viewrr audience participation in discussion with 
an open eiul format. Sponsors: Local participating. 90 min- 
utes (Three times weeklv). 



Liuiiiki vi.ijflxct Occasional 



' .ALITOR \j \ \o, Kooning: KHAK-TV, KKliOTV, lbkersfkld; K I ICR-TV llr«liliti r , HI Ell-TV M'lQ-TV. Eureka; Kl RlMV, 
K\lJ-r\, I r. Mio; MOP, KI1XTV, Los An*tl*»; KVI V, SulinasAlouii-nn: KCHt'-TV, $*n IWu.uuir.io ; XKTV, %„ Dupo; KSHY. 
* -n Luis Olii-po. 



SPONSOR IV IH ISI.IC Al l AIRS 



CALIFORNIA 



PR KSNO 

K I C U -T V MORATORIUM ON DEATH 

iii i n r. i;t 

I ii LSMI.! Strrrn Itromli u^tittK, //M", 

ltii*ui*i \i vThi : Ihtv./Chim/c/ 

<iiMHU. Miv<l.u: |r'i//i'fi>n (). 
Ktlhnlm 

Mlilrniii il.i/tM.: Vmiv 



I )l\l lissllitl lit .1 iIlsflllKlilslirtl Jfllll'l (if In»iIi \l\r Iff • n 
t-rtinr I Ii 11111 it I llrnwii\ prujH il I * i ill j i utnti in in on (It'- 
ll .itli |x-n.ilt\ in ('.ilifnrnl.i f'ollnuljiK p tin I <lt i I m I i>» 
•A.f- (l|M lull til til'' pithlll Hill) tin- tnA >lt»t;> 4 Kit < I Mjhi 

{.ins St.it>- t "< ill*-tt«* I"' furthf i iIim ti n«ii N it i i,lilil> f'>! 
s|HiiiMirOup '<(( ti i > i n i tt -h V7- .(in! "i I J <i ti 



KJEO 

t'.ll \\\l I. 4* 

I .if i n I 5/iH-Mii i'l'-roilinf! 
(.'iir/)oriwi'ifi 

NiTivmik: f/tf.' 7'l 

IttPKlNl MlTIVI ; //"■/{ 

l.i \imi \hviy.nr tintr/iu ('■ 
n*hnrt\ 

I hi H)ii m i/inc: (Wrf»m»ii/ 



TO LOVE A CHJLD 



24 HOURS WITHOUT SLEEP 



U.S. FOREST SERVICE 



CONVENTION CENTER 



Till IIIIUMI.ll ,111(1 S .llll.ll'll f.u llll> . dllll (lir- «(>rk I>f (ll> l^ttplt 

iinnKitl with tin- Vm J<i.ii|iiiii V.illiA Clniilrni's IKipitil 
m.h dr.iiii.ili/itl. Not .ix.iil.ilili* for sponsorship. Hi iriiinltt 

Description i>( the I'lFort put (urtli In oritjiti/i .mil | it on i 
trli thou. Nut .u.nl.iliU for v|xniMirslnp 1(1 minutes 1-Vtii 

Sturx of tin* Kfc.il fnr«->t\ of (lie arm ami how tin \ Ixiiifit 
liu.il ri-siiltiitv 1'inpli- uri»c<l to In-lp protect those fori t 
\ot .n.uUlilc for »pitiiMir*fiip. i0 uiiiiiid \ 1 S-T-o 1 

Disruption of the pinpuw .nid proli.ihlc t \p» nf*ns nf a pt»» 
piiMxl i ii ii 1 1 1 - u ii 1) it ii i iloll.ir coiimiiIioii imlfi \ >l .i\ il il I< 
for vprwvirslup, 11) ii n oti-s 2-S-fiT 



LOS ANGELES 



KABC-TV 

l'iiis,\t:i. 7 

l.m"w.i. ; ,lm fricum Jlnmilrnstinfi- 
i'utamount Thmtrrs. Inc. 

Rh"ki.vi:>titi\i.: UtC TV Sf><n Stirs 
(. i nihil MiMr.m: F.lion It. liulr 
Km rum u.izi.Mf; Stini-moitthfy 



BRING BACK THE THREE R's 



CHUCKO CHRISTMAS SPECIAL 



WALK OLD, WALK LONELY 



AMJGO ON THE MOVE 



A CHANCE TO LIVE 



St.itc MipiTiiilcmlrnt (if I'uhlii imtruit»»n at *»< r«*l ipn-stl i> 
from .1 p.nn-1 of iiiivmihii ivik i mini; hi> ( iiitpnitlli |»i ni4« 
to lirinE the time It's lufl To public iiLucalUni. Not .(\ ill>iW< 
for sponsorship. TO miiinti-s ( 

ChncLv the flown lioslni koti .m Prpiun • "i .i pi •- 

ur.n i of Cliri>Iiii'» mown Jliclilight »s.is .i w i ili Kj >r<<«4 
itr.if-miitc nvitlW! '"I'hc laird's I'r.l>rr" in sicn lir^umtr 
Sjmifuir Mil<-s l^.iU>r.iiorii s. fid mimtti-s I.1-2.VW2 

S.iin J.tJf ■■ iwrr.Hiil a proi»r:>m ulwd ">Umtit>l i\u pn I>1 m«> i f 
Ann ric.i'v M-nior ati/nis NpoiiMir HmtnlMitr* W » utotr- 
I :-3«M>2 

J.it \om'H<i ii irrntixl a procr »n ink > nnti with tlu» ( mil 
vHii.ti n-voliitiou hv Mimui sp^nwirJ Hunt t ood;. O ^ir 
M.i\i-r. 10 11HI111I1& ( . 

Procrain .llmiu tlio .11 tmtli-s whlill Mjnuui 1 tltf l.lvi 1 il 
I nn re ik* il(t>pit.il pri-M iitinc littlr- kivnvn fuCtv alx it wJw 
is tti-atod .mil the typrof trtjtnn wt nt("n«tl tlun. .^t itvj 
Miri-d. 30 nnnulr> I-S-63!i. 



SPONSOR i\ pj m tc am uks 



CALIFORNIA 

LOS ANGELES 
KHJ-TV 

Channel 9 

I.K-fcW.K: HKO General 

Hi I'm sfc\T\Ti\i.: RKO-Grneral 
\aliimnl SuleU 

(.i M ini. Man \gf.h : Malcolm C. Klein 

\s\aiids: Cli<vnbf>r of Commerce 
rilalion (21 



AN EVENING AT THE 
HOLLYWOOD BOWL 


Andre Kostelanetz conducting the Hollywood Bowl Syinphoc 
ny Orchestra in an "All Gershwin" night. Sponsor: First Na- 
tional City Bank of Los Angeles. 135 minutes (8-7-63). 


PROJECT TODAY 


Gives cities throughout the area an opportunity to air their 
needs, wants and achievements to the whole community. Not 
available for sponsorship. 30 -minutes (Monthly). 


IMPRESSIONS 


Work of artists, professional and non-professional, in fields 
ranging from photography to literature and art. Not available 
for sponsorship. 30 minutes (Various). 



PROMENADE CONCERT 



Orchestra. Sponsors: Union Federal Savings and Loan Assn. 
120 minutes (3-29-63). 



LOS ANGELES 

K M EX 

ClMNNKI. 34 

UMMCt: K.MEX, inc. 

Network : Spanish international 
\etnorh 

Ifr.PHEM.NTATlVE: TI'CO. II. flail 
Cf.Nf.kai. Manackii; Hurt S. Avedon 
Editoiiiauzimc: Weekly 



ESCUELA KMEX 



EL SEGURO SOCIAL 



MOTIVO OE ALARMA 



CONSEJOS PARA SU 
SEGURIDAO 



USTED Y SU SALUD 



Daily series presenting English lessons and lessons on citi- 
zenship to the Spanish -speaking people of Los Angeles. Not 
available for sponsorsliip. 30 minutes. 

Social Security office makes the Spanish-speaking people of 
Los Angeles aware of their rights under the Laiy. Not avail- 
able for sponsorship. 30 minutes (Weekly). 



Presentation by Los Angeles Fire Dept. giving information 
about fire prevention in homes. Not available for sponsorship. 
15 minutes (Weekly). 



Presentation by Los Angeles Police identifying the police 
with die public. Not available for sponsorship. 15 minutes 
(Weekly). 

Public health program conducted by the Christmas Seal Asso- 
ciation. Aims to fight against tuberculosis. Not available for 
sponsorship. 30 minutes (Weekly). 



LOS ANGELES 

KNBC 



* lH**lil. 1 

l.jilNMf.: \nliorial ilrtniilrnatinf 

Vtwuiik: MIC. TV 

Hiring M \Tr»l : SlIC Sunt Hule* 

•■LHiui, YU"»*i.i!i: Tltnmns C 

\<m win*; Orlificnlc of Merit. Southern 
California into Cluh (,!/ : Joint 
Sunt tirnril of C.nliforniit TraAtrrn 
t\-,iiiinh(m (I); Spirinl \it<tnl fnmi 
t.ntifftrtiiii Jmigft' t.anfarenri- (I): 
A 1/ Ill< It <f „n<l :>> 

1 J-Wiiil >W/ATIn\ t \<me 



OUR GROWING THIRST 



HAPPY BIRTHDAY U.S.A.' 



ONE FOR THE ROAD* 



SURVEY '63 



COLLEGE REPORT 

" \fitdt nmuliihli- In rfJirr sin- 



Review of water resources for Southern California and an 
examination of first attempted water reclamation plant. Not 
available for sponsorship. 30 minutes (S- 12-63). 



Color program telling the story of America in songs, sayings, 
and symbols of liberty. Not available for sponsorship. 60 min- 
utes (7-4-63). 



Live and taped experiment to determine the effect of alcohol 
on motorists to encourage traffic safety on holidays. Not avail- 
able for sponsorship. 30 ntiuutes (7-1-63). 

,N<Tie> tonchiiiL! on all phases of community activity and inter- 
est. Includes birth documentaries and discussion programs. 
30 minutes. 

Kaleidoscope of college activities. Produced in ennperatfl 
with the independent colleces of Southern California. Nc 
available for sponsorship. 30 minutes (Weekly). 



SPONSOR TV Pflll. 1C Al l AIRS 



EADERSHIP IS EARNED- 
NOT PROCLAIMED 



NOT PRl 

For its exclusit 



For its exclusive television presentation 
of a Hollywood Bowl "Symphony Under The 
Stars" KHJ-TV earned this praise: 



"khj-tv made a distinguished contribution to 
television and Southland culture *. .by long 



odds this has been the most brilliant 



telecast of the summer and one of 



the most outstanding productions 
in television historyf 



CECIL SMITH— Loa Angeles Thne* 



Yes, reputations are made by performance. And bold 
leadership in programming has earned KHJ-TV its position 
as the number one independent in Los Angeles. 

KHJ-TV/ CHANNEL 9 

REPRESENTED BY RKO GENERAL NATIONAL SALES 

QUALITY ENTERTAINMENT AND COMMUNITY SERVICES 



SPONSOR |T VtBLIC MIMK^ 



CALIFORNIA 

LOS ANGELES 



K N XT 



ClIANNKl. 2 

I. ii hK«a: COS 

Ghoi it CltS TV Stations 

Nktmi.hk: CflS TV 

){ki>heskntati\T.: CBS TV Stations 
\<uional Sales 

Genfiui. Manager; Robert D. Wood 

Awards: Golden Mike, Ohio State, 
California Federation of Women's 
Clubs, California Associated Press 
TV-Hadio Association (1); Los An- 
pples County Interracial TV Award 
(5) 



BURDEN OF SHAME: THE CHILD 
MOLESTER 



CALIFORNIA #1* 



POISON IN THE AIR 



HOLLYWOOD COME HOME 



Actual words and voiee of a child molester featured, with em- 
phasis on the man and his treatment at Atascadero State Hos- 
pital. Not sponsored. 60 minutes (9-14-62). 



Salute to nation's largest state in population, giving reasons 
for growth, and opportunity to see what is being done in 
California. Sponsor: California Federal Savings. 60 minutes 
(12-28-62). 



Survey of air pollution in Southern California, London, and 
Donora, Pa. Not sponsored. 60 minutes (1-21-63). 



The motion picture industry, its potential revival, its impaet, 
and its future outlook examined from economic standpoint. 
Not sponsored. 60 minutes (3-24-63). 



THE GHETTO MERCHANTS 

* Hade avatlsble to other sta- 
tions. 



Methods used by real estate salesmen who have opportunity 
for commissions by eonvineing one racial group to move out 
of a neighborhood and another to move in, Not sponsored. 30 
minutes (4-24-63). 



HOLLYWOOD 



KTLA 

Cn \.v vel 5 

J.iceksee: Paramount Television 
Productions, fne. 

Kki'hesentative! PCW 

Ckvkhal. Manager: S. L. Adler 

Kditohiauzinc: Twice a month 



LOS ANCELES 



A NEGRO'S POINT Uf VIEW 



THE OLDER AMERICAN 



MAYOR YORTY'S PRESS 
CONFERENCE 



DEATH IN THE RING 



SPLIT IMAGE 



awaaoMi 



Comedian Dick Gregory talked seriously about the American 
Negro, his goals and his method of achieving those goals. Not 
sponsored. 30 minutes (9-9-63). 



Discussion of the problems and difficulties facing America's 
aged and the possible solutions. Not sponsored. 30 minutes 
(8-4-63).. 



Live coverage of the mayor's weekly press conferences tele- 
east directly from (he City Hall. Not sponsored. 45 minutes 
(Weekly). 



Documentary probed both sides of the highly controversial 
issue of boxing after the death of fighter Davey Moore. Not 
sponsored. 30 minutes (3-26-63). 



Demonstration of an experiment in treating mental illness — a 
new process in which TV production jobs are used as thera- 
peutic tools by a California State Mental Hospital. Not spon- 
sored. 60 minutes (4-14-63). 



KTTV-TV 

ClIANNfcL IT 

I.lO NMh: Metromedia 

Kmw. Vftropoliim 

Hjphi mutative: Mrtro TV Sales 

<;> Slh\i. M\,\ACF,li: Albert P. Krivin 

KlilTmil \i J7.1NC: None 



MEET YOUR CONGRESSIONAL 
CANDIDATES 



ARMED FORCES DAY 



GLENDALE SYMPHONY 
ORCHESTRA 



All congressional candidates in area invited to speak, prodd- 
ing public a chance to meet them. Sponsors: Liggett & 
Myers, Grant Western Savings. 195 minutes. (11-4-62). 

Tour of Army, Marine Corps, Air Force, and Navy facilities, 
aboard carrier and at El Torro Marine Base. Sponsors: Lig- 
gett & Myers, Great Western Savings. 120 minutes. (5-18- 
63). 

Carmen Dragon conducting popular classical numbers by 
large, nationally-known orchestra. Sponsor: Glendalc Federal 
Savings. 30 minutes (3-28-63). 



EASTERN SUNRISE SERVICES 



Live and tape coverage of the Hollywood Bowl Easter sun- 
rise service. Sponsors: Liggett & Myers, Great Western 
Savings. 105 minutes (4-14-63). 



RISE OF AMERICAN LABOR 



Documentary on the growth of labor in the United States- 
Not sponsored. 60 minutes (8-26-63). 



SPONSOR/tv runLic affairs 



CALIFORNIA 

SA CRAMENTO 



KCRA-TV 

ClUXVtL 3 

l.n* Krll\ Itrvuitnririiiti Co. 

^wi-uhuk: \HC Tl 
llri'iiw >r -.mfc: /Vfry 
Ctvtn.n. Minu.mi: Jon Kelly 
I'm Ti nil m izim;: .Vmnt 



OPERATION PORTFOLIO 



MISSION TO MEXICO* 



GREAT DAY ON THE FflVER 

CONVERSATION WITH A 
SENATOR 

CIVIL RIGHTS FORUM 

* Miuli umikthie lit other ffrt- 
tfonx. 



Si-ni *if \r« .il pmiti.iim filimil tu I i r i|w t i ii\i ■.» r |» ti\ » 
to tlx' I ' ■ ■ Tt i|>< .111 xtiiii*. Sponsor l(r<K)L>' liunii l> i I H« 
iiiimiti-v ( \ .mini* ) 

l our Mi. ill urw» t'.i III at 1'iinip.iliHHl (In l'r> Iilinl to \|-il<<> 
in rt |M>M mi l-.it in Aincfira .ii"l tin- t'.i fro liiiliu-in Mi i iu 
nt.- ( HU>2 

Dm iiiiii nl.ir\ r-"i»irt un ttui- ojx-niiiB ' ' tin *i i Jr.un-_t is ilc-p 
writ<r |mrt. Sponsor*. I'nrtli ip.iUHi; 10 ininiit« ■ 7-^>V 

I 'r Mill- trim- vlniw {>- itiiritilt cini-wt iliou Vsrtli S< n ilfT '1 lifm ** 
Kilt In I .iitd l.,ir> I'.irL Not sp4i|tmr««il. V> n-n ntrt 7 ftl . 

Urfiirc anil .iftrr tlirrc-liniir VHf vpitnl on r iff- rr-Llfo-S 
Station offi-rwl 10 tlUUlltf 4i"*n^ i"ii <•« ill* Millet GO i»ui - 



SACRAMENTO 

KOVR THE, ROAD AHEAD 



Cimn nh J3 
l,H ) Metrofnrdht 

Chiili 1 : ilrlrotmliltin 
Nitvmikk: tllCTV 
lU:PHt-.|.N'TiiTi\F.: 1irlr<n 7T Salts 
(»KM:ku, M,*n'.\CIB: Sill Grayson 
Fpitoiiuuzim;; A'oap 



BIG WHEEL 



THt MAYOR SPEAKS 



1000 MILES OF WATERWAYS 



ONE STEP FORWARD 



Cilifnriii.l k-.iilcrs int lulling (.immor lir.A-.ti t-t .ilu.it in i ill -r 
••liip of in I'M* 1. Not j\ .nl.iNe fur spnii^ir">|n|T in n n 

litis I-l-fii . 

KfffCt of thr .into in<l<t\tr\ mi tiw Kiiiuum of S.ici.iihi i i 
r<-portt»tl. Nut .iv.iil.iMc for •.poii'-or'.liip. 1n iimiolt« \-Zi 
63). 



Maseru from sni.ilfir coinmunitii-. rr\i-.i| prnltlt-un flf thnr 
comniiiiitlii-.. Not nv .nl.ihli* for vpoil*0r4(ip. 10 irtnxiti-. J- IT 
•intl t-T-fiJ). 

Tl)<" jiwaniug of watt r to tin- S.in Jo.iipim-Vit r.niimto art** 
N'ol in.nl.ilili for ".ponvorOiip. 30 minntr-. t 



Work of tin 1 l"aiiiil> Si rviit* Agency in t lie rainciilo ufr~j 
Vol a\ .liLtlile for *iniii«or«.|iip. T) miniitis ( ( )..2*i-oJ 



SACRAMENTO 

KXTV 



CtUNVKL 10 

Lir.t.NstK: Great It estcrn Broadcasting 
Corp. 

Gkoit: Corinth imn 

Nitwobk: CHS Tl' 

I{KPftt-.f..\T\TI\L: ILK 

Ck.nkral MiN.»cm..- Robert S. U il.ton 

Awuids; 1st ji/«ir<*. anniml Corinthian 
t'uhlic .Iffairt competition (I); 
Cnliforniti Stntr Ftiir wul F.xpoiitum 
ColH Malal (2/ 

Llnrom.il izim;; MiiJv 



DEATH OF A GOLD RUSH 
TOWNt 



CALIFORNIA BOXING 
0K0RK0?* 



HIGHLIGHTS FROM 
HAMLETt 

TIMEOF LONELINESS 



MR. AL'S STORYTIME 

I Uwlr ui oi/-i/i/i to T.\C. 
' \lu<lr itttlihihli- t, other Sta- 
tions. 



Mof>* uf the toud of CaJIMttncllt*. C.ihf . wwji to lir n I m Ik* I 
iii wati-r duo ta tlic cou^tnu Imn of j iLun. I tint mh i-n <i 
town and niti r\ii - i.v\ witli olil-tiim - ri-itiiiit* Nf I a<.jlUI>l< 
for s.|Viji\!ir\liip 30 mhiiitt» ( li-30-*>2 



IXHiimriitiir) on propositi .ilmlition of lumui; iu I il t< mi i 
follow mi; ili'atli of fiulilt r U.l\^ Moon*. N it .n-nl ilil h»r 
vpiniMirsliip. 10 nimtitin (1-27 fv? 



l'rwliii Stun rtf Mtalirvpi i LitiMf .|a |X rf ( iu 1 \n 

nil nt i M.iti Colli ac. Nut >.|Miiisori - <l. (>r* iiuttlt • ^ "i 12 fw 



^[HiliI for tin- ti°niti-*l Rni\.nl(-s oil ,i Imiiii ( r i i u I 
inotbir^. lVjtjjrttl stonc-i liliuetl nt Iujhic iac\ tl I niti r\ ivu 
*HtJi rt-ident-. Not ji nUM f r *|x«i*«*r I p t h t 
«- 1 1-A2 

stmrj. t< ll< r n n\\ lb pr(-s<hi>ol *• itl»* * ■ > I ■ t» t r >t tl i 
Ixmkv. ruidiiii;, .ind tin iim nf frn 1 piM« l*l«r<r*i% N t 
l\ lUililr fir v|>nfT-«)rship. >(> i il* i rtf « . V\\ 



SPONSOR | \ PUftLtC At I. MRS 



CALIFORNIA 

SA UNAS 



KSBW-TV 

("J 1 1 \.\ M l 8 

Ijh.N'-kk: Central Colijoruin 
Camm munitions Cnrjt. 

Nm\<.nKhi SliC TV. CnS Tl' 

If r HHKsKVT\TI\F.: //•/< 

(ji NHtAi, VIawackiis Robert F. Klein 
Kditoiu \li/i>c: /Voire 



RUSSIAN IMPRESSIONS OF THE 
UNITED STATES 



HIGH NOON 



SAN ANTONIO DAM 



Four Russian women panelists gave their impressions to 
further the cijtural understanding* between the U. S. and 
Russia. Not available for sponsorship. 30 minutes (3-22- 
63). 



Members of the Monetary County Board of Supervisors 
spoke oh re-districting, explaining how vital local govern- 
ment is to the American form of government- 30 minutes 
(11-63). 



Importance of water conservation in the Salinas Valley" 
stressed in discussion of proposed San Antonio Dam. Xot 
available for sponsorship. 30 rrrinutfs (8-9-63$. 



SAN DIEGO 



KFMB-TV 

LlCt. vsu. : 'J'ranscoiitiju'nt Television 
Corjtoralioi\ 

l.itoir: Trnnsrotilinctil 

Nktuohk: CBS tl' 

KkprEsCXTaimk: Petry 

ijhNtiiAr, m.i.ii: Gcnrice Whitney 

Kb i toii lA ui z f \c : Ot ens in nnl. 



THE: RABIES EPIDEMIC 



MIRACLE OF THE BEACH 



80 PROOF WOMEN' 



THE FLYING SAMARITANS 



PRESIDENT KENNEDY'S 
VISIT TO SAN DIEGO 



• Made available to other sta- 
tions. 



Course of the rabies epidemic, which broke out in San 
Diego, showing steps taken to combat disease, a hoy who 
had to take the Pasteur treatment and interviews with doc- 
tors. Not sponsored. 30 minutes (11-L4-62). 



Documentary on Synanon, a private institution for the re- 
habilitation of drug addicts, which was planning to expand 
to San Diego. \ T ot sponsored. 30 minutes (2-27-63). 

Intemews with female alcoholics and medical, legal, and 
civic authorities on the growing problem of alcoholism in 
San Diego. Not sponsored. 30 minutes (4-24 and 5-22-63). 

Story of a group of doctors and nurses from San Diego who 
make periodic visits to provide medical care for the people 
of El Jlosario on the Baja California Peninsula. Not spon- 
sored. 30 minutes (12-5-63). 

Live remote coverage of President Kennedy's arrival and 
some of bis activities dliring his visit in San Diego. Sponsor: 
Douglas Oil Company. 225 minutes (6-6-63). 



SAN DIECO 
KOGO-TV 



l.ict wxt : Time, Inc. 
Vtw»: V/JC Tl 
'.hoi !*: Timv-l.tfe Urttntlrasr 
Ibrni-si m \t:vk: Kntz 

r.f\M(\l. \l\>\(,Mt : C/riV/OM llmi'f 

Kwsms; Ohio Slnlf Of. SfH-t M ritn- 
Hon jmm thr Sr, rrtnrv of the \m s 
I : t'.tthfnrnin Ulnte Fair. First 
I'ltlie, snorts itrvgrinn (.1/ 

t- i)i idiiI \i 1/im. : II r^lth 



THE STRANGE NEW BREED* 



OrTfELLAND HOPE 



TEACHING CHILDREN 
ABOUT SPACE SCIENCE* 

THE SEA OF DARKNESSt 



THE OUTDOOR SPORTSMAN 

' Mtulr m mHnttlr to other sta- 
tions. 

I Mailt ti\ aiUlhU ^> TAV 



A look at surfiiig and the surfer, his motives, attitudes, way 
of life through film of surfing in California and Hawaii. 
Sponsor; San Diego Imperial. 30 minutes (9-5-63). 
Presentation of the problem of narcotics addiction in South- 
ern California through the eyes of an actual addict — in his 
relationship to himself, his associates, psychologists, and 
law enforcement officials. Not sponsored. 60 minutes (3-21- 
63). 

Series designed to give teachers information about space 
technology to answer questions of children. Not available 
for sponsorship. 30 minutes. 

Tract-s the development of deep submersible vessels, spe- 
cifically the ftatbyscapc Trieste, from its initial develop- 
ment to its deep dive off Guam. Not sponsored. 30 minutes 
(1M2-02). 

Series d programs depicting fishing, hunting, water skiing, 
skin diving and other outdoor sports in the local are;i. 
Kibned in color. Sponsor: Campbell Chevrolet. 30 minute* 
(Weekly). 



SRONS&R/n 1'llILIC A F I' A IBS 



CALIFORNIA 



SAN KUANCISCO 
KGO-TV 



( II INM 1 . 

I.irl ■<«»►»: tml'rwtu ltr<xul< ii\tf)ig 

(_.'t»«l/lllfl\ 

(.miti-: tltl' Tt on /in/ tMfm/H 
■viMinik: UiC 7*1 

JUrm m \t \ mi : 1/f(.' "h i S/irtr Sale* 
CtM.Hsl Mymi.ih: HKrid W. 9*tl/* 
I 'm mm sj jzim; r f'niis 



YOUNG VOICE OF 
CHRISTMAS 

YOUNG SOUND OF MUSIC 



REHEARSAL FOR" A TOUR" 

• Wiidc ni i)ild/>/c tt tHher ita* 
turns. 

THE GOLDEN GATE 
STORY* 

SUMMER JOBS FOR 
STUDENTS* 



SAN FRANCISCO 

KPIX THE INNOCENT FAIR* 



Cll \N.\IL 9 

I»rfJ..\srF.: ICesiiniiliimnf Itritudfislin tt 
Cum pan \ 

Ckiii r: Croup 1/ 

vfTunxK : cus ri* 

HfPRi m:\titi\p: Tv.lfi 

C.}.\t.n\\, \l Wici.R; Louis S. Simmt 

Asi.snDs: Cqiirftr Foster I'rabody 0. 2, 
and Si 

Rditiihiauzi \c: four jimes \cerkh 



DISASTER AT DAWN* 



COLOR LINE. 



THE WINDOW 



IS AN FKANCISC 
KTVU 

Ch (\Sil 2 

LlO: *»-ri: : Mintni I nffrv /jriiii</riijsriri.e 
Corp. 

Chiiip: Co.x Slnfiiiri.* 

lit i'»i»i.\T stisi : //-/i 

T.imhm Mivsi.in: If illiutn IK /W>«f 

Asssrhs: tmrrican Witnin'/w/ -!<<iiii<i- 
fid/I lu a nl (I); Sun /><inc">"'>-/'n» 
.lrrrl t'nhlicil\ I. lull iuard I ; 
t.alijorma Tt'<irhrr\ is-tu inltuH John 
!*«•«■(/ \imrd .? 

RtTl HI U LI Z I \ « : ihrnfinnol 



THE ENCHANTED HILL* 

* l/ui/r unrfaWr ff» ofher tfr<;- 
f«ins-. 



O/OA K LAND 

BRIDGE TO THE ORIENT* 

I AM AN AMERICAN DAY 
AFTER HIGH SCHOOL— WHAT? 



ORDINATION INTO THE 
PRIESTHOOD 

PREVIEW MISS 
BRONZE '63 

* \hldt ill mtllPrk f i Hit r it l 
(i ris 



( ni -I - I «-*n i! n,i I I ii I j. I 1 I n V <r Is I 
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PONSOR n i-i ri u \t i sikn 



CALIFORNIA 

SAN FRANCISCO 



KRON-TV 



( 11 V* M.I I 

LlO vskf.: C.hrOnicfe Publishing 
( oftifmiiy 

NtT\\<iiiK: M»C TV 

Hm-iii sKMATIVt: PGVl' 

Cy \Kn ai. Manackr: Harold P. Sec 

\\\\uvs: Gold Medal t 1963 California 
State Fair & Exposition (1 and 3); 
First urintml award by California 
State Deimrtmriit of Justice (2) 

Kimom Ail zinc: f)ccnxii>ual 



BRACERO* Documentary look at Mexican Bracerbs (field workers), their 

life, work, and place in California agriculture. Sponsors: 
Participating, 30 minutes (6-24 and 9-16-63). 

JUNKYt Two part scries showing how narcotics are smuggled into 

U. S., the dope problem in the San Francisco Bay area, and 
views on the subject by local authorities. Sponsors: Partici- 
pating. (3-4 and 3-11-63). 

ALMANAC A daily newscast specifically written and presented to and for 

children. Sponsors: Participating. 10 minutes (Daily). 



MEDIC ALERTt 



THE GREAT SHAKEt 



" Made available to other sta~ 
lions. 

t Made available through TAC. 



Documentary showing development and use of Medic-Alert 
bracelets, and the medic alert Foundation of Turlock, Cali- 
fornia. Sponsors: Participating. 30 minutes (11-12-62). 

The Great San Francisco earthquake and fire of 1906 ex- 
plored through the use of never-before-seen photos. Spon- 
sors: Participating. 30 minutes (4-7-63). 



SAN JOSE 

K N TV 

en iNM.r. n 

l.ftKNsih: Stuntlard Radio & TV 
Vhvuikk: AliC TV 

II U'lll- SK VT ATI \ K : ) 

WsAMiU. MaNaGFK: Fran Conrad 

\u\itiis: American Optometric Asso- 
rint ion Awrn-d of Merit (1) 

KniTiihii ai.izing: Twice uwkly 



WINDOW OF THE WORLD 



Prospects for rehabilitation of the partially blind were dis- 
cussed and dramatized. Not available for sponsorship. 30 
minutes (3-5-63). 



PENNY'S EXPLOSION 



Comprehensive report on explosion disaster in San Jose which 
took five lives. Sponsors: Participating. 30 minutes (3-22-63). 



A CENTURY OF EMANCIPATION 



Review of accomplishments of the Negro in America since 
the Proclamation. Not available for sponsorship. 30 minutes. 

RAIN PLUS Issues at stake on imnmnoth water bond election for the Santa 

Clara Valley were presented. Not available for sponsorship. 
30 minutes (6-6-63). 



SANTA BARBARA 
K E Y T bistro 



1 II VN \l 1 .1 

Lionvh • M'.l 7'Wei i.skju l.orft. 
NnuoHK: .illC 71 
Hi rm «n »t*ti« r : > oiuin 
<.i\ih\i. \)*vu.Hi: /.<•.» \tnim 

IvMlllltIM IZINC- Of C'UKt'l'l/ 



END OF A REIGN 



MEET MAYOR MAC 



CALL 5-5151 



A survey of the various after-dark recreation spots in Santa 
Barbara and the surrounding area.. Sponsor: Remnant Store. 
30 minutes (4-10-63). 



Presentation of the closing down of a low class shin) area in 
order to replace it with a park, Sponsor; Remnant Store. 30 
■minutes (5-22-63). 



Personal and public life of the newly elected city mayor of 
Santa Barbara to acquaint the citizens with their new politi- 
cal leader. Sponsor: Remnant Store. 30 minutes { 6-27-63). 



Report on the Santa Barbara police department to familiarize 
the people with its functions and services'. Sponsor: Remnant 
Store. 30 minutes (S-21-63). 



SPONSOR I V i'l 111 IC AFFAIRS 




IF YOU LIVED IN 
SAN FRANCISCO 
YOU'D BE SOLD 
ON KRON-TV 
PUBLIC AFFAIRS 
PROGRAMMING 

Interest, excitement and factual informa 
(ion are basic elements of KRON-TVs 
many regularly-scheduled public affairs 
programs 

These programs have been well received 
by viewers, as well as critics One docu- 
mentary series aione. "Assignment Four. ' 
seen each week in prime evening time, 
has won seven major awards* this year — 
indicating that, KRON-TV programming in 
the public interest is attracting more than 
local acclaim. 

The best-informed viewers watch 






CHANNEL A, SAN FRANCISCO 



"New York Internationa' Film Fest vai Ca' forma S:a:e Far Ca fornia Sia:e Departme": o( utoce San Franc sco Ba> A'ea Pub c '/ 
Club Son Francisco Press 4 Urvon League Club Ca (om a Assoc-ated Press Te e^* on ftad o Assoc a - on Sen Fra-c sco Sia'e 
Co ege Rad o Te ev s on Gu d 



SPONSOR i\ i-i hi ii \if\iks 



HI 



COLORADO 



COLORADO SPRINGS 



K R DO-TV 



Channel 13 

Licensee: Pikes Peak Broadcastinz 
Co, 

\h-\mihk: ARC TV 

KtPHf>F.!tTATI\E< Voilflff 

General Manager: Harry If. lloih 
Editokiai.izing: None 



CONOCO TELE-TOUR* 



° Matte available to other sta- 
tions. 



Highlights of the activities at the graduation exercises at the 
United Slates Air Force Academy. Part of a ten-part series 
to acquaint area residents with recreational, educational and 
cultural opportunities open to them. Sponsor; Continental 
Oil Company. 90 minutes (6-5-63). 



DENVER 



KBTV 

Channel 9 

LiGEWsrn; Mxdiint llroadaisung Co. 

Netwokk; AttC n' 

Mm'kem.mai he: I'Gif' 

Ck.sI ha). Manager: Alvin C, Flanagan 

EuiTOIIIAI.IZINCt *Vo/jp 



THE PLANNERS 



BATTERTON/CURRIGAN 
OEBATE?* 



WESTERN WATER 

° Made available to other sta- 
tions. 



Description of City Planning and its relation to the immedi- 
ate growth of the Denver Metropolitan area. Xot available /or 
sponsorship. 30 minutes (4-7-63). 

Debate between the major candidates in the mayorality race 
in Denver. Not available for sponsorship. 30 minutes (6-11- 
63). 

Discussion and film report of water problems facing subur- 
ban communities surrounding Denver. Xot available for 
sponsorship. 30 minutes (3-31-63). 



DENVER 



KLZ-TV 

f ii i-w.i, 7 

I.IO w I i Time, /nr. 

NlTWOHJv: CIS TV 

(*iwni'i Tmnt*fJfe ItWmlcitsi 

111 fill M M vtiM : Kni: 

Wimum. Mas\(.ih: UiikIi II. Tvrry 

W\iti>->: (.nlunttln liar Association 
Jn-liri' luurd flj; Colorado Hoys' 
Amu 7l tjulflrti llorsrshoe Award (3) 

I mwiium iJrt*r.; 2 hn v limes monthly 



VERDICT FOR THE VOTERS 



THE QUIET CRISIS" 



SUBSTITUTE PARENT* 



THE COLORADO DROUGHT* 



A BOY'S WILL* 



An examination of the Justice of the Peace system in Colo- 
rado in reference to a proposed amendment to eliminate 
J. P. courts. Xot sponsored. 39 minutes (10-17-62). 



• Mode available to other star 
lions. 



Report on the sanitation and water pollution problems in the 
Denver urea, with an editorial stand for approval of an up- 
coming bond issue. Not sponsored. 30 minutes (11-14-62). 



Documentary on Colorado Boys' Ranch at Lajunta, an in- 
stitution for homeless boys and those who have committed 
minor violations. Xot sponsored. 30 minutes (12-5-62 and 
1-5-63). 



Report on the severe drought which gripped eastern Colo- 
ratio and its possible effect on Demer's water supply. Spon- 
sors: Participating". 30 minutes (5-22-63). 



Story of a Denver area Hoy Scout troop on a trip by bus 
Into Mexico representing lire Governor of Colorado. Xot 
sponsored. 30 minutes (S- 14-63), 



ii>N>|<\|hi \..r K. i ,„rtinii: kk'l \ . I olnrj.li. Spring; Kt » i K.T\ ,1'iiihl.i : K( Ti k lVitv.»r. 



SPONSOR IX TUliLlC AFFAIRS 



. , . and let's not forget to toss a big bouquet to 
NATIONAL SPOT ADVERTISERS whose investment in 
the SPOT TV MEDIUM has made it possible for stations 




SPONSOR IV pt III IC VKFMRS 



Till-: KATZ A<; K.XCY, i.vc. 
Sla! on Representatives 



COLORADO 

DENVER 

K OA-TV 

( IUVML I 

I.HlN»t:is: Metropolitan Television 
V.kmv Cnloratlo Combination 
\kt\whik: MtC TV 
l(i.j'n£SK<NTtTi\t : Hlair 
CimjiM. \i \ N M.I.H ; Jtnlph Radetiky 
[- in K in ■ vi.i7.inG: None 



TEENS VIEW THE U.N. 



INAUGURATION OF 
GOVERNOR OF COLORADO* 



CONSECRATION OF 
EPISCOPAL BISHOP* 



AIR FORCE ACAOEMY 
CHORALE* 



PRESIDENT KENNEDY 
VISITS COLORADO* 



0 Made available to other sta- 
tions. 



GRAND JUNCTION 
KREX-TV conoco outdoor time 



Oianm.l 3 

l.irt w h: H rstnrli Slope UroadcuHting 
l.o. 

Viwnnkv C»S TV, AIJC T\', 
MtC 7V 

Itn-iu.sKM \tim.: Hal Hohnau 

<.*sm*t. Maw.hi: Hex G. Hotvell 

Vutuiis: Colorado State Unmdcaslers 
II) : Saliwmi School Hell Award (2) 

Km torn \t.\7.\ NC : Occasionally 



KNOW YOUR SCHOOLS 



MARCH OF DIMES TELETHON 



THE SPORTING SHOW 



Series of 13 programs, with panelists from local high schools 
discussing various aspects of the UnKed Nations. Not avail- 
able for sponsorship. 30 minutes. 



Address by Governor John A. Love to the State Legislature, 
Not available for sponsorship. 45 minutes (1-11-63). 



Report by Bishop of Colorado regarding his ten years of 
service, and the consecration of the new Bishop at Cathe- 
dral Church of Denver, Colorado. Not available for sponsor- 
ship. 45 minutes. 



Chorale group singing well-known Christmas hymns with 
message from Director of the Academy and brief tour of 
Academy on film. Sponsor: Meadow Gold Dairy Products. 
60 minutes (12-23-62 & 12-24-62). 



Two programs: First presenting President Kennedy address- 
ing group at Pueblo High School Auditorium; Second was 
a recap of the President's visit in Colorado on that date. 
Sponsor: Enco. 30 minutes (8-17-62). 



Fishing, hunting, camping, hiking, phis review of outdoor 
sports rules reviewed by Colorado Game and Fish Depart- 
ment. Sponsor: Continental Oil. 15 minutes (weekly). 



Departments of the local school district discuss a wide range 
of subjects. Not available for sponsorship. 30 minutes (week- 

iy). 



Local merchants donate products from their businesses, with 
an auction on the air in behalf of the March. Not available 
for sponsorship. 240 minutes (1-27-63). 



Footbiill, basketball, track, baseball, and other sports are 
covered with famed sports guests taking part. Sponsor: L. 
Cook Sporting Goods. 15 minutes (weekly). 



CONNECTICUT 

HARTFORD 
WTIC-TV 

Cll\>NH .1 

Lii+Nst*: Tralrlrrx Itroadcasting 
^<-rrici> Corporation 

Vftwiih.: Cll* TV 

Itlnn si M \TIW : flltf' 

<.l m li M. \U\ t<.i ii : J^ronartl J, 
Pttirtrelh 

Hiiiiiitiu.i7.iNb: .Yorir 



WARNING: MAY BE 
HABIT FORMING* 



YALE HARVARD ROWING 
REGATTA* 



POLITICS 1962 — 
GUBERNATORIAL DEBATE 



RAYMONO E. BALOWIN* 
PUBLIC SERVANT 

ALL-CONNECTICUT HIGH 
SCHOOL MUSIC FESTIVAL 



• \f*;<ir tnu\hd>lt> to vthrr *ro- 



Documentary on increased use, especially by teenagers', of 
narcotic cough preparations which could lead to drug addic- 
tion. Produced in cooperation with State Health and Police 
Depts. Not available for sponsorship. 30 minutes (2-5- and 
6-5-63). 



Coverage of freshman, JV and varsity races over a four-mile 
course on the Thames River. Sponsors: Participating. 125 
minutes (6-15 and 6-16-63). 



Debate between candidates for governor oF Connecticut 
with time for initial statement and rebuttal by each candi- 
date. J*art of a series of election candidate debates. Not 
available for sponsorship. 30 minutes (10-28-62). 



A salute to die retiring Chief Justice of the state and his 
wife including a biographical narrative and a live interview. 
Not available for sponsorship. 30 minutes (8-14 and 9-1-63). 



Videotaped condensation of annual concert of top high 
school musicians and singers from entire state conducted by 
three nationally famous pnest conductors. Sponsor: Travelers 
hisimuice. 60 minutes (10-28-621. 
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CONNECT (CUT 

NEW BRITAIN. WEST liARTKOBD 



WHNB-TV 
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RING AROUND SUNDAY' 



CONNECTICUT FORUM 



LAW DAY. U.S.A. 



CHILDREN'S CONCERT 



$100 YES OR NO 

* Mutli- vtaitnhlr fn ntlur \tn 

/IOII.S 
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WHNC-TV 
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THE YALE GLEE CLUB 
SINGS FOR CHRISTMAS' 



ROBERT FROST: 
A REMEMBRANCE 

THE RIVER PILOTS 



HANG TOUGH AND 
SO FAIR A HOUSE 
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DISTRICT OF COLUMBIA 

WASIIIXC.TON 
WMAL-TV 

l MAI Nf | 7 

LtO-VMJ*. r.'t i»ninK *lnr Urutttlnntmt 
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JUNIOR VILLAGE, 



COLLEGE BEGINS AT 13 



ALCOHOLISM 



PLANNED PARENTHOOD 



D C SLUMS 
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DISTRICT OF COLUMBIA 

CASH INC TON 



WOOK-TV 

I.KnMl : / mfW llroiulcuslinn Cir. 
Itn-iifvKNT \TI\K : /{nhrrt II tttif 
l.tMiivi. WiNftrti: Jiimi IV'UWM 
Ijukiiihi i/iNt>: \<>«e 



MARCH ON WASHINGTON 



FAREWELL TO A LEADER 
A FUTURE FQR JIMMY 



AFRICA-AMERICA 
RELATIONSHIPS 

ACADEMIC FREEDOMS 



Gathering of seven major efvil riglijs leaders to discuss (lie 
mareli, and to release information to the public to better 
understand the march. N'ot available for sponsorship, 120 
minutes (8-7-63). 

Funeral services of Medgar Evert, N'AACP official slain in 
Mississippi. N'ot sponsored. 30 minutes (6-17-63). 



Washington Urban League menilH-rs discussed school drop- 
outs, to help reduce juvenile delinquency and cut crime 
rait*. .Not available for sponsorship. 30 minutes (3-7-63). 

African ambassadors, president of Africa Association, Afri- 
can writer, ami labor leadi-r discuss feelings of African 
nations. Not available for sponsorship. 30 minutes (6-63). 
Students of Howard University discuss freedom and respon- 
sibility of college student toward himself and his community. 
Not available for sponsorship. 30 minutes (7-63). 
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WASHINGTON: A CITY IN 
TROUBLE* 



THERE BUT FOR THE GRACE 
OF GOD* 



THE GREEN CITY* 



NIGHT OF THE MIRACLE* 



FAR TO GO* 

• H/rtr/e ataihibl? fw atltcl' xtu- 



NATIONAL GALLERY 
ORCHESTRA 



OPERATION 1040: YOUR 
FEDERAL INCOME TAX 



Two-part documentary reviewing racial problems in the 
nation's capital. Complete examination of current issue. 
Sponsor: Croup Hospitalization and Medical Service of 
DC. 60 minutes, (5-23-63 and 6-28-63). 

Study of Saint Elizabeth's Hospital and the mentally ill. 
Acute need for public to know subject. Sponsors: Croup 
Hospitalization and Medical Service of D.C. 60 minutes 
(1 1-7-63). 



TEENS-. THOSE CRAZY, 
MIXED UP YEARS 

WASHINGTON'S OTHER WORLU 



REPORT FROM CAPITOL HILL 



Special report on urgent need for preservation of green and 
open spaces in urban areas. Sponsor: Croup Hospitalization 
and Medical Service of D.C. 30 minutes (5-6-63). 

U.S. Ami)' Chorus performed story of birth of Christ in song 
and dramatized tabloids. N'ot. available for sponsorship, 
30 minutes (12-25-62). 



Study examining world of mentally retarded to bring public 
awareness of 1'resident's message calling for attack on prob- 
lem. N'ot available for sponsorship!, 30 minutes (7-29-63). 



Series of four concerts with paintings banging at Gallery 
appropriate to music shown during musical selections. 
Sponsor: American Security & Trust. 60 minutes (12-25-62). 

Program produced iir cooperation with Internal Revenue 
Service featuring tax experts answering viewer's questions. 
N'ot available for sponsorship. 60 minutes. (1-27-63) 



Problems and solutions of teen-agers explored by Dr. Clay F. 
Barritt, a psychiatrist. N'ot sponsored. 30 minutes. (3-23-63). 



City's second precinct, a slum-ridden, crime-breeding area, 
examined. Hard-liitting documentary brought response and 
show was repeated. Not sponsored. 30 minutes (6-5-63). 



Program, presented every five weeks, brings Congressmen 
from districts adjacent to D. C. to discuss issues" and legis- 
lation alfecting area. Not available for sponsorship. 30 
minutes (6-5-63). 



SPONSOR IV I'l llLIC yM'I'.MKsl 



DISTRICT OF COLUMBIA 



WASH INC TON 
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THE JOE LOUIS STORY* 



THE LAW ON TRIAL 



HARVEST OF CRIME 

* Mtiilr fiftiiffihlr M <)(/iiT sta- 
tions. 



REBIRTH OF JONNY* 

THE MARCH FOR JOBS AND 
FREEOOM: A REPORT BY 
THE LEADERS 



lWir.nl <>f i)i> lil. of Ji» I j >u%> 1 ilt> ■ r.i in will )i 1«<" 

liMtl S|wu»>nr M.iili I 1 1 r« - .md t<»j<ji|i \ H> uiliiulei 
(7 21 .mil 7-22 M 

'I vvo \V.i*,1iihl;[iiii Lnwirs iiittrvu w rd tvvn prisoners fu«n 
till' t llj (.ill (iimtiiik the !mi< Lurimiul of lmlli prisoners Nnl 
.iS.illahle iter sjmiisorsliip i" liitliillcm (H. Ift (ill 
1>1H livsmil of till' pmlll' Ih 111 I rniir III \S .islilnntuli dealing 

prmi.i ril> with (|<< more senom and violent < runes against 
another person. N"i ,iv.iiKiIi1p for sponsorship. V) uiinatrj 
(6-23 and G-2S-G3). 

A iklJikt] studs of nii nijl liHillli in children and ln-lp no"' 
uui)l.ikl<- for mental illness. W) minutes (3-11 .md 3-17-63. 
Discussion, an.ihsis, .iiid apprais.il nf the results of tin- 2h 
August cisil nidits demonstration In its lenders. Not avail- 
able for sponsorship, (Kl minute* (S-2'i-ft3), 



FLORIDA 



JACKSONVILLE 



WFG A-TV 



C.IIANNH. 12 

l.lcKNM.k: Vlnritla-Clpttrgin Trlri-ii\on 
Com pan y 

liHSUT: U'omllca 

.V.TSsohk: mim: Tl 

Jl»Pio.x» vismi:! I'GW 

Gummas. M.wrw*,*': Jr.ise Jl. Cripr 

Aw. *juss: Top mtard of Florida A*J-o~ 
cittiion for l{rtar<lrd Children II): 
yi'f.l Xnvsfitm .^irarri, (5) 

B«it«si*i.i*J*C; Mu7y 



EXCEPTIONAL CHILD 



QUEST FOR A FUTURE 



AIRPORT DILEMMA 



ROAD TO NOWHERE 



* Matlr urnif/i/i/r fo otl\cr stu- 



NEWSFILM HIGflLlGHTS 
OF 1962* 



5lnd>' of tlii' ediu.ition.il problems of tin- retarded (hild. 
liow the) are In ft IK met .md wli.it yet mvds to Ik- done. 
Sponsor: DriiiiiiiioiKl Press. 30 minutes (12-10-G2). 
I'-rolw of tlir problems confronting a small community 
which had lost its tn.ijor source oi income anil projection 
of its hopes .md aims. Sponsor. Driiiumond Vrm. 30 min- 
utes (11-12-82). 



An in-dcptli probe to tin- controversial many- facets I issue 
of the ix-i-d for a new Jacksonville airport. Sponsor: Drum- 
inoncl Press. 30 minutes (5-211-63). 



TraihiK of tin- past and present at tit ilia and projection 
into tin' future of tin- ditputi-d construction of Interstate 
lliidisv iv ')», S|«HtM>r Oriintiiioiid Pre** 30 minutes 
(7-S-63). 



Italf-hour wrapup of tiic tO|> nrwsfilui stones of the year 
filmed hy the station's raineranieii. I'.irt of Uie Compass 12 
vjvei-Uv series. Spoiisnr. Dniinliioiii) Press. 30 miiis. ( I- 1 1-63 ). 



JACKSONVILLE 



WJXT 

Cuts Ski. f 

Lli l.NsKK. : Thr ir nthin/tton I'usl 
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SPECIAL REPORT: 
LAW ENFORCEMENT 



THE MOONSHINE MERCHANTS 



THE SINKING SCHOOLS 



A COUNTY CARES 



THE GREAT BED DEBATE 



Study of jatksom die's e Trim prohleoi ami what is fnum done 
to combat it. \ppr.iis.d of |>nliie ImhIui Is, m.miKiMi r ami ef- 
ficiency. Sponsor: Independent lafe and \(xid''iil Irsiir.mi f 
Co. 30 mmut.-> ( <)-2ri-fi2 ). 



K\pos<' of one ol the area s in.iinr vttes. \ tud pictures of tK< 
way moonshine is sold ,nul wlty it flonnshe^ Sginiisnr liuli- 
peudetit lafc and VtXHh'i'it liisor.iitce (x> 30 minutes 
( l-2-ft3). 



An indictment ol attitudes responsible lor the d< t( nnr.itioi iA 
the pulilii sditwd sv stems id ]>innl Cinnits ^|><psiirs ln<|. • 
pendent Uf< and Acrideiit Insurance Go. 3d ininntr-s 
<2-27-r.3). 

\ ilr.im.ttii eiini|vin«(iri of 1ik.i1 schools with a first -r.ih 
sihiHil s\ stem m .mollier counts showing the relative sfiort- 
cnuimus of tlx lix-al ss«»teiii. Sfmnsor. ludep«'iident Life and 

Uvulent liiMir.oiii Co, V' mioiites ( 1-21 and 0- Vol 

Lsplorcd ipiestioit of sslu tlier J,u ksom ille nmls .ulilitioi.uil 
hospital l>eds, or ssliether more c (fniei I use of the 1hx|s now 
available would reduce tin present short. ic Sponsor ImU 1 - 
pendent Life and Accident Insurance Cn. M) iVintiti-s 
7-17-63 
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MIAMI 
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RETURN TO PLAYA GIRON 



FLORIDA FORUM 



TELAMIGO* 



THE AMERICAN WAY 



INTEGRATION: FLORIDA'S 
CONFLICT AHEAD 



Made available "to other sta- 



Koport (if events at (he abortive Bay of Pips, Cuba, invasion 
by exiled members of Brigade 2506. 'Not available for spon- 
sorship. 30 minutes (4-15-63). 

Negro author-playwright questioned hy panel and audience 
during Alabama racial crisis one week after a similar pronram 
■featuring Governor Wallace. Not available for sponsorship. 
30 minutes (6-30-63). 

TV newscasts twice daily in Spanish on an all Spanish Miami 
radio stations coordinated with the English language tele- 
vision news reports. Sponsors: Cities Service and Southern 
Bell Telephone. 15 minutes (Daily). 

Unemotional look at the American Nazi Party, the Pacifists. 
Cuban exiles and other extremists operating in the Miami 
area. Not available for sponsorship. 30 minutes (3-4-63). 
Two-part analysis of Florida's outlook for racial integration 
without violence, utilizing the history of state racial relations. 
Not available for sponsorship. 30 minutes (6-17 & 6-24-63). 



PICTURE OF A CUBAN* 



A study of the impact of the Cuban refugees upon the Miami- 
metropolitan area. Project 10 series. Sponsor: Better Fuels 
Institute. 30 minutes (8-6-63). 



PICTURE OF A NEGRO* 



FORT LAUDERDALE'S 
SPRING PROBLEM 

THE DUTY IS NO LADY 



THIS ANGRY AGE 



A s.tudy of the plight and the problems of the Negro in Dade 
County. Project 10 series. Sponsor; Better Fuels Institute. 30 
minutes (4-63). 



A study of the unusual migration of college students to 

Florida's East Coast each year during (heir spring vacation. 

N'ot available for sponsorship. 30 minutes (4-63). 

\n Analysis of the problems present during a hurricane and 

suggestion for preparation to meet those problems. Sponsor: 

Better Fuels Institute. 30 minutes (9-63). 

A look into the problems of juvenile delinquency in the 

Miami-metropolitan area. Project 10 series. Sponsor: Better 

Fuels Institute. 30 minutes (2-63). 



MIAMI 

WTVJ 

t IUNNH I. 
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THE MENDED HEART 



A dramatic report showing ,i complete heart operation. Taped 
at the Miami Heart Institute, it shows surgeons working to 
close an opening in the heart of a seven-year-old girl. Spon- 
sor: Flagler Federal Savings and Loan Assoc. 60 minutes 
(7-26-62). 



PROFILE OF A LABOR LEADER 



JUNKIE 



A close look at a lalxir leader; program follows local presi- 
dent of International Association of Machinists from union 
meeting to grievance hoard meeting to home life. Sponsor: 
Flagler Federal Savings and Loan Assoc. 30 minutes 
(10-17-62). 



FLORIDA AT THE WORLD'S FAIR' 



PLIGHT OF PEPITO* 

" Matlfi tit aihjhle other sta- 
tions. 



The startling story of narcotics addiction in Dade County. 
Taped and filmed interviews with addicts', druggists and fed- 
eral agents; films of a narcotics arrest. Sponsor', participating. 
30 minute* (8-14-63). 

A prev iew of die Florida stale exhibit at the 1064-65 World's 
Fair. Filmed at side and at Scaquarium where porpoises are 
being trained for special show at Fair. Sponsor: Dade Federal 
Savings and l^ovin Assoc. 30 minutes ( 11-6-63). 
A report on the problems of Cuban exiles in South Florida, 
prepared with the specific intention of creating understand- 
ing. Selected hy VUXA for TV programing in Central and 
Smith America. '30 minutes (7-27-61). 
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A FLORIDA INSTITUTE OF 
TECHNOLOGY 

OFFICE Of THE PUBLIC 
DEFENDER 



DISTRIBUTIVE EDUCATION 



THE OPEN WINDOW 



AMERICAN HISTORY 
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THE CASE OF MR. I. WALKER 



INSIDE THE STATE 
CAPITOL 

ACROSS THE IRON 
CURTAIN 

WAR AGAINST SLUMS 



AMERICA'S NUMBER ONE 
HEALTH PROBLEM 



I'ifin ill* nun ut. ir\ of |.n w.iILiiii* pmlilriuv Vp. . i.ij .itli-iilujii 
mi ,1 ).i\ w.ilLmtl t<mip>H£ri t'l>'-«i pro^fi-v* Not spi»nv«rMl 
Mliiuuiilfs HMi2> 
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Ctinipiiiij (if Orl.in<|.) 6<l niiiiiid ■• (ft- 1 -fill 
Ivy i" witneo* .niimiit\ of tin' »t.iljon s ni \\\ i l.i tin tinr ■> tnp to 
Rurupr on iiivpitdnTT of HKK f.itililiit ^nt jv.til.ilil> for 
iimiUKirihip. .1(1 inmiil* \ ( l-ft.J 
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PANAMA PROFILE: 
KEYSTONE OF MERCY 

PANAMA PROFILE: 
GULF COAST STORY 

FLORIDA NEWSREEL: 
MANHUNT 

FLORIOA NEWSREEL: 
STATE PARKS 

FLORIDA NEWSREEL: 
WINGS OF PROGRESS 
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SPONSOR t\ ft nt it \n \i«v 



FLORIDA 

TALLAHASSEE 



WCTV 



Lions hi-:: Jol:n ll.l'hipi>s 

Unm r: John II. I'hipjts Stations 

.NhTNM.HK: AllC TV, CMS TV 

Hkphkm .NTtTivK: IILiir 

tfKMHAL Ma.nackh: Joseph E. Ilosford 

Kditokiai.iZ1.vc: Monthly 



CITY OF CHAMPIONS 



THE MOONSHINERS* 



WHY THE WEATHER 



AIR BASES LOST 



VA DOMICILLARY* 



An attempt to capture the cnthusiasrrrof the people of a city 
who.se high school football team won the national cham- 
pionship panic. .Not- available for ■sponsorship. 30 minutes 
(12-5-62). 

A close look at how moonshine whiskey is made, pointing 
out the dangers and consequences of consuming it. Not avail- 
able for sponsorship. 30 minutes (1-30-63). 

Discussion on location with weathermen as to how weather 
is forecast with ;in explanation of the equipment used for that 
purpose. Not available for sponsorship. 30 minutes (3-27-63). 



° Math available to other sta- 
tions. 



Probe into the causes for the moving of several air bases and 
the efforts of the communities in which they were located to 
present the moves. Not available for sponsorship. 30 min- 
utes (2-27-63). 

Description of the life led by a war veteran living in one of 
the United States Veteran's Administration Domicillaries. Not 
available for sponsorship. 30 minutes. 



TAMPA-ST. PETERSBURG 



WFLA-TV 



READING, RITING & REPS 



POLITICS — THE CHANGING 
YEARS 



(,h\.n!\i-:l 8 

1, 11 The Tribune Company 

Nktmohk; A-'BC 7T 

K*nm4,xrww.: «/«,> TAMPA — PORT CITY 

(UftrntL Manacih: George W, llurrey 

KiiiTOHULizi.vc; iXone 



GUANTANAMO 



A ROSE BY ANY OTHER 
NAME 



Explanation of the course, "Americanism cs. Communism," 
being taught for the first time in Florida public schools. Not 
sponsored. 30 minutes (9-21-62). 

A look at the changing face of political campaigning and the 
growth of a meaningful two-party system in Florida and the 
South. Not sponsored. 30 minutes ( 10-4-62). 

A progress report through visuals and interviews on the 
growth, expansion and future plans of Tampa's port Taeili- 
ties. Not sponsored. 30 minutes (11-19-62). 



A first hand report on the United States Naval base in the 
wake of the Cuban Crisis and evacuation of non-military P l ' r_ 
sonncl. Not sponsored. 30 minutes (12-62). 



Graphic look at problems facing city and county forces re- 
garding adequate and acceptable locations for garbage and 
trash disposal. Not sponsored. 30 minutes (8-4-63). 



ST. PETERSBURG 



WSUN-TV 

t 11 **>\n. 38 

lniNsih: City of Si. t'eirr^liurg 
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TARGET: MOSQUITO 



CHILDREN'S STORY 
WINDOW 

LEGAL FORUM 



THE MOVING EYE 



A HOSPITAL OF JOHNNY 



Examination of an encephalitis epidemic and the counter 
measures taken by the local Health Department. Not spon- 
sored. 30 minutes (9-5-62). 



A locally animated complete story from the Bible to provide 
shut-titt with religious teaching. Sponsor: Hood's Dairy. 30 
minutes ( Weekly), 



Discussion of legal subjects, by prominent attorneys and rc- 
s|K>nse to questions concerning these matters from the general 
public. Not sponsored, 60 minutes (weekly). 



Exploration of the cruises and effects of hurricanes and the 
incisures taken 011 Florida's West Const to guard against 
damage. Not s|Jonsored. 30 minutes (8-27 and 9-13-63). 

A panel discussion, interspersed with local film, examining 
pro ;uid eon feeling for a new juvenile hospital in the county, 
Not sponsored. 30 mj»U&* (3-19-63). 
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SPONSOR 'rv I'CIUMn MIA IKS 



FLORIDA 



TAMPA 

WTVT 



i;ti(\.mi |.i 

l.u.ts,sn: ir K V ! iV/' i umim S%*tswi 

i'.WUl I*: If \ 1 Tl'/fl Tjihii ^jM 

Nctwwk: f*/{>' 7*t' 
Ktpiii.si mviivi.: 

1. 1 Mini \ls«w*Jt; r". Jt, J)ml\ttt\ 
htiliom m f/iM, : J'rt li e tliiilv 



YESTERDAY'S HEROES' 



RELIGION AND ART* 



REAPPORTIONMENT* 



AMERICANISM vs. 
CDMMUNISM* 



TAMPA PHILHARMONIC* 

* Mnslf myilublr to cfhvT tin- 
ftom. 



Vttinipl In iiwli Metin.riil l).i\ .1 d.iv tu n i Im r .mil 

Irrmnr tin- living m ti r.iiis. .11 well .is tlime vvlm liiivr* tint '■ 
their |iv • ■< \<>t sponsored 1(1 minute* ( f t- T J-*t-l 

\n .irl iitnli-rtiir iIimiismiI (li<- diiyins .itid dm-cUims of lin\\ 
Ci-tiliirv .ill *uil showed (urn Ail .mil ii'lljyuit still i« I id-d 

I|.kI.I\ \llt .IV ,lll.)l>|c l<H SJMlltMlCsllip IK IlillllllO (VOI 

lloiir-liiuu ileli.ite tictwi'i n tli< Sjwjti i of |||#- I lutnl* llt#>i ■ 
of Ilcprt-.inl.itiN es .mil tlx- M.ivnr nf Mimiil mi tins i in 
Nut .iv aiLiltlr lnt sponsorship. (Ml minutes ( f l-02r 

I'lfnis "I tin - firsl *tid l.i»l i l.iv< i>( llie " \iin-rit-aiiiMii ta L'iiiii- 
iimiiism" course Id (I'liioiistMle xvli.it stndi lit n Ii id ]< .innd 
Not .i\ nl.ilili- lor sponsorship Ml ,u>d (it* 1 1 n i it • s I 2 n-V> 
:tni! 7-17-03). 

I'Mtted \ uli-is t.iiii of a pcrlomi.liiie nt tlx- l.ifnp.i Plillli-ir- 
•l Millie .t* tlio st.irune etlorl ol .i tit-Vet selling i >w ip.i nil i Inr 
tin- tircheslr.e \nt ,i\ .itl.iltti (or sponsorship 'l" iiiiiuili-* 
C 1-2 Mil). 



GEORGIA 



A L 15 ANY 

WALB-TV 

Cvus-vn In 

I n ( Ssll ; llcruttt Publishing (In. 

.Nkt»ohk: AUG J'« , SUC TV 

Rtptttf*; mativ> : J rnurd, Torbet S: 
McCdnncll 

(.1 \m u \l k\ vi.i h: Ktivmuiul K. Curou- 

.Vmvhds: Stnt'cinl Service (nx-ard from 
the Georitin Sheriff*' Association (2) 

KuiTtmi vi:izi n i. : Occasional 



ATLANTA 



HOPE FOR THE HINDERED 
MIND* 



GEORGIA SHERIFFS 
BOYS RANCH TELETHON 



YOUNG MEN IN WHITE: 
PREPARATION FOR 
INDEPENDENCE* 

THE WARD SYSTEM 



• Minie acailahlc U> other sta- 
tions. 



Document. in showing the improved In-.ilnu iil .mmJ MK.itinii.il 
rfli.ilniil-itiDtt (if tin- imiit.illv retarded .it s'r.iccwuod Sl.ile 
Si'liniil .mil Hospital. Not sponsored. 6" minute* 
Teh-limn tn r.mc Inmk fur under privileged C .eorvjij Imvs 
I'rwjr.ini nsnl I lie service, of Iik.iI ami IIoIIs-vvikhI l.iieril. \ot 
nv'iiil.tlilc for spot isorship, |H lioitrs ( l-HJ-63). 

Presented tliv need of .nt Interne Program to train youm* doc- 
tors for future pr. nt in' ,nid |irovi(lc frrc iinilic.il ultinttoii tn 
tlio ncitly. S|>Hisnr: \leri"k-Sli.irp<- & Dolnntr. (ill iiiniiil<s 
(4- !«-<»). 

I)i li.itr l>v t its tomniissioii. rs tin tlic pros .mil t-oiis ol 
n t. lining tlif vt.ml vvsttm in Alh.iny, prior to a rtftTi'iidum. 
Ntit .iv .lil.ihlt' fur »p»iliw»rsliip. 10 minutes (7-20-6-J). 



GEORGIA DEMOCRATS; 
THEIR SUMMER OF 
DISCONTENT 



Stntlv of I'rfsitlriit Isnmtsilj \ rive to |mivvi r ,md his viilivr* 
tpit'iit li-«isl.itivf procr.ims. wliicli ilisriicli.intcd Ctsargi.1 
Di'ilKicrats. Nut ,iv .iil.ililc fiir s|Kiilsfirslnp. 10 iiuimtes S-')-fi\T . 



WAG A-TV 



COUNTY CONSOLIDATION' 



Crr.w vkl 3 

LittXMX: II AG ATI 

t^KtilT: Storer Hroiulnittiiig 

>'i:t\»ohk: CHS TV 

Gk.m.r.vi. Mxxvtmi: Ki-niu'th l!npnvt{ 

\vvakds: Sigma licit n Chi monthly 
miitrd (I): Georgia Moiitr Trucking 
Association nnvrtl; Atlanta Traffic iVr 
Safety Council 12) 

KnitoHi m iZim. : Daih 



Decline of nir.jl .iri-.i ixmiilii-s din iinwiitett, ini'liitliiiU tiists 
of overd.ippinn senitrs. Not sptmstiritl. .K) iiiiiiutes £-11-6) . 



deadly Innocence 



SIGNAL 44 



PAPERBACK PLAGUE 



GREAT MILK DEBATE 

* V|,«/p mmlitbli: to other rt<;- 
fionv. 



Aft itlp-lit-priHliu-iiiK dminij lubiti nt inotonsts slinvvn, plus 
ni.i|iir tlrivmi: .nrtl tr.ifTir profilents. \o| .iv .uLihlr (or sptin- 
sorsliip. 30 minutes ( 10-1-02). 

A look ,it incritlihle •'tries at Kink rolilwn'-s. vvith in-<lrptli- 
iiTd rMi vv syilh iut<* p.irtit'ip.int \nt s|Miiiuiri\L V) inn ntes 
(3-1 i-an 

DiK-iiinetit.itioi) of lurid, nlvsif ne»tv-pi' m.iirn.il a\„id.i!«lf- tn 
teenagers on pulijif new s si. mils. Nut spcnisoretl HI inHilile* 

N-l.>fi3). 

Two inrinhers of (.eorKi.i \Iilk CoimiUviinn and tsvn tplics 
over pnt'e-fixinn .mil oilier Cyuinnussioii |hiIkii s Not .iv.nj- 
.ilile fur s|xjn^ursl»p 30 iniiiiiti-s V2"-"l 



SPONSOR |\ l-| im u. All Al Ks 




DIALOGUE" ON WAGA-1V FEATURES NATIONALLY KNOWN PERSONALITIES IN A HALF HOUR OF PENETRATING CONVERSATION. ABOVE, "MR. GOLF', 
ROBERT T. JONES. "WITH ED THILENIUS, STATION SPORTS DIRECTOR. THE "BOBBY JONES" PROGRAM GENERATED NATIONAL ATTENTION. AND A REQUEST 
ON BEHALF OF ANOTHER WELL-KNOWN GOLFER, FORMER PRESIDENT DWIGHT D. EISENHOWER. FOR A FILM PRINT OF THIS "DIALOGUE" PROGRAM. 




WACA-TV FIRST televised Georgia Tech basketball! Twenty Cracker 
baseball games were televised in 1963! This season, WAGA-TV will 
telecast local college basketball, including an Invitational Tourna- 
ment. Sports airs twice a day on PANORAMA NEWS. 





KIN BAGWELL, general manager ol WAGA-TV 
plays an important role m local affairs 
Above, he reports to a United Appeal meet 
ing on the progress ol his division. 



THE 4 H HOUR has aired Meetly on 
Channel Five since November 5. 
1955. WAGA-TV covers 752.500 TV 
homes in 115 count es ' 




DAILY TELEVISION EDITORIALS are discussed by the station Editorial Board, above, prior 
to airing. WAGA-TV has crusaded lor city, county, and state improvements and never 
ducks controversial issues. Editorials air three times each day on WAGA-TV. 





ATLANTA'S ONLY station-produced educa- 
tional series features professors from local 
Colleges and universities. Above Dr. C. G 
Alexandndes of Georgia State College 



CBS STARS promote Robert Reed oT 
"Defenders" is a WAGA-TV spcxes 
man for the Atlanta Bar Assoc ation 
Legal Aid Committee 



dynamic leader in local programming! 

ATLANTA looks to WAGA-TV for local programming that reflects the pace of the city and the 
lone of the times. Channel Five has its sights on more than ratings; the growth of its market 
motivates the station to do the things it does! WAGA-TV programs the only weekly prime time 
network and local public affairs shows . . . punctuates the 
needs of the market with Atlanta's only daily television 
editorials . . . produces a daily television educational series 
. . . serves public interest with such programs as The 4-H 
Hour, Let's Discuss It, Reporter's Notebook, and others. 

The ARB Circulation Report* shows that WAGA-TV 
reaches more homes daily and has more net daily and weekly 
circulation than any newspaper or TV station in an arc swing- 
ing from Washington, D.C. to Dallas, Texas. It's your best in- 
vestment. Consult with STORER TELEVISION SALES, INC. 




Boy Scouts pieage 
allegiance to the flag three 
times a day on WAGA-TV! 




COvT*»)f tlvCf, •# H 7T*OG*. Jit, FjO|ll>4?l f I't'tafift 
't"»V<.0 *f Cl.f OIM1 M I* rt*l»l a I. 



GEORGIA 

\ TLA NT A 



WA11-TV 



Ml \NSH. 11 

I .it i >skk : M IliC, /nr. 

Nhwoiik: AltC TV 

III riiKM matiik: Ithiir 

(.CSMHU. Manackh: Joseph M. Iliitgins 

Kunoiti vlwin*; Ocnisiorwl 



DOGWOOD GOLF 
INVITATIONAL 



MISS ATLANTA PAGEANT 



EASTER SHOW 



OPERA ATLANTA — A 
COMMUNITY AT WORK 



PLEDGE ALLEGIANCE 



Telecast of the 17th golf tournament which attracts outstand- 
ing amateurs from all over the country- Sponsors: Partici- 
pating. 7 hours (4-16 & 4-20-63). 



Beauty contest and pageantry presented by the local Jaycecs 
in order to raise funds for charity work. Sponsors: Partici- 
pating. 120 minutes (4-27-63). 



Live telecast from Ij>nox Square featuring the Atlanta Sym- 
phony Orchestra and the annual Easter Parade. Not available 
for sponsorship. 60 minutes (4-14-63). 

Documentary of local citizens gathering together to organize, 
rehearse, and perform an opera. Sponsor: Citizen's and South- 
cm, National Hank. 30 minutes (12-10-62). 



Films of new naturalized citizens taking the Pledge of Alle- 
giance, followed by discussion with newsmen concerning flic 
reasons for their hecoming citizens. Not available for spon- 
sorship. 30 minutes (6-26-63). 



ATLANTA 



WSB-TV 



ClI.tV.SM. 2 

Lwi*,2****.: Atlanta Neu'sfMpers. 7nr. 
Cmvft Affiliated with fTSOC-AM-TV, 

tfffMw.ro, vrioihAM. vino- 

A M TV 

.Vtwouk: i\ltC TV 

Hipiusk>tativk: Petty 

l.iMitM Manackii: Frank Gailher 

\v> miiis: Editorial documentaries First 
I'lnrr mitird of the UadithTelerision 
^■eu'n Director's Assn. (I); Georgia 
State Al' camftctition (I and 2) 

Kimonili.iziM. : Three times weekly 



BLOCKBUSTING: 
ATLANTA STYLE* 



THE .QUITTER' 



FOOT IN. A NEW DOOR 



RETURN: THE KILLING 
GROUNDS 



* A I title available to other sta- 
tions. 

\ Made -available through TAC. 



Documentary on the pattern o{ transition from white to Negro 
neighborhoods, cxposiug malpractices of some real estate 
dealers and city officials. Not available for sponsorship. 30 
minutes. 

Dramatized true story of one boy who dropped out of high 
school and met with defeat and discouragement. Xot avail- 
able for sponsorship. 30 minutes. 



Study of labor-management relation* detailing an historic 
breakthrough of a union in the tufted textile industry, a baby 
giant in Georgia. Xot Sponsored. 30 minutes 

Two station newsmen, both veterans, revisited European 
battlefields on the 20th anniversary of D-Day. First of three 
programs. Not available for sponsorship* 30 minutes. 



AUGUSTA 



WJBF 

t .11 \N Ml. h 

I.K I «t*»K: Fin/mi Industries Inr, 
Nmwiihk; ft IIC 71 , V/IC TV 
l<H'ii»st >t : Unllinnbery 
l-^nm. \U"v.\cm; /. It. Fmtuu 



EDUCATION, KEY TO 
THE FUTURE 



MEET THE CANDIDATES 



ELECTION COVERAGE 
GEORGIA DEMOCRATIC 

\« \nn~-: Certificate of Merit from tlie PRIMARY 
C.enrfia Department rff F.duratUin 

"' HOSPITAL BOND ISSUE 

I hll'tHI u I7IV.: Oirtiiioiud 



MEANING OF CHRISTMAS 



Designed to slrtiw many aspects of school life in the area, 
pointing out progress and problems in education. Not avail- 
able for sponsorship. 60 minutes ( 11-12-62). 



The League of Women Voters comprise a panel to question 
all candidates for the Board of Education and describe the 
duties of the offices. Not available for sponsorship. 60 min- 
utes (11-5-62). 



Hetums from all comities in the area. Also interviews and 
switches to Atlanta for the state returns. Sponsors: First Fed- 
eral Savings and Hichanls Buick. 8 hours (9-18-62). 



Whiw showing the present hospital facilities and those of a 
hospital in another city similar to the facilities proposed in a 
pending bond isMie. Not available .for sponsorship. 60 min- 
ute (9-5-62). 



A montage of seasonal activities meaningful to the viewers, 
including shopping, decorations, parades, choir caroling. Not 
available for sponsorship. 30 minutes (12-24-62). 
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SPONSOR/TV tHi'iiLii: affairs 



GEORGIA 



AUGUSTA 



WRDW-TV 



FORT GORDON 'SCENE 



I .li m~l\: ttu>i C.ruft V.nmtin* Canh. j^q UNITED FUNDf 



.Vki wouk: ClkS TV 

UttOLi*: Itnat Cnijl llrvwl<n.\lii\$ 

IIm-h».s>.n i '» iuk : loiinit 

C».nh< vl. Vt»v4,i.tiM: \'ir#U l(. K'ulff 

KnlTiiKi si izlsi:: lii-monthly 



CSRA. SCIENCE FAIR 



HOSPITAL BOARD ISSUE? 



MEET YDUR CANDIDATE 



News, neither I sjKirts prosu.oii liy the Pnblft Inform*- 

tirm Dllu'-nf Kurt ( >r< lr m. ijH.il ami milit.irv li-wv nrleutnl 
to tluli.iii-iiiilit.ir} community n l.ittnnsl/ip Nol .is.iil.ihh- f«« 
sponsorship. .1(1 ii 1 1 n it t (daily). 

Dmiii.ili/.itjun i if tin- socioWglr-.il i jin ( on tin* life of tlm 
l-fiiiilini!iit> if iiiiiii' of t t'. partu Ip.itmt; .useocii.-s ss.re in 
eilsteni-o. Not »* alkililr .for sponsorship. 30lnllioteJ (9-1S-G3). 

Dciiinuslrnllnu tif (If vsiimiliK si unie |irn|ttt» .mil .isvards liy 
hiuitllttt; scientists (mm (.coilu.i .iikI South Carolina Nut 
available for s|xni<mrslirj). 00 minutes (1-0 1). 

P.nu'l pWseliUIuni of the pros .mil eons of tin' <.-oiitruvrrM.il 
issue then faciuu llif o*tt*>"ii<i of tin- cimiirtmnt* . Not avail- 
able f i>r sponsorship. ■)') minutes (h-')-02). 

Uve panel of tin- fix «- Muyun.il t.iudidati-s answerim; <pies- 
lioti* from tlt«* public couceruhiK issues «f loirimnint) in(< r<-st 
Not mailable for s|>ousorship. 30 rtitiiii Iv% C>-22-63) 



COLUMBUS 



WRBL-TV 



Ijn.vM.i. 3 

l,ICKN>Kirj CoTunibiu, HroadctuClinn 
Company 

Nktvsomk; CHS TV 

UkfhksENTa1i\k: George 
fhtllinnbery 

Okskhji. \U>acCr: J. ff. Woodruff, 
Jr. 

KDlTOHIM.17I>Ci Tlcicr daily 



THE BAREFOOT BQY 
GOES WEST 



Stiuly uf the i-Hccls of change on butli rurul .mil urhaii arras 
..is rur.tl imputation moves into the cities. Not available for 
sponsorship. 30 iniiHitivl (10-10-02). 



A NEW LOOK IN THE 
OLO SCHOOLHOUSE 



Visits to college, lilu.li schools, i-liinciit.iry and vor.ition.il 
school msiniiiriiiK new «.*ln cation.il ideas and methods. Not 
a v:_i il.ililt- for .*|H>nsorsliip. 30 minutes ( 11 •14-02). 



ASSAULT BY AIR 



Maneuvers of tlx- new Air Assault division to acquaint Ui" 
public with this new concept of air-ground tactics. Not avail- 
afajr for sponsorship. 30 minutes (9-4-63). 



CHRISTOPHER GOES TO 
THE CAPITOL 



Schooll>oy visits tin- stale cupiiol. tours tlie House and Senate, 
participates in a news conference, and has flttervirs*- with 
Governor ami legislators. Not available for (sponsorship. 30 
minutes (3-27-6.3). 



A CONVERSATION WITH 
DR. BELA DDDD 



Dr. DihUI describes lief experiences as an operator for the 
Coiiuuliiiist Parts iit tlie I'niUtl States. Nut av.iilalih- for 
sponsorship. 30 minutes (8-21-03). 



COLUMBUS 

WTVM 

(!lsi \n. WTI. s* 

LiCKNM-a:: Utirii/i Theaters of (li'argla 
NtTssoHk: AttC TV, MIC TV 
Uf.rBtsKMtTisi^: Ulair 
i'.\L\YK.\\. MsNSGIRi Jar Windsor 
Kditohi ,iazc»cr A'one 



CIVIL DEFENSE 
EMERGENCY 



CHRISTMAS: WORDS 
AND MUSIC 

DATELINE — COLUMBUS 
PROJECTIONS 



Four-part srrie-i on local and ritiou.il cisil defease ihinnfi 
the Cuban crisis. Not available for sponsorship. 15 arid 30 
minutes ( 10-24-31-62). 

SvclcvUtl music .utel re.ulinRs of the sclsoii liy the Columbus 
Oplihiist Uoys CI iuii- ssith special re.itlini»s by John Wilson 
Not available for s[X)iisorsliip. 30 nimntt-s ( 12-2.3-02). 

.News director IVter Cole and lotal ofRoab disi-tiss plans for 
community pronress In I'WV}. Not .i-.ail.ible fur sponsorship 
30 minutes (2-5-031 



COMMUNISM 



DATELINE — 1663 



Thrj-e-p.irt <-•. .ilu.ition of (^oninuuusin by the Junior Achii- 
sent Ts' Co. ( s[x>nsore<J b> \\~I"\Al ) in cooperation ssith lot.il 
lu'ch schools, vjjoiisors: Oxra4Iolsi. rcsianrant autt nun's 
store. 10 minutrs (3-3.10. IT, 63). 

Iii observance of the iOOlb aunivrrviry of banking. Active 
protean) p.irtiop.ition b\ lotal baiiLs jml .icencu s \t>t 
.is .lil.ililc for sponsorship. 3() miiuiUn 3-10^13). 



SPONSOR {V pi 111 tC UKAIKs 

I 



GEORGIA 



M \C()N 



WMAZ-TV 



CITY POLITICAL FORUM 



I.m I VkKi: >*«i//ii««*frM llrtmilcislinn 

i'.lirfi, 

Vi»oiik: iw. v j . cm* v\ . 

\H( 71 

CkoiI-: Afjiluttrii with U UAZAM- 

f\i. ii hjn tvsv Ti . rrjjr.- tv. 

VM-Tl 

IChPict skn I M ]\>. : A rery-K nodel 
<;knki-vi. M \ %.«->.«! h'rujik Cfawikfr 
K.inioHi u.mv.: Norii' 



THE MAYORS MEET 



MACON STREETS AND 
SEWERS 



YOUR BIBLE 



ALMANAC 



All candidates for city office faced a panel of radio, tele- 
vision ami newspaper editors for open fpiestiojis on their can- 
didacy. Xtit nvathihb- for sponsorship. 1 20 mfiigtw (6-16-63). 

Two candidates for mayor faced a |)anel of radio, television 
and newspaper editors for questioning. N'ot available for 
sponsorship, 60 ihfmrti* (6-23-63).. 

Mayor, councilman ami city engineer answered questions con- 
cerning the condition tif the city's streets and sewers. Not 
available for sponsorship. 3(1 minutes (4-3-63). 

Rotating ministers read from the Bible without personal or 
denominational interpretation. N'ot available for sponsorship. 
f5 minutes ( daily). 



Series of interviews with persons of interest in every activity 
cif community interest. N'ot available for sponsorship, 11) 
minutes (daih). 



SAVANNAH 

WSAV-TV CANDID OPINION 

iHXNNt.l. it 

UCA PROGRAM* 

I n * ssn.: II >" 1 J . I,u . 
■NiTwnuk: IRC II MIC 7 I 

Kwmmmwh.: m«ir DAILY DEVOTIONAL 

• .I, MUM. M\\\t.i.n: Uarhfti fhtmrl 

\\\ \ tins; Associairtl f*rrs» /■,'(/ ilurinl 
I lUrrimtnHnn Cnfwftrv MWwg: tki- J pfJR THE.SH0W" 
pv ri mr (I) 

KMUUxija.iM M. : N one 

ARMED FORCES SALUTE 



News interview program featuring the* top local new* per- 
sonalities of the day. N T ot available for sponsorship. It) min- 
utes (daily). 

Variety program appealing for funds to help UCA reach it* 
goal by the end of its campaign. N'ot available for sponsor- 
ship. 60 minutes ( 10-8-62). 

Brief talk by a different minister each da;' on religion or 
morals, giving every religion and opportunity for expression. 
N'ot available for sponsorship. 5 minutes (daily). 

Variety and information show fulfilling a daily need for an- 
nouncement of community activities, discussion of local 
events and recognition of local talent and achievements.. 
Sponsors: Participating. 16 minutes (daily). 

Musical salute commemorating Armed Forces Week, featur- 
ing 40-piece local Marine hand. .Vol available for sponsor- 
ship. 30 minutes (5-13-63). 



S A V A NNA H 



WTOC-TV 



OPERATION FELTHAT 



• II \ > Nt.l. fl 

I ill ssu.: Sninutuih Htmui, vstiup (."n, 

T«tuiK; tin; 7 i . ens n 

Hll'Kf«* STUHl ; ti *ry>Kmulrl 

< .1 >MUi. \l<\\t.nc II Ultum T, 
K niitltt, Jr. 

I'.iwiuiiiM Often lui) „hi 

x hnhilivl 



WATER RATES 



LEGISLATIVE REVIEW 



JAYCEE FORUM 



SENATORIAL DEBATE 



Filtn. tape, and live presentation of local la\» enforcement 
activities combatting moonshine operations. Not available 
lor sponsorship. 30 minutes (4-2-1-63). 

Panel discussion of city and station officials on the increase in 
water rates in the county. N'ot available for sponsorship. 30 
minutes (7-21-63). 

Ueport and discussjqn by local representatives and senators 
of the current matters before the State Legislature. Not avail- 
able for sponsorship. 30 minutes (1-11-63). 

Discussion of the current issue of Milk Price Fixing by the 
State Milk Commission. Sponsor: Atlantic Savings is Trust 
Company. 30 minute* (9-24-63). 

Unrehearsed debate between the two candidates for slate 
senator, serving to point out the return of a meaningful two- 
parly system in state elections. N'ot av ailable for sponsorship, 
30 minutes ( 10-3(1-62). 



SPONSOR n im in If. \fi- aiks 



IDAHO 

HO I BE 



K TV B 



( II IN M.I. 7 

l.n i I : /\ M II, I nr. 
\m«m^: AlIC I I . MIC I I 
lltrkf m vriM.: (ri'ty-k tviiiW 
I ft MUM \U\miii Mr*, tlnrtfm Vf 

/'ill It/ Ml II 

I'lifiKin >fl«M.: U rrkU 



NEWS SPECIAL 



GOVERNOR'S INAUGURAL* 



IDAHO PRESS CONFERENCE 



YOUR TAXES 



CENTENNIAL STORY 

" \hnlt 111 nihttilc !•> iifluT rhi- 
fiiwn 



Si mutt ui (tin i i> ' »inlii+c ill tn ■ lilit tut ' t* iifi il I • til" w i 
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HIGH SCHOOL BOWL 



SCHOOL BOND ELECTION 



WATER POLLUTION* 



CITY COUNCIL MEETING 



OUR NATURAL FORESTS 



Question anil answer contest on American history between 
local higli school students to demonstrate their knowledge 
and ability. Sponsor: Thorson Builders, 30 minutes (5-5-63). 



Local businessmen presented the facts behind a local school 
bond election to the community. Not available for sponsor- 
ship. 30 minutes (6-24-63). 



Explanation of the problem facing all communities in Magic 
Valley caused by mis-use of the water supply. Not available 
for sponsorship. 30 minutes ( 10-14-62), 



* Made available to other sta- 
tions. 



Live telecast of an actual local City Council meeting to give 
the citizens of the community an opportunity to see bow 
local government works. Not available for sponsorship. 30 
minutes ( 1-28-63). 

An explanation of the controversy over use of forests in an 
area heavily dependent upon natural .resources. Not available 
for sponsorship. 30 minutes (9-6-63). 
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CHICAGO 

WBBM-TV 



Cm \nnm. 2 

Lict.NM-.K: Columbia Hroadrasting 

System 

J^uod*: CHS Owned Stptinn* 

Network: Cm TV 

IlwKtM.NTATivb: CHS 77* iSat tonal 
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(>k.\khvi. W»« ICM: Clark RK George 

Awards: Mationat Assoc. for Belter 
Radio and Television award (I ami 
41 : 20th Annual I'ictures of the Year 
Competition Hesl Sound Film of 
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THE DROP-OUT 



THE STRANGLING CITY 



School problenT docmiiented through the eyes of educators, 
businessmen, civic leaders, parents, and the drop-out him- 
self, exploring the socio-economic issues at stake. Sponsor: 
Illinois Bell Telephone Company. 60 minutes ( 11-18-62 and 
9-11-63). 

Two-part report on the mass transportation problem in Chi- 
cago and the opinions of the commuters, established through 
an extensive survey. Sponsor: First Federal Savings and Loan 
Ass'n of Chicago. 45 minutes (2-7-63) and 30 minutes 
(3-15-63). 



STREETS OF DISPAIR 



Two-part expose and attack ngatnst the demoralizing condi- 
tions of the slums as perpetrated by shim landlords in Chi- 
cago. Not available for sponsorship. 30 minutes (5-20 and 
5-27-63). 



THE MIKADO 



Production of Gilbert and Sullivan's musical comedy by the 
students and faculty of Evanston Township High School. 
Sponsor: Hills Brothers Coffee. 90 minutes (9-11-62). 



BURDEN OF ABUNDANCE 1 



Examination of the problem and political implications of 
America's surplus food in a hungry world with emphasis on 
the effects of the European Common Market. Not available 
Tor sponsorship. 30 minutes (6-22-63). 



CHICAGO 

WBKB 



WARSAW; A WALKTHROUGH 
THE CURTAIN 



Polish Chicagoau returned to his original home in Warsaw, 
bringing luick a realistic look at life liehind the Iron Curtain. 
Sponsors: Participating. 30 minutes (12-14-62). 
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THE FACE OF MODERN. 
MEDICINE 



AN EXPERIMENT 



THEY LIVE WITH LINCOLN 



HOME AGAIN WITH STEVE 
ALLEN 
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Host Norman Hoss, discussed with world-renowned Dr. Wal- 
ter Alvarez medicine's falacics, taboos and its great strides 
in modern times. Sponsors': Participating. 60 minutes 
(12-30-62). 

Cameras were sent to the street where passers-by were asked 
to comment, without prompting, on any subject of concern 
to them. Sponsors: Participating. 30 minutes (7-16-63). 
Interviews of the caretakers of Lincoln's Tomb providing ob- 
servations of people and their feelings about the 16th presi- 
dent. Sponsors: Participating. 30 minutes (2-12-63). 
Steve Allen, on returning to Chicago, viewed the city and his 
old neighborhood with Thomas Wolfe's question in mind. 
"Can you go home again?" Sponsors: Participating. 60 mini 
nl< r s (1-6-6.1). . 
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Missing Link 



Until rrcentlv there was no rlirerl connecting link rrv 
ahlinp Chirapoans to vote en mailt for w hat the* want 
to see on their favorite station. Vwi( there i*. 
Via a specially-prepared propram, "Fi<e<H»a« k ; Nape 
One," WBHM-TV audience* were a*lu*d liinaim-inni- 
mini it \ issues lhe\ rnii*l urpenth want explored on 
fulurp puhlir afTnirs programs. To facilitate returns, 
special "Kecdhark" w rite-in hallots appeared in six 
Chicapo-area papers. Ke*pon*e wa* tremrud«>u». 
Nearly 10.000 \iewcrs filled in ami returned hallol-. 
As a direct result, on Vnemher l!! Channel 2 aired 
"Feedhacfc : The Hare Dialogue." Anil 
response was e\en more tremendous. 
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BALLAD OF CHICAGO 



FRIDAY'S CHILDREN* 



Filmed documentary of the past and present history of Chi- 
cago in honor of the 125th Anniversary of the city. Sponsor: 
Chicago Title and Trust Co. 60 minutes (10-62). 



Documentary of Dixon School for mentally retarded rev eal- 
ing the plight of retarded people, the public apathy, lack of 
funds, etc. Sponsor: Sears, Roebuck. 60 minutes (8-9-63). 



THE OTHER BUY 



CHICAGOLAND CHURCH 
HOUR 



A quiz-type program on highway safety with high school 
team participation to encourage safe driving habits in teen- 
agers. Sponsor: Seven-Up Bottling Co. 30 minutes (9-62 to 
5-63). 



AUDITIONS OF THE AIR 



* Made available to other sta- 
tions. 



ONE PALACE, F.O B , 
CHICAGO* 



IT'S ACADEMIC 
THE PAST IS PRESENT 
RELIGION AND RACE* 
CITY DESK 



° Made arailabh? to other sta- 
tions. 



MAN OF AGES 



UNITED FUND AWARD DINNER 



REMOTIVATION TECHNIQUES 



PANORAMA SHOWCASE 



INTER-FAITH RELIGIOUS 
WORKSHOP 



Finals of a year-long audition process to seek out young 
operatic talent in a five state area. Produced in cooperation 
with the Illinois Opera Guild. N'ot available for sponsorship. 
30 minutes (2-63). 



Colorcast featuring great art works of France then on display 
at the Art Institute of Chicago's "Treasures of Versailles" ex- 
hibit. Sponsor: Home Federal Saving and Loan Association. 
30 minutes (11-12-62). 



Quiz programs with outstanding students from Chicago area 
schools competing as three teams per program. Sponsor: 
Dean Milk Company. 30 minutes. 



The history of the Ecumenical Coiincils of the Catholic 
Church recreated in a modem newsroom setting and dress. 
Not available for sponsorship. 30 minutes (9-62 to 12-62). 



Discussion Ky religious leaders of the historic National Re- 
ligion and Riice Conference held in Chicago- N'ot available 
for sponsorship. 60 minutes (l-14-fi3). 



Local edition of "Meet the Press," with station newsmen 
questioning personalities in local and state news. 30 minute-- 
(Weekly). 



Story of Abraham Lincoln as young man in Illinois; com- 
memorating Lincoln's birthday. N'ot available for sponsor- 
ship. 30 minutes. (2-5-63). 



Annual dinner meeting of the United Fund of Decatur & Ma- 
eon Counties. N'ot available for sponsorship. 60 minutes. 
(2-14-63). 

Demonstration of remotivation techniques implemented by 
nursing service aids working with chronically rcgressi-d pa- 
tients. N'ot available for sponsorship. 30 minutes. (9-15-63). 



CrusH-seetion of local citizens in a program consisting of in- 
formative, educational and discussion-type programing. Xot 
available for sponsorship!, 10 mimife* (daily). 



Ministers representing local churches appeared to provide 
listeners with a better understanding of religion broadcast- 
iilB. Not available for sponsorship 30 minutes. 



Live color telecast direct from Chicago area churches, repre- 
senting all faiths and denominations. Not available for spon- 
sorship. 60 mumtes (weekly). 
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PEORIA 
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CONVERSATION WITH 
R. SARGENT SCHRIVER* 



( imnnm »j SPOON RIVER 

I.io.sst.i: tighten refusion. Inr. ANTHOLOGY* 
Vtmoiik: CIIS tl 

HMM*z%y%Tm£t lT.tr SPECTRUM — LOU GAETA* 

Iji.M.Kil, M\Maglk: WUliant L. llrowrt 
KuiTom kiamsv. : Weekly 



CONVERSATION WITH 
OR. ALBERT E. BURKE* 



THESE ARE YOUR 
PROBLEMS 



Panel of Hr«snw*n in an informative and stimulating interview 
with \\. Sargent thriVcr, Director of the Peace Corps. Not 
available for sponsorship. 30 minutes (9-10-63). 
Dociimcntnry .showing the area which inspired Edgar Lee 
Masters' work, with original musical soore and readings. 
Sponsnr: Conmiercial Travelers Savings and Lnan Associ- 
ation. 30 minuter (1-30 and 7-17-63). 



Two discussions by Lou Caeta on ornithology and on zoology. 
Not available for sponsorship. 30 minutes (3-24 & 3-31-63). 



Panel of newsmen interview Dr. Albert E. Burke, noted lec- 
turer and author. N'ot available for sponsorship. 30 minutes 
(6-18-63). 



° Matfr available 1o other sta- 
tions. 



Interviews and films concerning the Fire Bend I "sue which 
was being placed before the voters of Peoria. Not available 
for sponsorship. 30 minutes- (3-26-G3). 
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REBIRTH OF JONNY* 



THE RISE OF LABTJ.R* 



THE RISE OF SOVIET 
POWER* 



QUESTION OF LIFE — VD 



* Made availahfe to other sta- 
tions'. 



Tracing of the progress of an emotionally disturbed boy over 
a period of years, graphically illustrating the need for better 
mental health facilities. Sponsor: First Federal Savings and 
Loan, Peoria. 60 minutes (4-23-63). 



Attempt to clnrify the labor movement by tracing its rise in 
the United States from 1917 to 1963. Sponsor: Peoria-Taze- 
well Illinois Labor Council. 60 minutes (9-1-63). 



Documentary tracing the rise of Communism from 1890 *o 
the present day. Sponsor: Peoria Journal Star. 60 minutes 
Ul-10-63) 

Presentation of the causes and effects of venereal disease and 
the problems of the increasing Tate in America, widi sugges- 
tions for soh ft ion. Not sponsored. 60 minutes (7-23-62). 
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FACE THE TRI STATES 



FACE THE TRI-STATES 



FACE THE TRI STATES 



FACETHLTRI STATES 
FACE THE TRI STATES 



J. 



County Judge answers questions of area newsmen about bis 
position with regard to young people and the juvenile de- 
linquency problem. Not available for sponsorship. 30 min- 
utes (4-24-63). 



F. 11. 1. Director for Illinois' answered questions concerning 
the increase of crime in the United States and in Illinois. Not 
available for sponsorship. 30 minutes (5-22-63). 

An exchange student from WVst Berlin, about to return to 
Germain", gnvp his impressions after a year in Quincy, ill. 
Not available for sponsorship. 30 minutes (6-19-63). 



Athletic Director pf McMurray College explained the Na- 
tional Collegiate Baseball Foundation and its plans of oper- 
ation. Not available for sponsorship. 30 minutes (7-17-63). 



Director of the Joint Industrial Commission of Adams Coun- 
ty explained the problems of securing new industry in the 
ureas. Not uvjihthlr for sponsorship. 30 minutes (8-14-63). 
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MEMORIAL DAY PARADE 



ROCKFORD HIGH SCHOOL 
GRADUATION EXERCISES 

FRIDAY'S CHILDREN* 



DEDICATION OF THE 
SWEDISH AMERICAN 
HOSPITAL 

ST. ANTHONY HOSPITAL 
DEDICATION 

• Miulv at ttilixblc fo other sta- 
tion*. 
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OPINION 



MENTAL HEALTH REPORT 



THIS IS ILLINOIS' 



EDUCATION TOOAY 



YOUR VETERINARIAN 
REPORTS 



KmuimHuI >!«' ilivijvMOn of Kic.il rjcu proNotm pr««3il»il In 
rnoporatiim ivitli tile Unman Kil.itmiiv Commission of llu 
ci(>. Not a\ ail.il ill- for -ipoiisorsjup, 30 niunit»»s (.V12-OD 



ltf|M>rl un iicM ti-ctuiupn-v in trt.itiitiiit of iinnlil |uMini\ 
lis "t.iti- hospital ju tmiiiiii'I to inform puJilic of mi-nt.il pn>I»- 
liins mill iin-lliotls of trr.itim-iit. Not awijlatilr for vpunsmvliip 
30 imniitrs ( 1-27 



Dm-ii limitary mi state Uoviriiiiiint; tin- stor) of l\v v-.ininls 
state offitTN ami tU'hni*.ilH»ii of tln-ir film turns ,n«! <|utli-s, TO 
MlttlllU'v ( *1- 1 3-0.1 ) . 



I'art of ,i si'rirs fiiuliligliting onUtrfiittiin: i-Oui-atiou programs 
in v'jricHi* fields of education utili/inc artiwl rlass-ruini situ- 
ations, students .mil teachers. Program Sim vrjs to infiinn tli< 
pnlilil' of till' fl.issi-s in wirioiis m limits nf ("i ntr.it lltmiils 
\»t ;i\ ail.ilitc for s|Kiiis<irs1iip. 30 iiimuti-s (!J 3-(j.i 



In a mth\s of <i\ programs, natitiiiatlv kmiwn |)r HdmiO tlis- 
cusst s witli Kil' s t i'\pcrts (liffcii'iit .ul\ anii-s in \rtf-nn.m 
inctliiiiie of intrri'sl. to rattti' Im-«tliTs. (3-10-031. 



INDIANA 

EVANSVILLE 
WFIE-TV 

L.u i >snr: ir KIK, Inc. 

.\i:t«okk: ,\/fC Tl 

(ll Chi.-iM »Ti\F.! Kal: 

• ■i.MHi. Mimch: Jack JJ'iugUn 

Kdiiohui.i7.im. : Aunf 



WHEAT REFERENDUM 



SCOUTO-RAMA 



VINCENNES — 
HISTORICAL TREASURE 

YOUR NEXT MAYOR 



HOSPITAL CAREERS 



t.MH V> V \U»/ K,- r) ,nin>!: S\ T\ ^ . Kvjii-mII.-; V TT\ . Jn.lMii.i|i.Ji 

SPONSOR IV |M m K: At t MRS 



OpiHHifiits .uid proponi'iits of itOM-niim-iil \\ liral-siipixirt pro- 
cr.itn. ri-prt-si'iitim; thrn- st.iti-s, disttiss tin- m*itt< r sliorth Ih-. 
fori- wfiTfiitliim, Not avail.itili' for sjionsorsfiip. TO nrtmito 
(.>2<M>3). 

Ii<ij Scout .Kinitii-. lit tin: ari-j. sp>vifiiatl> wwh n-il.iril tn 
tlu- .ipproai'lmit! ^ixinl-o-rani.i. \ol .»v .iilahli- fur j!p«ii»**irstfip 
•JO mimitis (5-17-011. 



Piitorial t1iHimiiiitjr\ mi tin* liistun nf X infiHtH^tn itifonn 
vu« it* of tin- lnstnric.il s aliti* of tli>' arr.l. Not available for 
>poiistirslnp. JO tniiititi-s (7-22.uhI S-J-fl3). 



Six i.-.iiiitiil.it(-s for in. nor in pnm.irs t'li-rtioiis ,ni>» rni it 
idt'iitK.il i|iii stHiiis to Rise iir\vrr> Ii.vms f<ir comjvin^ m. Vol 
available for s|x>nsor\lnp. CO minutii (5-4-03). 



Two-part viH.-iitum.il informatiori pfutrr.iiu in wliivti imilir- 
stalfixl position* vi tcli as nursing .tml phvsK.il tlitr.ips outltm 
lvpir.il t.isl Not jiv.mI.iIiIi* for s|v.iitsorvhip. 10 nmiiitfs Vl.l 
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INDIANA 

FORT W A \ NE 



WANE-TV 



* IIISMI \j 

Litj.sM-t : Intlitiutt Brinitlcasttnii Corp. 
Snwoiih : CHS Tl 
I >Mil I" Corinthian 
U Win mm \ri\K : //-/{ 
Ckshhi. Mamclhi Jfciil I'.. Uiapiiijii 
K.niimit iii/im. : />m7v 



TEEN 15 



THE MISSING BLACKBOARD* 



SEARCH FOR A KILLER* 



SOUNDING BOARD 



CHRIST CHILD FESTIVAL 



° Made available to other sta- 
tions. 



A variety show completely produced* l)y Jmtior Achievers 
from Fort Wayne area high schools during the school year. 
Sponsor. Participating. 30 minutes ( 10-27-62 to 5-4-63). 



Study, of the classroom shortage in the Fort Wayne area and 
throughout the state, showing the problem of revenue for 
public schools. Not sponsored. 30 minutes (1-19-63). 

An in-depth report on the heart and its problems with a de- 
tailed explanation of its functions and operation. Not spon- 
sored. 30 minutes (5-22-63). 



Interview program dealing in controversial issues and/or 
community problems such as abortion, mental health, civil 
rights. lc. Not sponsored. 30 minutes (daily). 



A filmed documentary centered around the concept of bring- 
ing Christ and the original spirit of Christmas back to tlir 
Christmas season. N'ot sponsored 30 minutes ( 1-2-63). 



FOR T WAYNE 



WK JG-TV 

if.'iusNKi. 33 

l.io.w.h: II KJC. Inr, 

Nitwoiik: MtC 71 

<»M>| v : C"iumui\irniii\ Crimp 

Hi I'fiM.s i : ATS 

O M UM. \l.v-s. lllftinnl Gait's 

Awiiiijs: Crrtijicntc of Aj>pri<rimiiin 
front SntioiOil X'ptl'rnns pf Foreign 
II ars til 

l-.iuTliw m.i/.im;: Aww 



KILLER HIGHWAY 



THE PARKING GARAGE — 
BOON OR BUST 

OOLLS FOR OEMtfCRACY 



SEARCHLIGHT 



COMMUNISM LOOKS AT 
YOUTH 



Film wfth coiinueular) by law enforcement officials concern- 
ing driving hazards of a dangerous stretch of highway. Not 
available for sponsorship. 30 minutes (6-17-63). 



History and current condition of the uiunicipally-ow ncd 
parking garage through film and interviews. N'ot available 
for sponsorship. 30 minujes (3-H-63). 



Dolls of famous persons of different nationalities, races, and 
creeds shown to he alike in the fight for democracy. Not 
available for sponsorship. 30 minutes (1-27-63). 

Eight panel programs concerned with different aspects of a 
Community Services Survey report nn municipal health recre- 
ational and welfare agencies. Not available for sponsorship. 
30 minutes (2-10 to 3-31-63). 

High school student panel discussions on the various aspects 
of hiternationid communism and its relation to youth. Not 
available for sponsorship. 30 minutes weekly (9-62 to 5-63). 



FORT WAYNE 



WPTA-TV 

Ciiwmi 21 

I.Ufc\*tt: Sarkm Tarziifa. ini . 

Vt»hick: 4IW. 7 1 

Hi riiisi %t \n\ i : i nn&p 

J.imiui M v> m.i tr. l(nhnt(l l». 
Uar)iiin 

J'niToni M.I7.I \n.nr 



SILENT WAR 



742-7125 (GENERAL TELEPHONE) 



SOVIET PRODUCTS — PRICE OR 
PRINCIPAL 

COMMUNISM VS. AMERICANISM 



VOTES AND CANDIDATES 



Dealt with the U. S. Naxy s Pacific operations, intii and 
ci|iiipinetit, with emphasis on our nuclear snh fleet. Sponsor: 
Sears Hoehnck. 30 minutes (8-29-63). 



Demonstration of bow the General Telephone Co. works, 
particularly regarding the switch to seven-digit numbers. 
Sponsor: General Telephone Co. 30 minutes (4-16-63), 



Exploration of Coinnnmist-made goods sold at local retail 
outlets. N'ot available for sponsorship. 30 minutes (7-28-63). 

Exploration of patriotism to provide insight into current 
problems confronting democracy. Not available for sponsor- 
ship. 30 minutes ( 10-28-63). 

Forum discussion among candidates running for state and 
comity office in past state election. N'ot available for spon- 
^irship. 30 minutes ( 10-27-62), 



SPONSORAjv ruiu.ie am AlKs 



INDIANA 



INDIANA POL IS 

WFBM-TV THIS J.AND 



I If IS SM tl 

l.nfcN-ti: 7'i;hi-/.i/c lln>tult*nt 

t . in ■ i : 7 i//ir /.j/c Jlroti<lr<nt 

Nn\(inik: MlC Tl 

Ktrutoi m iTis*.: Kntz 

f,i Mini. Mv-sw.iii: Khlan Ctuuphfitl 

\\\ suns; lle*l mltixrtil program in the 
/An />.• /^t Ku./m (A// IV .liiurt/. 
/iuri r/inui fl'^; Spm'ttl nW «>/ 
Merit from Interim! Ktttenite ,Wrr. 
i'i-r f.jJ 

I- OMniH-U .1/1 Nf; K|» 



LA CLASE DE ESPANOL 



NUTCRACKER BALLET 



OUR HOOSIER HERITAGE 



IS IT DEDUCTIBLE? 



INDIANA POMS 

WISH-TV THE DANGEROUS YEARS 



( it wsn 8 

I. ii i ; Itulitmn llnuuloiMinn Carp, 

Vtwi.sk: r/IS 71 

< - i u 1 1 i<: Corinthian 

Htrni »» ntitivv: //■/} 

l.v««.u. \Kmuk: Huhrrt 11. 
Wit'iinnc// 

\\s 'litis; FiOitth Sen i'« r l>v<>< u;M<i» 
f/i 

rimfoici hjii v<5: Three tunes thrilt, 



t Jriytn.il | ..it nut u «or» h.t tin 4th <>< Jnl\ . iliMn ij tfli (at 
[ir<-vi n't .iu<] future, .mi) ttu |ihh|:J< Jin) i s itf \innij 
i|tou.\e>i M«ileh -\ ,ni t .'.imp I Hi "VI ijiinirtt % ' 7-t Tt ) 

iii'^nitiltit! imirve in t iiiim vv <ti*.n.il ^[MiirJili pimluii I m C** 
i>|M'r.iti<ni \v I tli Iik.iI school syst>ni Oiovs-ii in fla ri»mn ami 

lilt llfltlll- \ft\ Nlll .IS .lll.l lite fill six, . in I a i W) II lU n ll 

I I M t<i Mil) 

I'm h.nkm sk\ s tlehglitf nl f.mt.isv f>i i l.irin.i) l.i v&nlriits i.f 
.1 lii-jr-li) nillegi fi.ilnmii; .i t .ivl i,f i (Inn rsoij; 
Not *p< >uv irt'tl *)0 iiiiiinti-, ( I2-2.1-o2 

Series i>f ilm niin ul.irii \ piuutiug out tin* hfsi irv tr.i(t>tn i 
< iiftnte imi .irciinipiisltiiiinls of iiiiiijii.i him l in ijinoii' 
people S|HiiiMirs S i -v i-ii- 1 |i .mil I In- Krocfii Omipaiiy "W> 
minutes e.ich In i- \\ii«ks 

Aiinii.il pni{Mii ili'MCnitl to .ml \nuci\ in mopMing tn 
cunie t.i\ forms. I'hoiinl-in ipii-slioiK jiiswi-tnl mi ,ifr lis 
pjlil-l of r\pertv. Nut jv i:|.i)i|< for sponsorship hi* iiitiiTi(&« 
(3-5-61). 



TOMORROW )S A JOURNEY* 

OUR HOOSIER HERITAGE* 
CHRISTMAS ON THE CAMPUS 

HOOSIER HOOTENANNY 

* VmiV nt nifahlv (f> other sta- 
tions 



Minis nl tin* ni.int.il pmlili ins thtit ra i ur iluiuiC (lie niulilt 
sv.irs ol tiff (limit t".i-».i InsTiines .iih) t utii|Mn»1li* ppifihs Not 
.n.nl.ililr fur spotiMirslitp. .10 i itiii) it<-% ( ll-J 

Dr.iiu.iti/.itiiiii of ,i i.im of iiii iit.il illiii s\ front (In- in 

nl .i person's luttjr \»itli nn nt.il iHin in lit% ili%ili.irt:< ((■"•«< 
tlx 1 ho- pi til. Not .n.iil.ililt for «poi worship 111 itti.ti.it> 
(-l.34.fiM). 

Series of m\ prniir.iius ile.ilnic with tin lifi- ,in<l wnrki <>f in 
uol.ilili- Iiiili.tn.i .nilliorv S'ot .tv.ill.ili|i f7ir s|XuiM.rshi ji |t» 
minutes I Mnutlih 

Vlti iiipl to captttrr tin spint u| OirMiii.lv <iinl tin- tiuli.ih i 
anil I'nrtlin t r iti» w\(ttt'«. f r.ititntit: <iiii!itit; hibujin ,it ■ .icli 
siliool. .S|miiMir-. Ann rn .in l'l< teller Nation.! I li.mk anil )n- 
<Ii.iii.i[hiIis W.iti r Omip.ms f»t> iiuniil' s I 2-2 1-Ii2 

C iriuips of oiitM:iiu!iii|{ liitili ^itioot jikI colli gr folk Mii£i-r* in 
•I procr.un in tin- ( 'iiIim-iiiii ilnr'nii: tin- Intli.m.i M.it*' Pjir 
Nut tiv.ul.ililc for siMiiiNrirship. M> niiiiuto I h-2<>-'Vl 



INDIANA POLIS 

WLW'I EXERCISE IN KNOWLEDGE 



S'llAAVH 13 

I.IONMI. ; Croflcy itrttniru-linfi Corp. 
N* TvwiHK, : 4 llii Tl 
("hih r: Crmlry 

KirR^hiiTtTU^ : CruWt-v. <B®nUtr. 
I .tut tuner. Putty 

tasiHM. MasvCch: John II. Mbrtirfe 

Auvhi*: liuli'ittmimlii I'nblic School.* 
"Uecogniiinn of Hffellrnrr" (I); 
Community Srnicf Council (2); 
Indiana Traffic Safety Faxtndtttion, 
Indiana State I'olice ami Intliami 
Office of Traffic S'tfrtv Hi 

K.tiiTOKi vliiim:.: \iin«" 



CROSS EXAM* 



TIMOTHY CHURCHMOUSE 



ISP 



RED BLANKET 

* .\fihlt* urVlhlMp In itf'ii-r jstn- 
f it'll-* 



l'otir-t»n-ml»T lni!li silnn'l ti. imi u>nn« iirm tn j *miti»t il 
know litlili lo ji kitowtiiltii' .mil iiu'MiiT.ik'i » linLiWu i v 1 1 
liiiti Not sptuiMiri-tl 10 iiiini'li-i «*"»kl\ 

I'l-rvfli nl ri'Kiotdl or ii.ilinii.it' priiiniiifiu ■ i v.imliuil l»s 
tliri i--ii)i nilirr |i.ilii l lor Ins (or Iti-r iiioIim^ .imi |iistlfir.i 
tioiw Nut .u.nl.ilili- fur vji.MiMif.liip V* tniniito i«rii-i 

V h.iinl puppet Irjds r)nlilr< n through i Sismhi* bihool lis 
sou tn oriliT to li.ivc ,i dossil to i».irtli ri*ltcioii% pr> Miitadim 
for ilnlilrtdi Not ,t\ .ut.ililc for •.p>niMir>(ti-p W) inumti-. 
( situ s 

Ait Imli.in.i M.iti - Trmip<-r mti-rpri-ls vif' t* mh 1 * .«iii4 th«« m ■ 
ttv.ll'(*s of thr hull. ill.l SLAti' I'oltrr f*ir clii|f)r< n Not is nLjhh 
lor vp»ui«irslttp }d nittmti s M-n< i 

[)i>riiiiii'iilar> ou (ho < nirrcnirx ssjrd .it ,i kirge hospital tu 
ilt'inoii>tr.iti tin i out pot < uw of tin I o-.pit.il vl itf Not \\ttn ■ 
sonil 10 ttumtli-s Kl-|t'>-fs2 



SPONSOR rv t-i tit it. n t UK-. 



INDIANA 

LA PAYETTE 



WFAM-TV 

(IhnmL 18 

Ln:».'**t f : Gorki's Tarzian. Inf. 

i-. Affiliated with UTTl , llloom- 
inptan-liidittnnpolir. and If l'T.4, Fl- 
it nyiie 

V.Twi.Hh: <mS 71 

Id r»v.»f%lAtut.: i ounp 

i'.t xmim. M*.\ackh: Richard II*. Long 

Kuiioitui IZIM,: Aiini' 



SPOTLIGHT ON LEGISLATURE 



SPECIAL OH CUBA 



Report by tin- local representative to the State Legislature on 
the progress of new Indiana tax legislation. Not available for 
sponsorship. 30 minutes (3-14-63). 

Kaoul Cabaza, a Cuban expatriate, described conditions in 
Cuba at the time of his departure, the characteristics of the 
Castro regime, and the missile situation. Not available for 
sponsorship. 30 minutes ( 10-15-62). 



■ jit.. „ .*Tv*.*^ ; xTTTMC! 






MARION 






WTAF-TV 

CliBtkhL 3J 

Ijckaske; Grn.eco Itrondcttsting /'*«"• 
rf» r k k>k.\ T mi \x : Vic I'iuno 


MEET YOUR CANDIDATE 


A brief introduction to the seven candidates in the primary 
election for mayor in a very tight race. Sponsor: State Farm 
Mutual Insurance. 30 minutes (5-22-63). 


FOCUS ON EDUCATION 


Interview with president of a local college with regard to the 
expansion and new building plans of the college. Not spon- 
sored. 15 minutes (8-10-63). 


tJtNKHU. Ma.nackr: Robert FHimnnOn 
T!i> I ti m lA U XI we : Occasional 


FOCUS ON EDUCATION 


Discussion of a new state industrial university replacing 
Taylor University which had moved to a different location. 
Not sponsored. 15 minutes (8-15-63). 




SO YOU MIGHT HAVE 
ABED 


A report on the crowded conditions of the local hospital 
televised in conjunction with a hospital building fund cam- 
paign. Not sponsored. 60 minutes ( 1-15-63). 




REPORT ON SCHOOLS 


A half year report by the superintendent of schools on the 
activities and progress on the school system. Sponsor: Marion 
National Insurance Corporation. 30 minutes (2-22-63). 


SOUTH BEND 






WNDU-TV 

Cllt*Mh III 

IjOA"<H : Virliutim Yrlmm*)'Nig Corf. 

Hwrmm : Vlf.* 7 T 


INSIDE OUR SCHOOLS 


An intimate look at the services offered by the local school 
system so that the public be made aware of them. Not avail- 
able for sponsorship. 30 minutes ( 1-63 to 4-63), 


CANVASS IE 


A panel discussion of the -local problem of discrimination in 
housing for the information and education of the public. Not 
available for sponsorship. 30 minutes-. 


lt(r«l.M.Mil!\t: i rimrtl. Torbfll &■ 
WcC.nnnrll 

• .►.sum \\ \ s \ut ii ■ William Tinnitus. 
Hamilton 


IF) COULD TRADE PLACES 


Game-quiz show produced and staffed by local lu'gh school 
students in cooperation with the Junior Achievement pro- 
gram. Participating sponsorship. 30 minutes ( 1-R3 to 4-63). 


•Vwamm: Juninr hhirj (•mrn\t "Coin- 
imnv itf tin- ) iuir" tirard (3) 






KniTHiini l-zivt : \tme 






id 




SPONSOR IV I'L'Bt.rC AFFAIRS 



INDIANA 

SOUTH BEND 



WSBT-TV 



I 1 1 V t M I 2 J 

I ittviWs South Itrntl Tfthiihr 
Nvr«lnik: f.7«> 7( 
H*rw-Mrvr wrkf r Pnul II. I{a?nifr 
(.r\m u M »\ iia ii : Arthur H. (TrXril 
Kirn •••l »i i/iM.r ffri'<isi/in»i/ 



CONSECRATION OF A 
BISHOP* 

YOUTH LOOKS AT 
COMMUNISM 



MISSILE FROM MISHAWAKA 



AT YEAR S END '62 



OUR NEXT MAYOR 



SOUTH BEND- ELKRA RT 



\ ft iimt. Iiio.iili .isl lirtm tin KptMiriml (.lulu Ii, li ming the 
Kinvt i.itmu nl tlti Ititlinp ( ai itl|iittir (in lli> iIkm i > Snt 
.itailablr fur \|H>iisiii\liip. Od r i • ii 1 1 1 1 ( -1 il-Ul 

\ panel <i( liicji m In h il '.hull Ills lllVi-11%4 tOlllllllllllS II \lulir- 
.tl<ll li\ station ueusitiiii 111111 .1 iiii'iiiIm i t jf the lit ml i itv 
( nrrii iiliiiti department. \nt ,i\ nl.ilili dor sponsor lap M> 
minutes M-.3I-MI. 

An Inside look .it tin- workings n( tin- I it -■■<■] Lx l.iinliil Missih 
|>l,iiit. mt lilifiiij; [linn nf tin- iiii-.m1i- in .it thin .it White Sands 
Sjumtitr. Smith I i« -■ at I Federal Savings .mil \n,m K) iniiiiilt-s 
<«-21 .iml N-144CO. 

A Mimiitiirv <>f (lii- lilt; 1ih.iI and natioiril new * stories nf VHil 
produced In tlx- station's mws tic partim-ut. Sponsor KrtfM s 
SinMTiu.irl.i t. 3t) niuiitlMi ( 1-2-01). 

V tliiM-uii look St .ill tin- iimynn.il i iiididates t.ikin from 
films mailt' (luring tin' ( aiupJtiuils slmssii tin ilitlmn rvi Not 
»piuiv.iirrd fid miiiiiti-> (t-S-fi.3). 



WSJ V-TV 

f'llTNNPl. 2« 

I — n n.Mi : Truth hnUinhiug Cif, 

NiTWntik: 7'l 

It M*1M ITJTIi* : iTS 

(.IMRVI. \1\mcir: I'aul C. Urines 

Knuofii »i.iziM,i Occisiannllv 



TIME AND TIME AGAIN 



HISTORY OF THE INDIANA 
LEGISLATURE 

INDIANA TAXES AND 
REAPPORTIONMENT 

A PLAYGRDUNDFORTHE 
PRINCESS 



THEFDURTH R 



StiuK tif tin- split lint*' /mil- between Sn ii I It lii-nil .mil Hkliart 
an»l a ri-cotjumiidation for \ ear-rotmil fast (ttm-. Not spon- 
sored. T*» minute* (0-t-fi2). 

Traced liiston. of Indiana General Assciiibl\ and it* srlivi- 
(r*> as applied to local aunt. .Sponsor. Miles I „il mm tortus .TO 
minutes ( 1-fi-ft)). 

Discussion of (lie tax :uid reapportionment problem itr Indi- 
ana. Sponsor: VI ill's Laboratories. 30 tniniitns (1-27-03). 

Study of the niir-dowu condition.* of tin- cttv parks nf Mis::.i 
svaka and recommendation* for th.-iuKcv Not sponsors! .>() 
miniiU-s (fi-30-fi.l). 

Tracisd ill*- lii>t«>r>- of Klkliart hidr school and t-splamcil 
plans of ||u iMi.ird of education for a new school. Sponsor 
l-'irst National Dank of KlUi.irt. 3(J minutes { VJVfi-1 



T E R R E H A U T E 



WTHI-TV 

CnvMua in 

I. H» vmi : If u/iiiJi I alter Itr0/nlc<i±ling 
Coriinralion 

.Nitmhiik: iliC. I I . Ctl* Tf 

Uirm «•§ ntvtivi : I'f/n 

tli, mho. Vlwvcm: .In/on Hulman. J>. 

Wow*: \lcCall GoMrn Mike aittir,/ LT TAKES MORE THAN 



PATTERNS OF PROGRESS 



THE CHALLENGE OF 
RENEWAL AND HOUSING 
IN TERRE HAUTE 

THE CHALLENGE OF 
COMMUNITY HEALTH 



K in mil I \l izim. ; th ruMOiuilh 



BRAINS* 



ON THE TERRE HAUTE 
WATERFRONT 

* WWi- iii v\lnl>lc /ii ot'lu r i/n- 
fions 



Scries lull rpriiatiim of the Mtfoinpllsliiin-uts nf (lie I14,»I\ 
rrorcani/is;l i niiiitv Svlionl Cnrjxiratioii. Not Mjililili fur 
spoiisorsliip. I ,i niimiti-v (\Vrekl\). 

Ilepnrt on the ronlrcivtTsi.il Ismm* of Urban Renewal .nid Hi - 
ili v clnpint nt «itli ri-pri sc'irtatni's front Imtlt sides of tlit 
issue. Sponsor l>\ Siinr.is 30 minutes ( 10-3-MV 

Discussion h> ofiici.ils and ctti/ens on t-owiniillitv liraltli aimI 
sanitations problems a ltd llie tn-'xl for mure In iltli leijivla- 
tuni. Sp»iimir. I)\ Sin ra> 30 muuile-s (11-^S-tO 

I he prt snlt iits nf tin- f<inr t.i\-*up(iort!nl <-«illi Ci-s .mil nrti- 
n-rsities ibsi'ussjtl die III etls of colli C«* in llie coming tlecnlc 
and the state's rrvpousibiht) to Mipport tlnm. Nit a\ .nl«tUb 
for sponsiirdiip 3t> niimili-s 2--"-<>.l 

Utsi nssion of the fin.inei.il aspett .nid thf inipi Ij^ig ri ist i s 
fur ,) nets ull.ICi-' trrattlltlit plant ss Itll Cllillltisls on «jI' I 
•i»i!st rv .ition ami pnlilu liealtli Nut %p*iusoriil TO menu tin 
S. U-'vi 



SPaNSOR i\ im in u- \t i \ir< 



■ What broadcast trade 
publication led its field in 
all large-scale surveys 
of agency and advertiser 
readership during 1963? 



. SPONSOR! 



* We'd love to give you 
full details. When? 



IOWA 

AMES 



WOI-TV 



EQUALITY IN IOWA 



THE PEOPLE'S VOICE 



CllVNNH. > 

l,M >m.k: /rtiiYi Slulf I'niierstiy 
Nunoilk: AltC TV 

t 

iw.^^tm.vu //-/( DES MOINES SCHOOL 

<.».%> km Mixacn: Robert C. Xlulhttlt BOARD REFERENDUM 



KniTi tin m.i/i Sone 



UNRESTIn" RFD LANO 



CHILDREN IN DISTRESS 



An examination of race relations in central Iowa in terms of 
possible discrimination against Negroes in housing, employ- 
ment, and tlie purchase of real estate. Not sponsored. 30 
minutes (11-15-62). 

Discussion of legislative reapportionment in anticipation of 
the opening of the legislative session. Not sponsored. 30 min- 
utes (1-4-63). 

Two separate, back-to-hack discussions, one favoring and 
the other opposing the multi-mill ion dollar school bond issue. 
Not sponsored. 60 minutes (5-28-63). 

Positions of tlie National Farm Organization, the National 
Farm Bureau, and an economist from Iowa State U. at the 
time of the N.F.O. holding action on livestock in the Mid- 
west. Not sponsored. 30 minutes (9-14-62). 
Program was built to present various facets of Aid to De- 
pendent Children in Iowa. Not sponsored. 30 minutes 
(6-21-63). 



CEDAR RAPIDS 



W M T-T V 

(111 \N M L 2 

u.k»w.; v wfjt Jut, 

Nmvvohk: CHS Tl 
fuioi it ir .1/1* gmtimta 

I(H*]|I,SIM\T1VK: KlljZ 

i'.tsmxi. Mwvcm: WifHumi IL 
1'ditiiuj u.izi-sc: *iom- 



THE IMAGE OF IOWA 



IOWA'S LOONY LIQUOR 
LAWS 

twentyseven"s1ngerT 
and a poet 



YOUR KIDS AND THE 
NEW MATH 

* Sltuie urailahlc to other sta- 
tions. 

THE DEATHPENALTY: - 
YES OR NO? 



Documentary based on a public opinion study conducted 
among Eastern industrialists to show lowans how tlle> look 
to those who can help them industrially. Not available for 
sponsorship. 30 minutes (4-24-63). 

A dramatization depicting the sometimes ludicrous conse- 
quences of strict compliance with Iowa's liquor laws. Not 
sponsored. 30 minutes (9-4-63), 

Special Christmas broadcast featuring ""Old Gold Singer*'" 
of Iowa State V., an illustrated reading of a Christmas poem 
by Dylan Thomas and the state's poet laureate. Sponsors: 
Fanners State Bank. 30 minutes (12-18-62). 
Telecast of a second grade math classroom session to acquaint 
the public with the new approach to teaching math in ele- 
mentary school. Not available for sponsorship. 30 fliiitjites 
(9-13-62). 



Discussion involving proponents and opponents of continuing 
capital punishment in Iowa in order to enlighten the viewers. 
Not available for sponsorship. 30 minutes ( 12-5-62). 



DES MOINES 

KRNT-TV 



I ! 1 1 A > M I. 8 

I. li t "W i ; Coit len T/fljrtui'nrg anil 
)lrniiilra\tinir Inf. 

limit r: Cutt le* 

\t t»«m»»: Clm 7 J 

Hn-m-vi m \Tiif : Ktttz 

t.» »nn. \l%\tufi: Kobi ri Dillnir 

l-jiirimiM i/.iM. : 'Sttnc 



PEOPLE'S PRESS CONFERENCE 



Political, Business and Civic le;ft1crs answer questions called 
in by viewers during the programs. Not available for spon- 
sorship. 30 minutes (weekly). 



STATE FAIR TALENT 
SEARCH 



Non-professionnl teen-aj;e talent competing for opportunity 
to appenr at the animal Iowa Stnte Fair in n state-wide Con- 
test. Participating sponsors.! li p. 30 minutes (weekly). 



STATE MUSIC FESTIVAL' 



SPECIAL REPORT* 



ON CAMERA WITH 
RUSS VAN DYKE 



Concert featuring the slate's most outstanding musicians and 
vocalists in the All-State Orchestra, Chorus and Band. Spon- 
sor: Iowa's Dairy Fanners' Association. 60 minutes (12-2-621. 

Program dealing with any timely subject of major commu- 
nity importance. Not available for sponsorship. 30 minutes 
(monthly). 

D^ily public opinion poll of questions and issues of a time]} 
nature. Participating sponsorship. 10 minutes (daily). 



* .\/ui/e uvttilahte to Otlitr xlu- 

titmis. 



n»w \ \,„ tofHtfrfna: kcmi-rt . Ktnn.ri . cv,/, ( r iia,>hifir„, er i, s ,; wriBivrv. wnc-TV. ir.rs.up.m-Uork uia.ni: wqad-tv. 
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IOWA 

0 E S MO INKS 



WHO-TV 



t.'ll \ N .> fcl. i3 

I. Kit "*.*ta» : Criiiral Hnji\dfiiMiiJ« 

Ctift\i>tiii\ 
St l uiiuk : N/JC ft 

il WKfcS* MlTISt : /'f.'W 

(il.MliU MtNK.m: I'hiil i. f^a\Pl 

\\\iW>s>: )\minr .Irhirf'mcnl l\ynt\rr- 
I /i /..r WJJkI IL't 

I'.iuroHrji izf>c : ,\'one 



U, C. KIQKOFF RALLY* 



TELECHIEVERS 



800 HIGH STREET 

* Utah* flmifri/i/«- (o oj/u-r *'id- 
filing. 



lUiuol.' telecast of rails inaugurating the (.i«-ji<r Mtxuv* 
l<M12-fO I'uHed Campaign Vol as.itl.dile for s|H>n«>rslup. IK) 
iiiiuiU.-s ( M»-2-ft2). 

I'fmlm nl h> tltc- Junior At hifM iin iB 'I <-l<i hi> mt\ in ordl r 
tn gl\ <• soillig people nil opportunity to I M*"' 1 ' ntr broaden' I 

U»K. 'sponsor. I'.lltlt Ip.ltlllg ,"M> IIIIHMI'T. (sseekl) 

lies. Moines Jr Chamber of Ciimiiffi e program r* (!•-« tinif the 
uini-en cnp.itioii.il i niiiiimiut) efforts nf tin- young men of ihr 
ciiiiiliKiiDlj \nl as .ol.ililr fo( spnnvir\hi|$ V* uifnut».<\ 
( iiiinithk I 



FORT DODGE 
KQTV 

C.1U*%&l. 21 

LU'K.t.sKl.: XorlhurM Trlc\ isipn 
Com/win 

Nitssokk: MIC 7 V 

HtJ-io M:Minti.: Itrrnnrd flownrd 

(ItM.mL Ms* *tm : Kd llrern 

kniiniu *i mx. : Ocaitinnal' 



CALLING ED BREEN 



HUMBOLDT CENTENNIAL 

HERBERT HOOVER 
MUSEUM DEDICATION' 



GREAT DEBATE 



TRIAL BY JURY 

* M«df availahlc tn other rf<i- 
tiom. 



(Vuplc call .iik I discuss problems, es<»i(s ami issm s nf ti nu 1> 
local or imtioii.il interest. Sponsors, Partinp.iLnic; 30 min- 
ute* (Scries). 

Interview with the author of the history of I lunilxiklt, t<l. - 
Ijratiug it\ lOOlh year. N'ot available for sponsorship. 

Dedication ceremons from Wot Liberty featuring address*;* 
lis President Hoover and President Trinnaii Sponsor I^oc.iJ 
food company. fiO minutes (S-IO-02). 

Si rn-s of debate* lietwecn the principal seekers of major of- 
fices in Ims-.i, surli m Coseninr, Coiigrosnien. Sponsors. I'jr- 
liciptrtiux 3"" minute-. (9-10 to 10-23-02). 

Actual |nr\ trial of a Case which svrtit to th<- Supreme Court 
SlKinsorsr I'.irticipating. I .SO minutes. 



MASON CITY 



KG LOT V 

Cfi.S.N.NlL 3 

Iats>*ri,r I^c Radi>\. Imr, 

Group: .Issnciatrd with kE)C-Tl. 
\timkato. Winn., and KHQ 4 Ti . 
Qttiiiry; Illinois 

.NtT«OHK: CftS Ti 



IUtrinim.itisi ; 



AtlvrriiiUig TiaKT- 



t.KMKtl. M*N slam' W alter Hnthirhihl 
K.DITOHl M 1*1 NO : .Vnrtr 



AT THE CROSSROADS 



DIAL CANCER 



DEVELOPMENT 



BAND FESTIVAL PARADE' 



Documentary \liosving iron (let) classrooms .ind cumni t<»n- 
ditions in the Mason Cits High Sthool. \qx .is ail.ihlr f«r 
spoiisorxlup. .11* ininntfH (2-I2-fi3) 

1'iioIh could tall in directly to a |>aiiel of iniilic.il r\|* rts .utd 
rtit'H'r .iiisvviTs to their ipiestions ,i)miit ( unit Not .is.nl- 
able for sponsorship. (>() nitnnti*s ( l-'t-M 

Mate antl local ih s eldpnieiit officials presented progr>^s r< - 
port on ssh.it has ln-en .ictiuuplislirtl and Sshal might in- iTv- 
pectol i" tlie filtnrt "^nt .is.itlabk* fur spmesnrship H) mitt 
utcs ( l-2'l-a3>. 



SPANISH I. II. & III* 

• \Jrt<7c atailahlc tv ui/wr H«- 

f!<ms. 



Complete coser.igc of the 2>th \niu\ eh.in, H.nul Fe^tt.s..iJ 
parade featuring < M1 h.tnds. plus i|ii<i iis .mil fhmtV. SpobMir. 
Hanks. minutes <rVI 1-rV) I, 

Spanish at 6th, 7tb and Mb grade levels taught to gradr 
school sttidi iits and adults Sp<inM>r Vesi-n /if t-l « \i>rt!i 
Inssa Cnimts Hoards e>f Ktlncaftnn IS ntllllites Hails 
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til 



IDAHO 



OTTl I\] \\ A 



KTVO 



I nnMl 3 

f.H fWt . KTI (> '( ffarf.tian. ftu\ 

\l-TW«Hlk: (MS '/'I' 

vi U'lVt:.- Vtvnrfe V. 
Jloltiiipbrry 

4il \m VI. \!*N *«>».« r Jrwiw (7. Cimrov 

Kin umii MJZiNfc : l('i>ekly 



SABIN ON SATURDAY* 



MOST ECONOMICAL USE 
OF MEAT* 



JOSEF MEIER 



FAIRFIELD CHAMBER 
OF COMMERCE 

COMMUNICATIONS SUNDAY* 



° Made available to other sta- 
tions. 



Sixteen (liit-tors and niiagk demonstrated tin- need for public 
vacciiic and showed lnw it would 1m- administered. Not 
available fcir sponsorship. 15 minutes (10-5-62). 

Two meat experts demonstrated the best way to cut and pre- 
pare meat. Not available for sponsorship. 15 minutes. 
(10-5-62). 

Josef Meier, stajr of the Passion Play, appeared for an inter- 
view and ga\« a history of the play from its beginning. Not 
sponsored. 20 minutes ( 10-23-62). 

A group from the Kairficld Chamber of Commerce, Including 
chorus, told about the advantages of the area. Not available 
for sponsorship. 30 minutes ( 12-21-62). 

Reverend Stephenson, choir mid officers of local Protestant 
church presented program concerning news media and the 
church. Not available for sponsorship. 30 minutes ( L-18-63). 



SIOUX CITY 



KTIV 



SIOUX CITY SYMPHONY 



c,,v »~ 1 1 THE MESSIAH 

I net v»n : S 111 Ti-tevision Company 

Nutwohk -. .iffC TV, ,VHC TV 

fln'lll-sKVT*THR: Grorge P. 
llnllinfclirry 



C.ww.HU \l\\\(.t.n: Dehrirh Dirk* 
Kill mm ujzivt. : ,\orn> 



THE MAN IN BLUE 



SWORO OF HOPE 



A FEATHER IN THEIR CAP 1 



Iii-school concert of the Sioux City Symphony Orchestra un- 
derscoring excellence ahd cultural contribution. Sponsor: 
Security National Bank, Sioux City, 60 minutes (3-12-63). 
Local high school chorus singing excerpts from the Messiah. 
Not available for sponsorship. 60 minutes (12-22-62). 



* Made tivnilable to other sta- 
tions. 



Baseball seen by the umpire, plus an exploration of the life 
of an umpire. Not available for sponsorship. 30 minutes 
(7-20-63). 



Members of the County Medical Association discuss types of 
cancer common to women, reviewing case histories, and an- 
swering viewer questions. Not available for sponsorship. 30 
minutes (2-12-63). 



Life on a nearby Indian reservation plus documentary dis- 
cussions with tribal leaders. Not available for sponsorship. 30 
iirimit**, (4-21-63). 



STOUX CTTY 



KVTV 



l,Uts*it: /Vny»/ ( .'.i ISrtmth ii \Linit 
f'twimmtinu 

Vtwokk. WW. Ti\ CltS TV 

Kij*Kf stjs i ihh : K>iis 

<.tsh*Ai Mc*i.u: l*anM A 
Sullivan 

KiiiriiMUm/iM.c \(»K- 



U.R. 

PHYSICAL FITNESS IN 
THE SCHOOLS 

PROBE 



LEARN TO SWIM 



HOUSING CODE IN FACT 
AND FICTION 



Documentary report on blight hi the city's shuns and the 
need for urban renewal. Not sponsored. 30 minutes (9-13-62). 



Contemporary discussion of the physical education program 
tlevclopcd in local high schools. Not sponsored. 30 minutes 
( 1 1-14-02). 

Syndicated films of lectures delivered by Dr. Albert Burke 
concerning contemporary problems. Sponsor: U'ome Federal 
Savings and Loan. 30 minutes. 

Kfluirti swimming lessons, with special emphasis on swim- 
ming safety, (lone at a local pool with a Red Cross instructor. 
Sponsors: Participating. 5 minutes (9-fi3). 

Cruphie portrayal of the existing poor housing conditions and 
Mime of the unenforced housing regulations. Not sponsored. 
30 minutes ( l-30-fi3). 



SPONSOR iv nmt.ic AKFA1KS 



KANSAS 

TO PICK A 



Wl BW-TV 

i ii **><*■ i u 

l.lil viH : Stihiffrr l'ulilu-nti<Ui*. Hft>>, 

\ n m mm ; 71 

Ui fin si !trui«i : it rrs'-K n»iii-l 

Oi.m.ihi. MvnW..m; Th<t)l \f. 
s'mirf*/ rom 

\w »hiis- IT ( t il 

KiHToKI slt/iM. Orrnsitriutl 



THE RELUCTANT 
WARRIORS' 

STEEL RAILS & 
DOLLAR SIGNS- 
ROCK SPRINGS RANCH 

TDPEKA: NINE YEARS 
LATER 

THE ROAO^HEAO* 

* Mmtr /irailttbti* ft? other iff)- 
fninv 



\ »• ii u nj - .t i >< 1 (uiliiK ».|i«h rijiliiui ui tin Srui'iJ I'iihi* U> 
\tt\u- | in >i;i .i ii > iii tin- jri i \i>( ,i\-iil ilil< fur s|>mis<jrshi|i 10 
r ti \ Id 2 Mi t 

StntK ul i)n ii iiium, i< iiii|).ii I •■! iIh r-jilniiiK ui) k.n ■ 
whi rl- it Is lln 1i iilii< u ,< 1 1 1 s I > v S|HinMir VI» iprrrtil s Ni 
iiiiu.il li.uiL nl InpiL.i Kf iiiiiiiiIin fi 12-HJ 

lt)-i}( |itli n (Miit on in w I II tc tiifl • di m lnjiiiii nl i i lid i 
Sponsor ( ; ( '. ft V ( .i.uii ( !n 1(1 ii hi nit is V2-'il 

Ni'Cru situation in I ii|n k.i nun' v< -us .ifliT m)iih>I vi vri £iln 11 
iiim' c.iuic Iw fnn- tin 1 Sujifi'm'" ( niirl Nni vihhivi|'~<I I ~> mm 
ulis (n-l-M). 

i. fori-i.ist ii{ (}i»- >i|M iimtliif si ssIiiii of till' |i1!I:«l',tl>M*' Nrjl 
is|Mii)si>ri-(l 10 uiiiiiili s (2- I 'll t 



W7I CIMTA 



KAKE -TV 

• iu.vmi. In 

l.n.i -sm.i; : K Jti A"-7 1 mill Ruditi ha: 

Nitmohk: .1IIC TV 

lUi-nbM-.-MsTiu:: Kittz 

\n mids: llriullij'rr aumftt /nr fftthlic 
trrriri- f-t) 

K.IHKlHtAt.lZINC :, />Hl7> 



LET'S SPEAK SPANISH 



A NEGRO NEIGHBOR 
NEXT OOOR? 



OUTLOOK '63 



EDUCATION Of RETAROEO 
CHILOREN BY OERBY 
PUBLIC SCHOOLS 



I -iv i prom.nn ui which 1 1 .11 )u r (nun \\ u hil.i iHiartr' nf i-tlii 
( jtiitn t .1 • • v ) ■ t nn1wrs.1ll11.11.1l Sp.mitli. \'ul sjmnsuii-d. In nun- 
lltl-s ( Wrrklv I. 

DiH-iiiiii-nl.ir) with SOI' sl.ilciiicHts .1111} silent film i-vptorin;; 
issue of st'!F,ri'U->t<-<l Imiisiim in Uuhil.i Nni .0 .ul.ilih- (or 
s|>»iisor>hi|>. .11) irtliriiti's (O-'l-fl.l). 

A forecast (if the \i.ir tli.it lioas .ihe.nl for sinitli-i.viitr.il k'.in- 
».is h.tsctl upon tin- m.iior news exints nf |'ro2 Nni spon- 
sored. fii> ininiiU-s (12-30-62). 

A report on tin 1 sfljfUl procr.un hoine rothhuti 1 *) h\ tin- 
Derhy 1'iihlii NtliiMils to train tin- mentally n-tartW Inior- 
norateil intii proijr.iiii wflli p.irhcip.iliin: sponsorship 10 
minutes f 12-20-62). 



WICHITA 

KARD-TV 

«:n < n > fL 3 

I. n l Nsij : jr icliilif Tfl^fifi^n C.'irfi. 
Nitwiihk; f?&C T> 
Hi.pm si. >r ,ti\t: : I'ctr? 
iIkmkii, )Umi.(ii: I>oih S/nifd 
Kmtohi «im,"vi;; f.Vcri nr/ier tiWhlt 



WICHITA FAIR HOUSING 
COMMITTEE* 



CIVIL RIGHTS CASE 
BdOK* 



WICHITA HUMAN RELATIONS' 



COLLEGE OEBATE 



THE TRIAL PROCESS* 

* l/oi/v fitol/fl/i/i' To nfficr «M> 



WONSOR iv in liTtt: <n mks 



Pnifi-ssnr i>f tin- L . nf VVk I1K.1 s |M)litic.<l sih iicp il<-p.irtii1i iil 
«'\p)i>rr»l fjir linnshit; with lm inlii rs nf the Wiohitj I'atr 
flimsiiic Coininitli-t' .Vrnt j\ .ul.ilili- for vponsnrslnp. .10 uiui- 
irtiw. f l-fi-fll). 

Vli'inhiT nf W'iohit.i 1,'rb.in Lr.icnc .»'id 4 in-TnluT of the Km- 
s.is Coniniissinii 011 Civil ili^lits iiitrrvii-w pi-rsoii* ilcnuil inlvs 
I111.1n.sr of r.in* or rchmmis Ih.is \'ot .t\ .iil.ililf for jponwir- 
ship (50 ln*iinUi"s l-l.l-fill 

Oimii of tin- CollciJf of l.ilw r.il \rts .Did S ( irnf i s ,uul cllifil- 
m.in of tin* \VicMt« Ihiiiiiin Rrl.ltmiis Coiilunssfon proMil- - 
inform. itiun .ilvmt the tiiinnvissn'ii .mil its tin min is \<i| 
.n .til.ihlr for sponsorship. AO miniiti-s 2*)0-n.31 
l r . of k'.ms.is ,ni(l I', nf Wichit.i di-li.ilc (In- noii-Ciimnmiiisi 
it.it mils, forming .ill ct-onomK' <'oiiniiuinl\ \nl a\ .1 1 5 .1 1 >t <- for 
*|ioi>sors|)ip. 10 miniiti-s ')- 1 *s-(>2 

I)cjn nf tin* ('olli ui - of Miisiik-ss Ailiiiinistration anil Industry 
.it tin- V. ot Wtdrtt.i .iikI iiK inlx-rs nf WhIiiLi M.ir Assn. 
cn.iil .) iiukIs ln.il. Vol i\ .ul.ilili- for sponsorship 30 niinnirs 
(3-2-M). 



KANSAS 

WICHITA 



KTVH 



t.lltVMl 12 

Ll<>. nsk: If ichitit'Htitchinson Co., 
hir. 

Nkihuhk: CHS 
BnWn^TttHH Itlair 
Komim vi.-ilixe: None 



HIGH SCHOOL DROPOUTS 



Study of high school dropouts from local and national stand- 
point. Why youths leave school, what problems do they face, 
how is their leisure time spent? Not available for sponsor- 
ship. 30 minules (4-24-63). 



GO BACK TO SCHOOL 



Sequel to High School Dropouts. Programed to encourage 
youths to rctum to school. Not available for sponsorship. 30 
minutes (8-14-63). 



TODAY'S HOSPITALS — CAREER 
CENTER FOR AMERICA'S 
YOUTHS 



Study of hospital services, personnel, programs, and oppor- 
tunities. Not available for sponsorship. 30 minutes (5-14-63). 



FARM PEOPLE 



A report on one of the state's largest businesses. Covered 
many phases of farming and featured stale agricultural 
experts. Not available for sponsorship. 30 minutes (6-28-62). 



THE SPIRIT OF CHRISTMAS 



Explored the religious meaning and true spirit of Christmas, 
featuring local opinions. Not available for sponsorship. 30 
minutes ( 12-5-62) „ 



KENTUCKY 

LOUISVILLE 

WAVE-TV 

I_.ick,vtm: IT AVE, Ina 
MT*mu.; MiC TV 

Itn-UKSKNTAIUh: KutZ 

i'.t s»R W. ManaCFh; Nuihnn Lord 

Awards: Farm Safely mmrds and cita- 
tion* (4) 

KiiiroHUi.izi.vc: \oim 



TOMORROW'S CHAMPION 



FARM* 



LOUISVILLE'S NEEDS 



Amateur boxing jn cooperation with Louisville Parks and 
Recreation Department to promote youth fitness and whole- 
some supervised activity. Not available for sponsorship. 30 
minutes (Weekly). 



KENTUCKY AFIELD 


Outdoor activities, principally hunting and fishing, with Ken- 
lucky Fish and Wild Life Resources Dept., to promote fish- 
ing and limiting facilities and conservative practices. Not 
available for sponsorship. 30 minutes (Weekly). 


YOUTH SPEAKS 


Tour high school students discuss current issues with moder- 
ator. Not available for sponsorship. 30 minules (Weekly). 



° Made available to other sta- 
tions. 



Live remote telecast froni station fa mi, covering all aspects 
of agriculture. Sponsor: International Mineral & Chemical. 
30 minutes (5-11; 5-25; 6-15; 6-22-63). 

Discussion of needs, plans, accomplishments on urban re- 
newal and industrial expansion by people involved. Not 
availnblc for sponsorship. 30 minutes (5-11; 5-25; 6-15; 
6-22-63). 



LOUISVILLE 

WH AS-TV 

(iruwh) 11 

I.Hl II It IS 

V-tmuhk; (.IIS 71 

Hnni wmiiK; tlnrrinjiliin, 
Hiuhwr *v /'urtrMM 



V« Uios: iSatittttuI Confercnrc of Chris- 
ft mtil Jrtf\; llmdliners; Km. 
((ti-Av .Vnt'?Y "/ Cr<i>i>lrd Children; 
I'Wurdwi II nr Wwlfcrr*. imd U 

ntlirrt (I) 

l-iiii(iuiu.izt%<.: \tnii- 



WHAS CRUSADE FOR 
CHILDREN 



NATIONAL MERIT 
SCHOLARS 

P.K.u~THE STORY 
OF SUSANNAH 



<<>muw Mo »i.ni: J if lor A, >holis fTi 



CORPUS CHRISTI AND 
CHRISTIAN HERITAGE 
DAY 



HI VARIETIES 



Marathon to raise funds for physically and men tally handi- 
capped children of Kentucky and So. Indiana. Not available 
for sponsorship. 17 hours (9-22 and 9-23-62). 



Program gives recognition to 13 high school seniors, in Louis- 
ville, chosen as recipients of merit scholarships. Not avail- 
able for sponsorship. 60 minutes (5-22-63). 



Domnuntary explaining Phenylketonuria, its detection, con- 
trol, results if not trotted. Not available for sponsorship-. 30 
niimitrs (5-6-63). 



Corpus Cltristi procession is an annual event involving some 
20,000 Catholics in the inarch. Christian Heritage Day pro- 
grain involves about the same number of Protestants. Not 
available for sponsorship. 75 minutes Corpus Chrisli 
(6-16-63): Christian Heritage ( 10-2S-62). 



Variety show featuring IneaL teen talent. Sponsors: Partici- 
pating. 1 hour (weekly)- 



KIATI i k^ \«/ Keoortioz: I |.T\, lUwlm* W«Tn: w k YT-TV, \\ I.KX-TV V Usaf.pwm; \\ LKY-TV , Luni*vilh\ 

01 SPONSOR/tv public a r fairs 



KENTUCKY 

PADUCAH 



WPSD-TV 



CRIPPLED CHILDREN'S 
TELETHON 



4 In nvrn. (r 

I.H>v*»#;; I'ttilinrth .Vi-irs/xi/ii'M, Inr. 
.NfrwoRK : MIC f%* 
lfti , »t>KNrvTt\». : .!/'>' 

( ) k % h M V I . MWVI.Ml: Stmt /.lYilllfsllUl 

Kuiiniii u i/ivc: Viiih- 



CITY HALL 



ACCENT 



ATOP THE FENCEPOST 



PRESS CONFERENCE 



fil'lll Ailllll.il V.irntx. ti-litlioli with .ipjn.il Iipi pulilil < loli * 
(kids fur I I.hhIk .ipp«il Center Not ,iv.iil.il»lt* for pon'm !»>,• 
1.- hours < UM7-m-«2). 

liilctMi'W li\ M.il inn pi 1 si mm I Willi I'.iiIih nit * oTisyJ 4t'*\ 
four Clt> iTMiintlwrMHii rv. Not >ii .illailili' fen s|trnivni\liiji IT 
miinit.s ( l-. li -Vl.ir. h. l ( Xi>). 

T(l|ll< S (l{ IlK.ll UllrTI'Sl, I Mllll pillllli S III I 'H IM II lll\ Hull 

Not .ii .nl.iljli' fur sponsorship, lo 11111111(0 V . 1 r i< nts 

I.tv<- (list nssioiis will I1K.1I .mil rirr.i .ii^rii .ill) ill 1 U iilri V* I 
ill. llili* fnf s|tt nisi irslii p. Ill 11 Hunt 1 'S i »«•• LK 

An.) 111 v\\(in 11 ui(iT\ ii-n wiIUKihiWi nr pnlilit .il li 'tin Nul 
.is ,til,il>lo for \portMtr->liip. 3<i niitinii"» (Various 



LOUISIANA 



ALEXANDRIA 



K A LB-TV 



(in \s 5 

I. ll> >•>»>'! /.«;i/ori/ 7 >/«vu*ijfi|c 
C(Wip<wy 

Gkoii - : T. II. fMttfard Slnlutiis- 

rsKTWoHK: MIC 7 ! 

Hu'rim.vtatixk : ,l7\S" 

CmmAi. Mknai;i;ht Willard Cahk 

KnjTOKi \j iii.m;: t\nne 



THE TESTAMENT OF 
FREEDOM 

FOCUS: STOP POLIO 



REFLECTIONS ON 
ROBERT FROST 

MODERN HERESIES 



MID-LOUISIANA 1962 



l'uliifi.ll i ••.«,.! v (111 I4.iiul.ill TlmiupvMi s sitting fur uitln^tr.i 
ami in. ill' t'linriis of p.iss.iyrs friiin writings iii llunu.is J *"fl « ■ r - 
son. Not .Hiiil.iIJi- for kftitfitiirvlirp, V> iniiniU's 7- 1 (>3 

Live lit iiiiiiistr.iltoii :iml tlisoiissioii of (lie .i<lmitiu>tr.tti<iu iA 
tin- or.il polio v.K'ctin' .tn<l .1 lilni ik-moiistr.ittoti nf ni.iss m- 
rxiil.il ion. Vil .iN.iil.ilJr for sporisorsliip. 3fl mmiit''* (l"-o3 

CofUM-nuHiwi with Hiilirrf Qiii/oikti, \nu ru-.tn p>>nt ami 
Frost ooiiniH'iit.itor. on tlir life of I'rost as rrlhiO'd ■ ti Ins 
[imws. Not .miikihlr fur sponsorship. TO uHiiitl'-* (I-30-R3 



Convcrs.ition (ntwiiii a Human Citlmlit prii'sl, .1 DaptM 
clinplaip awl an Aimlfc-atn bishop on tin* CThurth in tlx* 
Ccnhin. Not jn.iil.tlili- for sponsorship. 30 uimittis (Vll-fll 



A jviir-fiid r<'s\inii' nf tlx* ini|v>rt.m( m-\vs t -veins of I'XO nf 
(In- .ire.i. Sponsor: V\ iiinfirUI Kirii l"V»h-r.il S.imiiiis ami i>».iti 
.Woo, fil) minuti's (1-P-rTlV 



BATON ROUGE 

WAFB-TV 



Cll VNNKL 9 

I,ir.»..%s>>: : Moilrrn llrtxulcasiing 
Ciini/Mny of Hitau Hongr, Inr, 

>KTW»hk: CHS Tf 

KkPRi.M.it iTttt'.: Illnir 

(7enkh.II. V »n mm K : fWi H. Gifthrns 

KnuoRi u.izr>c: \<tAv 



LOUISIANA FIREBUG 



ARCHITECTURE IN 
SOUTHERN LOUISIANA 

WHEfTTHESUN BEGINS - 
TO SHINE' 

TO CLIMB A TOWER 

* Mmlr «i in7n/>/<' to oHu*r tta- 
tiinya. 

THE WORLO OF ARMIN 
SCHELER 



A. sliul\ uf tin* .irM>ni*t. out- of (In- iikuii i.iiim ■> n{f fiurvl hr< v 
in LimiM.iti.i. Iiou lio kl.irtk firi-i ,ind miix, Spniwnr Wolf's. 
UaL-iy. M ininiiU-i (2-15-03). 

A liiNton of arcliiti-cturi* pvmc (no ri-u%on for carl* iIi-mci"' 
.mil finnl.iiiii nt.iK still follosvi'tl in Soulln rtt ljOim.laiwi Not 
.n .lil.ilili- for v|>oiis|iorsliip. 30 ntiinitrs (fi-i3 .nul S-IS-M 



l > rol>1mi<- itllirr<*nt in a im iil.il institution. nn»tr.u>liiis tli'- old 
tfMicvpt of amniiitmi'iit will the ni-yy concfpt ol rcli.ilnlit.l- 
(ton. Not .is.iil.ililo for s|miiMirxliip. 3D niiiiiiii's S-JO-Al . 

licport on special cl.tsscs olfrnxl h\ IjiiilM.ina Stale I iiimi- 
m1\ to i-l< •iTii-nt.tr>' school ti-.iclii'rs to . \pl.ini tin- in ss (itIi- 
niipii's of trill luni! forcisni l.inirn.iO'. No( ,i\ nl.ilili- fir vjt. ti- 
s<irNliip. Ill minittt-s. ( S- 1 i 

Sculptor -nul profi'ssor of art pri-si-nK piirrx'*' ol «cvilpl»iri 
liy sliossinu anil < vpl.iinini; s^iiiio of Iimhmi \snrks Viit ii\ iil- 
iililr for sjvniMirsliip. V> iiiiiinto 7-1 l-f)1 



LIU IH V.N A No/ Hri>orlitifc: JvATt". M>TT> l.,if.r>wi.-: WlM.I.-TV. I.ik. ( li.,rl^. 



SPONSOR vv n nu« afkairs 



t.5 



LOUISIANA 

It \T0\ ROUGE 



WBRZ 

i 11 ssmu. 2 

l.lu^M-.t: Ltniisiumi Telrlisiaft ami 
Itrixnlraslinfi Inc. 

ittC. 71 , \HC '/'I 

Hi.l'Hi M \TIU ; Gt'orpe /'. 
Ilallmi/lury 

l.iM.nii. Mvw.mi; />?>iij[/ns I.. 
Whms/u'/' 

I ihioiii m.i/i st: (irrusiiitull 



NO BELLS AT CARVILLE* 



WITH NO LANGUAGE 
BUT A CRY* 

THERE'S A LOT TO BE 
SAID FOR TEENAGERS* 

SOUTHERN UNIVERSITY 
SPECIAL* 

WITHOUT VIOLENCE* 



Origin, function and future of tin- I'.JK. Public Health Sani- 
tarium ( Lcprosorium) at Carvillc, Louisiana. Not available 
lor sponsorship. 60 minutes (9-17-62), 



Accomplishments of tin- Louisiana State School for the Deal. 
Vol available for sponsorship. 60 minutes (9-21-62). 



* Mad/* available to other sta- 
tions- 



Development, of the positive side of the progress, personality, 
and thoughts of the teenage population of Baton Rouse. N'ot 
available for sponsorship, fit) minutes (6-13-63). 

History and services of Southern University, the largest Negro 
university in the United States, located in Baton Rouge. Not 
available for sponsorship. 60 minutes (6-20-63). 

A documentary study of peaceful integration in Southern 
states. Not available for sponsorship. 60 minutes (8-29-63*. 



MONROE 



KNOE-TV 



( HAS SH. K 

I .li t v«ei.h: \oc KnirrprSmm, Inc. 

Si Tuoatk : tllC TV, C/fN I t 

Itl H1KM-.:ST VTIVf.: Il-R 

t'.i M-.IIM. \I\\\CMi: I'giil II. GoUlimm 

\tt\lll(s; I'urifili is ml Stiitr I Iviirt As>t>- 
rittfkm CUaiiuu ; Local untl Stale 
Vrtlirul Socii'ty Cilalinns (3l 

I anwHini.izisc: Three iinir 3 ureA/V 



OPERATION CHLORINE* 



POLIO CLINIC PREVIEW* 



CARDIOVASCULAR 
PROGRAM* 

CITY SCHOOL BOARD 
REPORT 

[JULES OF THE WATER 
ROAD* 

° Matfof avuilnhle In other sta- 
limts. 



('reparation, precautions taken, tile actual raising and dis- 
posal of a long-sunk barge loaded with deadly chlorine ga> 
tanks, in an attempt to alleviate the fear of the comimmilv . 
Not available for sponsorship. 30 minutes ( 10-20-62). 

Completely ivuumcd inoculation clinic set up in studios and 
procedures of mass oral inoculation demonstrated, again to 
alleviate fear. Not sponsored. 30 minutes (2-2-63). 

One of an annual series of five programs devoted to news xil 
new techniques and discoveries in the treatment of heart 
diseases. Not available- for sponsorship. 30 minutes (2-17-63). 

Financial report and discussion by the school board on the 
disposition of monies spent through a recent city school bond 
issue. Not sponsored. 30 minutes (3-16-63) 

An informative and official program on boat safety with ex- 
planations of new boating laws stud other pertinent il.ila 
Vol available for sponsorship. 30 minutes (5-19-63). 



A KYT ORLEANS 



WDSU-TV 

< M iS\M <l 

Ni monk \HC. Ti 

lit rai m \ti\> > lUihr 

'•OtilM M\nm.hi: I. V.-On/i Haul 

W vidis- I in itii (di imurttAmn for 
s/«;c anil l.otnl llittors anil H.M.I, 
nmiril; Ohio Sialr ( I ) : Neic Orients 
/'n il ( lull mcnril (I uml 2) 

I mniKi m m<w. Tii u r rfoih 



THE HUEY LONG STORY* 



TARGET: MOON 



CUT COUNCIL MEETING 



SOUTH OF THE BORDER — 
COLOMBIA 

REPORT ON EL 
SALVADOR 

* MmU nmUuhlr in other siu- 
tinm 



Events that shaped the life of llncy Long and analysis of \u- 
j n ip.it t on state and national politics. Sponsor: Ward Making 
Company, fit) minutes (Series), 

The role of New Orleans in the U. S. Space effort, ,mcl prog- 
ress in the race for the union. Sponsor: Ward Baking Com- 
pany. 30 minutes (5-13-63). 

Important New Orleans City Council meetings and votes 
on controversial tas and zoning proposals. N'ot available lor 
sponsorship. 240 minutes (11-30-62): ISO minutes (3-14-63V 

Heport on Alliance For Progress, the Peace Corps, and Co- 
loiuhia's problem* in dealing with the V. S. Not sponsored. 
.10 tiiimitcs (2-11-63). 

Heport from El Salvador whose problems are typical of man* 
other Latin American nation*. N'ot sponsored. 30 minutes 
(«-3-63). 



SPONSOR IV IM HI.IC IM KAIKs 



LOUISIANA 

NEW ORLEANS 



WWL-TV VATICAN II 

Oii.v.v.-vu. -v 

Licks***: l.oyola Vm*w*m «/ f/>r APOSTLE TO THE WORLD 
South 

i\ktvvopk: CHS TV 

IWpiu.m.ntativk: Km: 

Ckmhal Ma.\,u:kik J, Mteharl tkrly 

Avvaiids: ffntioual Cold lift! Atenrd oj 
the Catholic liroatlcastm Associa- 
(ion /■// 



Doe-min n(.<r> mi tli opt nine, of tin- Horn hi < m)r»ti I i 
mcnk.)l OiHMl ll in Hume .mil < \y\ in itimi < f ill ■ p ill j'l iv I 
In the Conni ll li> l<K.ii lilslmpi. S|HiiiMir 1'roe.rr i I oodv 
00 uilmilwi ( I :iM13> 

\y<x. ifiix nt.iry of I lie coronation of 1'opr I'.ihI M .ttut .1 <U* 
Ciisslon of uli.it he iiHvtiis (■> tlic fiitiin- of tlir Human (' ittolio 
Clnin li Sponsor Priijifi ssn |-<hnU <><> mniil.-'. f K-2VM 



SHREVEPORT 



K S LA-TV 



ChaMTu. 12 

L:ci.nsek: KSt. l TV Inc. 
.Wrvv-OHK: CitS TV 

lUj'RKi.KNT.VTlVET Wit* 

Gk.nkhal M«m*geb: ir'injio/i H. I J nan 1 
Eihtori u.tztS'C: ,\*one 



ARK-LA-TEX SPELLING 
BEE FINALS 



JUNIOR LIVESTOCK 
AUCTION 



POLITICAL PROFILE* 



CLASS OF '63 



WHAT'S NEWS 



IlcKion.ii tri-st.itr final efttilevl lietvvven 00 sftith nts in ih?- 
tenninc which would participate in National S\k llliig Ue«- 
Not available for sponsorship. 30 minntis (>-!-<>.} 



Auction of the Junior Livestock championship .inim.ils at tin 
Louisiana State Fair, bponv>r. Kansas City Nnithrni Unl- 
road. 30 miiiuUM (l-27-fl3i 



Profile of tlic newest member of the l^ong "dynast}" to enter 
the political arrn.i. Cillis l»nu. Not available for sponsorship, 
30 minutes ( 1-27-03). 



An appr.iis.il of the prospects fur the cr.iihiates of the 1 b>s 
of '63. Interviews with students, tr.ichers, busmen* peoph- 
Kot a\ ailable for sponsorship. 30 miiiiitt-s . 



• Matir «i ailahle 4o other sla- 



Weekly si'rirs in which youngsters are irstetl on tlirir fctwiu 1- 
itlite of the prettihttt! w«-ek\ tn«s. .\ot nv.ul.ihti- fur spon- 
sorship 30 minutes. 



SHREVEPORT 



KTAL-TV 



REVOLT AT OXFORD* 



LlONsn-:: KCMC Inc. 

Network: ,V/iC 7T 

Group: I'atmer Media Groitp 

l<EPRKSr.NT»TIVE: Ula'iT 

Ge>tbal Manager: fanics S. Ihi/can. 
KorroRtvi.iziSc: Tu-ice doi/i 



DEATH OF A BILL 



THE SCHOOL BOND ISSUE 



THE STORY OF A CHURCH 



POTENTIAL FOR PROGRESS 

* Wiuli iirail/ililt' ti other sta 

ffi»H* 



llmhhphtv jif tin sirnccle durmu tin- cnrolhini l of ) t„n 
Meredith .it th< l'iuvi-rMt> of Mississippi l-ilnt' 1 <i< tin 
c.nnpiis. Not available for sponsorship, -ii minutes ItM-G - }. 



The dcT»ate .mil \oti- nil tfee Kiev tors in the statt li jslal iri 
of ijiuiyiJiia Not .iv .ulahh for sponsors) p. 3(1 1 iijnitt-s 
<o-G-M 

l>isensslfin <vf .in lniport.iiit school l>«nd dcxtun in Tcv- 
arlan.i. leva-, because «f l.uk of (oiiiiim intv u*h rsHntlu 
of tin isnth-. \ it as.nl.ihh- for vpur s«irsMp H' rn uti 

A Clin visit to the JSw I'irst 1 1 .1 j 1 1 v t Chnrih r*f *>hriMT>Hrt 
La., wliiih IimiL om r a coinplr-tr fi run r n Urge campus 
Nut .n .iil.ihh- for s|V4insnrs|up. 3" iiunut'"s 1-27-fVl 

lliehhehts of nnlnvtn.il develop nmt in the thn-e statr jnn 
,iiul i>ro|cetion of Iviture notenii.il f >f increased development 
Not av nliiMe for sponsfirship ><• ininiili-s "s-l't-fil 



SPONSOR l-v pi in tc \M MRS 



LOUISIANA 

SII It E V E PORT 



KTBSTV RESTLESS CITY 

Illicit.: UTMb, hte. _ 

v ruonK : M. TV GOODWILL TOUR REPORT 

Id ihem:>t\ti\r: Kali 

(.i.m.iim Miwci-.ii: E, Newton Wray 

r.DiTOutALizi.Nc: None 



Documentary of the industrial activity of Bossier City, La., 
presenting a pattern of industrial effort and a favorable psy- 
chological approach which Could be of benefit to every com- 
munity in the Coverage area. Sponsors: Participating. 30 min- 
utes. 

A report on a good will tour made in Arkansas and Texas by 
die local Chamber of Commerce to assist it in its industrial 
development program. Not available for sponsorship. 15 
minutes, 



MAINE 



BANGOR 



WABI 



CllJLNNKl. 5 

I.ir.KNSi.E: Community Telecasting 
Company 

Wwokk : AliC TV, Cl!S TV 

Cuour; Hildreih liadio-TV nettcork 

Vkpki.sh.vtative: George I', 
llolUngbcry 

Gf.\KH.\l. M\.\ao.ii: Richard U. 
HrVnSon 

FniTOttiALUINC: Xftva<ional 



CHRISTMAS DADDIES 



THIS IS YOUR CITY 



ASK YOUR DOCTOR 



THE UNIVERSITY AND 
YOU 



QUODDY NEWS CONFERENCE 



Annual Christinas telethon for needy children produced in 
cooperation with local and state aid organizations. Not avail- 
able for sponsorship. 300 minutes (12-62). 

Annual 13 week series by the City Manager discussing prob- 
lems and projects relating to local citizens. Not available for 
sponsorship. 30 minutes { 1-63 to 3-63). 

MoiUhly panel of M.D.'s answering telephone questions on a 
pre-arranged medical topic with a brief opening statement 
by each doctor. Not available for sponsorship. 45 uunutcs 
(10-62 to 5-63). 



Produced by thr University of Maine with a variety of for- 
mats—entertainment, panels, dramas, lectures. Sponsor: 
Bangor Hydro Electric. 30 minutes (9-62 to 6-63). 

Secretary of the Interior Udall and Maine Congressional Dele- 
gation hold news conference on the administration's Quodd> 
Power Project Report. 60 minutes (8-2-63). 



3= 



B \NGOR 

WLBZ-TV 

<:ii »NNti. 2 

Lin nsi.) : \f IJiX-n Inc. 
\ftwohk: AHC T) . MIC Tl 
CiiOLT: Maine llroatlrasting S>W»i 
Ki I'lilsi \T\Tl\h : Katz 
(.;■ *iit»i. HutUlph O. 

Marrou \ 
KlXTlillI M.IZINC ' A'ff/tf 



BREWER CENTENNIAL 



MAINE ELECTION REPORT 



HANOS ACROSS THE 
BORDER 



Filmed document, ir> of the week-long celebration of the 
100th anniversary of the city of Brewer. Sponsors: Partici- 
pating. 30 minutes (9-20-62). 



A succession of 5-miiiute reports every half hour throughout 
election night to proviile comprehensive coverage of local and 
state returns. Sponsors: Sleeper's Men's Store, (ll-fi-62). 



Live greetings with entertainment exchanged bctweeif Maine 
officials and New Brunswick officials to demonstrate interna- 
tional goodwill. Not available Tor sponsorship. 30 minutes 
(7-22-63). 



I, 



SPONSCTH r\ )■( in u \i i mks 



MAINE 



PORTLAND 



WCSH-TV 



HEART CYCLE 



i.n »» mi t> 

l.u i .NM I-. : \lainr Itiiiliii <£' Telrci*ion 

Nvt<*4M«: VWt." VI' 

lIlKUl'i L/iii/i** BntMiiletitCiitfi .Syjfi-m 

HirRt.MNT\riu. : K'flf: 

(?k«».R*i. Mvnacmi: Jack ttiumdl 

KoiTOniAl .171 VC: .Yone 



PROFILE OF U. OF M.* 



VALEDICTORIAN SPEAKS 



MAINE DAIRY INDUSTRY 



" Made available to other tta- 

lions. 



An •■^[il.iii.illun of tin film common L)IH^ *if Ik .ill <llw n)< r 
mid proureis, in.ul'' in cnixpn rlnu (liitn. it .iturinK ii fit-art 
■»p<fi.ilisl .mil fi hhiu-vl flooiint-iiUiv <>( Mir .(I |ir«ii (u> with 
vj»ii/»ul i uiplwiMs tin Work l>«niiH c!«nir In \1.iiiic. Knt av.rtU»W<- 
for spuiivirsliip. 30 minutci (2-2-1-03). 

.Siri<-> devoted tn liisprtting < .u li f.in'l of tlit; I litvrfilv nf 
M.lllll- til ttlliutc VI'MM rv In lilt" VTVIIil JllOVItUxl llic 
University, Xttt nvail.ilile fur spriiiuirslup. Hi iniiiuto 
( S.ilnril.i> I. 

*»i'v hmli school \ .i!<tht (un.nii in .1 round t.ihle t*> r\|x»M- \n-w- 
isf» ti) lli> N ami opinions of iiiilxMin'lUH' wnins paiiplf 

\nl .i\ .lil.ilili' fur sponsnrslup. ()() niinud-s ((>-'2IMv1 , 

A thorough look Midi our <if M.iiih \ ]nfrttii]> iin[ii.strn-s from 
tin- viewpoint nf tin- fanner, ihc milk ilr.ili r .ind the o»H- 
suunr. Not available for sponsor ship, CO minute* (0-2MJ3), 



P 0 R T LAND 



WG AN-TV 

t.ll l\MI, I J. 

1,1CC"**K»: Git* (tannptf Broadcantinn 
Service* 

Vtrmmk; CUS TV 

Hj«nMr.*T \Ti\l: : lUair 

Ct.M.HW M*l»*CKfl5 li&tmltt £. Uoeller 

FlciTom vi izi>c; Occasional 



THE ALLAGASH 



THE U. OF MAINE 
BUDGET 



THE PERSONAL TOUCH; 
PART I 



THE PERSONAL TOUCH: 
PART II 

THOSE BLANKETY-BLANK 
TAXES 



I'rtxjr.ini «« t» forth rc.^uis for retjinmc tin- All.in.ish n vpwt. 
.1 s.ist Ir.ict of ii.bliir.it svildi-riH-ss in iiortlwwsUFii M.niu* 
threatened liy hydro-electric de\etopinonl ;md rmiil build- 
ing. Not sponsorid. 30 inmul'n (2-2.1-03). 

Pointed out tlit' plitjht of educators m their appropriation 
trould'' with tho sLile legislature. Not available for sponsor- 
ship. 30 mintit.-s ( U1iM>3). 



Croup of local btmncasincn head vv<-.tvvjr<l («> "sell" M.niu 
after un.Mlcc<"«fii[ attempt .it Mine b> the stale Drp.irtiiK lit 
of Economic Development. Not vputw.nr**!, lit minute* 
(5-5-63). 



Showed taucihlc results of western tnp liy 1ik.i1 hiisim-ssinrii 
and Rave first tv e\i>osurc to ,i new- s.uie promotion film 
<|xiiisortd. -10 minutes (5-22-63). 



Informational discussion In civic officials and busiiress liad- 
crs on the ri v.iiiipixl structure for llic cit\ N'i«l .n.nbhli 
for tfkjuMOrvliip. 30 niiiiiiti s (0-10-62). 



PORTLAND. ]\l A I N E — ■ m\\ WASHINGTON. N. 



WMTW-TV 

LlCK^u:: \Tt, II n.tAi'ne/on fi', fmr. 

XrrwoRK AliC-TV 
Id-.i-Rist^TArnEr llltl' 
CtM:n\L M 4 s \ct'H : Jofm ir. Guidt'r 
EdiTORIIUZinc: Occasional 



MclNTIRE-HATHAWAY 
DEBATE* 



JOURNEY TO THE 
ALLAGASH* 



MAINE TEACHERS ON TRIAL " 



WOMEN'S CLU8S 
CONVENTION REPORT 

MISSILES — DETERRENT 
TO DISASTER 

* Madr availtthlr to other sta- 
fio'n 



Polilio.il ilrb.ifr lx twti'ii tin iiiciiuiln nl V. ( '«jncr'-f>hiinl 
Rcpri".cnl.iti\ c .ind liiv nppoiit ut Vot .iv.nl.iltlt' f»ir v(niii, M- 
ship. 30mimito (n-iS-Oi). 



Tlit; AlLicnvh n irion. .i |K>vsihlc VsUional I'arli ar< j or siti' 
of a propiKf-d h\<lro-. Fcttric pro ret. \oi .i%.m.il>h fn (|xm - 
soriliip. 30 inhwlif ( 1-11-02). 



Maine L^tclurs aiiswrnxl cpicstioi v piw-<l In l T Y\ iicwl»r» 
conceniiiiB the quality o( education in i il li» ^<Lk,K \ ,i 
av.iil.ildf for '.poriM rsltip. 30 minut.-s ( V2S-M . 



I liclihchtv of the TKt Innu.il Com-entii i uf tin Mnnt It* 

'•ration of Woitn«n'» Clubv Not .nailjlilf* f >r \\* ^ r>l_ip 
ininiitiK fi-l 1-fiJ 

He|*irt t.ulontl to \i>rthi»m X- u V n I ind i rt i f llir i 
lure nf L'. S \rin\ .ind \\t 1 nrtt rMiwili ill fi i ■> \ ( ,iv-vi J- 
■dile fur vponu r\! i(i 1 "i mini !<-«■ l-V'£l 



SPONSOR 



I \ IM ULK VI- l-'AlRx 



f.O 



MAINE 



P R E SOLE ISLE 

WAGM-TV 



l.u hWl: troostouk Broadcasting 

Nnwwm: iftC Tl, CHS 71". 
7 J 

IrfrOlT: llihtrwh \uttmrk oj Wainr 

JlfPHJ-Sfs'sT vrru.: Gporge P. 
Ilnllingbfry 

Gknmiai. Manacmi: Stanley A, Lyon* 

EoitciiiivuIi.nC: Viinc 



LORING ANNIVERSARY 



CHRISTIAN YOUTH RALLY 



ROTARY RADIO-TV 
AUCTION 



POTATO BALLOT — 
INDUSTRY 



AWARDS NIGHT 



Brief program dealing with the impact which Lormn Air 
Force Base has on the community, and'has had for the previ- 
ous 15 years. Not available for sponsorship. 15 minutes 
(9-20-63). 

Remote telecast which included brief talks by Will high 
school students, a panel discussion and talks by business and 
civic leaders. Sponsor: Christian Civic League, 60 minutes 
(10-12-62). 



Televised auction of items solicited from the area presented 
by the local Rotary Club for the benefit of the Hospital En- 
dowment Fund. Not available for sponsorship. 438 minutes 
(11-20-62 to 11-22-62). 



A brief look at the sagging farming industry in the area, plus 
a discussion of a ballot on proposals to remedy the situation. 
Not available for sponsorship. 30 minutes (4-9-63 & 7-10-63). 



Annual Community Service Awards presented to persons who 
have given freely of time and effort for the betterment of the 
community. Not available for sponsorship. 30 minutes 
(12-24-62). 



MARYLAND 

BALTIMORE 

WBAL-TV 

ClIANStX 11 

I.K.ksskk: llnarst Corporation 
Network : NltC TV 

UiritESENTATIu:: Petry 
Ct.si.iiAL Manackii: lircia O. Cunts 
Awahds: Ohio State regional award (I) 
Enrroni vj.iZi.nc: None 



THE IMPERFECT PROMISE 



THE CANDIDATE SPEAKS 



CONSECRATION OF 
BISHOP MILLS* 



GiVYNN OAK PARK 
DEBATE 



PEABODY CONCERT 



Health problems of the aged and what individual families 
as well as the community as a whole can do about them 
Sponsor: First National Bank. 60 minutes ( 1-21-63). 



Live appearances by candidates for mayor, eity council presi- 
dent and comptroller, presenting their platforms to the 
voters. Not available for spnsorship. Varied lengths (April- 
May 1963). 



Consecration ceremonies of the elevation of Father Cedric 
Mills, a Baltimore Negro, to the newly created office of Epis- 
copal Bishop to the Virgin Islands. Not available for sponsor- 
ship. 90 minutes (4-19-63). 



Bringing together of two sides involved in the civil disobedi- 
ence demonstrations seeking to integrate a local amusement 
park. Not available for sponsorship. 60 minutes (7-8-63 and 
7-15-63). 



° Made aiwtatile to other sta- 
tions. 



Performances of the student orchestra and vocal and instru- 
mental soloists from the Peabody Conservatory of Music in 
Baltimore. Sponsors: Maryland Savings and l^oan League. 30 
mimites (5-20-63). 



HALT J MORE 

WMAR-TV 



f-ir.f \«h : /(. S. 
Vt««iiik. CHS 

){f I'M S| NTATIW : 

I.I M mi. Van it. 
I'lillliKMI izinc: 



Ai/ell Company 
Tl 
Kati 

k: /.". K. J> ,j 
MoMlilv 



FAITH TQ FAITH* 



THE TOOLS OF VIOLENCE 



IN THE SUN'S ORBIT 



FACE TO FACE 



MEDICINE '63 



Program explores dillerences and similarities of Christian be- 
liefs of the Catholie and the Protestant fajdis. Not nvailahli 
for sponsorship. 30 minutes (weekly). 



Documentary study of the lejial and illegal weapons used in 
the commission of a growing number of crimes of violence. 
Not available for sponsorship. 30 minutes. 



Linked seven Baltimore Sun .foreign and domestic corres- 
pondents, in their respective bailiwicks, by phone ami film, 
in a year-end discussion of the state of the world. fsp^ir-or 
Sunpapcrs of Baltimore. 60 minutes (1-2-63). 
Series of programs preceding general elections providing 
facc-to-face confrontation of candidates for major political 
offices. Not available for sponsorship. 30 minutes. 



\fmtr m ttiitthh- to other Ma- 
turns. 



Members of the Baltimore City Medical Society illustrate 
Sift! discuss the latest advances in medical sciences. Not avail- 
able for sponsorship. 30 minutes (weekly). 



MO! \\)» Kot nr-tmniug'. \\ IHMVn >.ilM. ( .rK 



THE SUN 

WMAR Show Exhilarates 

By DONALD K1RKLKY 



"JMll! best documentary 
study Ol narcotics addic- 
tion 1 h;ivc ever seen was pre- 
sented on WMAR-TV last 
Wednesday. [( also set a new 
high in ev ery phase of produc- 
tion for the station, which 
has made some good ones in 
the past year. 

The first of a three-part 
sturdy of the subject, it dealt 
with the proUem from the 
point-of-view of one victim. 
The second will be on the rc i 
lationship between the addicts 
and the law and what is being 
done by the authorities. The 
final one will discuss efforts to 
lind a cure, and more satisfac- 
tory ways of providing help 
for those who need it. 

The stall responsible for it 
scored an achievement which 
is extremely rare in television; 
indeed. I can think of only a 
very few factual programs in 
which it was noted. That is, 
jhey found a way to build the 
opening film around n real-life 
person, willing to brave the 
stigma which is the heroin" 
user's lot. She talked freely 
about herself and a period of 
misery which began sixteen 
years ago. when she was 12 
years old. 

Trcrnrmlims Import 
This gave the story a human 



quality and an impact which 
go beyond the power of words 
to describe. Hut this was on!\ 
one of many assets. Techni- 
cally, it was brilliant, an ad- 
jective which may be used 
only once tn a while in refer- 
ence to locally produced 
documentaries. 

Everything meshed — the 
production by Bob Cochrane, 
the script by George Gipe. the 
photography by Charles I'ur- 
ccll, the direction by Janet 
Covington, the narration by 
Don Uruchey. 

Part OJ Pattern 

They were fortunate rrs well 
as enterprising in their discov- 
ery of a young woman who 
was able to tell her own story, 
largely in her own words, trr 
an articulate but simple, sin- 
cere manner. She didn't learn 
to talk this way in school; she 
was a high school drop-out. 
She was taught mostly during 
periods of confinement in the 
Maryland Institute For 
Women. She has three chil- 
dren, not shown, of course, 
in the film. She displayed, 
without coaching or rehears- 
ing, a surprisingly thorough 
comprehension of the nature 
of the drug habit and its 
consequences. 



I Icr story was set olf by con- 
cise statements of facts about 
the problem as it alfects Balti- 
more, and the whole pattern, 
of which she is an individual 
part. Also, there was a most 
remarkable kind of counter- 
point in Mr. l'lircell's photog- 
raphy, which deserves special 
mention. 

His camera, w ith liberal use 
of close-ups of inanimate oh- 
jects as well as faces, told a 
complementary story about 
the various environments in 
which the young woman has 
lived — home. jail, the streets 
and alley s, stores One of the 
most remarkable things about 
the film is that the sound track 
alone would be absorbing on 
radio, and the pictorial back- 
ground, would be fascinating, 
if shown by itself with a few 
subtitles. 

Hoth would profit from a 
fine musical score by Glenn 
Bunch, which stressed the 
changing moods w ithout being 
obtrusive 

If Parts II and III. to follow 
on dates not yet announced, 
maintain this standard. Drug 
Addiction will be in strong 
contention for whatever prizes 
arc offered in the documen- 
tary field this season. 



"The Octopus . . . and the Addict" 

Another in a series of documentary programs produced in the 
public interest by the WMAR- TV editorial projects team. 



In Maryland Most People Watch 

WMAR -TV ® 

TELEVISION PARK, BALTIMORE 12, MD. 

Represented NatfonnUy by THE KATZ AGENCY. INC. 
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MARYLAND 

BALTIMORE 



WJZ-TV 



I.k.i NsiK: Wcitiltghousp Itroadrasting 
(loin pnny 

Know: Group If Stations 

iNrrwonk: AliC TV 

Hkrwsentativk; TvAff 

("i.M.itAi. Ma.naceu: Herbert II. Cahan 

Awahus; Ohio State Honorable Men- 
tion 1962 (2) 

EniTmtlAUWNi;; Three* limes weekly 



THE MARK OF MAN* 



LET'S PUT BALTIMORE 
ON THE MAP 

GWYNN OAK PARK 



THE BALTIMORE 
JEWISH HERITAGE 



THE FORT AND THE ERA* 



° Made available to other sta- 
tions. 



History and current tre.itment of lejjrosy filmed in Africa 
and the U. S. attempt to eradicate the Biblical onus surround- 
ing this illness. Not sponsored, fill minutes (12-62). 



Discussion aimed to break down general apathy, build a sense 
of pride in the community and stimulate existing civic or- 
ganizations. Not sponsored. 60 minutes (4-63). 



A confrontation of forces involved in the dispute over the 
desegregation of an amusement park. Not available for spon- 
sorship. 60 minutes (7-63) . 



History of the Jewish population and its contrihjitions to Bal- 
timore. Not sponsored. 30 minutes (4-63). 



Commemoration of the 148th anniversary of the writing 
of the Star Spangled Banner by re-enactment of the Battle 
of Baltimore. Not sponsored. 30 minutes (10-62). 



MASSACHUSETTS 

BOSTON 



WBZ-TV 



Channel 4 

IjICENSEe: Ifrs/inghonse Ilroadcnsting 
Company 

OrtOL'r: Croup If Stations 

Network: NISC TV 

HkIHESENTATIVE: TvAR 

General Manager : James E. Allen 

Awa hds: Special aiviird from the (rov* 
Crnnr oj the Conimonwealtli o/ )hissfi.- 
clmnrtts (5) 

Knrroii/ii.jziNc: four rimes ueekly 



KENNEDY — McCORMACK 
DEBATE* 



FOCAL POINT: 
GOVERNMENT 1963* 



F. SCOTT FITZGERALD: 
A PORTRAIT SCRAPBOOK* 



ELEVATION CEREMONY 
OF THE VENERABLE 
JOHN M. BURGESS 



Televised debates between Edward M. Kennedy iind Edward 
J. McCormack, Jr., prior to the primary election for Senator. 
Not available for sponsorship. 60 minutes (8-27 and 9-5-62). 



Three public Forums- on morality, modernization and man- 
power in government. Not available for sponsorship. 90 min- 
utes (u-26, 27, 28-ea;. 



The life of this famous author hosted by Andrew Turnlmll, 
personal friend and biographer. Not available for sponsor- 
ship. 30 minutes (11-28-62). 



Ceremony in which a Negro was elevated to Bishop in the 
Episcopal Church for the first time in the U. S. Not available 
for sponsorship. 120 minutes (12-8-62). 



ASSIGNMENT: PRISON* 

* Made aaaiUlhlc to other strt'- 
<tionx. 



Documentary about crime and the petty criminal that fol- 
Jowed him from his apprehension to his first day in prison. 
Not available for sponsorship. 30 minutes (3-4 and 8-25-63). 



BOSTON 



WHDH-TV 

f. MAN M.I. 5 

'I.ice>sih: irnVll, I nr. 

Vtvvihik: CHS TV 

l{>rnr \T vrivi : Itlnir 

'*ni.«u M\\vi;i.h; (t HHmu /i„ 
Mi (.mtli 

Emtimuai ; Xunr 



CHRISTIAN UNITY* 



FOR US THE LIVING* 



BOSTON YOUTH SYMPHONY* 



ONE MORE HURRAH 



BRAZIL EXCHANGE PROJECT* 



\intlr uvuihhMf im otitiT *ttt- 

IHIIi\ 



A dialogue on prospects for Christian unity between a Roman 
Catholic prolate and a ranking Protestant leader. Not avail- 
able for sponsorship. 60 minutes ( 1-30 and 4-7-63). 



An interpretation of the turning point of the Civil War. 
marking the 100th anniversary of the Battle of Gettysburg. 
Not available for sponsorship. 60 minutes (7-4-63). 

Scries of flircc programs highlighting high .school-age musi- 
cians of the area, with emphasis on high performance qu.llit> . 
N'ot available for sponsorship. 23 minutes ( May, 1963). 

Conversation with politician Michael Ward contrasting mod- 
cm polities with the days of "The Last Hurrah, ' broadcast 
on election eve. Not available for sponsorship. 30 minutes 
(0-13-63). 



Ail exchange of documentary programs explaining American 
way of life for Brazilian viewers, produced in Portugese. 
Uctuni programs from Brazil aired on the station. Not avail- 
able for sponsorship. 20 minutes (Series). 
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PocaI paoi leit "oid-sc, tdau 
sin, a gAdlseomi: 5° gcume 

DlA SOT1AS A511S RAC ORAlb; 

a^us 51m moR A5A10 cneite 
cbati^a bun sinsm.* 



With this Gaelic greeting by President Eamotl 
De Valera of Ireland to the citizens of Boston, 
WHDH-TV begins its seventh year of "Dateline 
Boston", a unique series of daily lelevision pro- 
grams in the public interest. 

"Dateline Boston'"' is seen each night of the week, 
Monday through Friday, from 6:05 to 6:30 PM 
on Channel 5. Produced in association with the 
Massachusetts Department of Education, "Dateline 
Boston" has presented more than fifteen hundred 
different programs in its long and illustrious career. 
The result has been an outstanding contribution 
to the New England community in the fields of art, 
science, music, medicine, theater, and education. 

"The Green Roots", a new "Dateline Boston" 
series from which President Dc Valera 's greeting 
is taken, will become part of the heritage of 
WHDH-TV programming. Filmed in color on lo- 
cation in Ireland by a WHDH-TV production unit, 
the five programs will be seen on successive weeks 
including a special program on Christmas Day. The 
series will explore Ireland today — its people — 



its customs — its hopes for the future — and the 
warm personal ties that exist between Ireland and 
countless New England families. 

"The Green Roots" has been produced in the 
same tradition that resulted in the WHDH-TV 
UNlCEF series of ten programs filmed by a Chan- 
nel 5 production emit in Asia and the internationally 
successful scries of program exchanges with Brazil. 
The Brazilian series, a number of locally produced 
programs by WHDH-TV, has met with unusual 
response from the United States Government and 
is now being adapted by WHDH-TV for use in 
Japan. 

"The Green Roots" joins a distinguished number 
of programs that have dramatically used the |»ower 
of television to further international understanding 
among peoples of many lands. 

WHDH-TV is proud of its ability to produce 

programs of this magnitude and to offer to New 

England viewers unusual television programs of 
lasting value. 



*"A special word, then, [or you, speakers of Irish: May God grant you happiness and prosperity; 
and may you esteem the traits of the language of your forebears " 



WHDH-TV 



CHANNEL 
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MASSACHUSETTS 

BOSTON 



WNAC-TV 

Channel 7 

Licensee: RKO General inc. 

GnoiP: RKO General Broadcasting 

Network.: ABC TV 

Representative:. RKO General 
National Salcn 

Gl.nehal Manager: William M s 
McCorm ick 

Aw ahus: International Film Festival 
of N. Y. (2); General Federation of 
Women's Clubs (4) 

EDmwiAi.iziNfr: None 



CONFLICT IN THE 
COUNCIL 



WHY CHARLESTOWN? 



LIFE OR DEATH 



EXPERT OPINION 



VIEWPOINT* 



Film documentary of city council meeting in which the com- 
missioner of police was being questioned regarding city tow- 
ing scandal. Not available for sponsorship. 60 minnf^ 
(3-26-63). 



Film documentary showing both sides of the Boston Rede- 
velopment controversy over rebuilding Charjestown. Not 
sponsored. 30 minutes (2-5-63), 



History of capital punishment and an airing of opposing views 
on this issue which was before the state legisjature. i\ T ot avail- 
able for sponsorship. 30 minutes (3-12-63). 



Daily program in which interested groups asked questions 
of an expert on timely, important and/or conlroversial sub- 
jects. Sponsors: Participating. 25 minute. 1 ; daily (3-11 to 
9-7-63). 



"■Made available to other sta- 
tions. 



Roundtable discussion of controversial issues presenting two 
people from each side. Sponsors: Participating. 30 minutes 
(Series). 



GREENFIELD 



WRLP 



Channel 32 

Licensee: Springfield Television 
Broadcasting Corp. 

Network: NBC TV 

Rephesentatiye: George P. 
Ilollingbery 

General Manager: John it. Fe.mia 

Editorializing: Yone 



WARWICK BI CENTENNIAL 



MT HERMON VIEWS 



EDUCATION AND YOU 



TOURIST CAPTIVE DAY 



BOWL-A-STRIKE FOR 
CANCER 



U. S. Army old guard Colonial band, folk singers and samples 
of food of the colonial era. Not available for sponsorship. 30 
minufes (8-30-63), 

Panel discussions with four students from the Mount Hennon 
School for boys. Not available for sponsorship. 30 minutes 
(6-6-63). 



Demonstration of teaching techniques, discussion of problems 
of education. Not available for sponsorship. 15 minutes 
(7-18-63). 

Local Chamber of Commerce "captured" tourists, presented 
gifts from local industries, held interviews. Not, available for 
sponsorship. 15 minutes (7^26-63). 



° Made available io other sta- 
tions. 



SPRINGFIELD 



Tournament for local bowlers with proceeds donated to the 
American Cancer Society. Not available for sponsorship. 15 
minutes (6-4-63). 



WHYN-TV 

tfllANNM. 10 

I.mi.jw.e: llanidem-lliuiiimhire Cory. 
Network : ABC TV 

HtPHEM.NTATIVE : ATS 

GhNKHAI, MaNAUIII: Charles V. I )rl< „.•.<■ 



THE YOUNG CRIMINALS 



ELECTION RETURNS 



Documentary dealing with the criminal clement who art 
past juvenile delinquent stage, but short of being confirmed 
criminals. Not available for sponsorship. 30 minutes (9-5-62). 



SPECIAL NEWS FEATURE 



MODERN MEDICINE 



YOU AND THE WEATHER 



Election returns of cities and towns in Western .Vlassavhu- 
mUs. plus interviews willi tMiidkbU's and political fisiitro 
N'ol urallahle for sponsorship. 2 i);iys ( 11-6-7*62). 



Operations at the All, is 1CHM Nfissile Installation filmed h> 
a civilian photographer. Not available for sponsorship. 5 min- 
utes ( 12-21-62). 



Cardiologist interviewed regarding progress of treatment of 
heart disease and the pace maker, mechanism which talcs 
over heart function. Not available for sponsorship, 3() minutes 
(2-2-1-63). 



Report of the operations of the Dept. of Commerce Weather 
Ilnreaii at Rradley Fielfl. Not available for sponsprship. 30 
minute** (M-M), 
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MASSACHUSETTS 

S P R f N G F 1 ELD 



WWLP 



SCHOOLS MATCH WJTST 



I. IC'l >>!.►: S/iririKftrhl 7'r/niiiiln 
HrondriMing Co. 

i.uui'r: Sprinffirlfl Tvlrt-inta 
llrtni<ttu.\iirtf 

Ni.rwoiik: A/flT 7 ' 

|{r rm.M.NT iTIVK: llrorgr I'. 
Hoilirifiher) 

G» Mu.ti. M.tNsCui: n'UlinOt /.-. 
I nf/iam 

Awviiusr McCalT.t Ylajtminr <3) 
I jiitiiiii vm/inC: Three limn tint! 



KITTY BROMAN SHOW 



MASSACHUSETTS POLITICS* 



KENNEDY McCORMACK 
DEBATE* 

CONCERN 

* Made availiilih tti otlu r sta 

ftOfK. 



I'.nn \ lvi\\ l.atimiin III li i )•'» I »(u l'i>l I" '> t tj ~ ari-a in 
titpu .il disi us* his < f if !• r I I " I' • i J r S I is a I il !«• f >r 
spore iiisIlIji JO hi ii tn C • wi LI j 

(•i-iur.il iiiforiii.ttiuK Ifiw lo <-nli . i wniisrt <*f i 

f 11114 I) pjllllll S >t JV.llljll' I I spOU.' >t I ti> 

Profiles of I In- ll< pllMicuii and Dnnucrauc p irti*4 »nd landl- 
J.lt' s In M,is a hlls* Its, Willi C(iV>fa^i- of thr> lUU « *>«*■»- 
tious Noi .is .itl.il ile for spoi>\oi\hip, (<»-fi2). 

Lim' ti-Utrisi nf ilu f.it«i-!*f it<i rnn-tinn <-f iwu i in ii, !!>• 
known candidal) s for u<i\mior of M.isiac)ni'w-tt \oi avfcj 
alili fur sponsorship, -( l J-V(f2). 

I'.nii-I distinsiiHi tdiiiln* t. fj in itmjuncUQn with tli. Ma va- 
thiisitts ciMKi rnitl wiili |rrolilnM u( current Imnt, . ul |**- 

Sllllr vull[llflll< \"llt 11 ItLthlr- for vpollsfirsjllp *W) IllltllllOll 

\s.-. Lb I 



WO RCESTER 



WWOR 



SCHOOLS MATCH WITS 



KITTY BROMAN SHOW 



Oti v-siSi i. M 

LiCE.Nmi': Springfield Tvlcitfian 
Uroadcasting Corp. 

Croit: Springfield ^i mivi 
Itroadcafling 

Nfrrwrnik: A /JO 71 

RF.nustM.,mi:: liV /W KENNEDY-McCORMACK 
Ckm:rai. V \> aci'.r i William L. I'utluun DEBATE* 



MASSACHUSETTS POLITICS* 



CONCERN 



I'.in.l slims- Ic.ituniiK high school students from the aria tn 
topical discussions itf infirest to loiiagrrv \ot asailiblc for 
•Sponsorship. 3<l minute* (wrvU> ). 



General inform. ifiou show, Des'it^ied tn enlieht'n «ar>nrcr; on 
timely problems. Not .n.nlal 1<- for sponsorship. 



Profiles of tin* l\i-piTl)lic.m ami Drmocrartc partita and candi- 
dates in Massachusetts, with coscracc of the stale wb\tb- 
lions. Not as.iit.ihle for sptnasnrsliip. (6-62 



Live telecast nf tin- fatf-lo-faCf meeting of two iialiotialls*- 
known candidates for eost-nior nf Masvachns. tls. N't as.nl- 
able for sponsorship. (0-5-62 



* Wadr nrail'd'tf lo otlur ^ta- 
iionx. 



Panel discussion conducted in conjunction with the Massa- 
chusetts coiicinicd ssith problems of current lising ai-d pti** 
sibli- solutions Not avnilithli- for sponsorship 30 t-iiiu Irs 
(wceklv) 



MlCHftS AN 



ALLEN PARK 



WJMY-TV 



HOMETOWN RODED 



Cusn.-sEl 20 

LiCE.vsr.E! Triangle llrnaiicasttng Co. 
RipRtsE.VTATiM:: Ci<- I'inno 

Cl VERsL M\.v*i.».K: .Uhcrl Tiiiif/.-n 
Uosch 

FDlTon^.^l.i^l^<■' V#»**». 



TOM TRESH DAY 



Kilnis of contests of all western actmtics, inchidinj; roping, 
bulldocuinn. brnnc ridinc. <■{(*. Sponsors PartiapaLin? 1*1 
miimtts fl-b2 

llomecomim; ct.l<"hration and parade, with int(T\ic\*.< ami * 
brief hislors. of l orn Tr. sli, \nv }oik Yi nle* rookie of the 
vcar. Sponsors: P.ut'u ip.itinc 15 minutes ( 1^-62) 



Mlt:i.llC \.\ Vm Itrporling: WKNX-TV. Saginaw: W'PltN-TV. Travrr-r f it, 
SPONSOR / T\' PUBLIC AFFAIRS 
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MICHIGAN 

CADTLLAC AND SAULT STE, MARIE 



WWTV and 
WWUP-TV 



EYE ON MICHIGAN 



Oha.wkL 9 and 10 (Satellite) 
I.io.nske: Feizer Television Inc. 
(Iiioijp: Frtzer Stations 
NtiMortK: CBS TV 
H.t.Fiti skma i ivf, : Aiery-Knodel 
Ck.NKIUI. MaNackii: Cen<> Klterman 
KditouIauzikc: /Vonfi 



ACCENT 



Series devoted to die presentation of _e.\pcrts or authorities 
on subjects, events or issues of particular interest to the north- 
ern Michigan area. Sponsors- Participating, 30 minutes 
( Series ) . 

Interviews with persons who have accomplished or arc doing 
something of exceptional interest in the area. Sponsors: Par- 
ticipating. 15 minutes (Series). 



DETROIT 



WJBK-TV 

CwmM 2 

LickNskk: Slorvr lirotuleasting Co, 

Nktuoiik: CltS TV 

GltOUl". Storer Stations 

RRMiKWrifTATMt: Storer Television 
Salts 

GfcNKiiAl. .MANxCkic Laurence M. 
Carina 

Editorializing j Three times doily 



THE MIRACLE AT 

650 FREDERICK STREET 



WATER WONDERLAND 
OR WASTELAND? 



BEHIND THE SIRENS 



Intimate view of the Cluldren's Hospital, the only facility of 
its kind between Rochester and Chicago, during its fund- 
raising campaign. Not available for sponsorship. 30 minutes 
M-24-63). 

Explores the water pollution problem in Detroit via films of 
afTected areas and interviews with industrial and govern- 
ment officials. Not available for sponsorship. 30 minutes 
(7-17-63). 

Story of the Detroit Fire Department in action. One of a 
series of programs showing key city activities. Sponsors: Par- 
ticipating. 30 minutes {3-27-63). 



DETROIT SPEAKS: WILL 
OUR CHILDREN GET A 
SECOND-CLASS EDUCATION? 



Citizens* groups and studio audience question school officials 
concerning a plan to cut three grades to half-day sessions. 
Not available for sponsorship. 30 minutes (8-14-63). 



GORDIE HOWE: HOCKEY'S 
LIVING LEGEND 



Biography of Detroit Red Wing star, Gordie Howe, giving in- 
sight into his character and sportsmanship. Not available for 
sponsorship. 30 minutes ( 2-63). 



DETROIT 



Local experts explored problem of job availabilities in the 
inner city, particularly for minority groups. Not available for 
sponsorship. 30 minutes (8-5-63). 

Story of the automotive mass production genius with previ- 
ously undiscovered film clips and an interview with Allen 
Nevius, official Ford biographer. Sponsor: Automobile Club 
of Michigan. 60 minutes (7-30-63). 

Comprehensive study of modem automobile production, from 
the initial conception of a new car to its life on the freeway. 
Sponsor: Automobile Club of Michigan. 60 minutes (2-26-63). 

VANGUARD PLAYHOUSE The struggle of a resident playhouse to establish itself in a 

major city was told with actual scenes from auditions, re- 
bearsals and performances. Sponsor: The Detroit Bank and 
Trust Co. 60 minutes (4-16-63). 

STATE OF THE FREEWAYS The complete story of Michigan's freeway system, including 

a film tour from Detroit to Lake Michigan and return. Spon- 
sor: Automobile Club of Michigan. 60 miiniU's (5-21-63). 



WWJ-TV 

CHANNEL 4 

l.u k.nkke: 77ic Evening News 
tssociation 

Vtwiiiik; WtiC TV 

Kf rmsK.NTATiyf : I'CfT 

CiNhial M*k«.i it: James Scliiavonc 

Kditoiuai izincs None 



JOBS IN THE INNER CITY 



HENRY FORD, THE MAN 



A CAR IS BORN 



SPONSOR/TV 1TIILIC AKl'AIRS 





{. *i*t> *f Th* fait r f+*t t t* 4m 



v.i.v <;<><; ff 

untifnfis m tf\ th** itrh.tt'% 
charuttrr Arvptlr tl\ In* A nf 

Thr tnlsn w t i/j/;/t ttn*l hw* 

tumi rn.ptr%%tnn nui//> 
Htmtm*trnte tun fin^h t 
%ptntu*tt ami rmotttuml 
U vxrttn r ai (if*// a * f/i r 
nftortrmn/ Jcn.i|f*r i/> uhvh 
dogged him all Am /tyr- 



in a class by itself 



Masterpiece — exceptional skill, far-reacbivg values. This is the quality 
of \V\VJ Tadio-te!e\ ision service— in entertainment, news, sports, informal ton, 
and public affairs programming. Tht" results are iutpwsvm*— fu audience loyalty 
and tmnifiimiiy stafme. and in 

sales impact for the ads crtisei \'\ \VJ;i|mI W W J~ T\ 

on WWj Radio and Television. THE NEWS STATIONS 



Owned and Operated by The Detroit News * A*T tated * th NBC 4 National Ropresentai' .es. Peitrs, G r a n. V-ood^afd *c, 

SPONSOR JV H »UC AFFAIRS 



MICHIGAN 

DETROIT 



WXYZ-TV 

Channel 1 

•\ltwoijk: ARC TV 

Cnofi-r ABC Owned TV Stations 

llarnxmrmw. AliC TV Spot Sales 

GenEiiAI. Ma.NaCEH: John F. Pital 

Vwasids: Detroit Life Undemritt'rs 
Association Citation (3) 

KruTotn \UZiNC: Four limes weekly 



EMERGENCY ROOM #1* 



THE CHURCH AND THE 
SCHOOLS 

live7d^oFquit? 



AT HOME WITH THE 
R0MNEYS 



Dramatized documentary at Detroit's" Receiving Hospital. 
Case history of an automobile accident victim. Sponsor: Fel- 
lows-Tcstagar Co. 30 minutes (1-8- and 7-9-63). 

Three prominent Detroit churchmen, Roman Catholic, Protes- 
tant, and Jewish, discuss the issue of prayer in public schools. 
Not available for sponsorship. 30 minutes (6-16-63). 



A panel of life insurance experts - answered telephoned ques- 
tions about life insurance from viewers to help families plan 
adequate insurance protection, JMot available for sponsorship. 
60 minutes (3-3-63). 



Informal interview with Governor and Mrs. George Romne\ 
at their home in the Capital. Not available for sponsorship. 
30 minutes (3-31-63). 



RIGHT NOW... THE WORLD 
OF THE SKID ROW BUM 

0 Made available to other sta- 
tions. 



.In-depth study of Detroit's skid row— its inhabitants, its so- 
cial and economic effects on the community, and its human 
and physical rehabilitation. Sponsors: Participating. 60 min- 
utes (6-22-63). 



DETROIT 



CKLW-TV 

Channel 9 

Licensee : Essix Broadcasters, Inc. 

Group: RKO General Broadcasting 

Network: CBC 

Ki.PitKSKNTATivi; : RKO General 
National Sales 

General Manacer: S. C. Ritchie 

Rditomalui.nc: none 



FREEDOM FESTIVAL 



Detroit -Windsor Freedom Festival program depicting bands 
drill teams, color guards, Army, Many, Air Force, Coast 
Guard and Royal Canadian Mounted Police. Program pro- 
moted international Freedom Festival, a United States- 
Canada cooperative venture. Not available for sponsorship. 
120 minutes ( 7-1-63 K 



FLINT 



WJRT 



Channel 12 



MICHIGAN!* 



Pointed out the advantages of living and working in the 
State, in part due to the natural beauty therein, as well as its 
capability in scientific research for business and industry. Not 
available for sponsorship. 30 minutes (5-19 and 8-25-63). 



Licensee: The Goodwill Stafions, Inc., tl|j: [JPJ0GE* 
<;iinui>: The Gooibeill Stations 
Network: ABC TV 

III. Pnt SENT ATI ve : ///{/' , 

r , „ THE TRIUMPH AND THE 

'rCNEHAL MAM*r.l.tt; A. Danotan FatiM DESTINY* 

\vi »nus: National lirotlierliood Award 
(21 1 ;tf\ociutrtl I'ress Itest Oow. 
tltetitnry Antird ( I) 

Knmm, «„»,.. u«;h OPERATION AMIGO 



THE CHALLENGE OF 
THE FUTURE 



The story of Passover and the story of Easter presented in 
dramatic narrative form utilizing paintings and sculpture or 
Crcat master artists. Not available for sponsorship. 30 miuutys 
(5-19-63). 



° Made available tm other sta- 
tions 



Presentation of America's trials and triumphs and ultimate 
destiny to commemorate July -Itli and bring a keener aware- 
ness of our heritage. Not available for sponsorship. 30 minute* 
(6-30-63). 

Reported the. vvciits leading to the successful conclusion of 
a project that saw 30 or 40 students from Brazil living and 
attending school in Flint. Not available for sponsorship. 3D 
minutes (12-29-62). 



Examination of Flint's economic future underlining tin* po- 
tential employment problems in the graduation of the "war 
babies" and the decrease in unskilled jobs. Not available for 
sponsorship. 30 minutes (6-9 and 8-1-63). 



SP0NSOR <TV FT IW.1C AI1AJRS 



HOW MANY OF THESE WXYZ-TV SPECIALS 

DID YOU SEE IN 1963? 





These are eight of more than fifty "Specials'* 
produced by WXYZ-TV during 1963. Few television 
stations can even begin to equal this record 
of creative, imaginative production, geared to 
the public good. There will be more in '64 
on WXYZ-TV. 




WXYZ-TV 

AN ABC OWNED STATION 



SPONSOR. 1\ |*l 111 K \M MRS 



MICHIGAN 

FLINT-SAGINAW-BAY CITY 



W N EM -TV PEOPLE TO PEOPLE 

I,IU%^U C.rrity Ilroadcasling EYNON'S ASIAN TRIP 

Camparty 

I'.imVP: Cerily Ilroadcasling 

tiyjw onK : A/iC TV 

fttPRESKNTATivt: /Vfry 

CbNi.nAL Manackii: James Cerity, Jr. 

Editoiiiai.izi:vc: A'one 



Films of Ausbach, Germany, sister city to Bay City, illus- 
trating how :i German town of comparable size lives day-to- 
day. Sponsors: Bay Refining Division, Dow Chemical Co. 30 
minutes ( 1-63). 

Scries of programs made by station's news director illustrat- 
ing life in Asia, Japan, Hawaii and Alaska. Sponsors: Bay Re- 
fining Division of Dow Chemical Co. and Dow Coming. 30 
minutes ( 10-1963). 



KALAMAZOO 



WKZO-TV 

Ciiannll 3 

Licensee: Fctzer Urondcasiing 
Company 

Gkoup: Fftzef Stations 

Network: C/JS TV 

lif.pnnSKNTATivt: Avcry-Knode! 

Gemma. Manackii: Cart E. Lee 

Kditohiai.izinc: Occasional 



BL0SS0MTIME19&3 



Description and highlights of all activities in connection with 
the annual Southwestern Michigan Blossom Festival. Spon- 
sor: Thcisen-Clemens (oil distributor). 60 minutes (5-15-631- 



KALAMAZOO COMMUNITY 
IMPROVEMENT PROGRAM 



Discussion of the major civic issue soon to be ballotted on" by 
the citizens of the community. Sponsor: Kalamazoo Commit- 
tee for Progress. 5 minutes (7-26 and 8-2-63). 



MICHIGAN'S CONSTITUTIONAL 
CONVENTION* 



Debate on the merits of the state's proposed new constitution 
to enlighten the voters on the issues involved. Sponsor: First 
Federal Savings & Loan Association. 30 minutes (3-27-63). 



SPEAKING FOR MYSELF 



A tour of the city of Kalamazoo showing famous landmarks, 
industries, cultural activities, etc. Not available for sponsor- 
ship. 20 minutes. (4-13-63). 



SOAP BOX DERBY 
WORKSHOP 



° Made available to other sta- 
tions. 



Demonstration for youngsters building a soap box racer for 
entrance in the local station-sponsored contest. Not available 
for sponsorship. 30 nyoutes (3-17-63). 



GRAND RAPIDS 



WOOD-TV 

Cll AN.Vfcl. 8' 

Ian nskk: 'iinn'-l.ije lirondcast, Inc. 

Gtml p: Tintr-I.tjr HroadcaU 

Nituohk: XHC TV 

Itt.i'iii.si \T\Tiw. : Kn(z 

(ifcVKiiu. M\\A<.til: IVillard Schroedcr 

Kxwum: Michigan Adult Education 
■lunrin/ion Award (3) 

fcniTtmui mfcc: OcrdionnUj 



SURGEON IN SAIGON' 



AT ISSUE: THE 
CONSTITUTION 1 



TEN O'CLOCK SCHOLAR 



UNIT 



GRAND RAPIDS 
SYMPHONYt 



Local orthopedic specialist narrates his participation in Or- 
thopedics Overseas Project of Saigon, describing the training 
■of Vietnamese physicans and the treatment of victims. Spon- 
sor: Upjohn. 30 minutes ( 1-26 and 2-24-63). 



* Made available to oilier sta- 
tions. 

I Made vt ailalilc through TAC. 



Michigan's proposed new state constitution probed during 
scries of "Town Meetings," featuring debates and an au- 
thority on constitutional law. Not available for sponsorship. 
30 minutes (weekly). 

Scries of non-credit adult education courses for daytime 
viewing audience presented by faculties of local colleges-. 
Not available for sponsorship. 3Q minutes (daily). 

People, places, and events of the community covering, from 
the zoo to the fire department, all aspects of interest or ac- 
tivity. Sponsor: Participating. 30 minutes (weekly). 



Performances of the local symphony orchestra tliroughout it& 
season including guest artists. Sponsor: Old Kent Bank & 
Trust Co, 60 minutes (monthly). 



SPONSOR/xv public akfaXhs 



MICHIGAN 



GKANI) KAIMDS 



WZZM-TV 



Cmwm.i, 13 

Ik y >M ► : Channet Thirteen 
Grmul l(ttl>uls. Inc. 

S>t\\i>*k: am: T\ 

lltMHL, MvvitKK: llarultl C> 
Siirulhrrii 

Kuitjiu i \Uzinc : XJrcauamilly 



LANSING 

WiLX-TV 



l'm»M. 10 

LiCfssn. : Telerfoitw Corporation 
of Michigan 

.V.twwk: MIC Tl 

RrpRrs»..\i*nvKt Young 

Ci..nkrai. Manaci.r: ff'UUnm J. Jlart 

Kl) IT11111 \lizivc : ,Vonr 



AOMfRAL RICKOVER 

PROJECT '63 

SENATOR HART 
CROSS EXAMINATION 

CONGRESSIONAL REPORT 



4000 COOPER STREET 



SMUT 



NEWCON YES—.N0 



THE THIRD HDUSE 



D/fY AT THE FAIR 



S[>'f>Ii nf V Inn il l(r<L>\»r on Si n n m ><lu 11 n 1*1 il»r 

ll« .ll < ll II l) H I 111 ClIIIUJI* ItJ- Nlil H Itljlb / rf 1 I It] |> 

It) inintit. s I J S dl 

I'riM nt.1tu.11 if |»t»i>li fpf • I1I111K <.i 11I \ llr > 

to show (In- tH»£n t> 111 tlx- liiiiMtir^ nf tl,« 1 >Ili '< N it 
a\.nljbl«- fin s|MiiisorJilp I *> niimtt' 

J )ist tisslon Im Iwri 11 Si li.itnr ll.ill jlid |i il < ii(m»i |i I - 
till tin ir priiltli-flis. Nut ilili- fur <|«n "n )ilp I* it it"iit«" 

I'.uk'I ill ,it|i«Ttc*v\ asking ijiHilnniv c-inii i-riii'iig ii" lpxiii iM 
rssiit-s nf thn il«y, mm li as rw-«ippoiU'»iirii nl fit vjtn»»i 
iim vtv 111 llii ir rispiitivi fi«lds. id iiinniti 

Discussion 1m-I\\ii-ii 1 iniunssineii mid v.iijnns ihsljnt? it Im il 
Uilrsts (if iiirfiit prolib-im jffii linn I Im- .11*1 Not t\ iLbl- 
lnf N|«iiiMirslnj-i. .TO uimiilcs (7-2 Mil 



U<x mini HI. iry on tin- \i\t- ut tin- inpitli * md t)n |n»i|il>*m 
iihoKi i! 111 thf (i|icr.itmii of tin- l.iriji st * dl«*d x <t* *" 'I" 
world. .Not .iv.iil.ililr fnr s|>niis<irs|iip. 3" nihility (J0-T<)21 

Outliii'* of tin- lm.ll .mil 11.1U011.il pMibli'trt '4 "Iwinlv .1i.1l 
imriioitr.ipliy .mil its ii)tliii-lio- 1111 our imputation, 1 [imj ilK 
youth, Not .is.iil.ilili- for vpoitsorsbip. U) 11 unit. % Z 12 I 

\n attempt to c l.iriK tin- i-.mii v on .11 lnptH >i> «r i'i-<tinn nf 
On- new Constitution of tin- Slate of Mitlucin tliruu ll> 
di li.itr. Not .u.nl.ililc for *pnii*«r%hip. W> iiiiiniti-s (J-2(JI>1 

i\ look .it lw»lllll<l-tlie-»'i»MES lobbying Iiiii<|im -s and l\u 
pressures bronchi to Iwar on goieriinn r>t p« rvmu. I .uid 
legislators. N'ol available for sponsorship UJ Ujiriwtrw 
(7-S-fiVU 



Description of .1 typical family oulinc at a count} f.nr tfc 
brine licht to tin- efforts involved in the m.iLinc of a f.nr 
Sponsor, Ktiricli. 30 minutes (S-(MVR 



LANSING 



WJIM-TV 



CflA.N.NtL & 

LtO.Vfcir.: Grou Telccas.linf 
Network: CHS TV 
Uwresistatiw:: lilnir 
General Ma.VvCER: Harold f. Gran 
Editorializing: Thrrr limm dailr 



INAUGURATION OF 
GEORGE W. ROMNEY* 

LANSING SYMPHONY 



SALUTE TO SPRING 



THE DAY DEATH STAYEO 
HOME 



HELPING HANDS* 

* Wiidi mailahli- to nf'ii r rt<i- 
tf»?rtt. 



I iMiiciir.ition c«-romonics ironi the sd-ps i'f tin- St i(#> C.ipitiil 
Spim.sor. Anu ru.in N.ition.il B.inV <iml 'I nisi "O rutin h 
(t-l-«3>. 



Concert of the Lansing S\mphoi)j- On In 1 to Im l| 

itri-ncthfti inlcfffljst in tlw wngtHiiAilion ^ivim* >r> MHiifUi 

National Bank and TrtM. IVjard of W it. r .Kid I i)il (><i 
minuti-s (-1-2 l-ft-l , 



Vlkhiom Stale v'imtf«it\ \\ on 1 n'» <.li <• ( li*d. f ill ) r», 
rOnn rt baud and water balli I Croup in 1 pr t i. i f inn 
and tl.iiicc. Sponsor. f\ trr hUkruli .iltd Si v(l itiiji tis 

Mcinonal Oa\ trafli. «-ifi iv pwer in f< itiiMi c 1 .p» ru>*t 
state and lotal offii iaU in jii r fTort to )i« lp c irt 1 I Ir ,fL 
atnilrnt*. \ il av.uliblr f/-r spon - Ulp nijiiti 



()bs< rv.niK- of tin lOtli .VnnnfTs-in, .11 sijrr C 11 n«r t 
for Bow I'ohiiiIi r and ihrmti r tf m 1 ool x ti_d *% I l 
llironcli the Inns' comt (i('j«i| ntt>itW(u>n Ni I .t\ iiUUU h r 
sppnsorslnp .10 ininuti-s 



SPONSOR TV rt HI tC M rvtks 



MICHIGAN 



MARQLETTE 

WLUC-TV 



i:n.fv\n. 6 

Lu.fcA<*KC; Xorlli Ctwrnl broadcasting 
Co. 

.Network: AltC TV, CltS TV, 
MtC TV 

\iii0UP: Morgan Murphy Enterprises 

Kmmh-.skstative: PGH' 

Cem.kai. Manager: James L. Tomljn 



THE GOVERNOR REPORTS* 



' Made available to other sta- 
tions. 



Governor George Romney interviewed "off-the-air" by 
representatives of tv, press and radio. Not available for 
sponsorship. 30 minutes (6-22-63). 



MINNESOTA 



ALEXANDRIA 

K C M T-T V SAUK CENTRE H0Mr 



Channel 1 

Lir.EJVSEt: Central M innexota 
Television Company 

Croup: Sioux Empire 

Network : MtC TV 

Represent \ti vf. : Atery-Knodel 

General Manager: Glenn Flint 

Kditohiai.izinc: Tuiee monthly 



THE RAINMAKERS 



DOLLARS FOR SCHOLARS 



ST. CLOUD STATE 
COLLEGE 



SCHOOL BELLS AND 
BONDS 



Probe of the conditions at an antiquated state girls' re- 
formatory and the need for reforms and new buildings. 

Not sponsored. 30 minutes (9-10-62). 

Explanation of the methods of inducing rain such as cloud 
seeding and ground-furnace rainmakers during period of 
drought in the area. Not sponsored, 15 minutes (5-63). 



Tclcthon-talcnt type ellort to raise money for scholarship 
fund for nearby branch of the University of Minnesota. 
Not available for sponsorship. 60 minutes (5-63). 



Various courses offered for credit by the respective depart- 
ments of St. Cloud State College. Not available for spon- 
sorship. 60 minutes (weekly). 



Documentary concerning the worth of a local school bond 
issuance; die cost to the taxpayer, need, etc. Not available 
for sponsorship. 30 minutes (10-62), 



DULUTH 



KDAL-TV 

Oun.nel 3 

Licensee: KDAL, Inc. 

f.'noi !■: Subsidiary of IPC/V, Inc., 
Chicago 

Network: tllC TV, CHS TV 

Hi phi tt-vTtiivk.: I'rtry 

III Mini. MtNACKK: Odin S. Hamsland 

Aw mi>'>: M'i(e of \l iniH-tntn Srhoolbell 
award* (3f 

Fiiuf irhi usiNc : Daily 



mr. tolliver visits 
the science fair 

fireTand ice 



PROJECT SCHOOLERAMA 



THE GATE, AND THE 
GLORY OF GOD 



ROCHESTER REPORT* 

° Mmlr m-nihdde lo other 
fi'mi.v. 



.vf«. 



Visited die U. of Minnesota Science Fair and questioned the 
students on scientific subjects. Sponsor: Minnesota Powm 
& Light Company. 30 minutes (3-23 and 3-27-63). 

An "anthology" of poetry and music on the theme of inter- 
racial understanding produced for Brotherhood W'cck, Not 
available for sponsorship. 30 minutes (2-17-63). 

Report on Franklin School which has an overcrowded, 
underprivileged student body. Not available for sponsor- 
•sliip. 30 minutes (6-5-63). 

History of rapidly-growing but little understood Bnliai re- 
ligion with a historical survey supplied by the local con- 
gregation. Not available for sponsorship. 30 minutes (6-5-63) 



Collection of community reactions to the arena-auditorium 
recently built in Rochester, Minn., in anticipation of a bond 
i\*ur fnr an urenn-gnditorium for Duliith. Not available for 
<pwis«r>l»ip. 30 minutes (1-28-63). 



M1\M MTT\ l\ot Krportin*; K\1\1T. \u-i in : M.YCTV, Mank.it.,: KHOO-TV. IWIi.^nr. 



SPONSOB/tv ptrtH.ic At t Aim 



MINNESOTA 

D U L U T II 



WDSM-TV 

tjlS-sMJ ft 

I.U-* : \»ri/iiiTs< /'u/»/ir«M<>i|», 
In,. 

Ni.tss.wis: AM. TV, MlC Tl 
Kn-ntsl si ilivi ; I'CII 
lIlMHU M n: liohrrt J. Hitji 

Knmiiii \i izim.: If i%«*f\ 



THE MESABI RANGE 



THE ECUMENICAL 
CONFERENCE- 
DEATH RIDES THE HILLS 



A CITY'S FUTURE 



POWER OF A POTROAST 

lions. 



Dfst. iissiim i"l the full i< ol Ut< !l> it \lrt_il r In i H I • 
upon -\sliuli (In- pii • it in) Intnl. . <>nlni\ <l tin <»» 
ilr\>' ndsi Not «|K<iiMtr< I Jli Hint's l'l_IM-_ 

I(<[»ift-. lis tsso flout m I lliolii III I .ji r- tm ■• I d tfh t%> 
I it ihtu 1 nil a I { .in im i) in Jlium I >ll issi J I s i p 1 1 I i il< I s p » 
Not is fur sjwjiisiif lil|> id litliitt'% I. II'J 

I irst of [tlni:rt*iiM <m t .1 Kim i1 lis trerii 1 1 ■ f I i 

dfttts Ill ill*- lulls ,it'i ill tin- «lts ssitli mi.'i'i ti -11 I r 

MtllltHlII Nil! NJHHIMir'tl. i" imu (tl H-I|J>) 

IkMimlt.ililr dt«t U»vllth 1ft i lH o'f ills tjf tin I . k*r-i 
plan* for Superior .mil Introduction of Mm- ■■■ ss tits pfirw 
iiiuK clmtter. Not simrisored. 30 (Minutes i HJ-l-M 

Fdllis .iflcl »1im iisnIoii l>> 1ir.iI State Kliipinviwnl offrTut of 
tilt' serious tt uuotiiii' and vk i.iI proltli ins in (In- nirrt nt hx J 
nicli rati' of tineniplosiiient Not available fur rpi'ifair 1 1(41 
3(1 minutes (S- 20-03). 



MINNEAPOLIS. ST. PAUL 

WCCO-TV CANON 35 



l. II VNM.l 1 

I.10.MME: .Wic/itejr Kadiit and 
Tel&ri*iuu, Inc. 

N 1 t ss 011 k ; 0/iS Tl 

Hi r-ntMiNrsmt: I'Glf 

GtNriisL Uswcfco: F. I 'an 
Kon\ nrnbirrg 

\svaiids: Wt'nneioia Cn'icer jSocii'fj 
fj,/; Wi/iMr.wfn School Itrlt . I i<«r«/ 

Ma 

KMriKHAi irHti-: /Kn)«- 



ETHICS IN OUR TIME 



A OAY BEYONO 
TOMORROW 

PROJECT DROPOUT 



POPULATION EXPANSION 



IJUmusshui of (lie urn* and tons of L.J not 1 15, ,1 l>-»it of 
cameras and inn ropliom-s 111 iijtirl. _\ rn»xk lrt.il idtUiwA 
Not sponsored. 3D minutes S-ll-n3 



Ilif*liliKlvts of cielit Ssni|X)Mittii liitiin* gneti lis l»utlt rs 111 
business, labor, ctlntJtiOn, r.itnr. arid Cuvi rnrn<-i;t Not 
sponsored. 30 minutes 2-27-fv) 



Story of a ibrcc-soar-old stetim of hiiWmra, tin* rnttintn of 
Iht famils and rt st.irili .it tin Linvvrsits </f Mn<ii. »ii 
Hospitals, S|K)t)soF. Ctillrmri ill uiiuntrs i-2T fv» 



Ut'porl on tin- future prosp<\tN for < mi losnx nt of (Ib.im ssJ>h 
It-.ise hiuh Niliool lufurc gradtiJlion ami c^m- studif^ 4>n 
xlroponts. Not spoiivorfd. 30" minutes (4-2*1 .md S 1I-6.M 



\ look into boss- tins phenomenon ssdl affett (r.ms|tof(.i»i«iu 
tin 1 labor market ,ind otlitr as|xtts of the Tssm Crtirs aiid 
tltfir sidnirbs. Not <potisoretl JO minutes (7- 17-63'. 



MINNEAPOLIS -ST. PAUL 

WTCN-TV SEVEN STEPS 10 SAFETY 

CnoiT: Time-Life llraadcmt 
LlCT.\SF» ; Tinie-I.ifr HraadfaM 
J{LPRI M.NTATISt, : Katz 
('fmhai, M\Vs«r: Arthur \I.Sui{( 



Spe.irlieJlleif Csinip.iicn lit iniline sUtf IrRislatiirv 4<> imhI< 
.nitomoliilr safi'ts btJts ni.iml itorv . Not .natl.ililc h*t s|wi 
sorsliip. 30 minuted ( 2-26 and 3-IO-a3) 



LA NO OF THE. DAILY WATERS 



A MATTER OF LIFE OR OEATH 



THE SCHOOL 0R0P0UT 
PROBLEM 



THE GOVERNORSHIP AT STAKE 



Pica for safety and conirjion sTnsr in ssatrr s|Hirts \ 1 
tiiailalilc for sponsorsltip. ?0 ntjjoit'^ 7-3-'»-l 



S|Toar1ic.»ded campaicn to rjiu ii>tnxrsiirv Ij CufatM 11 to t*wi 
sirt to support of \fii)rrc.i|X)lis Cm hi ml Hospital Us lUiik 
pin Count>. Not ns-aiLlile ftn s|».n < rslfip_ iO m't»j 
( I-2S-R3). 



Panel di«Mi«sion of loial vtliool dro|v>uts and tts Li -ttw 
in the c.iti*<* of "uncmplos allies " Ntit as SaliKIe f r spin 
sorsliip. 30 miiHitcs (S-I7-M . 

Debates ssith die incumbt nt Cos-. U''i< r L \ikIi fm n nd 
challi nCer Lt. Gov. Is.irl Kotsaac. \ M ts^rhlle f r sj r> 
sorslup 3U niinulrs 10-1 16 30-d2 



SP0NS0R/t\' public affairs 



MINNESOTA 

MININEAPOLIS 



K MSP TV A LONELY PLACE 

(ftf\N\hl. u WHY? 
Li< fcNshM ( nited Telri isitm, lm\ 
Nktuouk: IHC 71 

HetmsfSTaTni.: Itluir RED RECRUITERS 

CKNKH.il. \H\AW.11! Dnnnlll Sinirf: 
Kmroiy iijzi.m:: Daily 

THE BRAINPICKERS 



THE HOODS IN OUR 
MIDST 



A look into the problems of men in state prisons with the 
hope that that knowledge would help" reduce the recidivism 
in crime. Not available for sponsorship. 30 minutes (2-27-62). 

Se<piel to above delving into the "why" of crime and the 
efficacy of rehabilitative attempts in Minnesota penal institu- 
tions. Not available for sponsorship. 30 minutes (3-20-62). 

A former communis! party member told of the inside work- 
ings and aims of the Communist Party in Minnesota especially 
with regard to state educational institutions. 30 jninutcs. 
(1-6-63). 

An examination into the controversy of the administrnticni 
of personal inventory tests on grade and high school stu- 
dents. 30 minutes (3-10-63), 

An exploration into the modus operandi of modem organ- 
ized crime and police attempts to cope with these new 
inetlnids, 30 minutes (6- 16-63) 



ST. PAUL - MINNEAPOLIS 



KSTP-TV 



ClIANNKI. 5 

Licensee: Hubbard Rroadcuttirtg. /nc, 
CliOtT: Hubbard Kroadrusling 

.Nktwoiik: A'flC TV 
IUhikskntative: Petry 
Cknkiial Manackk: Stanfi-y S, iluttbard 
K-oiTOiiiAMZi.NC; .Vone 



FREEDOM JMPRISONEQ 



AQUATENNIAL PARADE 



MAYORALTY DEBATE 

SOUTHWEST HIGH 
SCHOOL CHOIR 

AMENDMENT #2 DEBATf 



Films of the Berlin Wall with commentary by local people 
who are familiar with the Wall. Sponsor: Minneapolis Fed- 
eral Savings & Loan. 30 minutes (8-19-63). 

Color teleeast of the Aquatennial Parade during die largest 
summer festival in the nation. Sponsor; Hennepin Federal 
Savings and Loan. 165 minutes (7-20-63). 

Debate between the candidates for the office of major of 
Minneapolis concerning the issues of the campaigns. Not 
available for sponsorship. 30 minutes (6-9-63). 

Color telecast of the choir in performance of religious 
■music and traditional Christmas songs. Not available for 
sponsorship. 30 minutes (12-23-62). 

Debate between those who Support and those who oppose 
the controversial Charter Reform Amendment in Minneapo- 
lis. Not available Tor sponsorship. 30 minutes (1 1-4-62). 



MISSISSIPPI 

JACKSON 



WJTV 

ClUNNH. 12 

I. If EWil.K! Capitol flr4iad*axtmn 
Com tinny 

>i TutwK: mr. rr, c/ls rr 

Itn-lll M \T\1 IU 5 Ktltz 

Cf.m.kil \1*xw.m: /.. W. .fr^MM/i, Sr. 
Km mn i u mN<.: 



UGF KICKOFF' 



UNIVERSITY OF 
MISSISSIPPI FIRST 
FEDERAL AWARDS 

PROGRESS REPORT — 19G2" 



PANEL DISCUSSION:, 
LT. GOVERNOR 

ELECTION RETURNS 

* >fWe m mlnhlr to other sta- 
tititm. 



Participating agencies Ofi tile United Givers Fifnd, with a 
statement from the campaign chairmen. Not available for 
sponsorship. 30 minutes (9-24-62). 



Annual awards banquet at which awards are given to three 
of the state's outstanding citizens of the past year. Sponsor: 
First Federal Savings & Loan Assn. 60 minutes (1-3-63). 

Report of the progress of the Agricultural and Industrial 
Hoard in securing new industry for the State of Mississippi. 
Not available for sponsorship. 30 minutes (1-7-63). 



All candidates for election to the office of lieutenant gov- 
ernor were invited to participate in a discussion. Not avail- 
able for sponsorship. 60 minutes (7-31-63). 

First primary election returns including results of even' 
political race from Constable to Governor, Sponsors: Blue 
Cross-Blue Shield; Deposit Guaranty Hank. 390 minutes 
(8-6- and 8-27-63). 



I--!!'!'! \..t li.,mrtmg: \\ I.OXTV. Itil.vw; \\ I Iff*. .IdrUiiii ; \\ TOK-TV. Mrriiliyn; VTTWV. Tiipvln. 



How often have you seen Variety 
talk like this about a local TV series 



"highly commendable . . . engrossing as well as timely, reflected much credit on KMSP- 
TV staffers . . . 

• 

"skillfully handled in all respects, . . disseminated valuable information . . .a worthwhile 
30 minutes . . . 

• 

" provided much human interest in a commendable manner . . . profound and extremely 
interesting and attention riveting . . , 

"a meritorious presentation on par with more pretentious and costly TV networks' specials . 

9 

"a milestone in TV reporting ... a laudable effort, carried out with smashing impact." 



All these comments were made about a local series on KMSP Channel 9— Pursuit, 
This locally produced program deals directly with important problems fn the upper 
midwest area— and does it with gloves off. As one advertising man put it: 'There isn't 
another local program in our area that's got so many people talking and thinking.'' 

Pursuit is just one representative part of our regular local programming. Just one of 
many reasons why KMSP is the favorite station of thoughtful people in the upper 
midwest. 



Isn't this the kind of open-minded climate where your products 
would get a good showing? 



Tv 




REPRESENTED NATIONALLY BY BLAIR TV 



KMSP Q 

MINNEAPOIIS-ST. PAUL, 



SPONSOR IV PLIHIi* AI-CAIK* 



MISSISSIPPI 

LAUREL-IIATTIESBURG 



WDAM-TV 



ELECTION PARTY "63 



( llANML 7 

Lkknmf. : Smith Mississi/ii/i 
Telt'i isimi Co. 

Nitmiihk: AUC TV, NIFC TV 

Hm*«(k*kM*TIVF.: Weed 

Ccnkiui. Mi.naCkrl Marvin Reuben 

EniTOuiAi.iziNC: Twice weekly 



POLITICAL PRESS 
CONFERENCE 

CAPITOL CLOSEUT 



LAUREL CIVIC BOND 
ISSUE 



CONTROVERSY 



licturjis of the Mississippi second primary election covering 
races in 13 counties and the state. Sponsors: Local partici- 
pating. 300 minutes (8-.27-63). 



Press conferences with two of three candidates for the 
olfice of governor of Mississippi. Not available for sponsor- 
ship. 30 .minutes (6-30 and 7-21-63). 



Rotating panel of three state legislators and a moderator 
present a picture of weekly legislative activities*. Not avail- 
able for sponsorship. 30 minutes (weekly). 



Presentation of the reasons in favor of. approving a inulti- 
million dollar bond issue in Laurel. Sponsor: City of Laurel. 
30 minutes (5-63), 

Panel discussion presenting both sides of controversial issues 
to the community. Not available for sponsorship. 30 minutes. 



MISSOURI 

COLUMBIA 

KOMU-TV 

ClIANNfcL H 

Licknskk: University of Missouri 

Network: A7fC TV, ARC TV 

irHOL'C: Missouri Broadcasters' 
Association 

\{H"mmxT\TtXF. : A i eryKnodel 

C.r.SutM. \I.\n.\ci.h: Ediuard C. Lambert 

Klit roiil.M.17.1 m; : A'or.e 



MISSOURI FORUM; 
PESTICIDE OR SUICIDE' 



Panel presented differing views on the controversy over the 
possible dangers of insecticides. Not sponsored. 30 minutes 
(12-9-62). 



MANAGED NEWS?* 



Made availa)ic to other sta- 



tions. 



Panel of journalists discussed the use of news as a political 
weapon and importance of subject in our society. Not spon- 
sored. 30 minutes (5-28-63). 



JOPLIN 

KODE-TV 

I iu«*if 12 

[.iirfW.E: Gihnarr Broadcast inn 
CorftiifatuiH 

Nituojik: CHS TV 

llF.rntM NT\TIW ; Irrry-Kaodel 

CfVKHVI. MtNVM.lt: li. T. Knight 

I till on I Jkl l/.I Vt, : pbtffr 



PROFILE: PHYSICAL 
FITNESS IN JOPLIN 
SCHOOLS 



Documentary on the present status and the future plans 
of the physical fitness program in Joplin schools. Students 
activities shown. Sponsor: First National Rank of Joplin. 
15 minutes (.11-23-62). 



Vfl^OI [(I \,„ n.;,„rti„ g: M'VyrV, r. ;l| „. Vinnlw, MUCCTV. J l -(T.r S ..n Cil.y: KOAW-TV, Pill.I«M"J KMOXTV. S U Loui<: 
K't 1 s.'| V, , pprilicfir-Iil. 



SPONSOR, |V tjhrlh: U FAIRS 



MISSOUR I 

KANSAS CITY 



KCMO-TV 

Cm vnmt. S 

(.Iff *•***.; \lrrnhlti llrimtlfiMing f'.it 
l.lmic: .itrrnlttti Otvtirtl St/Hltim* 

nktsfmho ens re 

Kwur^tsrvtuR: A'uft 

Ki.niiivi. M4.\w.1i.ii: h\ K . Ilurtmihowm 

KoitiiiuVI.i/im:: h'tnjr limes i/oi/j 



CANDIDATE FOR MAYOR 



PRAIRIE PARSON 



THE GLASS NOOSE 



FLIGHT 1963 



THE QUALITY HORIZONS 



llllilMlft SMtll f'llfl III fl\i lllffllllrftl I i| 111 IS M I K <M 

t its Nut ,i\ iil.dili' fm \\vu m ) ■ i > I'l i inn (■ I 1 1 r i ir\ 

IXmuiH'iit.iry of lli> i irlu ( l'nit> 1 ti ti in *' > >J t It* 
Mississippi in uIim rv tliun >i| ,i Iih.ii} hIi'kii n ihi inri 
"Not .iwul-ililr lur si«>nm ii».tii|v 1(1 t iiiiiiIi II II 12 

I )(■ iim< iil.ir> \tudv nf .il< n|in!isiii mill tin < If t il i| t 
Us mi tuns .Mid tlx- < iilinnniilli id 'iiitiil \ >l is tl I 
fur sponsorship. 30 minutes (J- 1™ Ut 

Slmls of .urporl f.K (litics (if k. ins is Ols . mil In r> i u< U 
i urn nt limitations .mil inwvtis.it' tin pnt«i_tMls |< r i > 

s.ir> • \p.»IIMii|l. Not .IV lll.lhli llfr HIHllIsynkip *t l»4l»nl< 



St i it Is of tin- progress uf doss iitnvvn I rh.ih III lj« vi i) in 

k >nv>\ Cin pinpointing .jitiHAi'iiif nt in tl,itt mil fiiiiifi 

gfKiU Not its .nl.iliU' fur s|.xnisiirslu'p. Ml iift.ii (■ s *» 11 ffch 



KANSAS CfTY 



KMBC-TV 

On iK'Nri- 9 

Licknsle: MetrOmcilia, I be. 
CilOlT: Metropolitan llromlcnstiug 
.Nrnwuik: AHC Tl' 

R(-.WM.*W>TAris.E: Metro Tl' Salt's 
Hk^kraL M.\N*CKli : Wji'L I'. IfoilUnfer 
Kditiiiuji.izi.nc: iVone 



FOOTBALL SELLATHON 



REBIRTH OF JONNY* 



THE COURT, THE CHURCH, 
AND THE CLASSROOM 



IN THESE STREETS. 
FOR THESE REASONS 



IN THIS CORNER 
JOE LOUIS* 



• Made available to other sta- 
tions. 



I!)(ij Aim rit.iu t-fRKfull I »t jgiu' < li.iiiipinnsjop it nrti ss il Jt 
interviews of ti-.Mii nu mlx-rs .inil in.in.iivr Ni»jl iv n Mi 
fur sponsmslup. 210 minutes (4-51-03 



SIimIj- of the MH-iit.il priilili iiis <>f .in .utisti si In < tf»i»ii 
child .ii kI the work of Ills tlu r.ipist, \n|, n\.i l.ilili tnr spjii 
sorsliip. ({0 liiinuti'S (-l-JT-Ml. 



Disi ussinn It)- t leru> iiU-n. Ijwjrrs .uid <tli. ilurs <f tin 
huftii-mi' Court ruluiu mi Ihblc rL.ulmcx in tin »l#s»«mi i 
\n( n\ .ul.ilili- fi« sponsorship. 3'> minutes 

Study of (In- t.uises .mil oluettlses of Klllv.lv Cltv - 5. fir I 

pruti vi in.irili h\ \vvjnrs. Not .n.iilahlc for siporisr-tvlup 
3D tninules (7-l-iU 

Ch<ir.»it«r studs ,md purt-r.nt of tin- life .nut fir um linn 
mllm u( itiK tin lift- (if tin- Krc.it limine ih.ieipinn Npnnsois 

p:irti« ip.ttum I2<> minutes (~-2Ii>3 



KANSAS CITY 

WDAF-TV 



UHssn I 1 

Lir.tNsf.h: Transctvilinrm Tehniiiun 
Corporation 

iJitOl'P: Tmnscontinetft 

N'etvvoiik: MIC Ti' 

BfPKKSE.NT XTIU ■: I'rlry 

GtHIMA\, M\\n.ni: II illiam i. Unlet 

Kmjoiil ii.izi.vc: (irrationally 



REHABILITATION OF A 
PRISONER 



Description of the efforts to help prlvnii rs in L*avi*i"< rtli 
rcnitenti.irs' and the progressive ih.inccs m jw ml thinlvinc 
Not av.ul.ibli- for sponwirsliip. 30 minutes 3-12-(»1 



HOW TO LOOK AT A 
TORNADO 



Collection of f.itl jnd f.incv alxiut torn.iiloe< with "il \ an ' 
don'tv" in the evtiit of this type of siomi Spor sor "'i \t i 
Ptinlinc. 30 minutes j 



INSIGHT 



S^rfi-s of intemcAs -in-ilcptli jirocrams liimHes'l b* tsvo no*s 
men featnriitq local and n.itninal ik-vhs |xrv>ndnt< S t 
.is.iil.ihli' for sponsorship. ><• rjimnti* stvikls 



OPERATION ALPHABET 



THE NATIVITY* 



* Alflrfe aroil/Tl'li to <tj/ii r ilu 

tt'OILS 



Situ s to teaih illiti r.ih .itlnlts t<> rr..| .ml ssril«- \ClSrV 
Books, Tevts, ot In r fi iti rijl ilistnhut" I WVrku ■ ssitf 
l>o.ird of udtit .ilftin \ vt ,t\ nl.ilile f<-r s|>onst»rship >»1 n r«nt» s 
id.ilK 

\ liMik .it ilu* f minus Alr'ffmdcr C.ir ird eollit t *< <-T < "l»ruJ 
ii is simmv ,uu} ( 'lirivtm.lv nniTii. In (In Kin"** ( 1% I hi 
v<rsit\ t'tioir. \nt .! v .nl.iMr for spnns*>rslup vi» n^n 

\2 2^ md !2-24-<i2 



MISSOURI 

ST. JOSEPH 



KFEQ 



f^ll INJ4EL 2 

\m i nsi.i : Wiil-Slutrs Hrotidcaslinft 
Corporation 

iVrw'oith: iliC Tf, CHS Tf 

Hfpiik«4.nt iTI»fc: Hailing 

General \Hnai.mi: Toth, Matthews 

Kunniu u.m >p: Ar>n/> 



DOWNTOWN ST. JOSEPH 
TRAFFIC PATTERN 

INTERSTATE 4-H SHOW 



FLOURIDATION — 
YES OR NO? 



SER TDM A AUCTION 



AMELIA EARHART — 
THE AIRBORNE 



St. Joseph city traffic engineer and his assistant on the effect 
the proposed downtown traffic pattern would have on the 
city. Xot available for sponsorship. 30 minutes (9-13-63). 

Interviews with 4-H livestock winners and home economics 
winners plus displays by area 4-H groups. Sponsors: Dannen 
Mills and Crcen Hills Supermarkets. 60 minutes (9-20-62). 



Dne to upcoming flouridation vote, station presented leaders 
and experts from both sides of the issue. Xot available for 
sponsorship. 30 minutes (10-17-62). 

Auctioning of articles donated to the Sertoma International 
(service club) as a means to raise funds for its many chari- 
ties. Sponsors: Participating. 210 minutes (2-23-63). 



Photographs tracing the early history of Amelia Earhart's 
life, interviews with friends and description of the Amelia 
Earliart Commemorative Stamp. Not available for sponsor- 
ship, 30 minutes (7-17-63). 



ST. LOUIS 



KPLR-TV 

License*:: 220 Telei'tsTion, Inc. 
Uepresemativk: PGVT 
Genera i. Manaceic Saul Roxenzweix 
Editorializing: Occasional 



WHAT PRICE EXCELLENCE* 



ARE PEOPLE REALLY 
FREE? 

YOUTHAPPfiECIATION 
WEEK 



S. LOUIS DECOY 
SQUAD 



AIR AND WATER* 
POLLUTION 



* .\taile available to other sta- 
tions. 



Greater St. Louis Fund for Arts and Education, to inform 
people of the need for funds. Not available for sponsorship. 
30 minutes (4-30-63). 

New program at Washington University in which students 
are invited to examine problems and conflicts of the world. 
Not available for sponsorship. 30 minutes (6-23-63). 

Program devoted to the youth of St. Louis and (he contri- 
butions they are making to the community. Not available 
for sponsorship. 30 minutes (11-18-62J. 

Documentary on the duties of the St. Louis decoy squad and 
the function it performs in the city. Not available for spon- 
sorship. 30 minutes (12-9-62). 

Discussion on the current problems of air and water pollu- 
tion in the city. Not available for sponsorship. 30 minutes 
(12-30-63). 



ST, LOUIS 



KSD-TV 

(jllAVM.L 3 

Uatmt.: Th,s t'nlitti'z Publuhin/r Co. 

Vtwokk: AKC Tl 

Hum <t\T irm : knit 

i,t tt.u m Ma>*m it : Humid Grams- 

Km I on i u ihm, ; \rtn<> 



THE TRIUMPH AND THE 
PROMISE 



THE TEST BAN TREATY 



THE EASTER MASS 



FESTIVAL OF ARTS' 



LACLEDE CHRISTMAS 
SPECIAL 



" Varir arailafilr to otlwr sta- 
tions. 



Portrayal of die three-fold mission — teaching, research, and 
patient care— of Barnes Hospital and Washington Univers- 
ity School of Medicine. Not available for sponsorship. 30 
minutes (6-29-63). 



Series of discussions by a distinguished panel of the Test Ban 
Treaty. Not sponsored. 30 minutes (8-25-63). 



His Eminence, Cardinal Joseph E. Rittcr, Archbishop of St. 
Louis, celebrated the Mass and delivered the Easter sermon. 
N'ot available for sponsorship. 90 minutes (4-1-1-63). 

Dramatization of the student planning and effort behind 
Washington University's annual musical and theatrical "Fes- 
tival of Arts." Xot sponsored. 30 minutes (4-14-63). 

Christmas production featuring the talent of Raymond 
Massey, Grace Bumbry, and choirs from Notre Dame and 
Concordia Seminary. Sponsor: Laclede Cas Company. 30 
minutes (12-23-62). 

SPONSOR/tv ri'BLiC ai i aihs 



MISSOURI 

ST. LOUIS 



KTVI-TV 



ST. LOUIS STORY 



Oi \.\ s.v-f. 2 

l.rif>vh.» : Minimi Hill 1'rlri-nstinic 
f .'nr/i, 

N'hwoiik ; AllC TV" 

Itr.vuSftiOTjrm*;: ll-H 

l^rsmvt. .MvsvGNi: I'nul F. 1'vlln.nin 

Km rim ti.iziM:: Vrnir 



UNWED MDTHER 



THE CONFESSION 



I JtK nun lit in 'if S( I j ins rid its lli/ili i!> I'll I.' 
ill v< luj> ,i li< tli r limit rstjiiiliim if tin i nimnm-ilv N]m h r 
VnhtliM r-ldiM li *M) miniit<-* ( nun. (lily ) 

A sv in (I »- 1 ic sliids of thi- tuiwil iiKitln r ■mil tl> «»rl 
done iti li.iiu|ling tins itiiTiition vk i il fftiTUmi )>v (I I- B' >tli 
Memorial Ilnspit.il \nt .tv.iil.i1il>' for *poi> ir li p Ml tiili* 
rites (2 ~-fVl> 

Dm uiuetit.iry studs (if a iriim- r« ■ ntU nnnnillnl i.i M 
Louis relating to tiuisw* of maiiv «m i.iI probl'"*'" uf it" Cl'v 
Nut .iv iil.ihli- for sponsorship TO jh Unites l-*Wv1' 



SLDALIA 



KMOS-TV 



Co \>>ri. 6 

i.n.t.:s<*K: JffiiTsun l'el\-vi,iion 
Com/mat 

Nktwonk: AllC TV. CllS Tf 

Ciioip: Sntt'llite to KRCG-TV. 
)eQrrstm City. Misfoitri 

Km'iicm mative: flfcitr 

t»r„vKn,vl. Mvnvgi.h: liobrrt Iflossrr 

KnmiKi Ai.iXl.f c: A'onr 



MISSOURI ON PARADE 



THE SEWER BOND ISSUE 



Missouri state I'.nr I'.ir-nlc pinir In the oiwntiii: ui tin- I'lfi2 
f.iir, Sponsiir: H.kIhi TV Supply. <»0 iiiiiiut' % 'J-.3-A2 

Dwwwioii of the si uajc contamination problem fm iiir the 
citizens of the community. ,\cit available for spoitsorsl ip 
30 minutes (S-2S-G3V 



A A 



THE POLICE MERIT 
SYSTEM 

* Made t.n;a\lM,' tfi otjtcr sta- 
fimu 



Discussion by sevcr.il iminlicrs of 'vlcnhiilic* Viniinnwiiui 
alxwl preventative measures- anil tin- evcr>«l.i> life of mi 
aicnholii . Not a\ ailjblc for sponsorship, 30 nmtitti % (7-11-M 



\e\vsnieii (pi' siionint; mrmlxTS of the Citt/ms' polite \|i ni 
SNsttin Committee, prior to voter'* deu'snm to adopt tins 
system. Not available fi>r sponsorship. V> miiinti-s \ |fi-<>.) 



SPRINGFIELD 



KYTV-TV 



THE WIND THAT KILLS 



Cll VN.M.I. 3 

LiCE>>tK! Sprinpficltl JV/pri.tion, Inc. 

NmvoRK: AllC TV, SHC TV 

KtPHt>E>T.\TnF: Hollitigbrry 

Ce.nkRVL Ma.naci.rs: Carl Fox and 
li. /.„ StuOlrbnm 



THE POLICE 

CAMPUS MUSIC 

TENT THEATRE 
MODERN MINUTEMEN 



D.in Mueuirr. iliicf of Spnncficld office of I". S W rather 
Bureau rxpljineil tornadoes. Nut av.nl.ihU* for spojwn-rs}iip 
30 minute* H-2-&3. 

I'oliceui. m's ivpicil tour of duty, offktr tr.iiiiliis. <li»;>ar(- 
mcntal lour. int<-rv •• *v with police tlm f. N'nt .wjil.ilile f ir 
s|xmsorship. JO minutes ("» 26-M 

Collece liantl tr.uixl history of iiiodrm l". S baml, ai.J 
slum ill its dilution* No! as ill ihli f T spi'fi rskijii Ul 
iiiiimtes (fi-O-ftl 

Colli'Ce ireiteil t i it oil t.miptis iml |if m . t> I ■ H t < rt n 
mi nt N it .is.nlalili fi«r spoHMirshtp 3(> i i i»i< s ~ I H 

I'sso-svcili .icttxc <lnts ti.nmni; of \ iti n il (.n»nl. f I i. 1 (>\ 
station mi iu)m rs who .ire part of the it.it N it i\ i* 1 # f t 
spoiisorship. 10 rn initi s (^Os 'i 



JPONSOR iv n m t< ukaik.s. 



s'l 



MISSOURI 

BILLINGS 

KOOK-TV 

llfMNMn. 2 

l.li t\«r.h: The Moiitoiut Network 

Gnotr: Skyline 

Nktwork: ABC TV, CltS Tl 

RKrRKvrMTATHK: Geor/ee P. 

Ilollingbery 

(ih>'KRA[. ManagKic Cfi'j[f UtolMjl 

r.DiTOHlALiZI.M: : Monthly, or as 
n-arrnnted 



YELLOWSTONE CDUNTt 
MUSEUM 



CONSTITUTION DAY 



MEDICAL PROGRAM' 



BILLINGS CULTURE 



GOVERNOR'S SAFETY 
COMMITTEE* 



Introduction of a new museum showing some of the historic 
Montana items that are on display. Sponsors: 1CA. Ideal 
Bread, Wcstwood Appliance. 30 minutes (9-3-62). 



Background for the observance of Constitution Day. Spon- 
sors; IGA, Ideal, Hart Albin Dept. Store. 30 minutes 
(9-14-62). 



Doctors' discussion of heart disease, cancer, new local hos- 
pital facilities, The Poison Center for child safety, Nurses 
Aid Senice. Sponsors: IGA, Ideal, Bennett Drug. 30 minutes 
(3-4-63). 



Interview with the directors of the Billings Symphony and 
Community Concert Association. Sponsors: IGA, Ideal. Hart 
Albin. 30 minutes (8-21-63). 



* Made availahlc to other sta- 
tions. 



Governor of Montana and his Safety Committee urge Labor 
Day highway safety and explain the functions and goals of 
the Committee. Not available' for sponsorship. 30 minutes 
(8-26-63). 



MONTANA 

BUTTE 



•3V 



KXLF-TV 



MENTAL HEALTH* 



CflANM.f. 4 

LickNsEk: Gurry***** Itutte TV Inc. 

Ciiotp: Skyline 

Network: AliC TV. CISS TV. 
MtC TV 

If I.1'BKM >T\TIVKJ llolltngltery 

ChNUjy Manackii: Ftl/numl Vei$* 

F.VlTOitt ilizinc: Occasionally 



HIGHWAY FATALITIES'* 



0 Made amifohlc to other sta- 
tions. 



Panel program with laymen, medical people, institution 
director, and clergymen to detail the problem as relates to 
the state of Montana and delineate care and methods avail- 
able in state institutions. Not available for sponsorsliip. 30 
minutes (10-3-63). 

Discussion of the highway fatality problem in Montana by 
the governor and highway officials pointing out methods 
that could be used to prevent the deaths and costs to the 
taxpayers. Not available for sponsorship- 30 minutes (8-28-63). 



HELENA 



KBLL-TV 



Li« i.«Msi> : Cujitial Ciiy Vclciision Inc. 

fVhTVu.BK: CtlS 71. tllC TV. 
MIC TV 

Un'IlfAW>rvnUT Brent # Hard, 
r'elli*' Pme/Cnnmin 

(mnhi.m. M^wcir: thiuitlns C 
Snr/iir/nni/ 

l-.DITOIIM( I7|V(,1 A«ni> 



OPENING OF 1963 
LEGISLATURE* 



GOVERNOR'S STATE OF 
THE STATE MESSAGE* 



VIGILANTE PARADE 



EMPHASIS HELENA 



EMPHASIS HELENA 



Live telecast oT the opening of the state legislature. A first 
in Montana history. Sponsors: Local merchants. 60 minutes 
(1-7-63). 

Governor's "State of the State" message to the legislature in 
Montana. Sponsors: Local merchants. CO minutes (l-S-63) 



Telecast of the 30th Annual Vigilante Parade, local equiva- 
lent of the Hose Parade, in which many groups from the 
city arc represented. Sponsors: Local merchants. 60 minutes 
(5-3-C3). 

Film followed by a panel of townspeople and city-count} 
health department personnel concerning the teenage vene- 
real disease problem. Not available for sipasorship. 60 min- 
utes (3-7-03). 



* ftTiut? m aiinhh' to other stu- 



Panel of tax experts conducted three programs in which 
viewers could pbouc in questions on income tax and have 
them answered on the air. Not availahlc for sponsorship. 
30 minutes (3-N, 3-21. and 3-2S-63). 



VO\| V\ \ \„( ltri„,ntn^> Kl I H,TV, 



milium: KViN'TY. r.|.» m HV: mini -TV. KltTV. Ore.n KrtlUs KMSOTW \j; SS oula. 

SPONSOR/tv public ah a iks 



K 
K 



NEBRASKA 

HASTINGS 



KHAS-TV 



t.nvNM.1. •> 

l.f< » n>I t.: ."Viiiros/or Ci'Li i Corp. 

\l I SM11IK ; |\ tlC TV 

Kt rm st \ f vtivk : I rnuri", '1'iirbel A 

I.i.mmaL M.s.VMitli: Dunne {.. If'rrtia. 
Kimoiu.w, izi.se : ft one 



ADAMS COUNTY FAIR 



THIS IS THE CHURCH 



NEBRASKA OKLAHOMA 
FOOTBALL GAME 



DAME JUDITH ANDERSON 



HOUSE OF YESTERDAY 



1 1 ' 
rii 



luti-n t» m » illi J.iihh% Drtiry ( l"hr Virginian ai d n ti uf t(,r 
to (JfiH lOtr Atl.Ullb <an h!\ h lir \<it riV-iiltilil • f iT I 
■sliip. U> ii unit, v S-fj J 

l)isni*snm> Willi Km il ii IIH It rs .ind pr< • r-( il f)i< T 
hi ntuskntis, («%_ from tin if qliurji li'qt s i n >f II 
nml t .r.iticl I si mil MiiiiMirii! \juxhitiiui -11 luiinl' 

Sound on film pn sintt.itacni of u.mw pljvid al N Tvn 
Oklahoma. Iiminjlii Mmh 1 to rfi.iin, who r"»nl I n*>t ir i < 
I'.irtu ip.ttmi: spniismrslfip 120 nuiiitlfs I 1.25-02 

liilcrsirw with IJ.uni VndrrsoA discussing In r \» r nt't'i 
hislnn 'itn I tin nptoimni; j|>pi.vir.iin <• \ d l\ iitahlr ftii 
sponsorship, 1<) minutes ft 11-021, 

Cur.ilnr and sl.iB of lot.d miwuni dismss ii.itnrr. it-tiqiirs 
utWitws. astronomy Sponsors. Jack & Jill l-ixnl Morwt 
K.im.is-Nrhrnska C..IS Co. 10 mfnutfS (wirkh 



K E A R N E \ 



KHOL-TV 
KHPL-TV 

IiU\nm:ls 13 ami 6 

Licensee: Hi Stairs Company 

Network : AltC TV 

Kepri sentatue : Meeker 

Ct'.NER it Ma v vet « : F, ff'nvnp ISreiisier 

Kditoui ilizinc: When nePil nn'.ir.t 



A RIBBON Of LIFE 



STORY OF DR. BREWSTER 



FORT KEARNEY 1963 



BOY SCOUT TV JUBILEE 



Dot mnriit.iry on hittTsl.iti llmhuat tipt iiinc anil r,< i m i 
non;ii use or (limn of i.:kts alone it. sponsor H«kuri 
Manufacturing. 15 ininuti-s (S-20-G3). 



DioKMplix of world's first flvinc doctor who foiimli I ar< 
liospit.il and practiced mrdiime until his di-ith .it V) \ul 
uvailahle for sponsorship. IK) minuti** tVl'J 1x3 



1'ast, present, .ind future of fort, tile "imn ctQrd (f thi 
trail vvliith won the \\'i-st," Not asailahh for sp^ms* rsl n 
30 iniiuit** (7-19-G3). 



Importance of .SeouJ activities and development is II ,n 
tin- iitiil for improving .1 smiij (.imp to Rive nltprf »s to d 
fitnd-r.iisfiiK campaign Not .ivaiiabh- for sponsorship 1ft 
iiiitwIH K».2.fi2) 



LINCOLN AND GRAND ISLAND 



KOLN-TV 
KGIN-TV 

i fi \ ssii> 10 nml 1 1 

lai.t W.i : Cornhufker Telet m»n 
Corp. 

• .Rtu i-l t rlzir ISroattrnslittfi Cti(j>. 
Nttvs.lHKs Cilt TV 
|{t I*RIM MMlvt.: Ai ery-Knoitel 
last.H.vL MAMWtt: .-I. Jnnii't KbM 
KnintRi xi.izisr.r 4 ><>nr 



CIRCLE OF SERVICE 



CHRISTMAS IN LINCOLNLAND 



XMAS EVE IN LiNCOLNLAND 



CHAMBER OF COMMERCE 
ANNUAL REPORT 

A DAY OF JUBILEE 



HV.Wn \>k \ Not Kvtmnins: KMU'-TV, I'lail.' 
SPONSOR IV ( i| lit \C \n MRS 



I'll tnrul r»*sttitn - nf Liniolii s I mhtl i-nnd aili nslcs t ui In I 
ins with an ind rvirw i f Fund's |>r< sid< *»t Not a\ nl ilil*» f > 
s|wmsorsliip. ^i) tnnmtis 10-9-f>2 



Konr-p.irt si rii s tlrsnti-d In rtt online; iiwhkI, Ii ij 
spmhml fcrliHR uf ifti/dtn diinitc ihc ll»lidis s< is, t V 
si-t tn iinisii Not .i.sji} i!>h for sponsorship Ml ,iu<l "I w»> 
tit.* (12-62 



Miduicht M.lss at I Inly 'Irinil* Kpist »p.il < Ii tci <>!■ < l. n t 
m.is I'.vf . presi iiti d for tin first linn . n tt V»i » A> 1 
sponsorship. 7"i tiniuit, s 12 21 £}2 



Ki|M>rt to nn niln.rs ii|)l t in/t !«*. <f I n< i ■ 
procri ss clurniK pri-iinns 12 iixuitl » N I is it I 
sorshlp. 7*5 Mllliutis l- WWit 



( t 



I'roCriim iHihorini; 7ilh .iriBMnu\ «f I ( •! 

D\(H^ s. ( j n-ntoinrs mih I 1 t jidu ti i f H*mi 
into Catholic full Nit is n I I. I 1 *» ) 

nl< s (1-1 1-M 
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NEBRASKA 

OMAHA 
KETV 



f in\\n. ! 

!<ICFN*T.R: Herald Corporation 

\lT\ttntK: mctf 

Hi.ntisi m vTiu.: Mil' 

I.KVfcliVI. M.»>Ai:ut: Eugene S. Thomas. 

KniTtmi al.iZi \G: Xone 



THE BIG DROPOUT 



BRING BACK THE CITY 



EMANCIPATION 
PROCLAMATION 

BEWARE THE STRANGER 



fn-thpth probe ol school dropout problem analyzing factors 
leading to dropouts, social and economic effects. Participat- 
ing sponsorship. 30 minutes (8-18-63). 

Urban renewal problem, what other cities arc doing, with an 
approach to Omaha. Official;;' opinions, objectors' view- 
points. Sponsor: Wray M. Scott Co. 60 minutes (7-21-6.35. 

Story of the Negro in the past, present and future to 
celebrate lOOtl) anniversary of Proclamation. Not available 
for sponsorship. 30 minutes (2-10-63). 

Problem of child molestation in Omaha; police detective, 
Junior Lenguc member, psychiatrist included on panel. Not 
available for sponsorship. 30 minutes (1-13-63). 



REAPPORTIONMENT QUESTION 



Nebraska Legislature reapportionment discussed. During 
statewide disagreement, station invited both sides to present 
views. Not available for sponsorship. 30 minutes (10-14-62). 



OMAHA 



K M TV 

ClIAN.NM, .3 

LICENCE: May Itroa/lcanting Company 

CiiOLf: May Stations 

Kktvk.IiK: I\IIC TV 

Km , ii».>kntatl%E: I'etry 

C.\.S*.HM. MaN'aCUi: Omen L. Saddler 

An Aims: Omaha liadio/TV Council 
Cold Frame (1,3,4} ; State American 
Legion (2) 

(■JtTrOlliAl.iaiNC: iVone 



OPERATION S.O.S. 



TEEN KALEIDOSCOPE 



YOUR NEIGHBOR'S FAITH' 



PLAYGROUND CHAMPIONS 



Series of programs, including seven-hour telecast, in behalf 
of Sabin Oral Polio Vaccine. More than 85% of population 
took vaccine. Not available for Sponsorship. Various lengths 
(June-Scpt. 1962). 

Series of programs- giving teen-agers opportunity to see liow 
business functions. Written, produced, directed by teen- 
agers. Sponsors: local, sold by students. 30 minutes (1962-63). 

Discussions of 57 different religious faiths represented in 
Omaha area. Not available fot sponsorship. 25 minutes 
(weekly). 



KMTV AWARD DINNER 

° Made available to other sta* 
Uotis. 



Program produced in cooperation with Omaha Parks and 
Recreation Department, to aid organized playground par- 
ticipation. Sponsors: participating. 30 to 60 minutes (weekly). 

An about-face of normal award routine, recognizing indi- 
viduals who have performed outstanding public service 
through .television. Not available for sponsorship. 60 minutes. 



OMAHA 



WOW-TV 



r.lHWKt, <i 

!»it*»st*: V*r<Wi//i II Oil , Inf. 

i;itoiT: Vrrrtlith 

Vnwoiih: CHS TV 

Itl.rmtl m »iiu : lllnir 

l.tMHAl M*s\r,Ht: Howard Siatnnher 

Kl>mmi \i r/.isc. ■ 7 ii in. uri ktv 



SAC: A CHANGING FORCE 
FOR PEACE 



OMAHA YOUTH BASEBALL 



WOW-TV FARM SHORT 
COURSE 



ORDINATION OF PRIESTS 



YOUR QUESTION, PLEASE 



Strategic Air Command story, including weapons develop- 
ment, evolution, operational philosophy of deterrence. Spon- 
sor: Omiilia Public Power District. 60 minutes (5-24-63). 

Ten programs showing activities of various major boys" base- 
ball programs. sponsored. 15 minutes (5-25 through 
7-27-63). 



Ten-program course to present new developments that help 
farmers to manage profitable operation, featuring leading 
agricultural experts. Sponsor: International Ihtncster. 3(1 
minutes (1-2S through 2-f>-63). 



Telecast of Celebration of the Mam and Sacrament of Hob 
Orders at Ordination of 13 men into Roman Catholic Priest- 
hood. Not avaihilije for sponsorship. 90 minutes (5-25-63 . 



Monthly program featuring senators. congrcssuHuJ. mayors, 
etc. atisweriiti; <|ucstimis telephoned by viewers'. Sponsors, 
participating. ,~J> inimilrs. 



SPONSOR i v ri'ftuC At i mks 



NEVADA 



LAS VEGAS 



KLAS-TV 



SHALL WE PfCKET 



v'u txxa. 8 

Lio.nskk; l.nt I'cuat TY/im nion. /nr. 
\lTtsfink: C/fS 7T 
l{wntSi.NTj,TI\i: : Awry-Knodrl 
CEMiruL M.»,v»ci.n: (Ti/Juim It. Stile*. 
EDiToni4l.IZl.tC! Orrnn'onfiAli 



SCHOOL CRISIS 



CENSORSHIP 



ROVER 



RENO 

KCRL 



LEGISLATIVE REPORT 



111! t.NML t 

|jff.:W:r.: Circle I., Inc. 
NlTUOliK: MIC T\' 
lttrm.siiXT.iTm,: Iltillincbrr? 
Gi:,tf:re.\t M.\>tGtn: Charier E. Cord 
Kmtori.w.iZi.nc: Frequently 



TjDWARD TOMORROW 



YOUTH CONCERTS 



SAFETY CORNER 



OUTDOOR REPORT 



f\ilM I nf \ \ \( I' and <m « mi 11 < 11 f) c n • (i ii 1 I id ► 
slrHtroiis ,il li» il lml« 1 Sjw nv r I ir t \\ ■ t< rii S 1 i A 
IjvJu (HI uiiiiiiti s (7 17 fit 

I'.iiH-l of liijlslitiirs .1111! m Inwil l»>jrd di I 1 I fi > 

»IuhUk<*. iiriiu'lnn to It 'It! |iyllii;..il mj » mm 1 11K Si 1 r 
First \V<*sti*rn Savings fit laian. Wl nmiMN t ") '1 

I xx^-il «Jt\ OliviisIii|> Con Unit t< • tin* li»ind Is . v » 
liitnvtsnif; .i»,intii>\ uf 1i1il1v11l11.il ri 1 «• « 1 lj I lit v in 1 m 
iri)llin(* »m|«0'«ii liipfatnf" S|x>us<ir I tr-t Wr-fini SivjmA 
ff U»a». '«> riiiiiiit. s M-IMM 

Kvplun.ition of liW tin- HnvrT l'f i»fCI cm (fiv< tin rrtil h 
lietli-r i)ii(lirst.iii(liiiR uf uli.it is d<ww al tin- Vvada T« t 
Silo. Sponsor. 1'irsl Wistini .Savings tc l<«a>i W miniit" 
(11-20-6,2). 



Hil.ll) (if St.ilr Legislature nn-tluilts. iiiU-rv Ir-vt s \\!(.li l> K* 
islutors diiriiiK In inform pnltlw on \<-v t«J 1 Siril<- 

Legislature iii'iitv .\nl iUjiImIjIc for *}*>ii«>rs]iip I > rrnra- 
IMoixl.iy tlironuli l'nd.i> . 

Hi'litfions service* featuring ,dl faillis frnm \\ isImm Counts 
Ministerial \NmihV. \<>t .i\ .nl.ilile for s|xjiiso» sjjip- M) r w*- 
nte« (vvn Ids ). 



Music appreciation cuim'rti developed L* vari'ins In l< 
school* and junior liiglis in Northern Vetntla, Sot d».u)> 
hWe for spomorslnp. Itl minutes (svr»4dv . 



L'olite olfki.ih present safetv programs with emst ml' v- 
vir«( of children from Reno t'tilJrt Silrnel Sssfmi N< I 
availnlile for sponsorship. 3o nintntcs (sw« Mv 



Ml phases of fishing, hunting, conservation. .11 id l.iu s t>»t\ 
lirnint; sJiiw pn m nti (\ In M.itc of Ni sjd.t Dtpirtount i«f 
l'*i\li .nul (I. inn'. Sponsor ('..il-\ .nl.v .Xntuiholnlr. 15 tmmiti-s 
fw.ckKt. 



NEW HAMPSHIRE 

M V N C H ESTER 



WIV1UR-TV 

111! f\MCL 1' 

l.uww.n I'nued Ter< ri-n>n f>«. 
«/ V. //. 

Until P: ( nilri/ JlroailrnU\rtf fo. 

NtruoiiK: t(lC Tl 

l?lPRIii:>TMlM : ) mine Tl 
Uim.kal Mi>.\cui: Sim I'hillifn 
Kditorhli/isc; Tuier mtmthh 



UNITED FUNQ 



BACKGROUND 



INAUGURATION OF A 
GOVERNOR 

NEWPORT WINTER CARNIVAL 
YOUrTeAGUE IN ACTION 



\lniv ijn.iN .mil i l(irn niffiU of \ II Hi-d T< »ll»< r 1 r< ir»t»i 
111 tin - st.il< «l<nli support* Mini' 2<) ail' tit ■ >» »■ ^ I .1% uUI 
fur spiHisi rsh'jv 10 mitiKli s i')-£14TO 

filters ir« pni^r.im spoihyhtini; i« s* I l.ir kpsl in- i*m <*fti tin r» 
.rnd tnpi" A .n»»l ttinlrnsi rsul \l4li - !>i»»irs I irtwlptl i< * > 
si>rslii[i it) liiiiuitcs .^-^O-fO 

In incur 1 iitm«i<niu^ it J .iildrtss ^[ \j-ss ll.nipsl in s Gr I 
(Ii uincr.ilh ijuvi nn>r 111 l<* sc-^rv S[nnnor \|ir. Ii n.ts ld«uVs 
of M tin lt< sli r >D uiilirtli*. I^(v> 

llistnn .11 I >s<ru'< tf tU»- oldi s| ssiitir tirnn 1 i"i tl ■ 
\<Ttln .1st. I' jUc IpTthig si>iiiMirs! *ji t ) mill Us !-H [ 

St x' ' ' . i< •! 11 J 1 1 s 1 i| < sti> us .in vrr< I in tl 's r< f**n 
nsi mm tin 1 1 twr s ,ip| r > ^^ \ t it tlljl 1 f »i f*y* t 



»KVM) \ .\o t Rppnrii/Mr.- KtiUK-TV. K'slHr-TV. U- \ . c~: K(»U> TV 



st lip *« t tl tltllli s 
K.n.i 



|(lfv 



SPONSOR it i-l ift^tt \|t \ik* 



NEW MEXICO 

\L BUQUERQUE 

KGGM-TV TOMORROW'S LEADERS 

l..'!i\MI \i 

I HllYMi : l/i'j<r=i* HruMttiHtlUiut 

C„, ARTESIA H. S. ORCHESTRA 

NmnOlih. CItS 11 

iKkm-.iixi. MwAti.n: /f. Ilpli'-nttrfit 
Km IWKI M.l*rM.« \on*' 



Interview-participation program spotlighting activities and 
objectives of youth groups in the city, including Boy Scouts, 
Girl Scouts, Boys' Club, YMCA. Sponsor: Driver-Miller 
Plumbing Company. 15 minutes (Saturdays). 

Musical program by 60-piece high school orchestra from 
A-rtcsia, New Mexico, taking part in stale teachers' conven- 
tion, demonstrating accomplishments of state's schools and 
students in this field. Not available for sponsorship. 30, min- 
utes (10-27-62). 



ALBUQUERQU 

KOB-TV 



Licenske: Atbtiijurrrjue Broadcasting, 
Division of Hubbard Broadcasting 

Netwoiik: A'flC TV 

HF.riiESENTATivE: retry 

(>hM'.k.\i. Ma.\.\ci:r: George Johnson 

K(irrfiiii\Liziivc: Daily 



E 

LEAGUE OF WOMEN VOTERS 



Each, o( five candidates were gi\cn time to dfscu» their 
views, an additional two minutes to answer questions, N'ot 
available for sponsorship. 30 minutes (10-14-62). 



GREAT DECISIONS 1963 



Eight half-hour programs on world topics in cooperation 
with Foreign Policy Association, Univ. of New Mexico 
educational channel, and Albuquerque Greater Decisions 
Committee. N'ot available for sponsorship. 30 minutes (Fcb.- 
March 1963). 



HAPPY CHRISTMAS TREE 



Original play written and produced by Sisters and orphan; 
from St. Anthony's Orphanage for Boys. Sponsor: Albuquer- 
que Bus Company. 30 minutes (12-21-62). 



THE HOPEFUL SIDE 



A discussion on the optimistic outlook for cancer research, 
cures, etc. Not available for sponsorship. 30 minutes (8-4-63). 



SOCIAL SECURITY IN 
ACTION 



Topics included federal old age survivors, disability insur- 
ance, importance of checking records every three years, 
etc. Not available for sponsorship. 15 minutes (March-Sept 
1963). 



KOSWELL 

KSWS-TV 

l*HAM<>tL 8 

Jjcknm-j.: John A. flarnetl- 

Vtwoiiks: MIC 7T. CtSS IT, ABC 
TV 

Hi.i-ni m NTxriw. i Meeker 

KftHKiut. Mavaohi: John A, (htntm 

1'i'jromn.lzlvc: \nn^ 



THE TAMING OF THE WATER 



Telecast in connection with dedication of saline wafer con- 
version plant. Technical aspects of plant presented on vital 
water problem Not available for sponsorship. 30 minute!' 
(7-1-63). 



YOUR LEGISLATURE, POLITICS 
AND YOU, 1S63 



MAYOR'S REPORT TO THE 
PEOPLE 



1S63 CANCER VARIETY SHOW 



1962 ELECTION COVERAGE 



General review of action taken by New Mexico Logislntun 
provided by newspaper editors, KSWS-TV news editor, awl 
New Mexico legislator*. Not available for spouvn-ihip. 
30 minutes (3-31-63). 

Miiyor's report on action taken by city council at its meet- 
ings to keep public informed on a continuing basjv Not 
available for sponsorship. 10 minutes (monthly). 

Pwigiiim to stimulate interest in canter crusade, inform 
public of Litest ( Miner research developments. Not itviiiluhh 
for sponsorship. 150 minutes (4-26-63). 

Complete state, local, and area coverage of election in \cv 
Mexico. Sponsor- Malco Oil and Gas Company. 210 min- 
utes (ll-«-fi3), 



M % Ml.MLO \oi H'lHtnw. KO VT.TV, \Niii<Pi.-K,iir: K \\ F.-TV. CrMiail; MOAT V. Closi?. 



SPONSOR IV JlL'HI.It l MRS 



NEW YORK 

A L II A N V 

WAST -TV 

(.11 > nvi-J. : (•'nil (.W/'-r HrtMdfiutnx 
Cur p. 

\i msihih: tiff. Tl 

Hfrin m NTiIUi : /'(,'lf 

DiVMiti. Man ii : * illiiim I. Hiptr 

Kniiimm izim:: \nni* 



CONSECRATION OF THE 
VEN. CHAS. P. PERSELL* 

CHRISTMAS EVE MASS 



RPI HOCKY 



1962 ELECTIONS 

1D0 YEARS — AMERICA'S 
CHALLENGE 

* Mutlf mutltil'U t<* n</iiT »ffi- 

tivm 



\ ii ti Kid hrn.idi ist <>l tiir t nun r it h J iIm V*Mi ii 
I 'ptsc np.il Bishop tji AIUimn \"i n il '! Ir f< i f ' ' ' M 
!"iU ii mill- s I'll I 

|lr<inl ,isl t>l f lirivln is In SI i If i i >mii< I til t>« 

< it tli (If ill it tin 1 1 r ■ n.l III ill I ) | I HI V*l t\ III (tilt I •< 
sptiliMlfsl i|i IJll i Hill (< U 21 

l ull. L'l U. m UirLtt IfHllll HI'I I r III || ..I.I \ \ 
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B 1 NC ll A M TON 



WNBF 



Cm»i*tfl. 12 

Lufci'Sti : Triougifi 1'iiblienlinns, 
/\iir/i(i A - 7 r/i'iijinii Division 

(lulu f : Triangle 

VtHciiikr CHS Tl 

ltn'itivt> T\TIVk : lllair 

liiM.mi \| vv \ct:n ; Ccargeli. 
I httilwm 

K.ditoiiui I7I.VC: Mnnlhlr 



VALIANT OF SUSQUEHANNA 



EXPERIMENT 



GREAT DECISIONS 



THE SCHOOL 0R0P0UT 



STORM IN THE VALLEY 

" Mtnlr m atfalifa to other sta- 
tions. 
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BUFFALO 



WBEN-TV 

< 'll Ml. I 

I.ICknsik: ir Him, Inc. 
Nnwoiikr CMS Tl' 
Itiriii'-iMani ; HUP 

GtMIIW. VI \A M ill' C. Rohflt 
Tlumi /i.mn 

\u \nn: »V. V. Stati' Itar Afjorinlion ti) 

KniliiHi w izinc: S\ine 



UNIVERSITY OF BUFFALO 
ROUNDTABLE 



YOU AND YOUR FAMILY 



THE LAW AND YOU 



CANCER — TODAY AND 
TOMORROW 

PROJECT OPPORTUNITY 



NKW" YOHK Vo( Rrimrtinn: W -TFJS", Alliany; W1IJA TV. \\ IXU-TV 
% NV>-T\ , ^vrurii-v. 
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SPONSOR t< f-t itf ii u t v I Ks 



NEW YORK 

BUFFALO 
WGR-TV 

Cll\N>EL 2 

Lio.nsek: Transconiincnt Television 

("iiolp: TrtmScoMinifU 

Xetwobk: NBC TV 

Representative: I'etry 

Geneiiai. Manvceh-: Van Beuren 
If. lie Vries 



ASSAULT ON CANCER* 



Program helped to break down the, fear barrier and dem- 
onstrate that most cancers can be cured. N'ot available for 
sponsorship. 30 minutes (11-2-62). 



ALCOHOLISMt 


Alcoholics need help and can be helped demonstrated In 
this program. Study of causes and effects of alcoholism. 
Not available for sponsorship. 30 minutes (1-27-63). 


THIS JS OUR MUSIC 


y 

Scldom-licard Negro spirituals performed .by local talent 
were presented. Research and illustrations of Negro re- 
ligious music. Not available for sponsorship. 30 minutes 
(2-24-63). 


CHANGING PATTERNSt 


How automation has effected employment in Buffalo, stress- 
ing the need for specialized job training. Not available for 
sponsorship. 30 minutes (2-25-63), 



THE PROFESSIONAL NURSEt 

* Made available to Other sta- 
tions. 

\ Made available •through TAC. 



View of the important position of the nurse, her training, 
and why she chose this career. Problems of service in local 
hospitals. Not available for sponsorship. 30 minutes (3-25-63). 



BUFFALO 
WKBW-TV 

Channel 7 

[.1LK.\SKF. : Capital Cities Brotidaisting 
Cimi-r; Capital Cities 
Netvvoiik: ARC TV 
HErnr.stNTATivE; /{fair TV 
Cf.nfuu. Manaceii: Robert K. King 
Kditokializinc: None 



DON JUAN IN HELL* 



LOCAL BOY MAKES G000 



THE BEST OF EVERYTHING* 

CONVERSATION WITH 
CHRISTIAN HERTER 



THE HOLY MASS 



Local live drama, including local artists, featured in Shaw's 
memorable work. First 90-minute live drama in Buffalo. 
Not available for sponsorship. (12-2-62). 



Instant special on the capture and life of a Buffalo-born 
FBI fugitive. Not sponsored. 30 minutes (11-7-62). 



Off-Broadway bit adapted to television. Station had exclusive 
rights for Buffalo market. 30 minutes (3-5-63). 

Discussion with former Secretary of State and local educa- 
tors. Not available for sponsorship. 30 minutes (11-11-62). 



• Made available to other sta- 
tions. 



Re-enactment of the Holy Sacrifice of the Mass, live from 
station's studios. Series now in third year. N'ot available for 
sponsorship. 30 minutes (weekly). 



NEW YORK 



WABC-TV 

t IMNM L 7 

Lift nmi ; tnirriraii tlrmattctMitir 
I'urHHiminl TkrnFfrs 

). iiih I*: UlC mitiril id si ui tons 

\f IVkoith: .IfiC TV 

Itii-in skvrvnu : lllCT\ S/mt $„/,., 

t.txtiML M«»fvi.ni: Joint <}. CUUpm 

I luTomn i/isi, : (lure i,pW.7v 



BLOWUP AT BREEZY POINT 



BABE RUTH: A LOOK BEHIND 
THE LEGEND 

DIARY OF A FAILURE: THE 
PAPERS & THE PEOPLE 



ACTION IN 
STRYCKER'S BAY 

FOCUS ON THE NEWS 



Assessment of dispute on whether to reserve city's last re- 
maining beachfront for future public park. Not available for 
sponsorship. 30 minutes (6-21-63). 



Myth and reality of Babe Ruth as a ball player-hero and as 
a man, through the words of people who knew him. Sixm- 
sor: Shell Oil. 30 minutes (8-15-63). 

Analysis of the failure of collective bargaining in N'cw York 
newspaper strike, ways of avoiding recurrence. N'ot avail- 
jiblo for sponsorship. 30 minutes (3-5-63), 

Picture and narrative of a pilot project area undergoing 
urban redevelopment on upper West Side of Manhattan. 
Sponsors; participating. 30 minutes (2-5-63). 

In-dcpth consideration of public and community issues aris- 
ing out of the news of the day using interviews, debates, 
film, commentary. Sponsors: participating. 15 minutes 
(various). 



'SPONSOR/tv ivnuc Ah-airs 



Don't just sit there. Do something! 

The ABC Owned Television Stations do ! 

We provoke. We challenge. We arouse the 
people of the f ve great cities we serve. 
On the next two pages you'll read how 
one of the ABC Owned Television Stations 
urged the viewing public in 7s city to 
do something for the common good. 



SPONSOR i\ i-i in i^ \\ i.,mr<. 



Why station WABC-TV took a stormy stan 



I.v.\|tf-,tisT.19G2,n movement started to have New York 
City manure Hrwv Point, a beachfront iirea on the 
tip of llorkaway Peninsula 

The ultimate plan was to convert this privately owned 
area into a 1 100-acro park fur all the people of New York. 
Its proponents foresaw it as the Central Park of this ajre. 

Opposition to the plan was bitter and immediate. The 
residents of Breezy Point decried the proposal vigor- 
ously. P.uilders. with private contracts at stake, strenu- 
ously voiced their disapproval. Kvuft some of the Mayor's 
advisors suggested abandonment of the idea. 

Nobody, it seemed, saw a need fur the park except the 
jti-oplc of New York. 

On June 1. lfM»3, despite the vocal and influential oppo- 
it i' n. Mayor Wagner publicly announced his decision to 



lead the fight for the creation of a Breezy P7i5nt Park 

First editorial aired 
Three days later WABC-TV. New York, went on the ai 
with its first editorial. The subject. Breezy Point. Likr 
the Mayor, the station took a seemingly unpopular stance 
It supported Mayor Wagner's position in a series of eigh 
editorials in three days. 

On June 21. WABC-TV ran a half-hour documentary 
film, presenting the many viewpoints on the Breezy PoiiV 
controversy. 

The response to the editorials and the film was instan 
tnneous. Letters and telegrams poured ui„ Plione call 
Hooded the station's switchboard. Boucpicts and brickbat 
were tossed at us with eo.ual passion. Detractors chava 
terized our editorials as "...irresponsible journalism... 



In this continuing series, you will read how (he ABC Owned Television Station 
in U ■ i \t » if the issues, express their views in the best interests of the communities they se 



, New York 



". . . shocking that a TV station take a stand., ""...some pretty wild statement*.. ." 

When a station, after analyzing a problem^ expresses it* hornet beliefs, it mu«t be 
prepared to take bitter criticism with sweet praise. The reaction t<> our Hiv»ry Point 
editorials gave us our share of each. 

Editorial mission accomplished 
Hut the responses, regardless of their attitudes, proved that our editorials ai*ct>miili«hi>tt 
what they set out to do. They provoked, they challenged, they anui.sed the p uhlit it) to 
tlniitff something in their own interests. 

In September of 1!M53, WANC-TV began to pursue in earnest it* \y licy 
of editorializing. In a ten-week period. John O. Ciilbert. Vice President 
and General Manager of WAHC-TV. ;tddre«»ed the station V ttudteiiet- ,i 
total of 10:? times, expressing the station'* views on tueho »iymliriint 
community subjects. 

It is just one example of how the ABC Owned Telrvi.-ion Sut|-i"iw par* 
licipnte in helping to solve the problems of people they live with and «n»- 



WABC-TV 
NEW YORK 
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OWNtO 

uuveiON 

STAtlON 



WABC-TV NEW YO«'' WBKB CM CAGO. WKYZ-TV DE"»0 KABC.TV LOS *"«3t fS«60TV AS fR4«» SCO 



NEW YORK 

NEW YORK 



WCBS-TV 

ClUNM-I. 2 

t,iu.N«i y; CHS, liu-. 

Ciioi p; CHS Owninl suiihm*. 

WmoMK: CMS TV 

ffH'WM'MVTIW : CHS TV Xatiniml 
Snips 

frt.M.iUL VI *3i «<j.ii : Mormon E- W'ult 
Jr. 

Kuitoiii u.izinc: Fulermiueni 
\\v uius: .Emmy (I, 5) 



HOMELESS CHILDREN 



13-part scries, pari of Eye on Sew York, on care and place- 
ment of homeless children. Racial and religious barriers to 
placement uncovered and reported. Sponsor: Cfioct Full 
0* Nuts. 30 minutes (8-19- to 11-18-62). 



WHAT'S GOING ON HERE: 
PRO FOOTBALL MADNESS* 



Popularity of pro football and resultant madness of fans 
analyzed with satire and tongue-in-cheek. Sponsors: Marl- 
boro, Hertz, Manhattan Hanover Bank. 60 minutes 
(12-28-62). 



WHY CAN'T THEY SETTLE 
THE NEWSPAPER STRIKE 



THE HOUSE THAT JACK BUILT 



ANTONY AND CLEOPATRA 



Both sides in controversy brought together to analyze the 
issues, contributing to public knowledge, and hopefully to 
earlier solution. Not available for sponsorship. 30 minutes 
(1-13-63). 

Suburban architecture and developments in mass-constructed 
dwellings explored in metropolitan area and Cape Cod. 
Sponsor: Chock Full O' Nuts. 30 minutes (4-24-63). 
Complete N. Y. Shakespeare Festival production as produced 
for station and broadcast on opening night in Central Park. 
Not available for .sponsorship. 165 minutes (6-20-63). 



NEW YORK 



WNBC-TV 

< )I,»NM.I. 4 

l.iri v^u.: \'ii(io/a;l Itroadcastihg Co. 

4.IMM i": A/fC mem fd ti stations 

Visuiiik: SltC TV 

Iti nnM nt vtivK: .\HC Spot Sides 

Ci m:rai. M \.\\»t:» Ttu'iulore It. 
II alnvrtlt, Jr. 

F.iiiuikiai.izim;: \jine 



SEARCHLIGHT 



DIRECT LINE 



V. 0. TEENAGE TROUBLE 



THE AMERICAN FUNERAL 



LEGISLATIVE REPORT 



On crucial final day of negotiations between United Feder- 
ation of Teachers and Board of Education, a status report. 
Not sponsored. 30 minutes (9-8-G3). 



Major gubernatorial candidates questioned by viewers b> 
phone, sometimes by League of Women Voters. Not spon- 
sored. 60 minutes (11-4-62). 



Report on venereal disease among teenagers showing the 
increase and exploring reasons, and possible solution. Not 
sponsored. 30 minutes (4-22-63). 

Starding discussion of burial customs preceding by many 
months the much publicized network presentation. Spon- 
sors: Mobil Oil, P. Lorillard, Bowery Sasings Bank. 60 min- 
utes (6-9-63). 



Roundup from state capital on record of X. Y. State Legis- 
lature which had just ended its session. Not available for 
sponsorship. 30 minutes (4-9-63). 



NEW YORK 



WNEW-TV 

(.iHmm. 

I If 1 Nsl f : MrlroirH'ditt. I nr. 
I.um.l-: Mftro[Hflitnn limmfciiitling 
lUriM s> n tativk: M'iro 77 ' Sulr* 
Ci Mint. \I\n»«.ii: Jnhn F.. Weirdie 
I inioHl \i msi. : \obp 



WHAT'S* GOING ON HERE' 



THE REBIRTH Of JONNY* 



IN THIS CORNER: JUE LOUIS' 



RACE RELATIONS IK CRISIS' 



VNR: THE TRUE STORY OF 
LOWELL SKINNER* 



* Made available tn other sta- 
tions. 



Satire of world polities, government officials, socialized 
medicine, situation in Laos, forerunner of trend in topical 
hltmor. Sponsors: participating, 30 minutes (7-11 and 12-63). 
True story concerning the love of a therapist for a schizo- 
phrenic child. Problems faced by mentally disturbed chil- 
dren. Narrated by David Wav ne. Not available for sponsor- 
ship. 60 minutes (4-7-63). 

Documentary of fighter's life and times, featuring films of 
great fights, interviews of friends, and narrated by Louis. 
Sponsors: participating. 120 minutes (7-21 fc 22-63). 

Divergent viewpoint* from Negro spokesmen examined. 
Malcolm \. James Farmer, Wyafl Tec Walker, joined in 
program with Kichard Ileffner. Sponsors: participating. 120 
minutes (6-lfi e<- 7-14-63). 

Interview with Korean War veteran who refused to return 
to the U. S. Xon repatriation discussed with Allen Dulles, 
Senator Keating, others. Sponsors: participating. 120 minutes 
(8-18 Si lfl-63). 



Key to the City 




New York's »ducvemcms.u-ctrcmendoirs. Inevitably, many 
of its problems arc king-si/c too. Hy consistently delineating 
achievements and problems in proper perspecus c. a televi- 
sion station of stature ami perception performs .% vital service. 
Creating greater appreciation of tlic city's advantages ami 
understanding of its needs. 

This Is the role Wt US-TV fills. On the one haiul, highlight- 
ing achievements with precedential broadcasts ot Shake- 
speare from Central Park: ol the All-City High School 
Chorus ami Orchestra concert from Philharmonic Hall; oi 
hour-long specials designed to introduce children to tiie 
arts. With w eekly high-school workshop programs on the 
liistory ot the musical theatre, and workshop programs to 
encourage new talent. With college courses broadcast in 



cooperation with \YL, Rutgers and Princeton; with bio- 
graphical portraitsot worth-know mg members ot the New 
York-New Jerses -ConneitK in community ; with m-depth 
coverage of legislative hearings. 

And on the other hand, underscoring problems with bold 
pictorial m\ estimations ol legah/cd gatfihhms, arfcvp and 
seizure laws, the suburban building boom, transportation, 
the tin.iiici.il needs ot our schools, taxes, the plight of 
working girls m the big cit\ . and the qiicstUMi ot i fid is idnal 
rights in cases ot demolition lor puMu mipros emcms. 
The rciord ot significant bro.iihasts is as scried as the New 
Yorkcoininunits itsclt. I his seiisitis its •m./rf*p vft> tothc 
pulscbcat ot the nation's greatest citv has made C \W Ow tied 
WCIlS-TV its most respected (and most popular) station. 



NEW YORK 

YORK 
WOR-TV 

("ill \>M:I <» 

(.lilNVM: Kk() General 

I, urn I". HkO Genvrnl Hr0tfiiruMn$ 

ttH'HKM>T\Ti\t.: KKO Gi-ni. Xutr. 

OtMim. \l vn u:» ;c liobvrt i. Lrdfr 

KlHTOHJ M.IIING: \i>»IP 



THE SOUNDS OF SILENCE.* 



TAKE HIS HAND & LEAD HIM* 



CORONATION FOR THE WOPID* 



DAY ON THE MOON* 



BREATH AT YOUR OWN RISK* 

° ,\lutlc waiiahlc to otlter stq- 
tions. 



Study of the research on the causes of nerve deafness con- 
ducted by Dr. Samuel linscn in the T^epulilie of The Sudan, 
Not available for sponsorship. 30 minutes (3-10-63). 
Documentary on educational and personal plight of New 
York's mentally ill children and their families. Not availahlc 
for sponsorship. 60 minutes (5-26-fi3), 

Coronation of Pope Paul VI, featuring exclusive commentary 
of Most Hew Fulton J. Sheen. Not available for spousorshi|j. 
30 minutes (6-30-63). 

Entertaining, semi-historical, and scientific delineation of 
man's fascination with the moon from time of caveman to 
project Apollo. Sponsors: Local and national participating. 
60 minutes (7-2-63). 

Documentary on air pollution in New York, its adverse 
clfccts on life, health, nnd its control. Sponsors: Local and 
national participating. 60 minutes (12-11-62). 



NEW YORK 



WPIX 



JM. II 

l.«rwi.H If MA, W. 

R».t'nhM.NT,\TlVh: I'GM 

llhsm.w. \I\ma«.kh: I'rt'tl W. Yhtawer 
CioiTuarvLizisrc: \ujiv 



CASTRO, CUBA & 
COMMUNISM* 

SECRET LIFE OF ADOLF 
HITLER* 



MOST POWERFUL WOMAN OF 
THE CENTURY* 



THE WAR THAT CREEPS* 



RISE AND FALL OF 
BENITO MUSSOLINI* 

° Made XivuilahJc to otlw.r tstn- 
lions. 



An informative report and definitive expose of the Red 
takeover in Cuba. Sponsor: Thenno-Fax Sales. 60 minutes. 



A personality profile of the former Nazi dictator in his 
social life, using film footage obtained from Hitler's sister. 
Sponsor: Pontes Motors. 60 minutes. 



A historical first on America's first political demagogue 
using exclusive footage on the life of Eve Pcron. Sponsors; 
Bayuk, BesI Poods, Corn Products, \\\ A, Shcaffer. 60 
minutes. 



The war in Vietnam, as shot hy a Japanese production team 
who lived with anti-guerilla forces and went on patrol. 
Sponsors: Bayuk, Manufacturers Trust, Lever. 60 minutes. 



An historical primer on the life and times of the Italian 
dictator including footage on his home life. Sponsors;: 
Tiayuk, Colgate-Palmolive, Manufacturers Trust. 60 minutes. 



ROCHESTER 



WHEC-TV 

I. mil v\ Gwiiylt 

NlTUitiik: CliS ft 

Hi rin \t\ti\» : ll-K 

I.inhmi. Mxn m.i it: C. (AtHfr 
/'<■ ) ju\f\ 

I'uUiHti \i ri\\i, : \nin- 



ONE WAY? 



75 FROM SCHOOL NUMBER 
FIVE 

MEETING OF THE WORLD 
COUNCIL OF CHURCHES 



Dncumciita<> tm the city's one-way street controversy. Pro- 
gram demonstrated the rffeetkeitess of tv reporting tech- 
niques, and ability of station to analyze important pnhlic 
questions. Not sponsored. 30 nihilities (3-63). 



Means by which Hoehester Public Schools handle orthopedic 
and other handicapped children, presenting insight into 
their activities. Not sponsored. 30 minutes (5-63). 



Discussion with Arvhllhhop. of Caiitcrlmry, Pastor Martin 
Nieinovllcr of Germany and Dr. Charles Purlin of New York, 
three of six presidents of the World Council. Not sponsored. 
30 minutes (8-63). 
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SPONSQR/tv public affairs 



NEW YORK 

HOC II ESTER 



WOKR 



WHAT'S BEHINO 
BEETHOVEN 



Ills N^l.L I J 
llnvh**\trr 

Vti«tw%: iiti: n 

Itinusi nt uivi : II lair il 
l'i|»>iMtJ»r: Itirliaril (", t jiixthmmi 
KlUIUIIISI l/IM.; \o«i- 



NEGRO HOUSING IN 
ROCHESTER 



INTERACTION 



Hmliishr I'lulli •rnimii (In In tii Ir i I it 111 M><»lir 
miiisIi .il 1 1> mi ii i-t r it it tit tif iii'|miI*ii • i>l (•« I I Hi I t *«.in 
liming Dpi mil ilin' l'ir IiiihI t> II"" ' 111 1 
Vsuxiitinii Stit is it l.i !>!• I H | ftaur M| i n it« 

2 1 li I 

In <li (kill ilisi i ivsii nt 1 1| Ink i I prn|i«r In irtn ' I i i in fir 
1 1 in h >r 1 1 \ crimps ssitli iuiisi«s stills i I I'nml' I i It t" 

I itl/l'IIS SS III I t I II til 111 t III III \ 1 I III M 1 1 III I ' I I I \l t il\ I I 

ilil<- fur spnnsnrsl ip (ill I n in tid s 2 Shi 

llrprrsi nt.itis i s nf Jissisli Hum-in ( (tin III ml 1'rnti tint 

f ntJis ilisius-. i int. nt wnn t tin \ i'li(. t< r> Iii'h n 
minutes <ss i t Lis 



SCH ENECTA DV 



WRGB 



BL000 VESSEL SURGERY 



(.11 \SM.t. h 

I.UlN">n.: Cvneral Klrclric l.amfvins 
NimiHiM .\/fC II 
|{n-nn.M-,\r\Ti\i ; Km: 
Ci.Miiii, MiSiCM: J. Wj'ffnn I. tin* 
KoiTtmi o tzi>c: ■\nn«- 



POLLUTION OF THE 
MOHAWK RIVER 



OPERATION BREAKTHROUGH 



DiKiiiiit iit.irx uf i nitipl' \ siiruit.il up- r.ilimi p< r( .riit'il .it 
Klli.uiv Mttlu.il (~«-ntt*r flusptt.il Spmisnr Si li. m I n K 
(.i iu r.il Kli itrit fW) iiiiiiuti v C(-l7-(>2 

Dim nun nti il .ipp.illniL' |Milliitn m nl .1 iii.iuiufii. ' i t rlsi r lis 
tin* Utssits .mil t Hii's tlimiiith vvliuli i| p.isM*s I npii st.is 
m lii t<il in support nt s.iritius lm.il .mil .H n .1 "Hurts t i il n 
tip tin* riwr. Spuusnr Silii-iti-i t.iils < ■• ucr.il I'.lntrii Ml 
t.-s (|l>-2T-fi2). 



Di'M'liipiiii iit uf wiirlil s first iii.it htm i.ip.ilili nl ritnu. 
stitntmi: wliiilt- nitlk iruiu liulti r. ss.itir .nitl null pmsilrr 
lmi - nliim h.ts i-immnnis |wit. nti.il imp u I tin \m \urk 
M.itr's il.iirt iiiilitslr} . .is ss i-ll .i\ primusim*. uiitntiuii il In Ip 
fur luulrrfi-tl ilulilmt in liinmn nuiutrics Sot .i\ .nl.ilili- 
Inr s|Minsitrslnp. Hi uuiHiti s i7-S-{») 



S Y RACUSE 



WHEN-TV 

I H l> >n_ > 

l.|i.»V*t».: \imrmliih ibrvrnf T' CnrfK 
(.Htiir: \terr\luh Slnlinn* 
Vrwniik: C10 II 
lt»pni«i.STvT»r : K»t: 
Ul'Mlsl. Mimur! I'nal lifiinfi 
r'niKilIM 121 Mi: Is uerAnl 



THE TARNISHED BLAOE 



COMMUNITY CURTAIN CALL 



DON'T BLOW THE TRUMPET 



LIGHT IN THE OARKNESS 



ONE O'CLOCK SCHOLAR 



Minis nf ,iirf|{i-tl i itrruplinii mi Ssr-nu«i I 'nil r ))■ p irlim tit 
.is n'jmrtri) li M.il*' (>nni < 'm il ns.i m l-is i siti* itinw \i>t 
js.nl.ilil> I >r spiinsiirOiip lt> nun it. s 1-1 tvl 

S.ilnti' to |iri£.iiii/.itiiili« vsliiili i.irit'i) »p» ill ( i in units 
("In s| .m inis. IVrfiirm.iiH i il. vul.-^l In tvi > I n r tliunk 
tun" \n| .i\ .iil.ll ilr fur sp< insi irslup l^ll n imtn I Js (si 

Slurs nl Stt.lt.tis4 l niM-rsils 's first i id rf.ntli inl< rr.i i il 
11l1r111t11111.1l Mirnrils ( )ri4.tui/ itMit Iii« snlst I i m funis 
prnhliin f.nttl In tin (inn tr\ \ >t is il I ■ I r sj»u rsfiip 
VI it i i ■ ■ 1 1 r i » s-Jfi .mil (i-7-(v) 

])n hi ii itt.irv li timpi r. it inn uitl II i 1 ii; i ( u i I mi 
\K nliitlis ii nil. rum I. u Is .llxu t pr til. nfMiiis . Ipnt't still 
t> <4> ■ Nit .i\.ii)i1i|i fur «piii» rsl ip t(> i i ii lis is' hkI 
IT- M 

Sllltl- 111 SsrsttltM I IMS • T«.tt *s S li l) | S|«<| Il tl f 

u-it mil's first nit its Vltl tiiustrsirs < k«i; r>> lu I. l/inc 
tit In Hptis in ft. I I i if i mi. ii urn iti ii. % s ii \ t i\ il iM< 
fur spnmjrslip fill niiiiuli". \ |(tlv"i 



SPONSOR I\ pi HI U. vh VIK* 



K>3 



NEW YORK 

SYRACUSE 

WS YR-TV 

(ii*-vm-I 3 

l,iu\si.t: , Ynrfa>« w llrmulcasting 
Corp. 

Nkiwohk: MIC TV 

lUi-nfM *Tvr:\t : ///</• 

<;t nuiai. M Wvtf.R: 
fi. /f. I tufahoncaeur 

Kuitohi M iZING: Vofif/ify 



JAMAICA SCHtTOL MARM 



THE ERNIE DAVIS STORY 



THOSE WE CAN HELP 



Documentary' Aimed by station in Jamaica tells story of a 
Syracuse Peace Corps volunteer truehpr. Sponsoj: Don 
Elliott Fuel Service. 60 minutes (3-25 and 3-28-63). 

Biography and tribute to Ernie Davis, including highlights 
of his football career, teammates, teachers, friends and family. 
Not available for sponsorship, 60 minutes (5-17 and 5-19-631. 



Local school for retarded children showing training, prog- 
ress, and personnel including an appeal for funds in local 
drive. Not available for sponsorship, 20 minutes (3-16 and 
3-17-63). 



INTERNATIONAL FLOWER SHOW 



1'rcview of international flower show in New York, filmed 
by station cameramen. Sponsor: P & C Food Market. 30 
mimutes (3-3-1 and 4-3-63). 



FREEDOM'S WEDGE 



A look ill Cuantnnamo Naval Base and its importance to the 
United States, including interviews with New York service- 
men and women. Sponsors: Don Elliot] Fuel, Pepsi-Cola, 
Syracuse Savings Hank. (iO minutes (2-12 and 2-14-63). 



UTICA 

WKTV 

t.HVNNEL 2 

■l.iui-Ast.f. : 1/iV/' .Veie York liroqilctisling 
Corp. 

Nltwohks; iYUC TV, ABC TV 
Ib.PIIE*ENTATIVE: IhH TelcrUion 
(rt.MHM. M\>\(.mi: Gnrdou Grtiy 
f!i>noRl.M.iziM. : 7iuY<- iffwltir 



YOUR MAYOR SPEAKS 



HIGH SCHOOL QUIZ 



YOUR SOCIAL SECURITY 



COMMENT 



EXPRESSION 



City Hall events, urban renewal, public safety, city progress, 
jiirport properly among subjects covered. Not available for 
sponsorship. 15 minutes (monthly). 



Local high schools compete with each other for prizes in 
their school, encouraging scholastic competition. Not spon- 
sored. 30 minutes (weekly). 



General social security information including new benefits 
as enacted are reported by local olfice members. Not avail- 
able Tor sponsorship. 15 minutes (weekly). 



Important community affairs are discussed, a program of 
views that make the news. Not available for sponsorship, 
25 niiiitiios (weekly). 



A presentation of works of arl from the 50lh anniversary 
showing at the Armory in New York. Sponsor: Mohawk 
Airliucs-, 30 minutes (2-17-63). 



WAT ERTOWN 



WCNY-TV 

Cll VN.Nf.t, 7 

Lk i. w.t ', llritrhmfv Company 
Cmiir: K utmmrii I tails timm 
Nitwohks; CHS TV. AWC TV 
Ilrwii s^ntativk: Young 
l.fMiMi Man ton: }umr% II . Ilmzins 
Fiuiokiilizinc: None 



URBAN RENEWAL DEBATE 



URBAN RENEWAL HEARING 
THF BIgTnOW JOB 



THE VANISHING SHAME 



Live, unrehearsed debate bclwcen mayor and leading op- 
ponent of proposed urlxin renewal plan for the city. Not 
available for sponsorship. GO minutes (1-2-63). 



Kciuntc 1 coverage of urban renewal hearing from city cnuiicil 
chamber, including final vote hy council. Sponsors: partici- 
pating. 150 minutes (1-7-63). 

Walcrlnvvn had become internal ionally famous for snow. 
Program explored snowfall, elTorts to maintain normal 
activity, removal problem. Not available for sponsorship. 
30 minutes (3-27-63). 



Film lour of Si, Lawrence State Hospital showing new open 
door policy. Interviews witli hospital official ami Mental 
Health Association member. Not available for sponsorship 
30 mimites (5-22-6.3). 
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SPONSOR IV IM'IVLIC AFFAIRS 



NORTH CAROLINA 



ASM K V 1 L L E 



WLOS-TV 

I.IIA\MI, 13 

I n i ssn : !ftr> IHM llriiiiih lixiinn 

I iH«M I' : It oliii'd n 
Vl%nfG*: .)/»; 7'f 

lining mmhh PC* If 

I.IMKvl \IsK.W.Hl! Urlffilll C.ljltl 

Ijhihuim i/im.: 7'nV'i' tttiitv 



QUESTION OF COLOR?* 



THE PRICE OF MODERNIZATION' 



GOODBYE DONALDSON' 



SCHOOL DROPOUTS* 



HEALTH CAREERS' 

* A /<»/•■ nvtiilnlili' to vUvr fill- 
thmx. 



1-luiilirirtrtiiMi if \i urn |l,iru\ (..mil 1 1 • iipt It • i (• i 
t '|i IH-.UH t'ulli ■< \j " il ,(spi 1 1 st ji!< 1 .!■*» ImLtTi J1_J vsll\ 

Cli niMin .iiiiiiiii* inpi<v. \>T \|MiK Hi iiniiiim 4 1 2."' 

Stur* "f IIIImU IlllijIlOII III CjJ il l ! DlM- 'Jtl if ' ll«' |'« 

r.iju r .mil l ilitr ("ihii|ijmV I '1 nit I ml ■ !l l in&lr'ilj uf wwl 
■ ■% in .(iilimi.itii.ni priH ►.*» Ntit HpniK-tnti Ml mini |i 
IZ 5-fi.l 

Mnr> of (Hihth.il fiHiilull iimiS* uf I* u> il'l* >t> \ir I >•<' > 

|k|M Kjvntiui! p.iM ,«iti«Hi ilisiiUlBtf liis< si 'Jf H«li Ui 
future itrs i Inptui ul Vpiiusiif l.n< >t\ illl lloilinv VI i 
iiti* t l-IJJll 

Isi .kIiml! I'll tuts, ilrnpiuit*. iiitrr\ii il Snl'|*ift iiiiIikImI 

s\li\ < I r< ip -< >> 1 1 ii .isfiijv, )nli prci-.|» i K \nl s|v,iu» ii I in 
iiiinult ■> I 1-h.JL 

tin. i >t iiMliim uf in i <l li ir ii ii dii . 1 1 pi pviihii I i ml iuil\ il ■ 
Inrs. ili ntistN, Imt tmrwv hmliiiists Nanism |)ln< f'ri 
]Vll«-Hlll.'li) Hi nilimtis fill-til. 



CHARLOTTE 

WBTV 



Ml \N NH. 3 

I.ui nmk: Jfffi'rfim Slmulnrti Life 
ln$urum~e t'nrjmrulktn 

(iimtr: Jrffmnn $taiularil 
llroinliitslhiit 

Nnuiiiik: (.715 T\ 

Un'tusf-M \th i. : Ti Ah 

HiMtiM \I\N\i.m: (7idr/p« //. 
(.'rti/i /i/ii'W 

VI w u.i M, DpiHTOK: II nif'irv 
Klnti»HUi.izi>c: Three fim*". daii\ 



TODAY'S CHURCHES: 
LEADERS OR LED?t 



DUTY, HONOR. COUNTRYt 



GOVERNOR AND THE STATEt 



THE BRIGHT ONESt 

NEW LUNGS FOR THE VOICEt 

f \tmlr artifiahlr through TAC. 



JiitiT\ir\v s v, itli tmtttlnu iiiiiiivIi c i.iM i> mi I jfcisinrv (if 
CTlurtntti- » linn lirv \dt spoiisiin-<l. Ill i nliliti > 

(Joiicr.il VlarArtlmrS fatewi-ll .iililri ss (n VV'kM I'mni <~ iili-ds, 
Willi filitit il vi tpn in i s vIiii^viiiK vti r\ uf |xiii't> ijoil' m 
,i<lilr< w \nl v|%niiMiri tl Vl iiutiiiti v |7— i fvl 

C'os'criKir's rr.u lions t<i Vortli C'.in ilrn.i's fnluii in i oimn us, 
r.u i.il Mlii.itimi-.. \n| sp<uiMiri il. f>(i mi mi I is |(i- ( *-t*i2 

llm^rnpliu .il .skilih .mil listliiijs of nili irtiruis uf .i Im-tl 
snniiiii r m. limit fur i \ii pUnii.itU ind Itiui nl sbftli nts \oi 
spmisiiri il. Ill iniiiitfi s II- 1 

\ limk ,it tlir iii « Viihi nf \iiii iir.i lr.iliMHil(<*r dnaMl iu 
tlriit»»lmr«i. \ ( »li<i\> mi; i h.i»i2inti np» t«iI ions of tl»* VOV 
\nl spinisnri il. J't ii i inn ti ~s I Z'2~ txi 



A« wins: t'tiilh nwl Frrrilotti Farutn 



C 11 A H L O T T E 

WSOC-TV 

t!m^«fn 

I. Il k\mi : Cumlinn Uriuulraflitt/: Co. 

liMiil r; Wnmii I nlh'y Hrontlcmilng 

%T*«niirs: ^'f^ Ti inn/ WC Tl' 

KirMi^i *st \Ti\f : H-li 

I.imhu. \1 \N set it : C. (Icdrpc 
flrmlrrotti 

.\\\ \nn: t'tli.tmn Fimtultttinin lmir</ <t< 
"The Trlri i.wnn ^lalinn Thm Itffi 
Strieil Vmiffi" for rnrm|j< proirmiM 



HOUR OF OPPORTUNITY 



COLLEGE CULTURE SERIES 



TARGET: CHARLOTTE* 
CRIME 

NEW fJAY IN THE CAROLINAS 
THE SPORTSMAN 



Ni-rirs id Iiih ,iii-% iijumrtiinirii s. .u • i_!iii|ili\liini-iit> of Clt.d 
lntti \ri!rn MjiiwiinillH .mil |n>iuls nut « .it* fi r rnninuiii 
iiupiin tnit nl \nt t v .i 1 1 a. 1 1 1 • f i >r s|»iu«r»i>J«,j>» 30 iniiintio 
l«ri V\\ 

Vl.lllrlMU .mil illltiu.il |iirr«-lll jtious .is wi ll .is priufcvsiottAl 
i ni< rt.uniiii'iit priKi'iiinnis f' .iliinni; f i»r ,r<_i tullrwv Xo| 
,i s .i i I.il ill- fur «i|H in m ir-.Ii i [i. >ii uiiiiiitrs n<il|\ 



NOHTH I..VH0I.1NV \„r It.p.minn; VV L-J.1 V. V^i.villr; V\IT\.TV, 
Vl*iliiiiiij:lif|i. 



Ulst risslllll 111 l«l i II til "MIHH .Hill Ot\ I 111 l,,lU Oil VWfbilH 

i t nii.iiiMi iiuj MHi.il prnltlitlis f is mi! (Jli irlolti iMi/« iis \»| 
.i\.til.il'lf fir siym«.r.slinv i*l iUii>ilrs I 2*1 (xj 

I ^ nr. 1 1 MH 1*1 ill ■! jirnfi ssimul .« tn itn s .in 1 < m ills i t liili is it. 
\n| v|>iiiMirnl 13 iioiitii(»i> <J.nK 

VV .iti r .iiul lio.il siffi> pritiiiiltil f >r (iiniot I icli »m\ In rl 

si.- 1 1 • M 1 1 > DHULrsTl. rs. ill n lnslf^lu g IvJJ \M ills if \ •( Iks 
<|Slllts. \<»| sYMlllMlMll ID milll I s H((ll\ 

, t.r.-.'ii. il|.-.VV a ,( t jii»i..ii: WMiK-lV. >cv. Ilrru: V\ f I I, 



NORTH CAROLINA 



1)1 H II VM 
WTVD 

* II UMI I I 

I i< i n si > : Capital Lilies liroath'<i>>Ut>g 

Ni rvoRKs: CUS I I . MiC 71 

Hkhiksi.m vrnr: UlnW 

(rtMJliJ. Mvvvuns; ll.armmi Wu'K'liJ. 
h'luyd Plrtchrr 

Kdiioiii vl.mvc: Y«mi*» 



MEET THE CANDIDATES 



1969 



NORTH CAROLINA —DIXIE 
DYNAMO 

90 SOUTH 



REPORT OF THE MAYOR'S 
INTERIM COMMITTEE ON RACIAL 
AFFAIRS 



Interviews of Congressional candidates from sixth X. C. 
district by newsmen. Not nvailal It 1 for* sponsorship. 30 min- 
utes (9-12-03). 



Report on Durham area anil nrb;in renewal projects during 
n lmnd issue showing changes to take pTkuv. Not available 
for .sponsorship. 30 minutes (9-14-62). 

Court improvement in North Carolina discussed hy governor, 
legislators, judges and civie leader's. Xot available for spon- 
sorship. 30 minutes (9-28-63). 



Report on trip to Antartiea by WTVD news director on a 
V. S. Xavy training mission. Xot available for sponsorship. 
30 minutes (12-18-63). 



Durham mayor explains appointment of community bi-rncial 
committee to obtain voluntary (Integration of public facilities. 
Not available for sponsorship. 30 minutes (6-4-63). 



GREENSBORO 



WFMY-TV 



(ill tX.NKI. 2 

I.KhNst.K: (IrvvnsliDta \ <■(<■« (-'H. 
SktviOhk: CIIS TV . 

Uhl'llKM ST.VTUK : II HI* 
(»KV» II U. \\\Su.vm: Gaiirvs Krlley 
\h.\kds: A'. C, School llfll Aunnl III 
l!biTO]ci\i.izi.M:: i)rcu*iiinall\ 



SONS AND DAUGHTERS 



IN WHOSE HANDS 



GETTYSBURG* 



BULL ON THE WING 



WHICH WAY TO JUSTICE 1 



Teenagers, their problems, social fifth*, .pins mayor's report 
on teen-age activities. N«ft available for sponsorship. 60 
iniuutes (10-10-62). 



* Mailt' avtiilukh fo other sta- 
tion*. 



A searching among educational leaders concerning the con- 
dition of school system and indicating where the responsi- 
bilities lie. Sponsor; Gate City Savings ami Loan. 60 min- 
utes (5-24-63). 



Centennial celehration documented. Sponsor: 
Savings ami Lwsitt 60 minutes (7-17-63). 



Gate City 



A look at what really goes on in ice hookey, particularly 
through the eyes of one player. Sponsor: Gate City Sa\ings 
ami Loan. 3(1 minutes (12-4-62). 

Effort to enlighten the people on issues in court reform bill 
in upcoming general election. Xot available for sponsorship, 
30 minutes £l(Mf-«il 



GR KENV1LLE 



WNCT-TV 

i .ii w mi. y 

I li ► w> : /<o\ //. I'orh llroiHlmsiiiig 

\l TVVOKK : C.tl> T) 

lUi'iioi st mu : iltiiimtliuri 

l.fMHU Mwu.iu: t.ffnrmntt 
( <m\f>Urll 

I niton ui fZIV. : \inti' 



VOA DEDICATION' 



PRESBYTERIAN 
SESQUICENTENNIAL* 

ARMED FORCES DAY AT 
CHERRY POINT 

EDUCATIONAL TV 



LET'S GO TO COLLEGE 

• Mmlr miiitehfa (r> 0tlirr tin- 
twnx 



Tour of \'oice of America facilities explaining work being 
done and remarks by VIP's. Xot available for sponsorship. 
30 minutes (2-10-63). 



History of Presbyterian Church in Xorlh Carolina traced 
by program. Xot available for sponsorship. 30 minutes 
(4-21. 6-1-5. and 5-12-63). 

Coverage of open house activities at Marine base. 1'rogram 
of special interest to 75,000 Marines and dependents in area. 
Xot available- for sponsorship. fiS minutes (5-18-63). 

Merit* of educational tv, and station's stand on educational 
Iv network for slate explained. Xot available for sponsorship. 
30 minutes (5-19-63). 

\r\vs of Eaat Carolina Colfege — features, .students, facultv. 
events Not available for spon.imship. 30 minutes (weekly). 



SPONSOR TV I't Hl.iC Ai fmks 



WORTH CAROLINA 

K A LEI Oil 
WRAL TV 

I 1 1 H \ \t I "l 

l.n^Mt: i'lqiilal ttritmlia&Umi 
>t rut. iik - (/((.' f'l 
Uimi* \ r %i ut : i7./V 
(ifNKitu. Movt.Mi: t'mt HetchiT 
Kui mm \< i*M. : ltuil# 



LITTLE PEOPLE* 



NO MOMENT TO SPARE" 



N. C. LEGISLATURE 
BUILDING* 

IN MY OPINION" 

* Math 1 fli ih/ii/j/,' Ul tillulr sl.i- 
fimiv 



ri l.inl ilimi pn >l >l> i4i (it • I Id III t\ ■( ' il 

lr»lll <U,li;illl>J\ rj ■ III Itlllll >| 1 | I I r I l|i \ i i I ! till 

lnr s|miiim)^!ii|i tMf iiiiiiuti i II »i_ 

1).||||S1- ,u«( (l||*.|tw ( I|m1i|IiLi. \ o| \ll 1 "I t» tlrllVl I 

lux li ii u.i,i|»imnr iI.I.imI it; ifn l ill ill I < in if in i 

iii.uul |*«\t .it f.iil IslxiiH S ( V>i ,i\ u|i.|r|i I it j iiv i»Ui| 
lit iiiiiinri \ i I _7 til- 

I'ihii <il S7 nullum l> Ui\l itfw IbiiHii jiimi \>> fH Ii u 

to ill"' C«Uj.l ll pulllil Nut IV.Ill lltll l ip |Mllr»M lll'J I 

ii unit. \ (I iOI 

Dim iivmoii nf CiinvfitiilicHi .mil I )■ i I. tf.il kiii t I llwti [M i < 
with Si n Sin l!r»iii .mil In urn in l)r f\nr\> l.«-tlir \ t 
.tviil.iiili- lor >|xinvir\l ii> Ml nnml's i I'Mtl 
Siiollil protlr.iw in llil"- m ins, *I< lull il \ t t .him itmh nyil 
.uiii iiiliiirtil i-.illint* for nurtfru iaiIioii of *l iti « i » il \\*t< i i 
m iitiiint.s (|| | fl2 



WASHINGTON 



WITN-TV 



I II Ml. 7 

Ll< I 'ssii : \jirffi (Uimlhut 7V/«'t i\fO'n 

NtruiniK: MIC 7 1 

limit si>t*.tivf,: t'rnnnt, Tttrbrt <& 
l/rf."i«ini7/ 

i'.imiu M » s »a i ; If ., It . /f«/)iTMiiu 



N. C. CHARTER STAMP 
CELEBRATION* 



DEDICATION OFVOICE OF 
AMERICA* 



,300th ANNIVERSARY CHURCH 
SERVICE* 

CASWELL OPEN HOUSE 



DOUBLE CHANGE OF C0MMANO 
AT CHERRY POINT 

* Mailt- ai fliliibjf tit otht't .sta- 
tions. 



\iirtli ' ««n >liihi Irri i-ntiinr4 irWujtwn !■ amine iiiimiI.ii 
>rf vl.intp li\ I'ovtiu.istiT f .i in r.il IXiv \<>t ,t\ nl.iMi fur s|« ii- 
vlrslnp. (•<) iiniillti s (1-7-1x1 

Oiilii .ilnni nf \0\ iuvt.ill.it i< >ii-< .it (■»■*• millt S (' li\ 
Kilu.uil H. Vlitrriw Nut ,n .nl.ilili- fm s|Hin\itr*.l i]/ i-ini 
nits U-H-lill. 

H.itli. i>Uli-st town in \»wtli (!.i(<ilnt )\r\ first Kplsitip.il 

tin in 1 1 in sl.iti- lirltl whur\ in MMiiiiii-iniiMticni of Ii n < n- 
Icii.irv. \'i>t ii'v.jil.il ilf fur *|MinvirJnii 6(1 ititinrtis (1-H-M 

Oprn liiiiiw .it Ciswrll Tr.iiiiiui; V Intnl. st.ih -<ip*r.it«il 
Institution for rct.ntlnl ihiMri-n in kntslini. S ( Vol awaiij 
.llilr fm s|>iiisius|ii|v 1f) iiiiiiiiIi-s ("t-l2-(>.) 

I-'mti isi- .it wiirld's l.irtfi'st M.irinr 'Vir St ttmn «lirti ili.invi 
nf I'Oiiiin.iifil inmlMiii; fiuir Ui iht.iIs timk pUi* Not iv ill 
.ilnlf fur spoiisorslnp. fitt nuiiiiti s \.~ & H.| I Jvl 



WlxNSTON-SALEAI 



WSJS-TV 

I'.rVv^'MlL, ft 

ljits.su ; Trinnttr }tr**»&n<4wit 
('or ii. 

Nl.IltllHK ) Slid Ti 

Hiriiist NTttiVh: /Ti"' 

IIlmui. M\nvi;mi: flm*d*l fWi 

KniTnKi \i izim,! V«m- 



THE QUITTERS' 



WINSTON-SALEM BUSINESS 
DISTRICT PLAN 

GOVERNOR'S SCHOOL* 



MASHOKO STORY 



NO STRANGER IN THE HOUSE 

* \/u<ff - <li (li/|i/)/i fn yf/lf«r sf I- 
(I »«. 



\n.ilisis iti st Ihh>I ilrn|Hiiil pjolilnn. iijIi t\ i<~u ttig .iitii il 
llrnpi'iits, stmli nts. I'llm .ilnrs. ilnpl<n\ii\ Not .i\.iiUI>l- dlr 
spunsDrslup. W tiiimtli's |f> 7 .md .J-'UivVl 

I'nHtmm i ml I in* 1 1 Slill ii ilium ilinAntiiu i rnli*\ ilpiMnit [t in 
I'roL'ritlt fiHiisiil mi (/(furls in | it 1 1 in iv • ilnwl I «ii \. t i\.ul 
.tltli foi sp<iiisitrs|iip >(t iiinintrs ,2-IS-M 

Mnr\ nf <■ ipt-riiin ni.il ( Ui\ i mors Sri' n I l<n ifrltnl 1 1 lilfji 
frnin inn plum of ttli a to t nsii si • f in >it< \ t*> iitsfct tlm 
\nt .n.iil.ilili- for »mtitsi»rslii|! »*• im«ni|is tt lit (il 

Missinn.irv \s i >f V. in tin \frinni Bust otnur) rt-l ittni; st> rv 
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SPONSOR i\ r i hi ii, vi t virs 



NORTH DAKOTA 



P \RCO 

KXJB-TV THE 164th INFANTRY 

1 ngs*n ■» RtPORT ON ECUMENICAL 

l.iu\-.in \orth Dakota UrOiidcasting COUNCIL 
Co. 

I.hoI I': h \ iSctitork 
V.TvmiHk: CHS Tl 
Ki.i'uf vt \Tivf. : > on/i£ 
<^m:iim ManaCF.h: John II . ISoIrr 
KiUToiuu.mx;: Thrvr tium titiify 



Reunion of 164jh Uifantry which served in Guadalcanal 
during World W'nr II. Not avaikihle for sponsorship. 60 
minutes (10-14-62). 

Report by Bishop of Fargo Diocese on proceeding of fir:.! 
Ecumenical Council in Rome, N'ot available for sponsorship. 
30 minutes (12-16-62). 



RARGO'MOORHEAD symphony 



ELLENDALE STORY 



Four concerts by symphony orchestra to stimulate interest 
and support. Not available for sponsorship. 30 minutes 
(monthly). 

Story of Ellendale State Teachers' College; problems of 
student recruitment, budget allocations at time when closing 
was under consideration. Not available for sponsorship. 60 
minutes (1-4-63). 



PROGRESS, NORTH DAKOTA* 



* Made available to other sta- 
tions. 



Report on North Dakota n« at wort, industry in the state, 
development of natural resources. Sponsor: Greater North 
Dakota Association. 30 minutes (weekly). 



FARGO 



WD AY-TV 

(TltVNtL 6 

LwtiWtf: » DAY, hie 
Ni.TwoiiK: \ HC 77 
Km-hi **%TtTl»:i .PGW 
<„h\m \i \hs «,r ii r Jack Ihinn 
KipITOju M.i/isc: ac<«sio.iially 



BIG STEP FORWARD 



Documentary of the development of a rehabilitation home, 
by local capital and cflort in McVille, N. D. Not sponsored. 
30 minutes (4-28-63). 



TJHE GOLDEN YEARS* 


A report on activity at a nursing home, how the elderly were 
helped and given a chance to enjoy their golden years 
through recreational programs. Not available for sponsorship, 
30 minutes (11-12-62), 


THE FARMER & THE WEATHER- 


The effect on the fanner of alternate years of drought and 
flooding, how weather extremes affect the economy of the 
area. Not available for sponsorship. 30 minutes (6-22-62). 


URBAN RENEWAL 


The reasons for ant] against an urban renewal project ex- 
amined to clarify information on the project for the voters. 
Not (ivaihiblc for sponsorship. 30 minutes. 



AN ETV CARNIVAL 

• Made (iiaiiabie to other sta- 
tions. 



Film of a school carnival at Halstcd, Minn., and report oil 
desires of citizenry to hnve educational tv. Not available for 
sponsiirship. 20 minutes j( 2-3-63). 



OHIO 

A K R O N 

WAKR-TV NEIGHBORHOOD fORUMS 

I 11 \S\M. !!> 

f.urvvn: hmnmit Kwlii) Corp. 

Nitwhhu, : 1tt( 71 

III I'liivviuui KuMiirr 

• .I m KM. Mwm.ih: Hnurr G. Ii<ik 

I'ltfftHIUI i/im.: \lUlf 



Eight groups in various parts of the city participate in 
discussion, followed by questions phoned in by viewers, 
which participants answer. Not available for sponsorship. 
60 minutes (scries). 



MMIIII DVMMV \»i fa,mrtin*: Mi l(-T\ . KWnt-TV. Hy,ut«irk: \\ DAY TV. IWpo: KXOXTV, Grand ForU: K.WICTV. 
M mi i k< Ml T\, I '■ iiiliin.i ; K\J|I«T\. \ nllr\ (.it\. 

• Hill \,„ lU'i.i.runu \\ KKi TV, < inrinmut; W I'MJ TV. WkltVTV. Yimiiip>i»»ii ; \\ 1IIZ-TV. Zanrsvill.v 



SPONSOR n n frUG A f F AIRS 



OHIO 

CINCINNATI 



WCPO-TV 

hllNMI. '» 

f.H ► s>.( I.: .Si M;>;i«-//tMi «ri/ 

L-Hin i': Siriitp.\-lhittvril 
.Nhmhdk; f/O 71 
10 i-w n r.um : /f/Wr 



NEWPORT— A YEAR DF TURMOIL 



OPERATION ELECTION 



HE NEVER QUITS 



TARGET— CINCINNATJ 



IMPACT 
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CINCINNATI 



WLW-T 



t .11 IVMI. 3 

I. ii i nsht Crirslry {trtwtlrmMing Cnrft\ 
( >H«it v: t !rii«lcv 

\iTivoMk: .\nc n 

l{i rm.M M vTtvi : Cm*tr\ . Ilimmr 
l.iturcnvr ; l'rir\ 

I.iMhm. M iSui K : Jnmes II. Ittir/trs* 

Vu muw: inter nntiiuiui A.^iteintion of 
1tlt ttnistMg A/ifiirii-t Gtiltl Medal 
luwi/ 111: liimnrr-up on Colnm- 
hti.i, (thin. Film Festival in Ifountnevt* 
lary Category fit: Ujrftl I'. >li><in 
(nun/ for llifiltua? Safety 14) 

I'jHTvUJ vi iZim. : 



DECISION FOR A CITY" 



THE LAST PROM- 



TWO FACES OF GAMBLING 1 



SIGNAL 3 



TV IN EDUCATION 

0 .V/fttfi «ji7ii/r;/>f[- fi> Croslcy sta- 
tions. 
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t m tit (nr viuniir prnpli Sp<»ii\iir li fl Mivit Ln j( >'» 
miniiti s w i i klv 
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CL EV KLAND 



K YW-TV 



I ill \N V.f.1- J 



OPEN CIRCUIT 



BARNABY GOES TO 

I.iovmi: II rvf inc/toiisr ljrn>ulca-liiui PLYMOUTH* 



I. Mini-: Gpnhp II Sttttiom 
.NkTvvoiik: MtC Tl 
Hiprivi 'vtvtivi : 7*r (/< 



CHILDREN'S CONCERT* 



ARMS AND THE MAN 

\vv4Hiis; Ohio Stntv 4 ir»ir»i (2> 
K.uitiiki vi I7IM.: Jhiils 



DISCUSSION WITH 
WILL IRWIN* 



• Vui/i' m mlahli 1 1 oilier stti- 

fli'HV 
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SPONSOR n t>t HI t< A^AIks 



lll'J 



OHIO 



CLEVELAND 

WEWS-TV 



ALL-NATIONS FESTIVAL 



l.i< kvm f : Srripin-lhmarO 
liroaih asiing Corp. 

i.uiK P : St ripiK'Hoffiirtl 

NtT^WiK! A1IC TV 

Runi-.sf vTxmt:: /i/nir 

(>>.\Kh\l. \I\nai-kh: James C. 
Ilnnrulian 

\w\M\ : iXitt 'wmHtfau Sen ire* Center 
(I); Cold Hell Asmrd (2): Twyin 
M. Conway aunrd (2) 

Kditoui vl.izi %(;: None 



CONSECRATION OF A 
BISHOP 



TOWN MEETING 



A DAY IN JAIL 



RABBI SILVER 



1,000 participants from 41 nationality, groups; dancing and 
sinking and re-enactment of the swearing-in of 300 citizens* 
Sponsors: Participating. 90 minutes (9-27-62). 



Ceremony consecrating Monsignor Clarence E. Ehvell, 
Cleveland diocesan school superintendent since 1946, as 
auxiliary bishop. Not available for .sponsorship. 170 minutes 
(12-21-62). 

Debate on subject of proposed amendment which would 
permit Sunday sale of specified merchandise. Not available 
for sponsurship, 60 minutes (10-25-62). 



Procedures of admittance and conditions existing in Cuya- 
hoga County Jail were revealed to viewers by newsman 
posing as a new prisoner. N'ot available for sponsorship, 30 
minutes (7-21-63). 

The 70th birthday of the Jewish leader. Rabbi Abba Hillcl 
SfKer, was marked by a special telecast of festivities from 
the teniple. N'ot available for sponsorship. 30 minutes 
(1-20-63). 



CLEVELAND 



WJW-TV 



la* t«»«Kir : Stnrer UnmtSrasUiif: Co 

GhdIp; Storer 

Nktvvohk: CliS fV 

K». m km: TT.vn v ». : Slorer T\ Snh's 

(iKsuiil. \1aN\«.h: Hidterl S. 
fhirlmmnn 

\VV,\hii.s: American t.en'nm Coldrti 
Mikp 1 1 ) ; Radio-iv Council «/ CAcve- 
land (K 2)i IMS AFT HA mart} (\) 



JUNIOR OLYMPICS 



ADVENTURE ROAD* 



THE FREEWAY DILEMMA 



CLEVELAND CAUCUS 

° tlmle available 1o other sta- 
fiowt. 



Summer playground activity conducted jjintly by Cleve- 
land Board of Education and city of Cleveland Recreation 
Dept. Not auulable for sponsorship. 30 minutes (series). 

Travel-adventure series featuring world travelers, explorers-, 
photographers. Sponsors; participating. 60 minutes (series). 



Local documentary based on editcrial research into local 
freeway jurisdictional problems. N'ot available for sponsor- 
ship. 30 minutes (series). 



Discussion series based on interview with local dignitaries, 
hosted l>y Sidney Andorn. Not. available for sponsorship. 
.30 minutes Series). 



COLUMBUS 



WLW-C 



CHRISTMAS IN THE AIR 



VIEWPOINT: BLUE LAWS 



I.U ► Cmslry Ibvminuth* Corp. SPECIAL REPORT* KRABACH* 

I .urn r: (,'riu/pi 
N 1W..I.KJ MIC 7*1 
llimsiMiim; f, r «s/fv ami l'ctr\ 
< •» >nt u M v n vfchU ; It alter E, Hartlelt 
\« II i <>hu, S/«/r Hi 

i Mitrmi ii i/im. : \„ m . PROBE: ONE IN THREE 



COMMUNION FOR SICK AND 
SHUT-IN 



Film of the increasing tempo of Christmas activities ih the 
city. Music of the voices of Walter Schumann. Sponsor: 
State Automobile Mutual Insurance Co. 30 minutes 
(12-23-62). 



° Made iifttilithic ta Other sta- 

flfUl*. 



Ki'rsl major tv appearance of Richard L. Kralmch, contro- 
versial Ohio State Finance Director, interviewed by mem- 
bers of the Ohio Legislative Correspondents Assn. Spon- 
sors: participating, 30 minutes (5-6-63). 

Debate between a leading opisonent and proponent of die 
Ohio Hlue Law Amendment on the Nov ember ballot. Spon- 
sor: Nationwide Insurance. 30 minutes ( 10-29-53). 

Documentary o£ the sehoul dropout problem in Columbus. 
School, welfare and government officials gave their views. Not 
available for sponsorship. 30 minutes (8- 26-63). 

Members ol churches help the sick and shut-in take conr- 
iiiuuioii in their homes on World-Wide Communion Sunday. 
N'ot av ailable for sponsorship. 30 minutes ( 10-7-62). 



SPONStTR i\ i>ntuc ah aiks 



OHIO 



CO MM n I s 



WTVN-TV 
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TO THE MOON AND 
BEYONOt 



COLUMBUS TOMORROW 



BOY SCOUT SPECIAL* 



1963 VOICE OF 
OEMOCRACY CONTEST 
FINALISTS* 

FUN FOR EVERYONE 

* Mttitv ailiiliihh- Pii rifArr t?u 

flit It*. 

I Mtttlr aiuiltihle flinwuli /'AC 
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DAYTON 

WHIO-TV 



("ITU'S ^t'l, 7 

l.i.i i..i»h *. Si 'mini I n//i'» ltfo>i<k »*ftrtf: 
(Inrfi. 

(.Kitl v: Cor llriunliuxtfoj; 
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WHIO-TV REPORTS 



NEWS IMPACT 



TECHNOLOGY FOR TOMORROW 
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L.iifvon; Qrnnfrv llrnutlrwiiiig Corp, 
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JOE LONGSTRETH CHRISTMAS 
PROGRAM 



KINDER CONCERT 



A CONVERSATION WITH 
S. C.ALLYN 

THE CITY MANAGER ANSWERS 
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SPONSOR rv la iu ti: m Mt»t 



OHIO 

L I M A 



WIMA-TV 



WIMA FORUM 



» HAWM. J.i 

LutsfSKK: It I.OK, ]»(•. 

ll».l-ii»#R?f"nTi\h; Meeker 
ChSt.lt M. ManvCEh: Jnrfc Spring 
r.lHTOiu.u iziNC : AVtno 



1962 ELECTION BALLOT 



LIMA-LAND REPORT 



LET'S LEARN SPANISH 



KN0WY0UR5CH00LS 



Debate On Ohio's Hltir Law Amendments followed by ques- 
tion and answer period \ia telephone. Not available for 
sponsorship. 60 minutes (10-21-62). 



League of Women Voters presented tlje candidates and 
ballot, showing the correct use of election voting machinev 
N'ot available for sponsorship. 40 minutes (11-4-63). 



Interviews between college students anil faculty concerning 
questions of interest to both. Sponsor: Metropolitan Bank 
30 minutes (3-17, 3-24-63). 



Part of a scries in educational television giving instruction 
in Spanish to all schools in Allen County. Not available for 
sponsorship. 30 minutes (10-2-62). 



Members of the Board of Education introduced new teach- 
ers to the students and parents of the area. \*ot available for 
sponsorship. 30 minutes (10-5-62). 



STEUBENVILLE 



WSTV-TV 

ClIVNNhL !> 

L'ChSs*;KJ Wn.W Craft Ki ii w rf i imiiiif 

.Vtwohk: AtiC T\\ CltS TV 
Ukol'p: Rust Crnjl Stutinns 
HHMIKSF.NTm\K: I'CtT 

Gr.yniM. Ma vvi.i.n: Tlrrtniore F.ilanfi 
KniTOifrvi.izi : fl/'-uerA-Av 



FALLOUT IN THE 
OHIO VALLEY* 



INDUSTRY LOOKS AHEAD 



° Made aeailahle to other sta- 
tions. 



Documentary featuring industry representatives and muni- 
cipal officers regarding progress made in air pollution con- 
trol. Not sponsored. 30 minutes (8-9-63). 



Forum type program involving executive officers of area 
steel mills and manufacturing plants with discussion of 
business forecast for 1963. N'ot available for sponsorship. 
30 minute* 02-3(1-62). 



T O L K D 0 

WSPD-TV 

) II ISM I 1.1 

l.KI'WM Stnrvr It rtHidrnitiiifi Cnr/i. 
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MIDNIGHT SERVICES* 


Remote telecast of Episcopalian Midnight Christmas ser- 
vices at Holy Trinity Church. Sponsor: Page Dairy Co. 30 
minutes (12-24-63). 


OPERATION RAD* 


In-depth study of potential private enterprise's use of 
Bossford Army Depot when vacated by U. S. Army, N'ot 
available for sponsorship. 30 minutes (4-21-63). 


PORT OF TOLEDO* 


Special film documentary oil the growth and future potential 
of Toledo Port facilities. Sponsor: Toledo Edison Co. 30 
minutes (11-1 1-62). 



LAND MARK AT LAGOONA* 

* Made aeailahle to Storer rta- 
(ioav. 



Documentary on the development of the unclear reactor 
under construction at Monroe, Michigan. Sponsor; Toledo 
Edison Co. 30 minutes (7-9-63). 
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RESCUE 



CHILDREN OF SATURDAY 



DEFEAT FOR DECAY 



IMAGE INDUSTRY 



MR, CONGRESSMAN 
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W YTV 
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RELIGION IN 
PUBLIC SCHOOLS 

IS COST OF MEDICAL 
CARE TOO HIGH 



ALCOHOLISM 



10HN BfRCHAjOA 



CENSORSHIP 
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FLIGHT TO YESTERDAY 



HORSE IN OKLAHOMA 



TO SAVE THIS LANO 
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WAR AT OXFORD* 



FRANKLY SPEAKING 



THE ARMS RACE 



DAY IN A TROUBLED CITY 



SCHOOL DAYS: AN EV01UTION 
AND REVOLUTION 

° Made uvaihhle to other sta- 
tions. 



Rioting, in a six-day period, thaf followed James Meredith's 
admission to Ole Miss. KWTV reporters were only tv represent- 
atives in Lyceum during night of riots. Not available for spon- 
sorship. 30 minutes (2 and 7-10-62). 



Weekly discussion program bv news director Bruce Palmer on 
public affairs. Interviews with important novcriiment officials. 
'Not available fnr sponsorship. 30 minutes (Series). 



Analysis of arms control on the I 1 . S. and .Russia, economic 
factors, security problems, etc., by Dr. Waldo Stephens, au- 
thority on international affairs. Not available for sponsorship. 
30 minutes (Series). 



Two KWTV reporters who produced The War at Oxford re- 
turned to Jackson following the murder of Medgar Evers and 
talked with officials and local citizens. Not available for spmu 
sorship. 30 minutes (6-16-63). 

Program about the new trend in curriculum within schools in 
metropolitan Oklahoma City area. Why the change came 
about, Not available for Sponsorship. 30 minutes- (-4-24-63). 
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WKY-TV 



THE RIDE TO RED INK 



SYMPHONY REHEARSAL 
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KiHToui u izi->(. : OccosiowllY 



C00PER.C0MES HOME 



Problems of American railroads iif American economy with 
particular emphasis on Oklahoma. Not available for sponsor- 
ship. 30iiiiiuites (9-21-62), 

Telecast of Oklahoma City Symphony Orchestra in color from 
WKY studios, Not available for sponsorship. 30 minutes 
(2-11-63). 



Film documentary of the life of the late Senator Robert A. 
Krrr. Not sponsored. 30 minutes (1-8-63). 



Documentary of the life of Wiley Post, one of Oklahoma's 
most famous citizens. Sponsor: Champlin Oil and Refining. 
30 minutes (2-25-63). 

Live coverage .of the astronaut Cooper homecoming parade 
and Science Symposium from Shawnee Oklahoma. Sponsor: 
Oklahoma C.as and Electric Co. 210 minutes (6-29-63). 
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3 FEET OF BRICK 



HIDDEN WORLD OF OPERA 4 



EDUCATIONAL TELEVISION — 
SPECIAL 

THIS DIRECTION, THIS 
COUNT, THE LITANY OF A 
LINE COACH 

THE TOLERABLE LIMIT 

* W<w/r avtiilalilc to of/irr sta- 
tions. 



The progress of the "JolmZink Tulsa Trackburner." the Tutsi 
entry in the Indianapolis 500. Sponsor: National Hank of 
Tulsa. 60 minutes (5-29-63), 



An opera production from the initial rehearsals to dress re- 
hearsal and opening night. Not available for sponsorship. 30 
minutes ^2-27-63). 

I'ilm and videotape excerpts of educational TV programs seen 
in this area to bring public attention to the contributions nf 
KTV. N'ot available for sponsorship. 30 minutes £11-1-1-62). 

Program) concentrating of the work of football rather than the 
glamour, showing regular practice sessions nf local team. Not 
available for sponsorship. 30 minutes (9-22-62). 

Doeuuieiitarv on existing road and traffic conditions in the city 
of Tulsa with reconunondatious for improvement of same. \*ot 
available for sponsorship. 
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TULSA MEETS THE 
PRESS 

ROBERT S. KERR 
1896-1963 

OPERATION 
SUGARCUBE 

BOND ISSUE — 
PROGRESS 

CONSECRATION OF 
A BISHOP 
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MERCY FLIGHTS 



FEAST OF LIGHTS 

WHAT YOU OON'T KNOW 
ABOUT CANCER 

SOUTHERN OREGON 
CULTURAL UPSWING 

PROGRESS: MENTAL 
HEALTH IN OREGON 
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POLLUTION IN PARADISE' 



WEDNESDAY'S CHILD* 



ONE-TWO-THREE OF 
MENTAL HEALTH 



VIEWPOINT 



AMERICAN POLICY OF 
THE FAR EAST 



* Made available to olher sta- 
tions. 



Presentation of the problems of air ancj water pollution from 
the point of view of Oregon, the Northwest and the nation. 
Sponsors: participating. 60 minutes (11-21-62). 

Documentary of the problems of Oregon Slate's aid to depen- 
dent children welfare program, because of controversy and 
criticism of the program. 60 minutes (5-17-63). 



Ramifications of mental health under auspices of Ohio State 
Mental Health Assn. 30 minutes (scries). 



A1J candidates in the Mouse and Senate elections were invited 
and appeared on two special programs in an equal-time dis- 
cussion. Not available for sponsorship. 30 minutes ( 11-62). 



History of the Far East to give understanding of changes in 
political and economic conditions which have a basis in for- 
eign policy. Not available for sponsorship. 30 minutes ( 1-27 
to 4-21-63'), 



PORTLAND 

KOIN-TV 
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THE SOUNDS OF LEARNING 

THE LONGEST SUMMER 
WORLD ACCENT 

REPORT TO THE PEOPLE* 



LET'S FACE IT 

* Made available to other sta- 
tions. 



Documentary about the educational job Portland Public 
schools are doing, climaxed with an editorial statement sup- 
porting passage of the special bond election. Not available for 
sponsorship. 30 minutes (4-23-63). 

Analysis, via interview technique, of the question of youth em- 
ployment. Not available for sponsorship. 30 minutes (5-13-63). 



Discussion of international affairs by Dr. Frank Munk, former 
advisor for Radio Free Europe. Not available for sponsorship. 
30 minutes (series). 

Governor Mark C. Hatfield's report to the citizens of Oregon 
on the legislative process and activity dnrinc biennial legisla- 
tive session. Not available for sponsorship. 30 minutes (bi- 
weekly). 



Panel interviewed distinguished people on important public 
issues, moderated by e.\-governor Robert Holmes. Not avail- 
nble for sponsorship. 30 minutes (weekly). 



PENNSYLVANIA 

ALTO ON A 



WFBG-TV 

IjMV NI41.. 10 

I.jiin-ii:: Trinjinlr I'hfdirations 
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ALTOONA JOHNSTON 
EDUCATIONAL BROADCAST 
COUNCIL* 

FARM HOME & GARDEN* 



FRONTIERS OF KNOWLEDGE* 
SECOND CHAIR 

YOUR COMMUNITY IN ACTION* 

° Made nvaiial'de to other sta- 
finnx. 



28 county superintendents of schools and representatives of 
parochial schools program a daily segment with educational 
films produced and furnished by the Dept. of Public Instruc- 
tion. Not available for sponsorship. 30 minutes. 

Program produced by Pcnn State University presenting new 
ideas in farming, for the home and garden. Not available for 
sponsorship. 30 minutes (daily). 

Series produced with leading universities and laboratories on 
learned subjoets. Sponsor: Colgate, (monthly). 

Interview program originating from the Pojin State University. 
15 minutes (dailv). 



Discussion program in which four outstanding community 
leaders question one or more special guests on a given subject. 
Not available for sponsorship, (series). 
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PROBE 

KOREAN ORPHAN'S CHOIR 
CAROLS OF CHRISTMAS 



SOS-STORM ORGANIZING 
SERVICE 



ERIE ZOOLOGICAL SOCIETY 
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WTPA-TV 

t.imvMi 27 

I.iii,vm>.: \ htmsr llroiulrasiing 

t>not P: /\ » u h 4utr 

N'lTwmth.: AltC TV 

Hi rni-iM\riu : ///{/' 

l.htkiiiAi. Mxnvi.mi: Vnxll S. tbhoti 

Kixiiiiii \i izinc: ,\ona 



CAPITOL CORRESPONDENTS 



GOVERNOR'S INAUGURATION 



CHRISTMAS EVE SERVICES 



TREE LIGHTING SERVICES 



Ww Minn lull r irW top (igiirt v on flu t (iiiiiiiiiiiui jllli p»l,tn I 
si t-m*. Sponsor lloliil.it Mej.li>r Uirt<-t, Hi miiiiitt-v si rirs 

(jn i-r.iijc of Go\i rnor Str.inton s liiaut;iir.iti()ii jml Iimhc rjl 
I'.ir.nli' S|ioii\nr I'oiin ri>\ '.s IVp.irlnn in Stori' I3^l HMbiid 
( l-l 

I'n M-nt.ilion of t li< - Oiiillr l-mlit St r\ tors on ( ItMstni is t - 
SjituiMir M ivl.iiut (uiriiits <U Jl-fi2 

Cow of tin- i .not singing ,m<| tin- lighting of tin- trr«* ,u 
tin- st.i i.ipititl luiiicling during (In- (MirtstiLis m .mm Not 
snoimirt-il, >0 Minimi s ( 1 2- 1 °»f)2 ). 



Pll I J> A DEL Till A 



WFIL-TV 

(ill INMI. (l 

l.irivsn : Tritmitlp I'ultlirations. Inr. 
I^unl l': T riaanlf 

>i.tw(ihk: am.: TV 

llUMK si m»ti\i : illair 
t.lMII.M V| \* Jli.lill : /{Ofirr W'.CHl'P 
\\\ \kii-: Makeslec .tnvrd. Interna- 
tianul FUnt Fp.tj'ual tuvrrt (3f 
Km Tumi ii izi.nc: \I rikiv 



19E2 ELECTION COVERAGE 



1963 INAUGURAL COVERAGE. 
PENNSYLVANIA ELECTS A 
GOVERNOR* 

THE MAN MADE HEART* 



LAND OF DISTELFINK 



SHEPPTON MINE DISASTER 

• Math' aiaiLiliU f> otfwf stti- 



( in i-r.ici- of ^Irttinii rrMiltv In Jisturt <•» « > r<1 in M il >. I I 
Jlul it* Milmrl is w itk inlmin*"* nl p.irn » .iiulul.iIi-» ^p<in ir* 
Silirunlts of I'luLuU VliU, (..mril SkU. ( k i Ct 1 1 ^ X* 
m i iim i ii 1 1 1 1 \ ( 1 1 -6-62 

Ilit* stor\ of tin- nuiiiunr.ilion mcliitline tl»<" oatili cimii b\ 
JC "tin f Jiistici l\<ll. (In in.iiicunl pur.ulr .mi) tin- lull fr> in 
A idIki \|i.si|ii< Sot .i\.iildl)lc for f|»on%*>riliiji 2I0 in;nn<« 
I . 

\ iiiHiin.iri nf Maifit of tin' mirci .il prix r I'lir p|_nlc ptMsibl- 
In tlx- lit.irt-l me iiwrliiin* .iimI pro|< ti in nf | ■ silili f«ttir< 
ili m l*ipiin n(s S|>tm\<'r (jilciti ( ill ili\i ill ininiili • 
\ 21 M 

Tuiir <il (In 1 I'mitsx K .tnl.i Dutili 1 nlk rr-tn-| •>( tlii- kit/ 
limn I .in ft«il>ltiiii! ti-.nlitioi( il misti « M«f tJ i \h i» ii— «. it« * «i I 
tin Inilsh , >|xnnuh p.irtir" jrttauc Winni>uti> It 2> 1*2 

O^ct.il) r^'mrt (rf tli<- biuit iluHirsti i ri-»n » p»-irt.wij i»»J tin* 
.K-tii.il nni\rr\ with iutnrvi»»« •. »>tli tlw w^cu«%l nimrr«L N" t 
at-Ail.iblr for s|x)it»««skip t54> niinttkf V<«3 ami 
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PENNSYLVANIA 

PHILADELPHIA 



WCAU-TV 



ClrtNM I. It! 

l.H* v»i i : Columbia It road casting 
Svstrru. Inc. 

X» r« ouk : CMS TV 

Htn<t.M.\T.*Ti\Li CHS TV 

.\ntiiuuJ Sales 

iihXMii. M.j.nackii: Joint A. Schneider 

V* miiis: 1 Sidney IHJtnmu, National 
A<i\ilemy of Television Arts & 
Sciences Regional Award, American 
llajitist Conveniivtt Award. Ohio 
State (Di American Haptisl Con- 
tention Teleiision Award. Ohio 
State Awtird. McCall's Golden Mike 
(3i ; Ohio State Award (5) 

KnnoiiiAi.m.NC: Occasionally 



CONFORMITY* 



THE OISSENTERS 



TOTTLE* 



WOMEN WANT OUT* 



SPACE: THE NEW OCEAN* 

* Made available to ofhet sta- 
tions. 



Documentary study of ways in which conformist attitudes 
have crept into the life of Americans, threatening to stifle 
creative thinking. Sponsor: Menley & James, 60 minutes 
(12-26-62 & 1-30-63). 



Host Jean Shepherd spoke each week with a representative of 
a minority viewpoint. Not sponsored. 30 minutes ( weekly) . 



Puppets arc utilized to point up emotional situations com- 
monly occurring in the lives of young children, providing them 
with psychologically sound means of handling these problems. 
Not sponsored. 30 minutes (weekly). 

A frank examination of the conflicts between home and career 
facing American women in contemporary society. Sponsors: 
Philadelphia National Bank, Feb. 60 minutes (6-25-63). 

A scries designed to provide background for parents and their 
children about the complex world of space and space travel. 
Not sponsored. 30 minutes (weekly). 



PHILADELPHIA 



WRCV-TV 



I.hj nsm ; V<M iui'ml liroadcas'iing 
Company 

.\'i:hu»hk: SRC TV 

liFi'fihM \TAir\K: NISC Spot Sales 

(/»..M.ii V- \Ianv<,»:u: Raymond \P. 
II elpott 

Att Mills: Xalionul I'ress {'holograph- 
ers Assn., I'a. Assoi iated I'ress 
llrouilcnsters Assn^ Radiol Tv AVii\* 
IHrectors Assn^ International Film 
Festival, Sydney Film Festival, (I); 
Ohio Suite; y't Call's Golden Mike 
(3); Radio Tv Xncs Directors Assn. 
(4J; McCaWs, Golden Mike fS) 



THE SUN IS NOT FOR 
SALE* 



STRANGER IN TOWN* 



BRAIN DAMAGED CHILD 



DISORDER IN THE STREETS 

TIKAL: PLACE OF 
WHISPERING VOICES* 



Pictorial essay of a nearly forgotten aspect of life in rural 
America, die farm auction. Sponsors: participating. 30 min- 
utes (12-28-62 ; 3-25-63). 

Impressions of Swiss tv producer, Ulrich Hitzig, on America 
in gt'neraf and Philadelphia in particular. Sponsors: partici- 
pating. 30 uniinHt* (3-11; 9-16-63). 



* Math' available to other sta^ 
Hons: 



Examination of diagnostic and therapeutic procedures used 
in treating the brain damaged child. Sponsors: participating. 
30 minutes (12-11, 12-18-62; 6-11, 6-18-63). 

News documentary dealing with racial disorder in Philadel- 
phia. Sponsors: participating. 30 minutes. (6-3-63). 

Examination of ancient Mayan civilization filmed on location 
at Tikal, Guatemara. Sponsors: participating, 30 minutes 
(4-2.; 9-3-63), 



PITTSBURGH 



KDKA-TV 



r .i(k wt : If estinithoiisc liroytlcasting 
Co. 

\t iwiihK: CHS TV 

frlidi f. Croup IT siai\oj\s. 

lii iwsj %t,\Tim ; TvAR 

I.imhvi Mwai.iii: Jirnnie R. Reeves 

"\\HHity ixwrimml I'ress ( I ) ; Glenn 
( urtis tutird (Si 

1 hjiutJ u.uix,: Time time's usvA/v 
IIS 



ASSIGNMENT PITTSBURGH 



WITH THESE HANDS 



WjNGDINti 



BY THE SEAT OF YOUR 
PANTS* 

" Made available io other sta- 
tions. 



Examination of many significant community-wide issues ef- 
fecting and involving tilt public. Sponsors: participating. 30 
minutes (weekly). 



Medical programs designed to acquaint viewers with ailments 
and show ways in which to detect and combat them. Not 
available for sponsorship. 30 minutes (monthly). 

Children's program combining educational tidbits with light 
nature stories and historical events. Sponsors: participating. 
60 minutes (wccklv)- 



History of av iation commemorating 35th anniversary of Lind- 
hcrglt flight. Not sponsored. 60 minutes (7-12-63). 



SPONSOR/tv public affairs 




To thousands of prc-school Philadelphia youngsters, television and learning po hand in hand 
since WCAU-TV introduced "Love to Head"— a first-of-its*kind scries offering three to five 
year olds basic concepts in reading, mathematics, music, science and language 

"Love to Read" combines progressive teaching methods with the latest television tech- 
niques, and calls on parents to participate in the weekly half-hour program, on the premise 
that children of prc-school age are not only willing and able to learn, but want to learn. 

Experimental and effective— "Love to Read" is the latest example of pace-getting local 
children's programming (others: award-winning "Tottlc." the (lene I^ondon programs and 
"Pixanne") which has taught Philadclphians that they can expect the new and different on 
their favorite station. That WCAU-TV is. in fact, in a class by itself. ^WQ^IJ-T V 

I'hilndelphia-CIiSOwncd 



PENNSYLVANIA 

PITTSBURGH 

WIIC 

l.inwti. II 

NtrmwrK: MIC TV 

Ki.mik.XrRT \Tivk : Ultn'r 

l.t M.rt.\l. \1 \\ \<;i-.li: Hubert, A- 

lfutrf HHM*N 

I!|]IToiii.m.izi.m; : .VumS 



ACCENT ON MENTAL 
HEALTH 



DIVINE MYSTERIES 



MEDICAL DIARY — STROKE 
REHABILITATION 



PANTHER HOLLOW — PREViEW 
OF THE 21st CENTURY 



SHARED TIME 



Documentary on .treatment and recovery of a mental patient, 
filmed in a local mental institution. NoVavailable for sponsor- 
ship. 30 minutes (5-12-63). 

Examination of beliefs and ceremonies of Eastern Orthodox 
Churches, filmed in several Pittsburgh area Orthodox churches; 
highlighted by ancient "Ceremony of the Holy Fire." Not 
available For sponsorship. 60 minutes (4-14-63). 

A descriptive and pictorial tour of St. Margarets Memorial 
Hospital in Pittsburgh showing what is being done today to 
rehabilitate stroke victims through improved treatment and 
techniques. Filmed in cooperation with the Western Pa. Heart 
Assn. Not available for sponsorship. 30 minutes (2-24-63). 



Special program which examined the 250 million dollar 
Panther I lollow Project in Pittsburgh's Oakland district which 
is aimed at converting an empty ravine into a spectacular re- 
search center. Not available for sponsorship. 30 minutes 
(6-10-63). 

Examination of the "shared time" proposal, a proposal which 
attempts to solve the public-parochial school dilemma. Fea- 
tured interviews, pro and con, with several prominent edu- 
cators. Not available for sponsorship. 30 minutes (7-7-63).. 



PITTSBURGH 



WTAE 



JR. HIGH QUIZ 



ClI.OSM. t 

I.icknskk : 7V/»»<<»it>« City, Inc. 

Hum r: Hearst 

V.Twiiiih! AHC ft 

Kwiti mutative : Knli 

IlrtHU. Manacmi: Frvnklin C.Snyder 

\\\ Hit*: J'/6.T t'ittilmrgh, Qolden QuiU 
Atmrd (2) 

KifiTtHUALmivc: iSofw 



TIME FOR DECISION' 



SPOTLIGHT ON TOMORROW 



EASTER SEAL AMATEUR HOUR 



SO YOU HAVE A PROBLEM 

° Maje available to other sta- 
tions. 



Area Junior High Schools enter team of students to compete 
For trophies and savings certificates. Sponsor: Pittsburgh Na- 
tional Bank. 30 minutes (weekly). 



Documentary-styled program probing problems of local and 
national interest, with special emphasis on local questions. 
Not sponsored. 30 minutes (weekly). 

Panel of Duquesne University journalism undergraduates ask 
questions of guest celebrity. Not available for sponsorship. 
30 minutes ( weekly )i 

Area youngsters, twelve years of age or younger, performed on 
television while helping the 1963 Easter Seal Campaign. Not 
available for sponsorship. 60 mintites (3-31-63). 

Panel from the Council of Churches of Greater Pittsburgh dis- 
cuss the problems of the average family and offer advice for 
their solution. Not available for sponsorship. 30 minutes 
(weekly). 



Wl LKISS-BARRE 



WBRE-TV 

l. n i. 2K 

l.Hj.ssH.: If tmii.W, Inc. 

til iturtik : MIC 7T 

Hi pk*«m %t \ fi\i : Knis 

(.tMiiil \l\s\fcnt: fhtfifl yi. 
Iliiltiiimrn 



OPERATION JOBS. A 
VISIT TO EBERHARD FABER 



A VISIT TO THETRANE 
COMPANY 

A VISIT TO DIAMOND H 



A eiipsujc lour to the Eberhard Fabcr Pencil Co., one of the 
area's hcmi-t industries. 4>i minutes. Not sponsored. (9-30 & 
10-6-63). 



A tour of the Tranc Company. .Not sponsored. 4J4 minutes 
(2-10&2-16-63). 

A tour of Diamond II Brand Industries. Not sponsored. 4'i 
minutes. (0-23 & 6-29-63). 



i It] J mil M IZI HI.; Vrinc 
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PENNSYLVANIA 

SC BANT ON 



WDAU-TV 



WHAT HAPPENED TO 
RETRAINING IN SCRANTON 



< II1\NM. 22 

1 Ul-ssli : .V riiFiftm //rtiiit/Vmf i.T(, /nr. BLOT ON THE RECORD 

\i nwuik: CKX Ti 

Ifu-lit M %i vim : //■/{ 



Ihtlrnmh 

Vuums: (>><k Kt/>(/ i"r<-ss lor (hih 

iftintlfaii Itfjmrtinf * I > 

I\»itltUI St i?.l<*v. : ,\ wu' 



BELOW THE SALT 

THE CAMPAIGN TRAIL 

SCRANTON BUDGET HEARINGS 
• Shut, oiailMv ttr CMS 



Vn i t(tr > I it i 1i i ill -t £ t I r» U i i i ' i» f» ll ' r< 

I l Milt IUH | li% tl • \ti I Ilri|i-\r| i| t Tit Vt ll II ■ ll itL .t \ t 

jii iiv. r< fl «fl (Iiltititi • I > 2 

It/ ii nt in till ( ► 1 1 1 L_" r < t 1 hi i 'iii* l> I il n Hit ill! I 
|i\ Ni 3*u.\ Jill J ll >r t diMlltvt \i- 'I l ' ' I ■ * I • i. V 1*1 
lull Not S|MH.i- <n <l _>l> i.iiiinl<-b S»i 1 

s| j( «\wi| h <u S .I jiilnu i io I Wrlr -11 j T r« ill itLnvi i 
• ■(ll'iiii imiiiii i^n.iJ \i\ unikmi; tay» tl.< r Spit' t \ nV 
■ .ist ■ in !'■ nnvi l\.iin,i \jIii,>iii! (1 uik 1 1 1. 1 < t£>i[«ir)S I'l 

tlllltlltf s 

< rut |ir< Ih-iisi*< it poit fiTi gtrti rnisr lup • ' !• tin l>i>!ii|Urf 

.1^1 l<ll ll It .< Ill <m|I|mCT IIlt<»\HUS \\ llJl l«rj|l_lijt \ i 

i \ -ti.il il* fiit s|w>ti>«>r»i'>ip Wl I'liniiU- t fO ( Z 

1 licjiliglils i f .iiiitii.il lituli;i t In imiiC I • It) lis rti tfiir 'I \ >t 
v|n «n*i *r« < I (Hi iiiiiuiti 12-r12 



S C R A N r r ON- ¥ I L K K S Ii V \i \{ E 



WNEP-TV 



i ti I f ■ 

Li<»ssiM ^orthaistltn l'rnnx\ltanui 
lirnmli nsl insi. /'W. 

\iTv\nnh: tllC 71 

l.hdl r: Trcinn /inMULfif Tvlri itian 

Hi phi. si s T stive : T'p/rs 

(tlM.Ktl, M't'N ssi H: Thnmns I', 

\\\ iuiis : Scvrrul riiaUtm* fmnt re- 
/[ionni historical soeiolirt (2) 

F.iiikikialiZim;: AwiP 



RESCUE AT SHEPPTON 
MASSACRE AT WYOMING 
ALCOHOLISM 

ANTHRACITE STRIP MINING 
ROMANCE OF THE ANTHRACITE 



'(\ifvt[»li le pu tnn.il immti , frntn time of cni t.t*t to actual 
fiMiu ni tr.ippi (I niun is \).i\r I < lint ami 1 Ii nrs Tliirtii Net 
.M.nl.thli for sponsorship tit I minutes S 2S M 

I'locr.int tli .lit witli ,i f.iinuiis |>h -i*-miIiiji w ir\ ii tttli |w iwun 
W.il v-lllt rs .ind »fM r il lutli in tnfn-v \ it i v-«it>ilwtr I «r pan. 
sttrship. 1() imniiti s "•>-M|, 

I' \,miuii-(l tin ptobl'in of ,iltnliitli<tti mill lltr <niK limpital in 
r,i. (ifTrrini; tn .ituir-nt. ( .'onl.ttnnl ^tiBrus sliot iriMtli )«i piul 
.flit) .in lilti r\lc\\ \Mtlt ,i pjtu lit wfro lutl n I 1 * i\n) tr« itin'l t 
Not .i\ .iil.ililr fur \jtoiisfirsi,ip, 1I> mi imti-s II 2Vf*_ 
r Hi" <-lfi'<t til ■fliip mimiic <hi tin- .tr«.»'* fntnr< I'roCrtm € n 
l.uni-il f\i Imvim itittrviirts vwtli umiittor. pn i<l tit of Urcr-t 
tn.ll Cuit.p.ilU Irgtvl ttnrs, < l\K Ii Jtlcrj. iiitil ( itl/< us n.ti r< t< 1 
111 sifting |l ULslitritlll- N il IS .111 1 1 ill* few VJHJ1 «u(v]lip M) B'lltflltt-fe 

i->. i-i: M 

Vtttlli'tttic wnisjs uf tit. aiitlir icilp atra \|usn sv-is c-it'ipr* I l>\ 
Ijlir.iti <if Oii^n^s \ nli o mitin il w,k of annctit tiiinint; 
|H'opli , -^Lcos jrtnl tscnts Not av .nl.tblt fot s]>nitvtr:.l ij> V) 
miiuitis l.l-19-(»3). 



RHODE ISLAND 

PRO VJ D E N C K 

WJAR-TV 

riiwvii. in 

Ltu.vsn. ! Tkf Oullri C.Ampnny 

Nrrvsiiiik: MIC Tl' 

Knot i": ()\iltn Company 

III ritfi .NTtTItt : Pclry 

l.|.MH«l ^l v\ VCKR: />.ii ill J. StntrllrfJ 

F.DiTtiHi ti.iZis.Ci: Ormsionaltv 



NATIONAL HEART INSTITUTE 

NOWHERE, USA 
CANCER FACTS FORUM 

GOLDEN CLEF WINNERS 

GUANTANAMO BAY 



f'llnr .ntil list" snrsftv of rutTrnt tm-<lical n-srarrh rm Imnrt tin 

t.isi- M'Klnatur H. I I uiiijrt*VMmn J 'lm Fogjrti Sti i\m\- 

iihlr ft r sponsorship. >(' mint tc-s v t-tvli 

1'ilnt aiul lisi- ^ttrvft of lnc.il citlluwl itppx»rttir»'tn-« psjicstuI \ 

frtt ^ nune .t lulls Nnl vjwiru* rt'l 50 i u nti-s 2-I*»-isl 

l our list .il (.ma f t \p» rts nnsts^ n=wnt ti k phf-ww qui-w?l**='* 

.intl ft ptirt on littst l *,it t r rrst iri It «"Pts N •! *po» 

s.nrtl f*) tiini tt-s I-1VM 

Vr\ff v. HitJini; rt:it.ll t>f Iik»I \ *MC Dliisit H«s in uuli I Is 
coi p«-titi:itv Nt»t .isjiilihlt ft"r s|m>u».,»»I p ii miii it 

r*ilint-tt rrpt rt of st.it l m s n«-\v_s Jir*j t. r *t < .it»>» f.«i Ci rt t 
i liis rt turn i f N i\ v f ftilu-s foil iss ing Ctil* .n rri«fa N t ( 
*or<fil. tO tnuiuti s l-lvrs"?^ 
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RHODE ISLAND 

PROVIDENCE 



WPRO-TV 

(1IAVMU. 12 

I,u f > ski- : Capital Cities IfrotuUwling 

Nu iioiik: CllS TV 

(yiioj.1': Capital Cities Broadcast in ft 

Hi.piiI.sKnT\TIU.: Hlair 

Imt mUi MiNAcr.n: Joseph l\ 
liituplirrty 

Auahiis: George If ash'mglon Honor 
\letlal Freedom* Foundation Atvard 
(I) 

KumiKUi i*im:' N(Ute 



PROVIDENCE 

WTEV 

(inwini it 

l.ii*.hNsfcfc: M TEl' TclevixiDii. Il\c. 
Sri uiihk : AHC 77* 
Un-riKsKNTATivn: INi 
(.i.M.H.u Manackk: Vnnce I.. Kckersley 
I'.inToiiiAi.izi^r;: A'lwir 



SOUTH CAROLINA 

COLUMBIA 



CHANNEL 12 CLOSE-UP: 
A HERO NEXT DOOR 


The volunteer fireman in Rhode Island: his motives, drives and 
dogged adherence to principles more commonly thought of 
as belonging to an earlier America. Mot sponsored. 30 minutes 
(9-20-62). 


CHANNEL 12 CLOSE-UP: 
SENIOR SENATOR 


A view of a typical day in the legislative life of Rhode Island \ 
senior senator, John O. Pastore. Not sponsored. 30 minutes 
(5-22-63). 


CHANNEL 12 CLOSE UP: 
HARRY CURVIN, A PROFILE 


Speaker of the I louse sinee 1940. A recollection of his political 
lifeline and actions (luring a session of the legislature. Nqt 
sponsored, 30 minutes (7-17-63). 


SS 346 — RIGGED FOR DIVE 


Life aboard a conventional submarine, the USS Corporal 
on an overnight cruise, demonstrating its mission of anti- 
submarine warf-sire. Not sponsored. 30 minutes (8-18-63). 


CHANNEL 12 CL03E-UP: 
TO BIGOTRY NO SANCTION 

CATHOLIC MASS 


Rabbi Theodore Lewis recounts the Jewish community's earlv 
liistpry and conducts a tour of the Touro Synagogue, oldest 

in the Country. Not sponsored. 30 minutes (9-4-63). 

■ ■• ■■*>.■ -■ . ™- . . j 

— ....v. . \* r A .sr. '-r\ ■../-• ^ 

Full Roman Catholic Low Mass celebrated in the studios for 
the benefit of area shut-ins. Not available for sponsorship. 45 
minutes (weekly). 


REPORT FROM U-RI* 


Reports from the University of Rhode Island featuring various 
projects, activities and events in which the university is in- 
terested. Not availablefor sponsorship. 30 minutes (monthly). 


ON CAMPUS 


Colleges in a three state area inform the public of activities. 




Special projects and problems encountered by the schools. 




Sponsors: participating, (weekly). 



RELIGIOUS .NEWS PROGRAM 



THE SWORD AND THE SAIL 



* Made available to other stfi* 
lions. 



Representative from the Council of Churches and a station 
announcer give news of religious events, items and affairs. 
Not available for sponsorship. 15 minutes (weekly). 

I Iistorical program covering explorers from Columbus to Cap - - 
tain Cook, (raring the background of expeditions and leaders. 
Not available for sponsorship. 30 minutes (series). 



WIS-TV 



!'ll\N-sM, ill 

I.H t \*| > : llrnadriiHtnf! Company of 
the South 

(.UUCP: llnmdrasling Company of the 
Vhuoiik; MIC 71 

Itl PHI SI NT\TIVI- : I'Glf 

I.IMHVJ. \Knw.iii: Charlen A. litttson 
l-JUT'HH.\].i*|«C: ,\<>tte 



HOUSE OF BISHOPS* 



A CAROLINA CHRISTMAS 



COMMUNISM IN THE 
CLASSROOM 

TUITION GRANTS 



CAPITAL CLOSE-UP 

* Ww/f* arailahlr to other sta- 
tions. 



Live coverage as the Archbishop of Canterbury conducted the 
Evening Prayer Service before the assembled "House of 
Bishops" of the Episcopal Church. Not available for sponsor- 
ship. 60 minutes (10-27-63). 

A look at bow the holiday is celebrated in South Carolina, 
highlighted bv the Columbia Choral Society and an original 
ballet. Sponsor: Commercial Bank and Trust. 30 minutes 
(12-24-62). 



An effort to put in perspective a local controversial issue which 
had been distorted by extremists. Not available for sponsor- 
ship. 30 minutes (2-18-63). 



Examination of the pros and eons of a bitterly controversial 
proposal to enact "Tuition Crnnt" legislation. Sponsor: Blue 
Cross and Blue Shield. 30 minutes (4-S-63). 



Station plays host to Attorney Ceneral Robert Kennedy. Part 
of scries of timely discussions with people in the news. Not 
available for sponsorship. 30 minutes (4-21-63). 



M"H Til r\|<OU\\ Vol Reporting: 
Columbia VVHTW, Florence. 



W\I\I-TV, Anderson; VTCIV-TV, CWl.-Mon ; \\ T.SCTV, WUSN-TV, W'CCA-TV. W WOX TV, 



SOUTH CAROLIN A 

<; U K Ki\ V I LLK 



WFBC-TV 



I ii vs vt i I 

Ijttsui: Niii/iirnifi'Mi ifnntiiVmi"t#ie 
Cifrp«r<if i«m 

\t iuwiik: fW(C' 7 T 

(.null': Soili'ifniiVM 

Iti rut »tM \ri\ i : Ii w -Knttthl 

filMRVL M** xut it: H i/«rr» L. IJ rufri 

IlilliiHI\J.I*I*Ci ^inr 



00NALDS0N STORY 



TOPIC: THE ARTS 



THE FURMAN STORY 



STORY OF TWO CITIES' 



TOPICr THE JUVENILE 



* Matt> ariitlitiilf through TAC. 



I)(X nun jiT ir\ <«l tin wi rl J u i'li 1 >-ut i.f t* • I >l t t 
of the Miht irv \r'lr»i prrt Von Sj r t iti/ i 
Siuiil,. r» \ id i.illlinl Ii In if Mill* ul H.. 

I )iH*iniiniU<r\ Ji iiK-um iL ill' i ' « ill iiihiir i( lid I l\ 4i 
il J < tilitiiHMIII S ttifjlit !< <1 X n iplihltv II nlU I Mi N ' 
*\.nlihl>' for • porter l*ip Mli miHti 1 f«2 

15lH llllHUl lf\ lIlM IIAMHI1 |tH-X>-il|l ill ilm t ' w itli ll>< I t* n u t 

ilu- |t nit; fjinj'* >\'~\< )oj»tu'-i)t }>ri>i;uiH tf I i*na*'T f $i <t <\ 
Not «v,nl.itil< fi«t %|x n juj litp. 10 imiiulta "tJ 

I 'nut i mi ll ith ( in f nv illf anil itt " i t« i lit O ri ft I r 
Nf-w A.iliuJ iii-il i.ii;. |Ik r L|\ .i bn!'- ilrtu,:lii rr t <J I, II 
l».i*i'il \« I inn tiirtx serving in M*vf A- Lin. I Sp< r 
Citi/( its fc Soii.lhi-iii Nalion.il li li I »i) muuitm f i *1 

Dim ilvM in | tucr.i II (HIT. i Tin tl Uil),i tin |ifulill n"» fif v ill 
Vol ii, ul ill' ii r -ijviiiM rsliip M>! n imttt fi.fi 1 



SIM KTANB U K C 



WS PA-TV 

l,IH\MI 7 

I it l v«o : "iparian l(mlinrii*linf C«». 
V rvvtuiK: f/fS 7"l 
Kil-i.ttM \ T. VI I VI : /fn/finirbrr? 
Cfmkm. Mawlih: Walter }. Urmru 
Fin t> ■ u i \i izi Mi : Ni»Hf 



THE DRDP-OUT 



FINANCIAL AIO FOR 
COLLEGE 

THE COMEBACK 



WHY HIGHER EOUCATION 



FOR CITIZENS OF 
TOMORROW 



lnfi-mmvn uifli pi r\iin\ r.nn;iiic tu •m< Iron* I I'm 2s » ; lio Li t 
ilroppttl out of Inch sctiool Com 1 1 ii ntv |i\ the J<i<1c "i J"^- 
rinlr Court \*ot .tv.nl.il i}<- fur \|V>iiM)nl*ip TO i tmili 
V22-fv}). 

< IfiiiMtn < olii i;i- unttials ihitLtisM il tlir iiiiiiv nniivt*f I nai 
ci.il hrlp lur ittiiM « lio dcsiri 1 l.iillti r <-d<u alum N t ,iv ul i|il»- 
for •.poiiMirslnp >0 luinnli s 2-IO-(i1 

Intf-rt ic\( \ with ilt-rsiiriH vv |m )n<l /troppt-tl out qf scIhm*) anil 
leliirniil to n i < i\c ••t.itf' mlifk.ili- in nicl'l a l*ill cLuni's iiunv 
VfMrvlatir. Not .iv .lil.iblf fur \)Miii*tfrship 10 ininuti 4 ^ T ^-4 ivl 

Offici.tK of \\ offord Colli Ct* (l^ctis^fi) the nniMirl^rin if 
ioHi'<*p i-ilni.ttion front all .n|w<t<i \nt ivttlUlik for sfHii».-r 
*\up. 10 iiiinnti t-20-fvl 

1'ach nf I t l>ro.K|r.ivt>. fr.ilurril a tIiiT<*T?n<t coIIit;i>. or mow rsit\ 
in thr viruini; .iri ,i uhicii vva< as^imutl a topir for tl»>r»i«»tt 
Not jvaihihlf fur •vprnis«r , vlnp 10 mimii« sfm*« 



SOUTH DAKOTA 

siorx PALLS 



KELO-TV 

< llVsSir II (.yatpfrffH: 6 nml 1 

I n l »«l l : Hblriwtin+M Hrfmtlrn*iini; 

Nitvv.i.Kh-: C.ll> Tf. UH' IS 
CkoI p: N'r/o/nnrf 
ltiPKi^f>T\Hvi : H-li 
I'.imrii. MwsCHi: Eiaris \i>rtl 
PiiiriiKiM izi>u: \«nr 



WATER CONSERVANCY 

THE MAGNIFICAT 

BATTLESHIP SOUTH 
DAKOTA 

SPELLING BEE 

INDIAN RELATIONS 



Tlir Mt.il iii'i.rsNiti. of ujtif aiiw n .it inn t.i I lit- i m/fcVt* itn I 
tultl lift- of Vmtii IJ.ilot-l .ukI il" .^flnrtN to il.it' N ,t wati^ 
jhlr for •.poiiMfrOiip >0 miiinti^ 1 1-J L2 

Vii^iitUn.i ( iillct,'f (..'hoiA in tj-«i ir pn-« nt^ition cf thf "Mac- 
iufit.it " N it .lA.ntulili fur sjMin^i rvl *p. Kl in n it« 12-21 -P2 

DiH mi i lit.irv tt< ft Ia f il t sUp ilurinc \\ rl'l W'tt II 

l> nit' r.-si pi I In ii | >ir' ti o 'f Nl n*l Hittl--I>| \ 

Nn n.ilUI'li l»ir >| i*n rvliij* iO imiiln 1-lO.Kl 

"»|H Ihnc In i with t U yt ti Is fr- >>i ll i tut il' i N it j 
n ri il »i*l lllnlili^ 1-1 I 'vl 

i'jih IiIim h>».ii ni f Itulun pf |il«-« » in s-i.th L).iti t=i L-t innE 
pri"titi «-l"'t uti/i its Fi»'ii' j'l '\tr llir Lit N t iv 1L1I 
^p<**.'*r^liip 111 i Miiluk VUv) 



Mil 111 lt\K"»TV V,», l{,,»,rn„e KWIt. T\. VWf .f.-t-i»i Kii][\.T\ MitrUII; K<> 1 \ T\ K H-l »• t \ . It»,."'l 1 



TENNESSEE 

SIOl \ FALLS 



KSOO-TV 

i,m\»,i. 13 

I MHr: KSOO II Inc. 
Vtuukk: MtC 11 . iltC TV 
<>koi l": Sioux Empire iSettttwrk 
Id nil si-st \ ri\t.; An-ry-Kiiodel 
(,i M ini. \Ian\c;i:r: .\iirton llenkin 
EniTotiMt.izi vc: A'mie 



OPERATION SNOWBOUND* 



CORN PICKING CONTEST 



FARM & HOME SHOW- 



ELECTION' 



THE DRINKING DRIVER* 



* Made available to other sta 
tioas. 



Information to rural and urban families regarding weather and 
road conditions, cancellation of schools and public meetings. 
Not available for sponsorship. ( 1.-15 and 1-16-63). 

A report on the measures that must be taken in the operation 
of shelters and combines to insure the safety of the operator. 
Sponsors: participating. (10-4-62). 



Program comprised of helpful hints for the farm and home 
with special stress given to safety measures in both areas. Xot 
available for sponsorship. 15 minutes. 



Background information and updating of the election recount 
in South Dakota and Minnesota. Xot available for sponsorship. 
15 minutes (11-25-62). 



Panel discussion by safety CNpcrts on the problem of drinking 
driv ers followed by filmed interviews of reaction test subjects. 
Not available for sponsorship. 30 minutes { 12-27-62). 



CHATTANOOGA 



THANKSGIVING 



THE CANDIDATES 



WDEF-TV 

Cl I ANN fX 12 

Lm nw : W'lil-'F Broadcasting Co, 
Xerwtrm: CtiS TV ' 

|{F.i>itF.SKNT\TivK: ATS 

CeXLKAL Manual: Carter M. f'arham THE CHANGING CLASSROOM 
I'lMHiitlA-l I'ZlNf. : Ocd\ional 



THE ECLIPSE 



LUNCH FUN 



Program for grade school children emphasizing music and 
rhythm and linked to the Thanksgiving season. Not available 
for sponsorship. 30 minutes ( 11-21-62). 



fnterview of all candidates for city office using a special inter- 
view technique which allowed the audience to concentrate 
fully on one speaker at a time. Not available for sponsorship. 
120 minutes (1-7-63). 

Explanation of the changes in public school methods and goals 
by use of charts, diagrams, pictures and interviews.. Sponsors: 
participating. 30 minutes (8-14-63). 

Highlights of the history of eclipse and demonstration showing 
means of viewing the eclipse with safctv. Sponsors: participat- 
ing. 30 minutes (7-12-63). 



Combination of entertainment with news and discussion and 
an opportunity for stnull community organizations to announce 
(heir activities. Sponsors: partta'pathlg. 30 minutes (scries). 



CHATTANOOGA 



WRCB-TV 

I it i NNKt : If, ft Craft Hr<itnl f i,*tHii: Cn. 
I'.wti v. Runt Craft Rrotoirnvtinft /.'«. 
Ni inniik: MtC TV 
Hn-in-M \tm i\i : //■/{ Ti lt'i mjoii 
r.fNtKAI. llnrr\ II. llnrUi- 

I I'llimiil t/iM.: \ii<j(. 



LIVING THINGS 



JAYCEE QUESTION OF THE 
WEEK 



CHATTANOOGA INAUGURAL 
SPECTACULAR 

LOCAL ELECTION RETURNS- 



BULLETIN 



State game and fish commissioners exhibited live carnivorous, 
herbivorous, and ominivorous animals to show children inter- 
dependence of all living things. Xot available for sponsorship. 
30 minutes (5-27-63). 



Colonel Clayton llissill discussed the role of the L T nitcd States 
in current affairs. Sponsors: participating. 30 iuinute> 
(1-27-63). 



Inauguration of Chattanooga's mayor and other newly 
elected city ollicials. Xot sponsored. 60 minutes (4-15-63). 

\ local election central operated by some 100 people to bring 
viewers local rare returns. Sponsor: Chattanooga Gas Com- 
pany. ISO minutes (11-6-62). 

Possihility of deriving additional revenue for education from 
the sale of licjncir by the drink discussed. Sponsors: Partici- 
pating 30 minutes (2-13-63). 



SPON&OR 1\ IH tu [( Ai l MRS 



TENNESSEE 



J ACKS()i\ 



WDXI-TV 



UinMl . 

I ii t n-i i : IHtif ItrmnlruHinu 
ComfiiiHv, Inc. 

IJhiH I'; iHtif ^f««w/» 

.NlTVMiKks; (.Its H\ MtC Tl 

Ht.rtll M > r M l\ v. I i-mm/, ?Wfo»#. 

l.niuii Msnu.ih: }>\Un I.. "V < >/■ < A 

Kihkihi vi unit: \nnr 



TICKET TO ACTION 



AGRICULTURE — TOOAY 
AHO TOMORROW 

JACKSON'S INDUSTRIAL 
PICTURE 

DISCUSSION 



t m< I i I I h il In '! I It ll i'I I . I I [I 

i ill |i iM £ ii ii Hid ru m w t i \ i ill (MP | r> 
tHll N|.| ll III till In [H t l> p Ii i it. S 2 »< 

I mini ' pi i (i I iid tl xl i f I I (V i I i | r t 

tin ill s i Ii jn.ii id will i i\ I i^|h t I n tl I ta*> 
w ill iM I. i )m i r h J II ii i Ii |H _ Ii _ 

\ll nil lit "I tl ilv \ iir> ■!■ ill I I Ii il 
i \|il inn il » Ii il is |m in ' il i t ) I i i ' i i i l»»ti I 
.in i Scit it ulihf* It r | ii r I |> li I < < 

\n .in.iUsis mil ill i n mi i ! !»• I j i« I I ii 1 kna 

in il il l«* liir spin its! ip 0 i i l< ii Iv 



KXOXVI rj.K 

WBIR-TV 

I IMSMI 10 

Lki vmsH Siuithvri.-trrn llnmtli ti-lint 
( .ti/yi. 

r.ncu r: >'orif fteaA/i r/i Hrnmlntstitip 
Nktwuhk: CHS Tf 
ttn'ity -a * riim ; Averi'hntHlrl 
Rfciuiu. M\n\i:ib: Jnlm I'. Hurt 
F.niTuiini i7i m;: \<mr 



AREA-SCOPE 



COLLEGE SERIES 



BROTHERHOOD 



IS EAST TENNESSEE 
A OEPRESSED AREA? 



CONSOLIDATED SCHOOLS 



I lit pr i is n| M or rut iu i t 1'iw n i i tli» *u *< i i ir 
i npiirt mi tlir Mnrrist< >\mi Hi l>\<l p v i I I r i 
i\ nl il.lt fin spi si rsli p ><) i ii nti s I 121 ' 

Oi Im(i nl tlx pr .ill l« )i s i ( tin I i ih IN Ii N 
.1 1 tl* fur sp.llls [ship 111 1111(1 It s }• II -I 

Disi iissiiiii I h I \\ < i n uiiiti .mi I \i em n pr i t iln 

I'rnii st • ■■! ( .itimlit. .iikI jruisli f i tits i i tl ' Itirtl ■ 

i>f M.m " Nut r\ iililili' I >r spuiis iislnp .11 • i mi t 
21 IM 



ml 

Ni l 



I ll. 



DiMilssmn VMlii pi op I r from I In ))i p irlim i I if t • 
the Tt inn ssi i \ .i Il< v \ii|Ik nlv ind t > ll I N s . -n mi I 
sion in llit .in- 1 mil v. Ii.it i in In (I mi iIk i t it N i 
f<ir sponsorship. ">(l n innti s 7 17-fi> 

Disi iissiitn ssilh tin in n in uf km \s lilt ii I ( " \\ 
|inli;i on tin- hi££i s t prolili hi in km xwl ml ki \ < 
sini r aunt i.ition Nul .is .nl 1 1 il*- fir sjmii s >rs| ip tl i 
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.MEMPHIS 

WHBQ-TV 

i.iiwmi. 13 

I.wt*m»; HKO CrurriU. tnr. 

• mum r: HKO liromlrastitiis 

Nhwouk: ABC Tl 

Hrvnt+t ntvihk: HKO Grtirntt 
\ttiionnl &t/*'i< 

tUvtnti \|»N\i.m: Ii. t. \n*'/ 

KpiTtmi \i i/in(.: None 



PRESS CONFERENCE 
ROU NOTABLE F0RUM~ 
ISSUES INACTION 



AN OUNCE OF PREVENTION 



l'KNNK$e>:K \»l Hrportinft: »T\ I'.. 
ttfYH-T\. WJIIL-TV. Itri-iol-John-oii 



TOWN AND COUNTRY 



( hiillJiiiine.i ; \\ VTK-TV. 
•"iiy-KiriE-jHirl. 



St.itum iicsssiih-ii .uul pn ss ri purli rs tpii sti in \l . r nil m 
Coiiiiiiissiniii rs on tin cum ut ill m> f ll i < u h i \ N t 
asailililt- fur sponsorship. It) i iinnt< s iwrrkh 

CWctiiHIl of .ill fjltlis Hill l.iMlll n n (III I s w s spt i&r 

ri-lr^iiius theme; smli .is "Hi I (i m mil tlir Iu I'iSm N t 
•is ail.ililr lor 5|xmsiirship. lOiiini lis HtikK 

In (*»Kip< r.ition \\ith tin' M< I iph s J i\i i > s ; utt s| . ikr rs pn 
sent liotli suli^s of iiilitr >si rsi il issi s i ti < < i i is N i 
.isailidh* f r sponsorship in n w nti s ( i this 

,\ stiuh of tr.iliic s.iU t\ in s U»i| / ii s ihn t ti tl t i\» ir 1 i I te*~ 
lion of p.in nt> in imprint tl s ih t\ i m n t N I i\ iLII I t 
tpoiLsnrsIiip 50 n ii nti s l-2t)-'»l 

1 i\r prour.nn nf tali nt |x rfiirm mi i s. gi ii rs i> u > h I attUnf! i 
tmn. siiiniil.itiiic t "ili'ir al iiilt ft stv i ul tniii^i\|ktii. t |mmI 
t. il< it S|ui| snr I l.trt s llrmlal Ul j itrs >l nk 

KnnxKillp; * Mi T, VI Uf t -T\ . \lrni|»lii. ; W-l\-T\. Nj.ln.llr; 



SPONSOR ,\ i«t ttt it \ i i MKs 



TENNESSEE 



NASH V1LLE 
WLAC-TV 



SCHOOL DROPOUTS 



( it \ \ m r ."> 

Uit.Mii> : 11 LtCTl , J,w. 

Mt»OiK: C/iS TV 

Rl I'lllM .ntativi. : Kutz 

I.i.mimi. MaWCIii: T. H. ISuket, Jr 

Aw Aims: liiulio anil TV Council of 
Miiiiiln Tennossi-f Award (I) 

FiiiiiiriaLiXiKC; iYo;ie 



WLAC TV REPORTS ON 
COMMUNIS.M 



TWO FOR THE SEESAW 



THE AGE OF GREAT 
PROMISE 



THE SUPREME COURT 
DECISION ON BIBLE 
READING IN SCHOOLS 



Distinguished panel discussed reasons, aids and effects of the 
high school dropout problem. Not sponsored. 30 mi nnt(> 
(9-16-62). 



Interviews and analysis of the threat. of communism with defi- 
nitions of the dangers and the need for education and aware- 
ness. Not sponsored. 60 minutes (8-1-1-63). 



Presentation of the civil rights problem from a local point-of- 
view, including interviews with leading national, and local 
figures. Not sponsored. 30 minutes (8-31-63). 

Dealt with educational problems and opportunities facing 
American youth in the near and distant future regarding space 
advancements. Not sponsored. 30 minutes (9-63). 

In-depth study of the subject, including background of the 
decision, Tennessee trials concerning this decision, and inter- 
views with national officials and religions leaders. Not spon- 
sored. 30 minutes. (6-18-63). 



.NASHVILLE 



WSM-TV 

J.1lt*F»Kt, I 

l.HVKVMt: mi.fi; Inc. 

v.TttOKKi snc tv 

Ibr-RVsJ-NTtTIVE: I'rtry 

l,t>KH»i. Ma.nau.r: IrrinitC. Vuufh 

I'm Kilo vl.m.vc; fia/m 



DOCTORS MEET THE 
PRESS 



ELECTORAMA 



SOMETHING TO GO ON 



TENNESSEE OPEN 
GOLF TOURNAMENT 



MERCURY TO APOLLO 



Three Nashville doctors discuss heart disease with three Nash- 
ville; newspaper reporters, underlining Middle Tennessee 
Heart Association drive. Nor available for sponsorship. 30 
minutes (11-4-62). 



Cave local viewers up-to-the-moment results on city, district, 
and congressional races of local interest with network cover- 
age of national races. Sponsors: Fidelity Federal Savings & 
Loan Co.; Royal Crown Cola. 390 minutes ( 1 1-6-62 ) 



Documentary on the interstate highway development it> 
Tennessee and what it means to the connnjinilv. Sponsor: 
Euclid Tractor Co. 30 minutes (5-1-63). 



Live coverage of this local sporting event. Sponsor: Sterling 
Beer. 210 minutes (5-11 and 5-12-63). 



Highlights of tlie government's new space project, interviews 
with new astronauts and some of the original space pioneers. 
Not available for sponsorship. 30 minutes (4-15-03). 



TEXAS 



ABILENE 



KBRC-TV 



I II ISMJ. i) 

I li i SMi ; tl>th iw &mthr ami 
I ♦■/t'M.iitin tliaupimv 

1* itttm.it- MIC Tl 

Iti i-m<.( vintim : Uti-Uinii 

1,1 M 4m \| y \ \<.| H ■ l>„l, 
I l<l HIM \\ 1/1 \<, \ 



CRIPPLED CHILDREN 
APPEAL* 



COMMENT 



Mmlr mnifablr to other Mo- 
tions. 



U\\> \,„ l(,„, tr i „ IK kl'Vlt.r\. -ui-.-t kVI.l.TV. \lpin.-; 

>|. in; K< III [\ II ,rliiin,.,i: kKl*-TY. Ij.i|m« ChrKti; WFA.VTV 



Rex Allen and company entertained and called attention to 
the Cattleman's Roundup, major reyennc source for the West 
Texas Rehabilitation Center. Sponsors: First National Rank. 
Citizens National Bank. 60 minutes (8-10-63). 



Interviews with four voiing prisoners \who told how lliev 
"went wrong," presenting an appeal to young people not to 
fall into delinquency. Not available for sponsorship. 30 inin- 
irt/H (5-1-1-63).. 



M t 



M*U I ii Ul. 

» ,11 



KVFI.TV, Aiiwrillo: KHMT-TV, Ri-uiniionl : kVAR-TV. Rip 
Dallii.: KKLIM V, KTWTV, Kl KKW, Lareilo; 



■ k KMlliTX. Mi.1Liti.1- K\ k\t. I\ . \WI«tt»J M.TV. Tilers KCF.VTV, Tempte-Waco; KW'T-VTV, 



SPONSOR / ry pi hi k m i mks 



TEXAS 



\ M \ R I LLO 



KFDA-TV 

1 IUVMI. 10 

1.11 ► s.MI : 7l'»tij Sfi??r \i'ti<*irl„ 
Nhhiiuk: CIL< 7 f 
Ilu'lii »i : lllnir 

lit »» h tl \1 \ n u.» n ; Jn/m 
llriTOiitM izivc: Th-jVc i/oi's 



THE TWILIGHT LIFE 



DEWEY HICKS TRIAL 



47th DISTRICT COURT: 
CLEMENTS TRIAL 



THE BATTLE OF OXFORD- 



PAPER HANGER* 

* \hltlr «i<fi/»jfi/f in otllCT itti- 

fli 8* 
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I Ml ii n ull s H-2 

Films of tlf I iii'm r&itv <if Mt-i" i|i|«t il il» U*mr ml | 
Mi ri ililli'.s .nil iiit. ii < • villi. Ii >!n-u i. ,, ».,,. .el ii»iil*- u 
(In- town nnil mi tin (.impns S|mid< ir 1 1 i-n 41 f (1 W 
I'li.iriu.ii v >(l hiiiiiiti v 11-11 d2 

V dlK iiiii' nl.in stnilv (hi llji illi %< il « 1 1 I |i it 11 ' j 11 iMtw hi 
tin- ,ii>i*i Willi iiiluriMtitniii on |li>' ifji tip it mil I ivs $t> ut I 

rl. Sponsor \1n.1r1llu T l^irtni; Ibniw .{> f i, nti II 1 I 



A j\l A K 1 JXO 



KGNC-TV 



( II \S M I i 

Iji 1 n-ii : fi'/d/rw-Nrnn /'u/i/ii/un t 
('.inn imn\ 

\i iw.imk: MIC Tl 

l!i i-Hi -i Mitm : f'rnuril, Tarhri A 

l/<f,'(i»/ic// 
I'tVKU \|»Nu;rKj {.Mi U nison 
t 4'n lulrt vi.i/iM. : '\tinr 



A OK 



ELECTION RETURNS 

WTSU PRESENTS THE WORKS 
OF ROBERT FROST 

YEAR END NEWS REPORT 



RURAL YOUTH DAY PROGRAM 



FApl.iuut inn of tin - op<?r.»lii>ri* nf \111.1nil1 \ r L n< • 11m 1- 
1 .HIV ol I In- niipnrl.iiK •• <if tin - Ills'" In fl f mmhiiiih Is \ 1 
.O.iil.llili fur spoiisivslnp. >0 iniuiit**, w.ekk 

llonrK i n4 1 i.iCr nf Hp-tii-tlic niiwiiti Iih il st it» .mil 11 ti 11I 
ri turns Sponsor Ain.irilli) N'.ition.il IVii k II {3 b'2 

Vii.il> sis ,nttl ri-.idine of pn« t HhIm it 1 rust Iw flit 1 ri si<|, 1 1 ■ f 
West Trx.is M.itr l*im»rsitv. Nut .is nl.ilili for sp« nv rslifp 
5(1 minutes (wvrklv). 

Survey of the niosl important in sis. seines .mil f\<HHs dtl tl 
pjr\li>ns \< ,ir Spiinwir Vm.inlli) ViIkiiiiI it ink fit) t '1 1 mli 

(12^1-02 . 

HoCOcmUoii of tin- mitst.indinc actoirptKlu u rits 11 I t titri 
tuitions of ynuni; fanners ami rural \ontli of tl-» u-r-A Sjwn 
sorv A. X, ft () SlippK < 'ollins \( itnr C >i pun U\ , m, 
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\hwiiiiks: Ctm FT. MlC Tl . 

tut: n 

Hi fin ti jintiw : Wiiinirr 
(7imkvi, M*KVCf«: J. C. Krllurn 

Aw mns.' \uhonnl Cii 1/ th-feum- tumf HURRICANE CARLA 
(It 



TARGET, AUSTIN* 



THUNDER DVER AUSTIN* 



OPERATION TEENAGER 



Fdijoki 11 izinc; 



ATOMIC POWER 

• \f«i/i in tnhtt I t 
fn»rn 



S1111nl.it um 1 of j nii^lf iir ,i((.icV on tin filA 1 in I 1 n t ■ •■( tl«» 
cti\. 111 t iHipi r.ilton wttli CimI \% U ns» \ t is 1 il I I 1 
spmisorslnp. Ill tiintnti-s f >-<>2) 

Dociinv nt.irs lit, illnc uith tin tool |ir»M<r'i nf •< ■ 
osir tin- c it \ Nut .uwililili' for *|v!n* rsl | fl 1* t «i 
11-02) 

Four cons ids from a stale prison db-r^rK I |tisj»nil» ii*l » 
(jiii 110 with .1 ttii: «ic p*m I. \ I s nlililr fi t \|-«'|i 1 
(><) I lllltlll s I f*| 

Pixmiti it >rs "11 Unrnr ii'i f irl.i jml t Ir i<l ill 1 kph 
111 In r \« .ill N> I is .11I.1I1I1 for*|H>ii' ir- ip ilttn" • '"S 

Dismvvltin tti .iIi.iIIl |K(W|r "i ll Or I U\g I I 11 r jt 
p.ini I dl pn ((nrswrs from ll« I ins 1 r lis 1 ' Ti s \ 
(nr spiifs iv p fiO mm nir» 10-62 
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TEXAS 
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KFDM-TV 

I it I %ski Ih ttuinmit Trim jVion 
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THE UNITED WAY* 



NECHES RIVER f ESTIVAL 



FAMILY COUNCIL SERVICE 



A SALUTE 



* Made acailahle to other sta- 
tions. 



United Appeals program to acquaint the general public with 
the work of the 57 member agencies during the drive For sup- 
port. Not available For sponsorship. 30 minutes (9-9-62). 

Presentation of the Neches River Festival Princesses to the 
viewing audience. Not available for sponsorship. 30 minutes 
(4-24-63). 



Description of the functions and duties of the Family Council 
Service and the role it plays in the life of the community. Not 
available for sponsorship. 15 niinutes (5-8-63). 

A salute program to the new multi-million-dollar banking 
facilities in the urea., Not available for sponsorship, 15 minutes 
(7-27-63). 



CORPUS CHRIST] 



KZTV 



INGLES POCO A PQQO 



70 MPH 



(,lH=s>ru It) 

LiCenmk: Telei i>i«w, liu. 

\nwnitks: Cl\$> 71 , tltT. TV 

w-mawk: m 4-H CLUB DRESS REVUE 

(Jkmiiai. Mw*(.i.it: Vmm HI. Kennedy 
f.DtlOillAi IZIM. : \oiip 

BUCCANEER DAYS 
CORONATION 

HS CHOIR CONCERTS 



Basic [English taught to Spanish speaking viewers, slowly 
building up the vocabulary of the 50% Latin American audi- 
ence. Not available for sponsorship. 30 minutes (weekly). 

Information regarding new state speed limit laws, with dem- 
onstrations by the State rjighway Dept. and the IlifJiwnv 
Patrol. Not available for sponsorship. 30 niinutes (8-10-63). 



Fashions designed and made by 4-H club members of the 
local area, modeled by club members with discussions and 
demonstrations. Not available for sponsorship. 30 minute. 
(7-22-03). 



The annual Buccaneer Days Coronation and ball with pres- 
entation of princesses, king and qnccn. Not available for 
sponsorship. (30 minutes (5-3-63). 



Four local High School Choirs and voc;il croups with pro- 
grams of full choirs and soloists. Not available for sponsorship. 
30 minutes (weeklv). 



I) 4 I , L A S 



KRLD-TV 



CRIMINAL CODE: TIME 
FOR CHANGE? 



l.llWNH I 

I ii i vm t : /*imf.s llrruM I'riulinii 

\l IWirldv ; Cll% I I 

[fn-iti -i m vi iv i * ^ TS 

l.f M WW. M vn tu ii- t'Utlr II 

\vvvim-.. >r«ri- (tin I'wui Kitum \/tt;-lut 
in tint I 

I in l mil vi i/im. II 1-,-Uh 



CAREERS IN MEDICINE 



A CITY'S PROBLEMr 
PUBLIC TRANSIT 

VOYAGE OF THE 
TRINITY BELLE 



CAB HEARINGS 



Discussion iiv .attorneys and legist. ilors of the Texas Criminal 
Code and serious legal problems affecting the state. Not avail 
able for sponsorship. 60 minutes. 

Developed understanding of and need -for hospital nurses and 
medical technicians through on-thc-scenc observations and in- 
terviews. \'ot available for sponsorship. 30 minutes ( 5-22-63 V 

A .study in depth of the local public transit conditions includ- 
ing interviews with transit officials and bus patrons. Not avail- 
able for sponsorship. 30 minutes (2-27-63). 

Filmed report of voyage "Wtle crew in a small boat up 
Triuitv Hivcr from Culf of Mexico to Dallas, lliver not navi- 
gable for larger boats. Xot available tor sponsorship. 30 min- 
utes (6-16-63). 



( lii-tlie-seeno sound films of hearings concerning two outst.ind- 
h Ki airports less than 15 miles apart— one almost devoid of 
liiisiness, the other one of six busiest airports in the nation. 
\ot available for sponsorship. 30 minutes (S--I and S-ll-63). 
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THE INAUGURATION OF 
THE GOVERNOR* 

CINDY 



CAB HEARINGS 



POINT 05 VIEW 



TOWN HALL MEETING 

• Wrti/j iii tiiltililr l<i olln-r sla 
funis. 



Tlio iiuiifjiif .itiuu of dir m-s* m li r Ir t ( i i i | il I 
at AucTtu, Te»jv Sponsor Jjek With n <J .w ' » i i 
.lies ( I ISttfl), 

Documentary of tltr dcvjilaUtw vet? in J t aljt tin 1-- 
wuil liy hurricane (ilndv tl' Scptm'* i I * N II 

for IJMIILMJf fU} 1-22 ' 

Documentary of (lie Ctsil Aeroiuuti U-ui I Ur-ri. ' ' 
IXilLit/l-'urt Worth alrjn">il \ it .isU'lihli |i r f 
minutes (7 22 (J3). 

Discussion program by panel of j 'r M uil H|m It r» | 
setititig lioth shim of the tssue c n il • I i U i I nr < 
vvhe;it referendum. iN'nt .is atLlbU f r jw * >t-ri'«5p 
(4-14 8.1). 



TcIccilsI from inlillu ip.il .unlit trntm lbn II f I /' ssrir 
invited to present to <i1> ofhc i lis ihi <i ftjh is <»>r i« i v • 
the f-nmiiiuiutv Not .is.nl. if >!•< fi'r jhii >r ip M ' "V 'i !(• 



FORT WORTH 



WBAP-TV 

CM s v\i i. S 

L:<j-n»i*. : Curler fn/i/irtt/iiiiii. /<«•. 
Nhwohk: MiC Tl 
KiTitisf.MATtli:: I'Cfl 
Ci.nkrsi. MsNACi.fi.: liirt I. Uncus 
Km tori si iii.nc: Ofcaiiimnlh 



PLANNING FOR 
TOMORROW 



OPERATION TEENAGER 



OPERATION PARENTS 



OPERATION DROP OUT 



Panel of four religious cdiu .iiurs in <hs." i,n<f lnl< ri.it il 
Sunday School lesson. Not .is.nl.iMc~ for sp< . r lup 0 imtt» 
iilcs (U'l-cLlv). 



EfTort to reduce juvenile dohnrpienrs li\ liavinil 1 1 itt pn r n 
inmates retrace their slops vvhM.li resithi 'I iM I iprt in 
Not available for sponsorship. V) minute V27 j I fi-2-Kl 

llie.h school .students from a< ross the inlru si«| • r«vi I r 
opinions on can.si-s of jtivniile i\< hn p4" I s | «1 
parents' In .in objective si-lf -J li.ilv Ms. N >l .is alilih f r j r 
wirslup. .10 minutes (8-1 I m 



Youth speaks lo youth in Liii£i |:1 Cc ' lp ""d r U'l ds e\pl;n ir 
tin- causes am] the dire coiksequpnc* s of <lr. ppu .it .1 
sc-Uool. N'ol nvailaltK' for tpoii.sorship il) t,<ni* iti- V> IS.' > 



El, PASO 



KROD-TV 

I IHNSH | 

I. in : {^nuilrnoM fattf*/-. lm 
• ■mil P: Tri/;f!-l tmehn iintioiii 
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ALERT!' 



art, music and 
christmas 

amdngTheIo^oo 



ADIOS CHAMIZAL 

• Marlf aiftihihh' to other tta- 
CMHI.S 



Hc|Xirt on thr alert facihtN .it l?i i;s \ir I r- I) ~»» 
the B-52 SAC .mcraft in jii .iitnil tw 1,1 \ t *[ t+~\ 
10 itiiitnti-t ( sorii-s ) 

Christmas nniiic pri-%cntt~d In tl T I , > Q r I L I f\ 
the newly acrpnrr<l "M.isl< rs " Irsirn tlw kr it\s ti. 
twin. S|x>iisor. NortliK.it<- Nitiouil H il 



tnTorrnation program drtaihnc th 
done h\ v ii-ntisls an*l slilli I ss >rk j i t 
Not spoiuMirttL T<> mini ili-s 'Mi2 

l-iifomuitiorul program in tin t-h' u pr (** 
i^f okl {rhiinif/.il dispute, a suli^t t 
Not sponsored Ul mimilr-s t I h2 
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1 ir> NM I : Cull I fk'l Uum Corp. 
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CRIME AND THE 
TEENAGER* 



THE TEXAS CITY 
DISASTER 



BREAKFAST WITH THE 
CONNALLYS* 



SAN JACINTO DAY 
SPECIAL 

THE MONKEY TRIAlT 



• Made available to other Sta- 
tions. 



l-'our convicted criminals, whose combined sentences added 
up to over 750 years, speak to teenagers in an effort to reduce 
juvenile delinquency. Not available for sponsorship. 60 min- 
utes (5-22-63). 



Documentary of the nation's greatest peacetime tragedy and 
the local civic and industrial efforts in rebuilding. Sponsor: 
NltniiiKiv Grocery Stores. 60 minutes (4-17-63). 



Breakfast with the governor's family on their first day in the 
state mansion, a tour of the living quarters. Sponsor: South- 
western Savings. 60 minutes (1-20-63). 



Outdoor event staged by station celebrating holiday which 
commemorates Santa Ana's defeat by Sam Houston. Xot 
available for sponsorship. 60 minutes (4-20-63). 

Dramatic portrayal of the famous courtroom battle of Bryan 
and Darrow on the issue of the Bible vs. the theory of evolu- 
tion. Sponsors: participating. 30 minuses (1-2-63). 



HOUSTON 



KPRC-TV 

ClIVN \l I. .' 

I. ii i.'w t : Tlie Itoinlon Po\l Cnmimiiy 

Vruons: Y//C TV 

Hn-iiist Stathk : Peiry 

(jrt.st hai. Mv n \(.kii: Jack liiirrh 

Awards: 1963 Tnxas Associated I'r&s 
Cn/npelilion for /Yen s 

F.Oi rrmi.-il.mvc: jYonp 



UNTIL YOU ARE DEADt 



IDEAS IN FOCUS* 



HOSPITAL DEBATE 



SUNDAY SPECIAL* 



f Marie available, through TAC. 
"Made available to other sta- 
tions. 



A searching examination of the controversial capital punish* 
nient issue ;is it affects the people of Tevas. Xot sponsored* 
60 mijmtes (8-13-63). 

Series presenting both sides of Issues important to the area 
and the nation featuring persons of local or national promi- 
nence. Xot mailable for sponsorship. 30 minutes (10-1-62 
and 3-31-63). 

Flonston's mayor and city and county authorities debate the 
financing of the City-County Charity Hospital. Xot available 
foT sponsorship. 30 minutes (2-11-63). 

An entertainment special produced and presented in coopera- 
tion with the Cancer Society to enlighten the public on the 
*york of the soctctv. Xot available for sponsorship. 60 minutes 
(3-31-63). 



.HOUSTON 



KTRK -TV 



•:ii\\nh 13 

l HfNMl: ItmtXIim Coil sot ul'ttrtt 
Television Cum puny 

Sl.Ttt.niK; I//C TV 

Hi rm s\ \ t vnvi : lli)ltinnl>fr\ 

'.i Mini VHmuk: II ilinrtl R. 
II nlhr ii/ifr 

KlHJIelll VI r/ivc; 7n o ITJ four frW.s 
ii t i l. h 



EDUCATION FOR 
NUCLEAR SURVIVAL 

M00NSHOT METROPOLIS* 



THE EFFECTS OF RELIGION 
ON CIVILIZATION 

THE LONELY ONES* 



THE ALLEY: WHERE 
DOES IT GO? 

° Uf«/i <n nihililv to otlrrr >t«- 
tin n. 



ln-school training for pupils and new teachers in various tech- 
niques required in the event of nuclear attack. Xot available 
for sponsorship. 60 minutes ( 10-30 to 1 1-15-62). 

Documentary on XASA and its impact on the world in general 
and the Houston area in particular. Xot available for sponsor- 
ship. 60 minutes ( 1-1S-63). 

Cainbridsji' Univcrsitv's Dr. Herbert Bulterfield discussed the 
elfcets of religion on civilization with Hiee L'nivcrsitv profes- 
sor. Not available for sponsorship. 30 minutes (5-26-63). 

Causes and effects of juvenile delinquency documented by 
case histories and instructive information on meeting the prob- 
lem. Not available for sponsorship. 30 minutes (2-5-63). 

Dmiunentarv tracing history, development and contribution 
to the cultural activities bv the Alley Thcnlcr, a local repertory 
group. Not available for sponsorship. 30 minutes (7-31-63). 
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TEXAS 

J, I HHOCK 



KLBK-TV 

i It \ NM I 13 

I ii i \->n ; <»r«»M>ri l.ntrrprhfs, Ii 

I. rin r: II I " 7Wp**Ml»h 
\ iliturti 

Nmuiiiik: CU.<i Tl . MIC Tl 

Iti him >i vr»TiM : ITU 

i.i m it vi. M.*"i M.t.n: II altrr \L 
II i'jif/.vor 

I'm l mil vi. 17.1 St. : Nuiii- 



CENSORSHIP IN ENTERTAINMENT l%eii discussion of all aspects of censorship featuring people 

from various walks of life and community activity. Not spon- 
sored. 60 minutes (4-11-63). 



JUVENILE DELINQUENCY 
IN LUBBOCK 

TEEN MORALS IN LUBBOCK 



CIVIL RIGHTS 



Interview with a juvenile officer and presentation of three 
actual cases from corrective files. Not sponsored. 30 minutes 
(5-2-63). 

Discission of Inch school morality with teenage leaders ano 
representatives. Not sponsored. 30 minutes (5-16-63). 

Interview with U. S. Senator Ralph Yarhorough, sounding hiin 
out on proposed civil rights issues and currcntlegislation. Not 
sponsored. 30 minutes (8-15-63). 



0 DESSA 

KOSA-TV 

<!ll IXMI. 7 

I.H.I > M K : !utlifhnfs* Slams, Inc. 
Mr.rts.4iKK: CHS TV 
iiuoi'f. Trigg-I'uiighn Station* 
Kfj'hi.m.ntai hi. : Hulling 
Ckm.iiU. Ma'.H \0.ii : John I uith 
I'iiIkhii \i tsi.st;; Oct tt&ionalh 



FOLK MUSIC 



RELIGIOUS MUSIC 



GLOBE THEATER 



JOHN TOWER 



WATER 



Explanatory narration and singing of folk music featuring one 
Hind and his guitar. Not sponsored. 30 minutes (4-24-63). 

A Negro spiritual group and a soloist in a presentation of tra- 
ditional religious music with explanation. Not sponsored. 30 
minutes (5-15-63). 

Films and commentary on the new Globe theater in Odessa, 
an exact replica of the original Globe Theater in England. Not 
sponsored. 30 minutes (4-24-63), 

Two featured newscasters discussing current events with 
Texas Senator John Tower. Not available for sponsorship. 30 
minutes (9-12-63). 



Narration and interviews concerning the sources of water sup- 
ply .to the local area. Not sponsored. 30 minutes (4-10-63). 



IH)RT AKTIfUR 



KPAC-TV 



ORAL SABIN VACCINE 



i II lN M I. j 

l,n I -w i : Ii'ini C.otilrotist yVh*t«#i<M, 
Inc. 

\| nwiiih: MIC Tl 

Kl fin vi MMIM: /dim 

1 ,1 SH( M \l \\ M;| ii ; Julius Cnrtlnn 

I ininiii \i i/im.: "Vim 



CANCER DISCUSSION 



JAYCEE AUCTION 



SEAWALL BONO ELECTION 



ON CAMPUS 



Discussion liy six doctors niibwcriiii; questions submitted by the 
general public in the area, prior to the opening of three new 
clinics. Not available for sponsorship. 30 minutes ( 10-20-62). 

Panel of five doctors selected by the local Cancer Board dis- 
cussed svmptoms of cancer and answered questions from the 
public. Not available for sponsorship. 30 minutes (4-13-63). 

Local Junior Chamber of Commerce auctioned various pieces 
of donated merchandise; proceeds put to philanthropic and 
civic use. Not available for sponsorship, 135 minutes (S- 10-63). 

Fix e civic leaders explained the Seawall Bond Issue, delineat- 
ing its area of construction, its cost to citizens and its protec- 
tion for the area. Not available for sponsorship. 30 minutes 
(9-7-63). 



Personnel of Lamar State College produce program dealing 
with such subjects as methods of leaching the mentally re- 
larded, etc. Nol available for sponsorship. 30 minutes 
( monthlv). 
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SAN ANTONIO 



KENS-TV 



X.tl \s\ M. ■» 

Lti>**"<K». : Hmrhr H'mks \rn ifvi\'yr\. 
Inc, 

Wtwohi* : CltS Tl 
Hi riUM..M\Tiu:: I'Cll 
(tl'VKiui. VljH.u:iftr IfniBr A*ivjW 
rjxnnn *i m\i.: None 



MENTAL RETARDATION: 
HOPE ON THE HORIZON 

FOLK MUSIC CONCERT 



58th TEXAS STATE 
LEGISLATIVE SESSION 

CIVIL DEFENSE FQR S\ A. 



JIE LOST A LONG SHADCTW 



Ivt.imm.-itioii of the projiri".* of the Si ut-liWr I J >4|fldUt i Hoi 
Km-nrrli in tin* study <if normil pn it it it d*\i f*qn nl \i4 
avad.dile ftn spnnsorsjnp 30 minnti** I >fl "l 

Survey of the ciirrf tit npMirt*< of mt< ■ s tfi f ± i i with 
ik>inoiwtr.ilioilfc of tin lustnr* .1111I i li ulf i i I "U Nut 
HV.uLllilr fur *i>OTisorsliip. 10 iiiiiiiiU s S I* t^d I 2 Mi 

Si'M'ii enmity IfM'isl.ittvc rejirew nUifi*,» \ di • tit— >in 
plisluiM nts and the unsolved prnril< ill* ' f il < h't ** Mcii 
.ivail.ililr for sponsorship. 10 miiiuti s f 2\A- 

I'lvpl.iimtKiTl uf tin- pr<-pi»r,itiiiii and Mippl < no t> tt r *ur 
vival in tin- event of nurrrar .<ti « L Not -<* ul il>l< I >r piiii-tir 
ship, 30 minutes ( 1 l-M-<C 

A trihutc to the i hi I tonally Lmiwii lusli n n< i it mtlior YV ilh-i 
I'n-scott W'clil), drscnlutij; In* work and cMnl* l!«iii» f»i fhi- 
20th ceniitry. (3-27 -Kl and 3 12-iVl 



SAN h NT ON I 0 



KONO-TV 

( .n 12 
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Civrpornfion 

K»:pri..s»..\t vti\k : Km: 
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REPORT FROM WASHINGTON 



I0EASIN FOCUS 



A TIME TO KEEP* 



SOUTHWEST SEMINAR 



COUNTY HOME RULE 

* \/rt(fi* ai ,nltil>lt< To (H'hrr lUl 
finru 



Hi-part* from tin- n-prrM tit.itivi- t<i tl« I s <~ -raer. it (nrw 
nit; tin* electorate of Washington .irtivmrs |* n t< I t» iln 
area. Nol j \ .i i l.i hlr for sponsorship 1 " i n mli * \» < U\ 

l>f<ruvMini of ( nrri ut .ilf.nrs tn rr*|iri-s«nUn* fll C itholn 
I'roU-st.int .mil Jewish cti-rc* \nl ,ia n Ulili f <n ■.pon r^lnp. 
10 minutes (wcekrv). 

Tracinn of thr hi\tnrv of S-in \n< uiio * r< l> ' i l»- ■■ iinin '* 
with films of h»tnrii-.d rlmrchs. i-l \ul »\ *it il>l> fir juin 
slnp. 30 niiiuiti-s ( 3-.i .u«l I I 

Instruction of spoken and com crs.ition d Spiwi li in an rlTnrt 
to it.imtw tlii» q.ip lt.-t\vi-«-n «"c;ii»«nfis of tU pnl won Not 
Ai*iMhV tor s|)onuir»hip 10 iiimiui-s vir«-V.lv 

DisriVMion of tin* ftmtnn i -rsi.il t»)unt\ I. <W nik iMiiiii* tl»rii 
Iw-fnif- the S.m Hntonio \til< r\ l>\ in.i|< r pr |Kir« nl* ind op 
jxnn'iitv Not a* .iil.i bh* fur -.primi r*h p i>ilwii «iL I 2-~ 
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TEXAS 

SAN WTOMO 



KWEX-TV 



i it w m i. n 

LlMvsil : .S/m/n.s/t International 
ItromlcM'tinq Co. 

Hn'm^feNTUiVt; Spanish International 
\otirork Snl fx 

liiM.iiu \l*N.\Gn<: limilio iS'icolRs 

\\\ ahds: .tunrd of Merit (1); Certifi- 
cate of Merit (3) 

KlHTlHM \l NUHUr ( frriisionatlj 



LULAC COUNCIL #379 



SOCIAL SECURITY PROGRAM" 



AMERICAN CANCER SOCIETY* 



TB ASSOCIATION 



League of United Latin American Citf/ens reports on its 
scholarship fund and states educational purposes. Not avail- 
able for sponsorship, 15 minutes (weekly). 

Explanations of the purposes and the functions of the Social 
Security program in the United States. Not available for spon- 
sorship. 15 minutes (weekly). 

Information concerning the seven danger signals of cancer, the 
•new methods of treatment, methods of detection, etc. Not. 
available for sponsorship. 45 minutes (4-28-63). 

Teaclung ol the precautionary measures used in the prevention 
of tubercnlosjs. Xot available for sponsorship.. 15 minutes 
(weekly). 



MEXICAN CHAMBER OF COMMERCE Discussion of the Chamber's functions in order to create better 

~Made available io other sta- r f lati0nS hct ** en a,ld the United States. Not 

tionx. available for sponsorship. 15 minutes (weekly). 



SAN ANTONIO 



WOAI-TV 

Cl'MSNEI* t 

Licenm:*. : Southland lnilustrie.% Inc. 

Nltwohk: MIC Tl 

Ifrr-m s^ntativec Pftry 

General ManaCEii: James l/ - . Gaines 

Awaiius: San Antonio Bar Assocation 
Journalism Competition (I and 2) 

KoiTOniALizt.vC; According to need 



EQUAL LEGAL RIGHTS 
FOR WOMEN* 



SMALL LOAN LAW 



THE ART OF CHILDREN" 



POPULATION EXPLOSION* 



NATO— SHIELD OF FREEDOM* 



Report on the proposed amendment to the Texas constitution, 
with commentary from both proponents and opponents. Not 
available for sponsorship. 30 minutes (3-17-63). 

A state senator and two attorneys "interpret" newly enacted 
legislation against loan sharks. Not available for sponsorship. 
15 minutes (6-10-63). 



' Made available "to otiier sta- 
tions. 



One of a trilogy of reports on the cultural activities and con- 
tributions of local children. Sponsor: Jordon-Oppenhcimor 
Clothing Store. 30 minutes (3-31-63). 

Station newsmen discussed the problem and possible solutions 
with an educator who was a recognized authority on the sub- 
ject. Not available for sponsorship. 30 minutes (2-26-63). 

Special report on the activities of NATO in Europe with em- 
phasis on its effects locally. Not available for sponsorship. 30 
minutes (2-24-63). 



WELASCO 

KRGV-TV 

r ri\N\i (. ) 

kJM-VM I : Kencn l.nirrprtsps. Inc. 

\f miiKK : MIC '//', tllC TV 

Mlt-iiivl \t\h\i : Ituymi r 

l-i. V km. \1\\'«fk; Staildnrd /'. 
Jithitttrm 

I miiiiii m izt\r. ; Vm» 



SALTY SOIL, SILENT THIEF 



INTERNATIONAL CHARRO 
FESTIVAL* 



Report on the devastating effects of salt from the Hio Grande 
used in irrigating one-half million farm acres in the area. Nut 
available for sponsorship. 30 minutes (7-9-63). 

Presentation of the annual International Parade saluting am! 
promoting a greater understanding of Mexican customs and 
heritage. Sponsors: participating. 130 minutes (2-23-63). 



HELLO WORLD, 1 THINK I'M 
GOING TO MAKE IT 


Tour of the Rio Grande Valley Crippled Children Center with 
emphasis on the children's progress in life. Sponsors: partici- 
pating. 30 minutes (3-63). 


MR. BANDMASTER, U.S.A.* 


Films of Karl King's last public band concert as the finale of 
llis golden anniversary in the world of band music. Not avail- 
able for sponsorship. 30 minutes (2-63). 


A YEAR FROM HOME 

* \fndt nvaihthlf to other sty. 

tl »i% 


Pictorial coverage of the U. S. Army local armored divisioi) 
battalions on active dutv. Sponsors: local savings & loan as- 
sociations. 30 minutes (9-62). 

SPONSOR /TV PI BLfC AFFAIRS 



TEXAS 



WICII IT A F V LLS 

KAUZ-TV ARMED FORCES DAY PARA0E 



I'll IN Ml. ti 

llilMI! VIiMVum /!rm»«/i<i«fi»k"' 
f ur/j. 

,\i rwnii*. ; f.'JJS 71* 

Un-lii vl M \TI\i.: ITS 

I^M.KM. M <N ti.Ui : UVli'itn ltnbl'\ 

hoiuinm illNC: -None 



EYE ON WICHfTA FALLS 



THE HOSPITAL ISSUE 



THE ZONING ISSUE 



SYMPHONIC EXCURSIONS 



I lirir \tli\ I t in I ml I it. in II hi tl in 1 * f I i » [ i 
(ti colrlirili tin I >lili\ S|* c r J I 1 W I. d l i N it i I 
II. ink m iiumiti i IS (rt) 

I lw in »a *Ml\ tA Ik imI nit] tin ir pmli I I u t I'l I 1 i*!'* I 
(\mi cliis pnur (n i, i [ rtmit I* ii I « l< li i N <t i lit 1 f r 
>.pij».\tir*ltlf>. 10 nun it< s 1 2<i tft 

I'oiiiU'iI <mt (In i « • I nt il i \\ i fi r 1 1 hi II |>il OHm i 
I'rojjr mi .tinil prior to lit pit tl l« i I • I Ii n \ .t i lil.I 
lor <piHiMirslii|i ill ii jiinti 11 I Ul 

l'rn% .tin) nms .ilfiit in opcatilii 4 /»i»ilng i»»ii». fr II mi I In 
int( i\ h \m « itli t ili/i i • -iflci ti il li\ tin / i nit' Nrtl i\ i\ I !< 
lor vjh msiirvliip lit mii,iiti-s M-S-lii 

RfcrWpU from tourifrt* p*f funuo' In t|i* Wi Ml i i i|f S • 
pliou\. N'ot a\ ill ililrt for vpuiMorslnp Ml in in t 1 1 I I *>i 
12 I ft f>2. I |t) til i 2VJ i 



UTAH 



SALT LA K L CTT Y 



KCPX-TV 



PRIMARY CHILDREN'S 
HOSPITAL* 



(.ll\NMI I 

EMPHASIS ON 

IjrjlufK: Strrrii tUnm ItrviMitiylin/t EDUCATION 
Ci>r\n>rntian 



\\ i«o»k: nic 71 

Hn-Hi «<t vt.m l< i : K nfl 

i.imimi. \l\-sicm: I 'unpins ). 
Kllwsan 



'THE ARTIFICIAL KIDNEY 
MACHINE: MACHINE 
MIMICS MAN 



i« mh»: ( I.,/. W l^iirfn- REPORT ON REPORT 

turn diniri/ r J : Hnhrrt I.. Cnni/i/irU 



CARDS 



I ml i mi ti iftrM. : Nunc 



CAPITAL PUNISHMENT 



* aittiltihU" to Othtr ti- 

tions. 



Tlii' \tim of ,i fens j>il i| limit witK cliiWri'n'v ^Miniw ♦« rv i 
|i,iti< nts, Ironi .ill o\t r tlx uorlil N'ot ii*. "jfohlfi f ir jn i * l j 
jOnwmlfi s 1 21 >im.| fUW Id 

tin.- ill 1 ,i \. rii v iii whirl) hum livt< front tin I t Ii 1 «l« t 
\<m» l.itlon .mil tii* 1 I. ill St itc Fri ss n)i i inr.l tlir ]«r i I (• M 
of itliu.itiiii) Nut i\ f i Li 1 1 1 * ) ir spot rslup if mt 'li 
2-ll-tVJ). 

Two I'ljh Liilms sjx ri ihMs disois^i'ii llw inni\ nn >»f t»* 
machine mid it\ > jirr-ittpn fallow int; .i film m .1 r>»l itr I «il>| t 
N'ot J* ail ilili )t r <pou irslup. "0 micl<il> < "V17-M 

l,"ihicjtor* (liscuivtd ill* o iilnt£ v\n1<im witkln |Ji< I t 
vthooK .iiul \ . riiiiis oljit i pmnti jn rfi»i n t-' i ihn it-wn \\ I 
llic v( IkkiK Nut r\ ll ikili Itir >[n h a >i>hiir jll i»n<|t* > 2( ' 
.Hid S-ll-fv] 



I'rou'iiiri tli «l6ii«"'l to *ti»mnlnt<- tlnnkiiit; *f v i*tli I a pn»\ Ii 
tin in with nnl eCjit ru ih i in (I'im o^^inc r ij l^iti - m r»i I »* 
front our com mint nt<v Nit i» ill ilili 1 f »i s|W>i» Tsl ip >M i 



SALT LAKE CITY 

KSL-TV STERLING SCHOLAR AWAROS 



t II* l N I » 

I Ii i smi : KSI fur*. 

Ni i«<i»k: 7 1 

Kn-lil^f M 4THI': /'Gil 

t ■ I \ I H_l L \I\N\CI4!: I. F.. f.lrtHH'N 

I'l'iumi ii.iaim;: Tuurr xrfkh 



MIA DANCE FESTIVAL" 



INTERNATIONAL JAYCEE 
JUNIOR TENNIS 
TOURNAMENT 

RECREATION: BONANZA 
FOR UTAH 

A TIME TO WORSHIP 

" Vailr tit (Ji/ii/i/«* f > if'ii r rt 



Vw.inls €t rciii|/i i wlnili lioiun ill vijtr I i^li l»n»l »*i r 
fir tin ii sclft'Li-tic .k! irifei*^*! NVl. ,iv nU!'l» ft«r *p p 
(•0 inniiito. 1-17 f 1 

Hi mole ti It i ivt i>f tin \f-in m Clliin h D u i_e I <"Wia »l »1h i» 
imoKfN uniii' jtftX) |w.rt-ic«p inL". uiix.nflj Sjv iWk B^nrt.jl 
Lif«' lw»urani i- Co- '*l> mtiiiit' s fv 1 j*Ji\ 

lit ii*3t. I' |i i<t fi «ii l*r m I till* if tins «i Ail I rl— 

i4dit sp^i*^ir% \iiit, i|><tu * I20i.<miit 7-2*0* 

Dik nnn fLirv mi pr<*[v rH uu I r \|Krt _r i f t I 1^1' * In 
\m!I 1m- in ontvt in lint; », ntr.il 'itim t tl tt t w i a N 
nulilili for <pt !i£J rvliip <>min»it L j I 10 l»l 

I'roti ctnit i hiin li mim n l'r«>tt^Kl ill tt< 1 1< » I tUn I *<*'• 
djy inori ib ir !•> i itiffir-ttt i>ii|«st»r « tli l|'|r I, }| r N 1 
*poi ■•••riti -vi • ii ii(i if< < ist < kh 
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UTAH 

S VLT I. \ K K GIT! 



KUTV 



I II l\M I. 2 

r.u t.\Mt ■. kl n . 
\i IHOKk : .site n 

fllFiirv^rlillf.: I'rlry 

<if nFii.IL M tNto.it: Jire/il Airt- 

fjiiioni u izin*;.; -None 



UTAH SCHOOLS IN 
CRISIS 

THE MISSING LINK 



POWER FOR PEOPLE 



METROPOLIS IN THE, 
MAKING 



UTAH'S COPPER INDUSTRY 



Report to the state on the impasse between the governor, the 
legislature and schools on appropriations 'find contracts. N'ot 
available for sponsorship. 30 minutes (7-16-63). 

information presented regarding the growth of the citv and 
the laek of a civic auditorium. Discussion of need for same. 
Not available for sponsorship. 30 minutes. (G-H-63). 

Designed to give viewers an idea of how their power is sup- 
plied to their homes and how it is used in industries. Not avail- 
able for sponsorship. 30 minutes (7-30-63). 



Description of the rapidly expanding growth in Utah Valley, 
and the problems of the people who find it difficult to keep 
pace with the industrial and residential expansion. Not avail- 
able for sponsorship. 30 minutes ( 1-28-63). 



Informational and historical sketch of one of Utah's more im- 
portant and largest industries. Not available for sponsorship. 
30 minutes (9-10-63). 



VERMONT 



BURLING T O N 



WC AX-TV YOU CAN QUOTE 

ME 

JhTtHHRU. 3 

Lif.KNSKE: i/f. Mansfield Television, jy WORKSHOP FOR 

TEACHERS 

ScTWftaKj CltS TV 

[U.riit ^knt.\Tiv>; : Amry-Knodel 

Ck.nkiiai. Manalkii: Shwrt T. Marti,, TV SCHOOL SPECIAL 
Euitokjauzing!' Wottthly 

CURRENT EVENTS 
QUIZ 

LANGUAGE OF MATHEMATICS 



Panel interrogation of guests involving questions of prime im- 
portance. Sponsors: Vermont Electric Co-operative of Johnson, 
Washington Eleetric Co-operative of East Monlpelicr. 30 min- 
utes, (weekly). 

Two-part program providing orientation and guidance to 
teachers in the utilization of the station's instructional pro- 
grams telecast to grade schools. Not available for sponsorship. 
55 minutes (9-5-62 and 9-6-62). 

Preview of tv school programs for new semester, starting the 
following Monday and presented regularly Monday through 
Friday. N'ot available for sponsorship. 60 minutes (9-4-62). 

Final play-off of weekly competition, normally held Friday 
afternoons, among seventh and eighth grade students. Spon- 
sor: S. T. Griswold & Co. 45 minutes (5-31-63). 

Special daily orientation course in modern mathematics de- 
signed for both grade school students and their teachers to 
facilitate study of weekly tv course. Not available for sponsor- 
ship. 15 minutes (daily 9-3-62, 10-5-62). 



VIRGINIA 



HARRISONBURG 



WSVA-TV 



NEW MAN IN THE 
HOUSE 



IIM\MI. .i 

J.nt>M»': Slu-niiuttmih Valley 
Itrmnlt inline. Inc. 

I> mil r: y.vt-ninft &nv ltn>arlra.\thift 

Nnwoiih : MIC TV, CHS TP, 
WC TV 

lltiw * STATm : I'cnaril. Torbel A 
Vri onnoll 

'.tvtfAi MtNACFn; lldltiUtnn Shea 

I i \t inn,: \'one 



RESCUE — NO 
CHARGE 



DECISION — POTOMAC 
RIVER BASIN 

SOCIAL SECURITY 
AND YOU 



NEWS REVIEW — 1962. 



Coverage of new House representative John Marsh in Wash- 
ington, including his typical routine in a new post. Not spon- 
sored. 30 minutes (4-15-63). 



Filmed highlights of work performed by various volunteer res- 
cue squads in towns within the station's coverage area. Spon- 
sors: Harrisonburg Telephone Co., llighwav Motors, Metro 
Pants Corp., Lineweavcr Insurance. 30 mimitcs (5-27-63J. 

Pro and con discussion of controversial issue of government 
plan for dams in a four-Mate area. Not available for sponsor- 
ship. 30 minutes (8-2-4-03). 

Discussion of important changes in Social Security benefits. 
Not available for sponsorship. 30 minutes (9-24-62). 

Iak&\ news highlights ami review of top local stories of the 
year. Sponsor: First National Bank. 30 minutes (12-17-R2). 



VIRGINIA 

IVOR FOLK-POHTS \KU T II - X K \\ IMHM \ K \\ S 



WAVY-TV 

(.it om t. in 

I it i sMi : Titttm nt »r 1 iljruiliti. /in. 

Ni iwiutk. : A/IC /'( 

[fi nil si viaiiu ; H-il 

Gi mii 11. MwM.iii: J. (ifan 7'm/iy- 

Kprmiu ,Vf«tM» 



FORD IN TIDEWATER 4 

THE FIRST THIRTY 
OAYS 

COMMANO BRIEFING 



TOPIC 



S0UN0ING BOARD 

* ,U(ii/<* mmluhip to t'tlu r sta- 
tion*. 



S|>i i.il rrnurti mi niiK ii I in >tlM I 1 1 I it V il i i i t< 1 
I'm ir iIim ii Nk.ni <if lii luiv mil i mill if| | i i ( \ 1 1, 
Spi.iiM>r* < i 'li| in i (■ oril (I i Mi i i I IM' 

I v.iiumjkIi hi "I \\h I >n i tliil Iik.ii'IiI ii It) «• i 1 i 
fur i mi < (In in w i iii« , nJ ( It,™ i|m ill it I \ ir i |i I i ] 
.i Imil il tJ«- full ri S|ii ihm r |!ih|m^v< i II i. * id 1 Sit 

V ni s r<> hIih .ili ,11.4 li.lftfii, p.ilili 4i 1 1 Ii u ii! r ^nl »- 
rulimliiii; ,iin.,i< of (Ik mi|>*it nn«l impnH mi » i f iK I rj 
.nHj bun turn* in tliu liniil ir\ inciij l. |.| \n u,Im S| r 
.\i\\|Hirl \rv»\ Mnpl.mUui l.tHii Shu £nu<n-t S« i|, ^rn 
\|jl< n ils, \ irnnri i Vtim il II ml O irminti «< \\\ 

Dim msmdii In st.ili(nj mi ln| i il uliji I (\illi |»i i i < i 
Nnl t\\ .nl.ili.li lur tffttiiv irslup II) i mii h vsifllj 

|)is< iiwion prti^r.iiu |Hch|ii nl \ig lln N rfoll I Iwi) In r nf 
( aiitiiiii iu imiIh iii>iiiiniit\ It uWt >jn ikmK(>ii«.tt ,i |.ir i(jUi<t> 
.Hid issik\. \ni .i% ,ii|.il)|i for v|ionsuf-lii|) iliiMiiniiA nwi rhlv 



NORFOLK 



WTAR-TV 



Licrt Nsri,: If T tk limlio-TV Corp, 

.nitwohk: c/is n* 

KtTHtM \tati\i.: I'ctry 

r.i.M.HAi. Mtvtcin: linbrrt W. Lnmbr 

KuiTrtiii \i I7.1M. : Stfnf 



HOW NOW. MR. 
McGUFFEY 



SUPERSONIC SNOOPERS 



WALK A LONELY BEAT 



DIELORIN PUBLIC 
HEARING 



Slink .nit! il«-iiioii*ir,iliun ol i.irK-tv nf f« i Inn. |m«t iiksjI to 
Ii .itli n .i(lm£ in llic fjr<.f Imu ( Irinnil.in ^Inilc v Xol a«tiiUlelr 
fur spnnsnrsliip. >(> niiliuli s V22-&1). 

\n.il\Ms hf L S \ir I- prti- IU I riiiri.tlwiur i » |w r i(w*iv I tiT d 
.Il Sliii \v Vir | - "(>H'i Hjsr Nut .i\ .lil.llili fyr vpnimirsl ip 10 
itiiimti s I I -2-M 

C'diilrjit nf polite vwirl .mil nn ll«in|\ 10 \< ifs ,ii»o .im! t<wLi\ 
Kilmril Willi \iirfiilt I'olm IVp.irtmi i?t Not tit.ntilili- fc*r 
vponvorvliip. >!> in i 1 1*1 1* -s ( 1-2 Mil). 

Lim t*n i»r.iC<' nf coiii|ilrt< pniilit )n iriu^ coniliirti il kt vLitr 
l)< p.irliin nt of Xgritiihurr on I i is*. (r.itniiM if Imth nr- 
fi %tnl .irr.iv with On hlrin. Vet i\.uliL>l> f»u snoitoinlup 3IS 
iitmiih-s I-2j-<v3., 



THESE ARE OUR 
CHILDREN 

* \/Wi* ni ailtihlr to ollirr sta- 
tion*. 



Oi<* iKsiim .ilxmt 4txi il pn ssnn <i dii ti iSS^ ici*rv \Mlli I\»i> iln»- 
lors Min.ll woikt r. ps\ (!li.>lu<xis|, i pHfin >lo -jst .nil jHwtW- 
\ot iMilihli fur s|nnivirNhip Ml t yj.nti 1 1 - \Ci.t 



R ICJIM OND 



WRVA-TV 10URNEY THROUGH RUSSIA 



, , ^ HIGH SCHOOL CHEATING 

\rTwoiik: titC. ft 

itn-i.rv, NTvmi : K,,i-. TEACHING OF ECONOMICS 

■ ;.M0VI. MsNM.mi: Iturrn,, Ihuuu.l IN THE PUBLIC SCHOOLS 



YOUTH ORCHESTRA 



CONGRESSIONAL CANOIDATES 
DEBATE 



film nuili* in Hiiwi l>v Rkii ii mil U \<|.r Kr ii ih \akA. 
wild tin; hw nimtittit tjf trip \* t -iv il ||J f. r t| r Hip 
in miwlv*. 0-W-G1 

Student pam I ih<.cu«itr h iwr-%Niiin^ ! *ili r «!*(rrr i u 
cfirilint; in Iim il h *Ji m lVw I* Vil iinll illi 1 i r spi - r I ip 
lOWiin.trs H-I-Ci 

Pn m Kt.ili >il h\ j I J ■ rx ft- Willi IS !'»•" ilx-T »f H '■h'l-'—rl 
^lim I lli.ml lid pr< ijirit f f S( u I'lr* t~r\ \UuV f C n- 
iiii n if ami Tn<>lv. Vh( ,i\ .nl I ,J« f r spoi ,r l*m "> i t 
I-20-G1V 

Hifi\-ibr»i -iliii I* r fii h * M if i*f\- -ir I "t f 
Hi hSioi I i»Ml[li6*v. iiir« I. I U (I ir « I I 
imiiI«I Ir for ^poi.'si rikip. 6<1 rn^ft« ,^I<)^>1 

l"r»ili ( intluLitiN f*i (' >n -n* >. «liv tl* i i f fl»« 
piicn in ji \|vci it liiwdc.isl \»-i av^i1a1,1< f< r «pfti"*nnhip 
fiO inniiH. t H»-2l-fi2 . 



VIRGINIA 

ROANOKE 
WDBJ-TV 

I II *N SM. 7 

r.KiVMA: Timi:t.U orlil Corfh 

\l r««M.H: C/l> I I 

Kn-tt».M.\T*Tr» : I'GK* 

(.1 m ha i r \I*nm;».h: Jo/in IP* 
llurUmdcr 

KlJlTllHIll.liMM. > 



THE ELECTION 
OUTLOOK 



CANCER 



ORDEAL BY WATER 

DEADLINE FOR A 
DUMP 



ROANOKE 



POINT OF VIEW 



Discussion between radio and IV newsmen from five scattered 
areas of the state on eongressional election. Not sponsored. 30 
minutes ( 11-4-62). 

Discussion between two cancer specialists and newsman on 
discovery and treatment. Not available for sponsorship. 30 
minutes (3-23-63). 



Special report on the severe floods in southwest Virginia dur- 
ing March. Not sponsored. 30 minutes (3-29-63). 

Special report on a bitter controversy over abandonment of a 
city dump in a Negro neighborhood. Not sponsored. 30 min- 
utes (5-30-63). 



Panel of newsmen questioned Chris Kraft, director of the 
Manned Space Flight Center, on the status of America's space 
program. Not sponsored. 30 minutes (8-14-63). 



WSLS-TV 



f ilVNNH. 10 

I.ICF.nvkk ; Shvnamlotik Life Sraiion&, 
Inc. 

V.TwimK: Wit, V I" 
rTKyitKM.MAtrvi:: Kan 

iikvHiAl Ma.nhEH: Horace S. 
Fitipatrick 

(TfUjtiia \ 1. 13| Nr.: Tkcee lima thill* 



SPOTLIGHT 

COMMUNIST 
CONSPIRACY 



GEORGE LINCOLN 
ROCKWELL: THE NEO 
BARBARIAN 

LET FREEDOM RING 



FLOODS '63 



Series dealing with modern youth and its activities. Not avail* 
able for sponsorship. 30 minutes (weekly). 

Interview between Joe Moffatt, director of public affairs, and 
Communist Gus Hall, filmed at University of Va. Not available 
for sponsorship 30 minutes (2-10-63). 



Interview between Joe Moffatt and Rockwell filmed at tile 
Univ ersity. Not available for sponsorship. 30 minutes (2- 1 7-63). 



Independence Day special on meaning of the holiday as well 
as reminder that freedom must be protected. Sponsor: Ideal 
Laundry. 30 minutes (7-4-63). 



Film reports on floods in southwest Virginia. Sponsor: Shen- 
andoah Life Insurance. 15 minutes (3-12-63). 



WASHINGTON 

15 EEL INC HAM 
KVOS-TV 

■ inwu. 12 

l.lON-ff: J{ tun fit )> Knifrfirisft 

l .inn i>: (f intu it i, 

NiTttiiKK : CHS I I 

i.'mhi M\n»m»: havf man 

\« uii'v: Vikc (It: \ttiiuiirl 

k'iiirtniim Iwrut iititm >2l 

I '.mil mi ii m m. : tirrn*itm*tl1\ 



TIDE POOL CRITTERS 



ROOM FOR THE 3 R'S 



Children's program about the creatures of the ocean tides. 
Directed toward elementary school children. Sponsors: Na- 
tional Bank of Commerce and Dnrigokl Milk, 30 minutes 
(series). 



Need for building a second high school in Bcllingham detailed. 
Vote was 80% in favor. Sponsor: Citizen's Education Commit- 
tee. 30 minutes (3-6-63). 



THE KEY TQ THE COLLEGE DOOR 
THE EYE OF A STORM 
THE HAPPY ADDICT 



Report ou how potential college students should make plan*, 
where to obtain information and help. Not available fot spon- 
sorship. 30 minutes (2-13-63), 

Personal story of a newsman called in to British Columbia 
penitcntinrv hv rioting prisoners. 1 lis efforts ended riot. \'ot 
sponsored, 30 minutes (4-24-63). 

Tilterview with a dope addict, a criminal in Canada, but now 
livinc in England, where under a doctor's care, he gets nar- 
cotics lcgallv. arid now lines' a more normal life. ->0 minutes 
(8-.1-B3). 

M MM\ \.,/ K,,r„rtuir. WVI t rx. Wi»lMlimi}.r H) i: \\ TVH, 1S \F\ TV, Jfiilmnmd; \\ LVA-TV. Uiidibnrp. 
i WtlM.rnSV \„t Hntartimt: KIM \-TV, Ynkima. 



SPONSOR IV if \i i AlKs 




To encourage cooperation Tietween broadcasters cincl lheir local historical 
societies. DMI and the American Association for Stale and I.oc.il History 
offer prizes and awards for the host programs dealing with state nr local 
history .ind presented during in(>:t, 

ELIGIBILITY: Participation in the competition is open to any radio or tele- 
vision st.ition in the United States and its possessions .md cooperating stale 
or local historical agencies 

Programs or program series which are broadcast between |aiuur\ 1 and 
December 11. 1903. m.n he entered- in the t Hinpetition, 

JUDGING: The American Association for State and Loi .(1 Histof\ will ap- 
point the panel for preliminary pulling and final vfinners will be selei ted b\ 
BRUCK CATTO.W Pulitzer Pn/.e-u inning historian .mil editor of Anient an 
Heritage. Magazine: | O I IV A. GAKKA I V, professor of history at Columbia 
University: KUIC 1". GOLDMAN", prnfessorof history at Prim-eton I nhersil\. 



PRIZES: Cash pri/es of S">00 eat li to the radio and lelev ision stations which, 
during 1003. produce programs t tint i-rnuig tot al fusion th.it, in the opinion 
of the judges, contribute most sigmfic.mlh to their t onimuinty's awareness 
ami iinderslaiidiiiK of lot.il histor\ . In atldilion. two grants of S">00 be 
made to the cooperating historit al agencies. Scrolls of honorable menJion 
will also be presented. 



SUBMISSION' Or ENTRIES: Stations wishing to p irtiiipatt in the competi- 
tion should submit their programs in tape, film or tr ms< ripti <n form l« Tl « 
Anicricon Association for Slnte Locnl History, 3.">l Rnst tit rlmm Sire t 
Madison .T. Wist nnsm 

Entries must be postmarked no later thin ).uiuar\ l*Ju4 Application 
blanks ma v he idHanml fruni tin Ann h n \ssoft nion for Hi itp an I Ij d 
1 Iislor\ or fr nn Dionlrast Musi . Int . 



BMI 



BROADCAST MUSIC, INC. • 589 F f"th A^enu" « Np.\ York 17. N Y 

l HtC AC") . AM ,ri r . NASMV 'rPONTO , "T3NfS»t.AL 



A 



SPONSOR n ri-RLic .\i i aius 



■ 



WASHINGTON 

SK \TTLE 



KING-TV 



I k i ns! i : Kittp ttrtmilrnsUnn CtMHfnmy 

friiol V: f.YtiKn Stntiims 

iV nuntK : \HC TV 

l!m<» 1 m > n \ i. : lllnir 

< U.m.0 \1. M \v\CUi: Of/u Itrantll 

\u Aims: OAio S/fi/e Commrmltttioit. 
"l-mmy" KTlXlJ.I uuurrf (I) 

l-.ti i T 0 in .\ i .1 zi n C : < >ccttsiomi 1 1 v 



SUSPECT* 



BIAS 



OPEN LINE: 
SCHOOL LEVY CRISIS 



CITY COUNCIL PUBLIC 



Examination of the defeat of a respected veteran legislator by 
un extremist group utilizing a smear campaign. Xot available 
for sponsorslu'p. 30 .minutes ( 10-19 and 1U25-G2). 

IUprescntati» e average members of the Xcgro community 
expressed their personal views of discrimination and cited 
specific examples in the city. Xot available for sponsorship. 
30 minutes (8-30-63). 



Spokesmen for proponents and opponents of a vital school 
levy stated their cases, then answered telephoned questions 
from viewers. Not available for sponsorship. 60 minutes 
(5-18-63). 



Liye coverage of the entirety of an important council hearing 
HEARING ON MINORITY HOUSING relative to open bousing ordinance for the community. Xot 

available for sponsorship. 223 minutes (7-1-63). 



MR. CANDIDATE 



Made avaiiuhle to other sta- 



Qpposing candidates in key election races met on program to 
answer questions posed by a station moderator. Xot available 



tions. 



for sponsorship. 30 minutes (scries). 



SEATTLE 



KIRO-TV 



TO MAKE A LAW* 



HUMAN SPARE PARTS' 



C.llANM-X 7 

LicinsLk: Quern City Brontlcoxling 
NktwohK: CHS TV 
IliruKNf.NT.vTivi.: I'GW 
Gi miiai. MaS \CLltf: Saul linns 

\» urns: li 'nsliingion State LcgislalurV INDUSTRY ON THE HALF SHELL 

special rp\t)hit't4>n (I) 

Ki.iioiu M.I/ING'. Orcii\it>itall\- 



THESE YOUNG MEN ARE THE 
BROTHERS FOUR* 



UNTO THE LEAST OF THESE* 



' Made itvailubic to other sta- 
tions. 



Evolution of a bill from filing to enactment as a law, to aid 
public appreciation of law making processes. Xot available 
for sponsorship. 30 minutes (2-27-63). 



Story of successful transplantation of human organs from one 
person to another. Xot sponsored. 30 minutes (4-23-63). 

Meteoric rise to stardom of a college quartet reported as in- 
spiration to other young people. Sponsor: Henry House Pack- 
ing Co. 60 minutes (8-31-63). 

Role of the Univ. of Washington Fisheries Department in 
helping the oyster and crab industry to flourish. Xot spon- 
sored. 30 minutes (8-4-63). 

Disposition of children committed to state institutions he- 
cause of mental and physical retardation. Xot available for 
sponsorship. 30 minutes ( 12-5-63). 



SEATT LE 



KOMO-TV 



CHALLENGE 



t 11ANMI. 1 

I ii i s»i ► r't*h>r\ Illruil ^immit, Inr. 

\it«i.iik: I HC TV 

It i phi si \r \ti\i : Kntz 

*'.u\tM\\. Mwwj.ii; jl , II , U arrvn 

\\*miiis- \fitimml tirtnttrrhimtt tirnnl : 
Simltle f.itir (ml\ Cammitli'i*; 
Irilulm, mm I awn // ( >/\- \mnt 
Vmkkh; S.fur/c Knights tif V.nhilu- 
Iwt I ; Shtttrl Hi II ttianl. H'mli- 
in tun I dm Mum twit ml inn uimrd 



VIEWPOINT 



WHAT'S NEW IN THE 
SCHOOLHOUSE 

QUIZDOWN 



EXPLORATION 



4h 



l/l'l//v 



Three local clergymen of Protestant, Jewish and Catholic 
faiths discuss problems facing individual* and the community. 
Xot available for sponsorship. 30 minutes (weekly). 



Station news director moderates a discussion of both sides of 
local controversial issues. Xot available for sponsorship. 30 
minutes (weekly). 



Station educational director examines problems and trends 
in education at both the local and national levels. Xot avail- 
able for sponsorship. 30 minutes (weekly). 



Question and answer format for elementary students from 
King County schools. Xot available for sponsorship. 30 min- 
utes (weekly). 



Program takes cameras into unusual places In the Pacific 
Xorthwest to record true-to-life adventures of northwest 
people. Sponsors: Participating. 30 minutes (monthly). 



SPONSOR TV I'flH IC M I'AIRS 



WASHINGTON 

S I > O K A N K 



KHQ-TV 

i ia\Mi 0 

I KtvMi: KIIQ. I nr. 

VirtMitflK : S lid fl' 

10 I'lit m %titi\ i : K'nr: 

f.'i.Nnni. \Ii>vi;mi: /firtWt/O 
I tunning 

Kiilmui vi i/im.l Aoki* 



FALL FASHIONS 



SPOKANE INTERSTATE FAIR 



CHILDREN'S THEATER 



THE ECLIPSE 



THEY CALLED IN SPOKANE 



l'ull color studio Jilf rotation i t I i 'lrl< f f i I | ■• ■* I 

li\ lin il ill j iiIidi i i l< t> \ I i I il It I I | r ' 
liMlHlt' \ 'I (kl 

StiliM i luMI|l1nu\. i sftlilt I* I • A fi |t- ill. U Hi III tUt> 

proi'r mi (rmn tlx- l-ii' N ■! f" "*L f " n mil' ' ' 

\il,l|i(.l(llili of liul 111 I I(M h-I [Mi tiI^I l'\ S| I ,1 < In lu*S 
'I i»nil< r \nl n\ .11I.1I1I1 fur sjhu. ir Iiii 7 "\ in i il. H 

(!mi rail'- nf i-s • nts, <li i *r.i ih> il< -n.]itii<«* i.| i U\> m il! i< 
S [ k >k . i i n ■ Not n,nlil>l< for spin >r lup T 2'* I 

I'tttttrr-v (rrtiii |im il liistnrtr-tl fiW« v|nm n ' pits vj il<»tfcn* 
mi lit i>f tli«- « Itv Vol i\ ill il>t< lor (x*i T< - 1 1 ■ | fl i- I N 
I I I I. t 



SI'OKANE 



KREM-TV 

i n »>va 2 

l.l(r\M:F: KUt'M /Ironr/oiXTinir <7o 
Gnurr : Crown Siniittn* 
Nktwouk: .-IMC T» 
(UrtE&t!KTATi.i£: lllnir 
Ccnuil Ma>au>ii : A. IK llitiUft 
tloiTOiiLMJzi.N'C: A* nrceuarv 



GUTEN MORGEN II & III 



SEW WITH US 

* Matlc areiLthli- to oilu r MB 

ftdllA 



( .rrm.in l.mi;ii.ii;< l< smkis |ir< h I ttesF < 1 lit tin i»t ilti.ii vtjtiti ll» 
svluxil dixtrli I lor n«' in 1 1 issrmjMis \m .is ill il («■ flftr n 
wirship I i niiiuilfM til.uls 

rcaclimi; of b.isic Humc irttflii: In tli< tl«ti«*r.i| J»ll :ic «* p*"- 
ei.rlly iifiiirxl .it rcumti nr»««» in which p<-of»lr «-,iih»'1 uk< 
.ids nnt.ii{i* of urlian tr.iilc schools \nl .t \ . t i ■ I > I • bn s|w »i T 
ship Ml Miiunti s fd.iih 



SPOKANE 



KXLY-TV 

l niwil. I 

1.u:knxi,i- ; $ptik>ure Trlei r.Hnji, /r|<\ 
VYwniik: r;/J.S 7 T 

K>r-r»«f « r wro.: //</<. Unr-ff cJlinst an. 
II. 5. lncobson 

I'tumm Mi7.|Ni..- .Vonir 



MISS SPOKANE CONTEST 

MIDNIGHT MASS 

MARCH OF DIMES TELETHON 

EASTER SERVICES 

LILAC PARADE 



LontrM lor M-livtiiis lh< Kir) to r<iu>«l thfiitt t» r tltr f 
lowinc jc.ir "till nii-tln'-Air intl-Mci: \"l .iv.nl.iMc Utt poo- 
worship 30 nmtlrfr* I I2-S-Iij 

M.)ss pnsriiti-d froili Unr Uiils or LotmU> <-itU»l»c {^Lthi' 
dr.ll. Not av.nl«Wc for ^pomnr^hip 101 ninn les 12-25-'i2 



A community mtvkv in l» lull nf I lit- N.itun il r-ontnUij it 
Not a\.»il.ibli> ft>r •■ixm-vmhip. IT hours ( 1-20-03). 

lCpUcop.il Ka+lrr ilmnh >«rM«.r% pn-wntttl fp>iin **t Jnlin s 
f '.Tlliftlr.tl. Vol dv.iil.iWh- for !i|M)ikvii^hip litt i inuiir>. 
< 1-1 1-63). 



AiikihiI pai.nlf of floats, IniniU. iiuuthtug units v.illi the Lilac 
.is tin- thftiir. SpoiiMir < 'oliinilii.i t-|ittrir ("rmrvins IV* 
iiiiiitiif's ^-(V}^ 



SP0NS0R v ir pub! IC Ai VArRS 



111 



